SUSHIT KUMAR MANDAL
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Root cause

EAPS

y'\er)»MN

TRYLOCTITE DIGITALVIDEO Chacs due

Mechanical

To support LOCTITE's entry into the Indian market, we failure  ~~~Z=F

created a high-impact digital video tailored for B2B

aUdlenceS' CONVENTIONAL LZOCTITE
The film addressed the reliance on conventional repair o GAPS o i
methods by contrasting their inefficiencies with solutions vs _ ' , B /

LOCTITE's advanced solutions. Using a narrative of
chaos versus harmony, it demonstrated how traditional
fixes lead to recurring machinery failures, while
LOCTITE ensures reliability and performance.

YV

Smoothly running
machines with

The video combined strong visual storytelling with
LOCTITE

clear product benefits, capturing attention, shifting
mindsets, and positioning LOCTITE as a smarter, long-
term solution for industrial maintenance.

Chaos due to
conventional
solutions' failure
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encouraging
free sampling

Get Yaur Free Sample Taday

Digitas @il Henkel India SElaielfaall Facebook / YouTube
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DEMAND GENERATION
CAMPAIGN

The LOCTITE® Demand Generation Campaign for Henkel addressed the challenge of reaching a vast, low-
awareness industrial audience in India.

Moving beyond traditional sales methods, we built the LOCTITE® Demand Generation Center—a first-of-its-kind
digital ecosystem for the category. It introduced a structured, step-by-step approach to educate users, nurture
leads, and drive adoption.

DEKHO, PARKHD, JAANID, By combining content, automation, and data-led journeys, the campaign created a scalable model for sustained
LOCTITE demand generation while strengthening long-term customer relationships and brand value.
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= LeCTIE Osior B

50% OFF'
ON ALL LOCTITE
PRODUCTS

SOXOFF |

ON ALLLOCTITE

)

EZOCTITE.
A prospecl spols He registers fora Receives a special sample
our ad free sample box to try LOCTITE Prospects are encouraged They can browse and Taking the first step towards
te place their first crcder place order from becominga LOCTITE
try.octite.in customer
O In 2020, the campaign exceeded order
2400+ Mn 5 Mn 207% 8.5K 1100+ ampalg !

| | - | | | | | | targets by 41%, improved CPO by 607%,
Direct audience Website visits Improvement in Unigque customers  Registrations for live webinar and was later adopted in markets like
reach Cost Per Lead on maChinery adhesives China as a Company_wide case Study

Digitas Glilslg|@ Henkel India FElafelgaall Multiple
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Insta story featuring

fan selfies :\ ,

¢ axama=c { Cemma A o Crier

THE JOSH SQUAD INSTAGRAM ACTIVITY

To amplify excitement during IPL 2019, we created
the “Josh Squad"” Instagram activity for Orient Electric, R
tapping into the passion of cricket fans.

Announcement | :
post Py ”;
- - s oSH?
Audiences were encouraged to share high-energy D¥wam Hows",[‘;‘&)esow,w

Keep it HIGH W

photos showcasing their "Josh” while watching i =3
matches. In real time, we responded to key match ot _ /%

. . ) Send us @ se te shavicasing yoyr JOSH tqjoin Did you send your entries yet? .‘ )
moments by posting Instagram Stories featuring #TheJOSHsquadl and win exciling goodies. #JOSHsquad ~ |
these fan images, celebrating their reactions to fours,
wickets, and milestones.

This dynamic, participative approach turned viewers
Into active contributors, boosting engagement,
fostering community spirit, and aligning the brand
with the thrill and emotion of live cricket.

#JOSHsquad

K Insta stories featuring J Closing post J
fan selfies
Digitas CK Birla Group SFElafelsagll INnstagram




THE LEAGUE OF EXTRAORDINARY SUPER-COOLERS

The brief was to relaunch Orient Electric's advanced
air-cooler range in a bold, high-impact way for the
summer of 2018.

To achieve this, we reimagined the entire launch as
a blockbuster superhero movie campaign,
positioning the air-coolers as powerful, larger-than-
life heroes designed to combat extreme heat.

