


Christina Herman is a strategic and collaborative brand and
marketing leader with 10+ years of experience driving integrated
digital marketing, communications, and creative strategy for
nonprofits.

With a proven track record leading omnichannel campaigns,
Christina has overseen six-figure digital ad budgets and audience
growth initiatives across social, email, and web. She is an expert in
developing data-driven strategies, leading cross-functional teams,
and unifying brand voice and visuals. She is passionate about
narrative change and elevating marginalized voices through
creative storytelling and strategic communications.

Christina has overseen creative strategy and production at the
Conrad N. Hilton Foundation, Union Station Homeless Services,
California State University, Northridge, All For Kids, The Garland
Hotel, and ROWI Teen Mental Health and Wellness Centers.

She earned a Bachelor of Arts from the University of California,
Santa Cruz, with a double major in Literature and Language
Studies in Spanish. She also holds a WordPress Websites
certification from San Diego State University and a UX Design
certification from Google.



Most recent projects
for your consideration
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ROWI Teen Mental Health & Wellness Centers

| was brought onboard as a digital marketing
consultant to develop and execute Google ads,
SEQO, social media, email marketing, and
branding strategies. | served as a thought partner
to the Chief Marketing Officer and tripled
conversions in the first year.



ROWI DIGITAL MARKETING DESIGNS

Brand-aligned assets across organic and paid social, email marketing, Google ads, and blogs.

EDUCATIONAL WEBINAR

YOUR KID'S BRAIN
ON VIDEO GAMES

June 9 - For Kids
August 15, J QAN and Teens
H ' Ages 8-17

Schedule a
Free Assessment

wlnter Blues &
SAD in Teens:
What to Know

& How to Help

GET MOVING PICKUP A

IN NATURE NEW HOBBY
Hike a local trail. Practice Learn to play an instrument.
kayaking, paddleboarding, or Sketchn, paint, or try
surfing. Play a game of pottery. Take a cooking or
basketball or tennis. baking class.

where teens can dlsconnect to

The Power: reconnect with themselves. - e I ber 13
of Frlendshl - | [ 4AcTIVITES ursday, November
P ROWI .q\f wonmer Noon-1:00 PM | Virtual

EDUCATIONAL WEBINAR

StarSc i JubE. /I .\

e i
Stronger™ UNDERSTANDING
. '\ - _.-' Animal 5heiter§. food banks, and E_xp!o:e a new city by Ibike or car.
It's never too early B Y 3 Bren P o rionr S e ooy selans GRIEF
to help your child g VOLUNTEER TAKE A LOW-TECH
get ready for the Q - || :- - FOR A CAUSE DAY TRIP

new school year.

3 ‘ ROWI

Noon-1:30 PM | Virtual




YOY GOOGLE ADS GROWTH

151,000 clicks to ROWI's website
$83 cost per acquisition

3,600 conversions
(calls and form submissions)

$1.99 cost per click

$301K ad spend



META YOY PERFORMANCE

Graphs show Facebook and Instagram data for 2024.

Top cities
FacebOOk InStag ram Lospxi‘«ngeles_. CA

(N 12.1%

) Content Daily Cumulative @  Seemore Rerionmance L Surmietes. | Thousand Qaks, CA
I C.7 %6
Views @ [ Reach @ 3-secondviews @  1-minuteviews @ Watchtime @ Content interactions @ Views @ Reach @ Content interactions @ fi‘f:::i':n‘:em o Link clicks ©@ Simi Valley, CA -
613K | 432K #5506 5.4K i 246 1o 1d 7h oo 787 #1000 32.4K - | 195K remen | 737 1w 450 260 10 e

I 2 4%

30K Bakersfield, CA
Reach breakdown 8K I 1%
an 1, 2024 - Dec 31, 2024 Reach breakdown
Long Beach, CA
20K 6K !
Total Total I 1%
432,071 * 3354% 15,456 + s00.6%
g " d DUcion Oak Park, CA
10K From followers From organic I
244 + 305% . B A .
m MM W 2K 3,240 1 100% Santa Monica, CA
P s From non-followers I 7
" e Apr 10 Jul 19 oct27 432,072 * 3355% 0 - et A o Temete _
’ 5% Feb 20 May 30 Sep 7 Dec 16 12,201 7+ 100% Agoura Hills, CA
= Reach = From followers From non-followers _ . 1.4%
= Reach From organic From ads
Oxnard, CA
N 1.4%

e Facebook reach exceeded 432,000 people in California, an increase of 335%.
e |nstagram reach exceeded 15,000 people, a 600% increase.
e Content interactions for both Facebook and Instagram were above 700.



