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 SOCIAL MEDIA 
 

Instagram, Facebook, YouTube, LinkedIn, Twitter 

 EMAIL MARKETING 
 

Monthly newsletters, promotions, news recaps 

 YOUTUBE CHANNEL 
 

Weekly news bulletins, community interviews 

 SEO MARKETING 
 

Blogging on www.cncanada.com and www.designzsutra.com 

 PAID ADS 
 

Google Ads, Facebook Ads targeting local business niches 

 OFFLINE ACTIVITIES 
 

Flyers at community centers, colleges, local businesses 

 

 

 News bulletins (video & 
blog) 

 Event coverage reels 
 Behind-the-scenes with 

designers 
 Client testimonials 
 Explainers on design and 

branding 
 

 Social media: 4-5x/week 
 YouTube: 2 videos/week 
 Blog: 2 articles/month 
 Newsletter: Monthly 
 

TYPE OF CONTENT POSTING FREQUENCY 

 Contests and polls 
 Hashtag campaigns: 

#CNCANADACONNECT, 
#DesignzSutra 

 Community shoutouts 
 Livestreams from local 

events 
 

ENGAGEMENT STRATEGIES 

http://www.cncanada.com/
http://www.designzsutra.com/


 

  

  

  

  

 

 
 
 

 



 
HEADLINE     : MONTSERRAT BOLD 
BODY      : LATO REGULAR 

LOGO PLACEMENT 
TOP LEFT OF ALL GRAPHICS 

WATER MARK ON VIDEO 