From teaser visuals that built intrigue to dramatic
reveals that showcased their strength, efficiency,
and smart features, every touchpoint mirrored the
storytelling style of a cinematic universe.

Digitas CK Birla Group SEYifelaasl Facebook

f Teaser post

BEHOLD!

ASTORM IS A ,wacm’m;.

ORIENT KNTGHT

ORIENT DESERTSTORM  ORIENT ULTIMO

K Intro post

JUMMER NIGHTa LUILL NEYER

THIS SUMMER,

Bt [H: SAMEAGAIN

1 GOT METAL

BEWRARE SUMMER, ’

POWER!

KSUPERCOOLER

K Posts showcasing J

coolers as superheroes

THE n f WII.L LOSE.

RT,
ISH’
OL&
EFFICIENT

(ATROBUCNG THE bJer)oﬂb-
AR ULTIMO = AJFPER .
COLLHPSIBLE LOUVERS
REMOTE COMTROL
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OLX India's 2016 Republic Day Facebook
campaign themed an "OLX RepUbUC Day The Lnchanting Kalamkari Works The Lovely Wooden Craft
parade,” showcasing cultural products on AT Jharkhand

its platform tied to India’s heritage.

Using the hashtag #OLXparade, it featured
creatives highlighting regional crafts—like
Tamil Nadu's metal idols—encouraging
users to discover such items on OLX.

2 ) \')!_ i s 4 .}( ¥
% NG DN BN NS It
Thsz Spell bindinsbzmvbOQ Art : The Divine Sandalwocd Carvings Th= Magpificert Divine |[do s
' VAN & - AW AN “rom ‘rom
Assam' Karnataka Tamu' Nadu

Tha Chorismatic Dhokra Art I The Castivating Panboo Magic The Charming Wooden Weork

B bom from fries
Chhattisgarh Nagaland . g geste] A
INelslalVA DIGIVAASI olit=lsill OL X India SFElifeldagl Facebook - ST Madhya Prad=<h
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MERMAID FRIENDS OF SPAWAKE sdeo eduebsie N

For Spawake, we created an interactive video-led digital
experience that brought the brand's ocean-inspired
philosophy to life.

The platform invited users to engage with a mermaid
character, who revealed beauty secrets through a series
of questions and choices. This gamified journey helped
users discover product benefits in an immersive, story-
driven format.

Cleopatras beauty regime included one of the Treasures of the Sea

Which one was it 7
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By using the mermaid as a symbol of natural, sea-based
beauty, the campaign reinforced Spawake's core theme
of Sea Spa, making the experience both engaging and
iInformative.

DIGIVAASI KOSE Corporation India Pvt. Ltd. MElfelsagll Dedicated Microsite



This digital campaign for SpiceJet was designed as an
engaging referral-led initiative to drive app downloads
and user participation.

The idea centred on giving users a chance to win free
flights to their favourite destinations by inviting friends to
download the Spicelet app. Participants could create
and share their own ‘dream flights, turning aspiration into
a fun, interactive experience. Each successful referral
increased their chances of winning, boosting the virality
and organic reach.

The campaign combined gamification, social sharing,
and personalised journeys to boost engagement. My
contribution was at the conceptualisation stage, where
the core idea and user experience were shaped.

DIGIVAASI SpicelJet Ltd. SElifelaaal Dedicated Microsite

Login | Regiater =

Fill it to Win it! g

~ Qi OO o <
# CetMe | hisSpiceJetklighl &b Car tny
Bafrvidnag 3

Want lo fly lo your dream

destination?
JUst 25K your liends to il your fignr b,
Sorcadar App, and Viin a Free Return
Otboac Aosoxinm Qels

We oo o poar Exncedel [T gbt
Sundl(Y Lxnor
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#DILDILLIHAI CAMPAIGN

To energize fans and strengthen team spirit, we
created the #DilDilliHai campaign for Delhi
Daredevils during IPL 2017.

The idea celebrated the unwavering passion of Delhi
and its fans, positioning the team as a true reflection
of the city's heart and resilience. Through bold

visuals, powerful messaging, and player-led content,
the campaign brought alive the team's fighting spirit.