PROJECT

Conrad N. Hilton Foundation

The historic international humanitarian and
social justice foundation hired me as their
digital and creative manager to develop
and maintain a digital and creative strategy
that strengthens, protects, and broadens
the Hilton Foundation brand.




WOMEN DELIVER DESIGNS FOR DIGITAL & PRINT

Social Media Carousel

#WD2023 . #WD2023
July 18 | 7:00 AM July 18 | 7:00 AM

Kigali Convention Kigali Convention
Center, Room MH 3.2 Center, Room MH 3.2

Event Flyer / Handout

#WD2023
July 17-20
Kigali, Rwanda

WOMEN
DELIVER 2023
CONFERENCE AfECN, Akina Mama Wa Afrika,
Conrad N. Hilton Foundation

and ECDAN Present

Advancing gender equality together

WOMEN DELIVER 2023 CONFERENCE

SR. ROSEMARY
NYIRUMBE

SR. JANE
WAKAHIU

Associate Vice President Director of St. Monica's
of Program Operations Girls' Tailoring Center and
and Head of Catholic Women in Faith Leadership

Sisters Initiative Fellow

- ‘r
-
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| BUILDING A COLLABORATIVE
MOVEMENT TO STRENGTHEN

Saskia Sr. Rosemary 'Sy, Jane
Bohmer Guerrier Nyirumbe Wakahiu

Bridging Faith and Development to Advance
Gender Equality: How Women of Faith
Champion Unseen Women and Girls in Africa

Bridging Faith and Developrﬁent to Advance
Gender Equality: How Women of Faith
Champion Unseen Women and Girls in Africa

CHILDCARE SYSTEMS

EXPLORE THEIR SESSIONS D) Tuesday, July 18, 2023 | 12:45 - 1:15 PM

Echidna Giving/GPE Education Hub (Kigali Convention Center)

To develop stronger childcare systems that are gender transformative
and advance outcomes for women, children, families, and economies,
advocates must build the necessary political will and public demand.
Join our fireside chat to discuss how we can mobilize a movement that
links women's economic empowerment with early childhood care and
education through partnership building and advocacy.

#WD2023 . #WD2023

July 18 | 12:45 PM WOMEN July 20 | 7:00 AM
s 5l DELIVER 2023 :

Education Hub (Kigali CONFERENCE Marriott Hotel

Convention Center) Seminar Room, Kigali

OMEN
ELIVER 2023
ONFERENCE

LISA BOHMER Moderated By: Brett Weisel, Global Policy and Advocacy Lead of ECDAN

Director, Early Childhood Panelists:

Development Initiative N = Maria Mdachi | Technical Advisor for AfECN

'y * Buky Olabukunola | Sexual and Reproductive Health and Rights Lead at
Akina Mama Wa Afrika

= Saskia Guerier | Senior Advocacy Officer at the Conrad N. Hilton Foundation

= Anna Nadine Rodriguez | Mozambique Youth Officer: Break Free Programme

SASKIA GUERRIER

Senior Advocacy Officer

Advancing Women's Economic

Empowerment and Child Development (_‘ 5 m,\mm MAMA _ F{ e e

Outcomes Through Childcare u /| wa AFRIKA / Z- FOUNDATION

Building a Collaborative Movement to
Strengthen Childcare Systems



HILTON HUMANITARIAN PRIZE DIGITAL DESIGN PACKAGE

THE CONRAD N. HILTON
HUMANITARIAN PRIZE

RECOGNIZES AN ORGANIZATION
WORKING TO ALLEVIATE
HUMAN SUFFERING
WORLDWIDE.

“Sometimes when the world feels
too big, it's our responsibility

to take care of what we can fit

in the palms of our hands,

and hope that other people are
going to do the same thing."”

CONRAD N

e
g

Nominate a nonprofit by September 27 at:

; Phillip Picardi; Chief Marketing and Communications Officer
JfHeblor Los Angeles LGBT Center

at the 2023 nanitarian Sympoasium & Prize Ceremony

hiltonfoundation.org/nominations : ' s

COHRAD N, HILTON

. - HUMAMITARIAMN

PRIZE FHt S

CONRAD N. HILTON
HUMANITARIAN

—
-
. .

DO YOU KNOW 22
ORGANIZATION

MAKING A POSITIVE IMPACT
G NBEGREESIEN ESH

NOMINATE 2.
ORGANIZATION

FOR THE WORLD'S LARGEST ANNUAL
HUMANITARIAN PRIZE PRESENTED
TO A NONPROFIT.

PRIZE

NOMINATE THEM FOR THE
2024 CONRAD N. HILTON
HUMANITARIAN PRIZE.

