LTTA1 in Reunic
31 Aug. 2025/5 Sept. 2025 /



p

euroformaz
group

Project Title: DIGITAL ARMONY Rt Co-funded by the
LTTA1 in Reunion Y Erasmus+ Programme

Lycée Roland Garros 31 AUg 2025/5 SepT 2025 of the European Union

Zu z\u/g;—r_vg(q vers b riuseigs |






ne six theoretical modules

cen Economy,




Key concept

ootprint of the digital ecosystem

0 C1C) 1 C)






ey,

.'“\'-'-'\-_—._-u M‘JJ"LU;.

- r-'IH ‘\-.\_l == H’\k:n!i‘i\

It__

tBIa
of r A% =niLBid

-...‘_, —




LIFE CYCLE AND THE
“LCA" PRINCIPLE
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Definition and logic
e Sensors + connectivity + automation = smarter consumption management

Internet of Things




Efficiency and autonomy

e Smart thermostats, lighting, load management
e Algorithms that learn habits and optimize accordingly

e Inferoperability, standards, and protocol security



Mobility
Control

Contor From data to decision-making

olanning routes, cutting
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Sustainable digital literacy

Juring smairt systemes,




Environmental Sustainability

Blue/Green Economy
Socio-Economic Sustainability




Energy, materials, business models
e Renewables, efficiency, electrification
e Recycled materials and design for disassembly

ation (from product to service), sharing

.



Green Enirepreneurship (Theory)
What defines a sustainable startup

e Clear environmental problem +
=qasuraple solution




SUSTAINABLE VALUE
PROPOSITION

Customer segment & relations

Value f
‘or customer, society and environment

Value Proposition
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Greenwashing: How to Spot It
From storytelling to evidence

ague claims, lack of data, life cycle omissions

ithout real reductions




BUSINESS MODEL

CANVAS &




Measuring Impact

Metrics and frameworks

 Environmental (energy, waste, water), social
(iInclusion, safety)

Materiality: focus on what truly matters
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LIFELONG LEARNING

Lifelong
Learning
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LESSON 4: THE NEUROSCIENCE
OF SOCIAL MEDIA (OVERVIEW)




Dopamine Pathway

Frontal lobe

Pituitary gland
Amygdala

Nigrostriatal DA System

Ventral tegmental area

Mesolimbic and Mesocortical DA system Substantia Nigra

REWARD AND DOPAMINE

Caudate nucleus
and Putamen

(THEORY)







HPA AXIS AND
CORTISOL RELEASE
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SLEEP AND CIRCADIAN
RHYTHMS
(FOUNDATIONS)










Balancing self-expression and strategy

> opportunities
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Sustainable presence




Between support and over-monitoring

e Quantified self: tracking body and mind data

Ming, motivating, preventing,

Mental

Health App



Precedence  Wellness Apps Market Size 2025 to 2034 (USD Billio

$39.66

2033

$34.45

2032

$20.93

$26.00
$22.59
$19.62
$17.05
$14.81
$12.87 I

2025 2026 2027 2028 2029 2030 2031

precedencer .com -apps-market

$45.65

2034

~



"NUDGING”



The ethical dimension
e Data minimization, informed consent, portability

econdary uses
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Integrating data and lived experience

Istfening to body signals, context, personal meaning
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SOCIAL DETERMINANTS of HEALTH:

EDUCATION ACCESS
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Terms to master

sbound effect, servitization




“Technology is sustainable only if we are t00.”
ivating clarity, care, and responsibility
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