#DILDILLIHA]

It successfully boosted fan engagement, built a LET THE
stronger emotional connection, and amplified the GAMES BEGIN
team’s presence across social media platforms.

THE DHAAKAD
CENTURY SMASHER

Chimp&z Inc JSWGMR Sports Pvt. Ltd. SEWielfagll Facebook / Instagram
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MINIMALIST FILMY AD CAMPAIGN

To promote the benefits of selling cars on OLX, we
created a series of minimalist, filmy Facebook ads
that blended humour with relatability.

The campaign reimagined iconic Bollywood
dialogues using simple, character-driven illustrations,
making the content instantly recognizable and
engaging. By pairing these nostalgic references with
clear value propositions, the ads highlighted ease,
transparency, and better pricing on OLX.

The minimalist design ensured strong visual impact,
while the witty storytelling captured attention, drove
recall, and encouraged users to consider OLX for
selling their cars.

DIGIVAAS| el OLX India P Facebook Gof the bast vaii of Gel the fair cor doals
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This was a nationwide digital campaign for Kurkure } Diwali mein nay = % Diye jalac, khushiyan
designed to add a playful twist to festive greetings. : pldd, umangon se bhar : ' manao, aay hat

1 { =" jaaye aapka dil, - s shubh diwali, flbke

: Tighting limit mein > I— B S Dbina gift ke ghar

The |[dea [gncogrﬁged uOTers to briaksway frok:n i Tl i o ;, 1 o 1% 4 aaye toh moar padegi
overly polite wishes an creatg Cheeky, naug ty '; ‘ : A IA2 that bil. | AL N ali
messages for friends and family. We built an ; | RCo 4WhySoSweet : /| B EWhySoSweel
engaging user journey that made it easy to g B A =z 0 Q= ; . — S
customise and share these greetings, supported | e — Be Chatpata this Diwali! : h- Be Chatpata this Diwal!

by witty, irreverent lines.

The campaign struck a chord with audiences,
driving massive participation and resulting in over
116,000 user-generated greeting cards across
digital platforms.
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188 Diwali no more
kanjooat, branded rockel
, ke alawa kuch na lena,
¥ %ahin saste ke chakkar mein
neighbour na ban jaaye
nshanaa.
£WhyScSweel
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‘Be Chatpata this Diwali!
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DIGIVAAS (SIS PepsiCo India  (REkeqe) Dedicated Microsite
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JIGAR MATLAB LIVER

This was a quirky Facebook campaign for Hamdard's

Jigreen, aimed at making liver health more engaging and
memorable.

Playing on the dual meaning of Jigar (emotionally as
courage, literally as liver), the campaign reinterpreted
popular Bollywood songs and dialogues with a humorous
twist. This fresh, entertainment-led approach helped
simplify a serious health topic and made it relatable for
younger audiences.

By blending pop culture with product messaging, the
campaign stood out in the category and received an
overwhelmingly positive response online.

Chimp&z Inc Olit=Ts|@ Hamdard Laboratories SMElifeldaall Facebook

Jigreen

My liday
da tukda...

#JigarMatlabLiver

Jigreen

ligairma
badi aag hai...

#)igarMatlabLiver

Jigreen

Jaane-e-iigay

‘.

jaane-e-man...

#JigarMatlabLiver

Jigreen

Dard-e-DiIl,
Dard-e- ligsy...

#)igarMatlabLiver
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I'm a creative thinker and digital strategist with a strong
passion for building engaging, insight-driven campaigns
that connect brands with people.

| enjoy turning simple ideas into impactful storytelling
across platforms, blending creativity with purpose.
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Minimal Bollywood Posters

e\l cStore Website Design

el -shirt Designs
KUMAR WEB VENTURES [IWZClolSii=abe(e]g

BlurbSlurb Kumar Web Ventures Glitchydots



This was a creative exploration in visual storytelling using
the least possible elements. Each poster distilled a
Bollywood film into simple, symbolic cues—challenging
viewers to guess the movie through subtle hints rather
than obvious references.

Designed as part of a puzzle-led blog on BlurbSlurb.com,

the series encouraged interaction and tested audience
knowledge in a fun, engaging way.

The project combined minimal design with pop culture
insight, turning familiar films into clever visual riddles that
sparked curiosity, participation, and share-ability.

MElafelsaall BlurbSlurb Blog Website
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https://blurbslurb.com/are-you-a-true-bollywood-fan/
https://blurbslurb.com/are-you-a-true-bollywood-fan/
https://blurbslurb.com/are-you-a-true-bollywood-fan/
https://blurbslurb.com/are-you-a-true-bollywood-fan/

This was designed as a minimalist brand website that
broke away from conventional, buzzword-heavy
narratives. Instead of a typical corporate tone, the site
used honest, witty copy and a stripped-down visual

style to reflect the brand's personality and philosophy.

Layered text blocks and bold colors guided users
through the story in an engaging, unconventional
format. The project focused on clarity, authenticity,
and creative expression, turning a simple website into
a distinctive brand experience that felt both personal
and memorable.

/>

Company site
design

Brand logo
design

FE\ujelgaall \X/cbsite

Contact us

So, you've landed here — curious about Kumar Web Ventures.
Mayke you're expecting a neatly wrapped story full of buzzwords and sunshine.

But let's be honest — what really drives everything isnt fluff, its _____.

(You know what we exactly mean.

It MOVES YOU wntess youve mastered the monk mode) yOUr faveurite artist. your go-to brand —
and pretty much every business trying tc make a dent in the universe.

We'd love (o say we're ebove it all chasing pure crective nirvena. but hey. were
humans with ideas and bills.

So we chase something better — that perfect Goldilocks zone where profit meets
crealivity. and both cormne out smiling. (Ves. this IS what we exaclly meant,

ST . Y A
Alright, fine. Here's the polished bit — we tried to skip it but balance is part of the gic

At Kumar Web Ventures, we started with a simple idea - to create things people
genuinely enjoy engaging with Since then weve nlayed across the worlas of
content, design, and e-commerce — building brands like Glitchydots and
BlurbSlurb along the way \What began as late-night experiments and half-crazy
deas has evolvec into a creative venture house that turns imagnation into
experiences pecple leve.,

That's pretty much us.

They say more the merrier — for us, less is lucrative. iwren it comes to talking.

Image Disclaimer: We're not based in Sibhevia (promise) The background just looked too chif to skip.
We tried leaving it blank — but. you knove. balance. Cool without being shiny — that'’s our sweet spot.

N \X/EBSITE DESIGN oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo+
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GLOBAL + INDIAN TEE ESTORES DESIGN J

Global site
design

Glitchydots was envisioned as a bold, youth-centric
apparel brand, for which we designed both global and
Indian e-commerce experiences.

The project focused on creating a distinct visual identity

rooted in glitch aesthetics, expressive typography, and i 290
high-energy visuals. From logo design to website

interfaces, every element was crafted to reflect

individuality and attitude. The platforms balanced style P

with usability, ensuring seamless browsing and shopping. fdesign

By combining strong branding with intuitive
design, the project brought the brand's edgy
personality to life across digital touch-points.

Wear the glitch. Own the mood.

#smfirend

FE\ujelgaall \\/cbsite
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CASUALTEE DESIGNS

For GlitchyDots, | designed a range of
casual tee graphics that captured the
brand’s bold, youthful, and expressive
personality.

The designs combined striking
typography, pop-culture cues, and a
distinct glitch-inspired aesthetic to
create visually arresting statements.
Each piece was crafted to resonate
with a style-conscious audience
seeking individuality and attitude.
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Beyond aesthetics, the focus was on
creating wearable conversations—
designs that felt relatable yet edgy.
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The collection brought together
creativity and commercial appeal,
helping shape a strong and

recognizable visual identity for the
brand.
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Eafelgagll \X/cbsite + Instagram
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smandal3@gmail.com www.sushitkumarcom

Nationality Rigle{Elg Hisl’ClelleW /in/sushitkumar


mailto:smandal3@gmail.com
http://www.sushitkumar.com