L

deep belief in the inherent value 3

CONGRATULATIONS ‘

2023 CONRAD N. HILTON HUMANITARIAN PRIZE RECIPIENT

. W P et Y I

TYNESHA McHARRIS

CO-FOUNDER, BLACK FEMINIST FUND |

FOUNDATION

Submit your letter by September 27 at: Submit your letter by September 27 at:

., hiltonfoundation.org/nominations .1, hiltonfoundation.org/nominations

COMNRAD M. HILTON
HUMAMNITARIAN

PRIZE
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Girls and young women

deserve to live in their

FULL POWER &
ACCESS ALL THEIR

Thi data are clear about the

ot e

mmmmhmmmm L4 A
Mozambigue. Every aspec of their lives becomes more 3
challenging for girls if they become pregnant eary. “

Young moms experience

At the center of it all:

SHAME &

The fear ¢

and experience of shame from
pregnancy leaves girls isolated and

and isolation damag

HUMAN RIGHTS.

Adolescant girls and young woman are the linchpins of
families and communities. Yet too often they are neglected
and trealed as a burden, When adolescent gins and young
women are sale, healthy, educated and empowered, they are

young mothers' social and emotional
wellbeing, curtail their education, harm
their health and constrain their futu

WORDS

-
Listening to Young Mothers in E
Kenya, Tanzania & Mozambique

ISOLATION

9

[

Shame around early pregnancy puts her at the
intersection of invisibility, hyper-visibility and isolation.

Her childhood
is over.

| constantly feel stressed and
overwhelmed that | have to take
care of myself and my child.”

Young mother, Homa Bay

She is invisible and
hyper-visible at the
same time.

| was my teacher’s favorite
student before | got pregnant,
After that, he would ignore me
and make comments about me.
I couldn’t continue attending
school due to the shame | felt.”

iy

She faces violence
from partners, families
and systems.

Most of the girls become
homeless because they are
thrown out of their houses by
their parents or guardians.”

Weaung mathar, Mathare

betier prepared to be parents for the next genaration.

Q@ rozamsiaue

Marriage is at the center of young pregnancy.

It can feel like the only pathway to a different future.

Marriage can feel like
the only pathway to
financial security.

| suffered violence at home with
my partner. | ended up running
away to my cousin's housa. My
cousin's husband harassed me,
and | had to go to my aunt's
house. | ended up getting pregnant

Motherhood ends
childhood and can
mean lost dreams.

| was not prepared to have a
child; | was afraid, very scared
and bewildered. My dream
was to do nursing, but then |
had to stop studying.”

Young motherhood
creates financial and
emotional stress.

When my child came the father
ran away and abandoned us.

| missed school and now | am
focused on trying to save my
life, find something | can do to
make money.”

Q ==n

Shame around early pregnancy leads girls to young marriage.

Young moms have limited vision beyond their role as a wife/mother.

Marriage is the
first priority to
protect from shame.

When she has her first period
girls are considered ready to
marry, often as young as 11.

Marriage is a means to avoid
pregnancy outside of marriage
and secure bride price.

Even with marriage,
young moms
face stigma.

Im my community, people were
talking about me, pointing at
me and saying that | got
pregnant while in schoaol., It
made me stay indoors to avoid

Young mothers
have few aspirations
beyond marriage.

I didn't want to become
a mother so early, but |
had to accept what had
happened to me.”

Young mother, Mwanzs

@ omnse

Early pregnancy leads to isolation: partner violence, school

drop out and dependence on her natal family.

Young mothers face
violence and
abandonment.

First, he forbade me to leave the
house, then he beat me a lot. | heand
from the older women that home is
just the way it is. My husband
sometimes gave me money so that
helped me. When | got pregnant and
told him, he denied it; said that it was
from other men.”

Motherhood ends
childhood and can
mean lost dreams.

| had to stop going to school
because of my belly. It wasn't

exactly because they expelled me,

but because | felt ashamed to be
there; to hear the teachers point
to me as an example of a person
who chose a bad path. | became

Young motherhood
creates financial and
emotional stress.

| was very lucky because
although | didn't plan my child,
my older sisters have been very
supportive since the pregnancy.
| know | can count on my sisters
to help me with my daughter.”

a little more hamely after the ,M,'
At
arrival of the baby.”

Marriage eams prestige the talk and finger-pointing.”

to have someone to help me. . and protection.

Young mothar, Kisum g Woung mathar, Mwanza At

She needs space and psychological support to be a girl, to be in
community with other mothers and to deal with her trauma.

She needs livelihood opportunities & parenting information

She needs health services that treat her with to care for herself and her chiian

humanity and provide real SRHR information.

03

Solutions young mothers see

| would like to own land and have a
space to raise my child. | would also like

Kenya

9 £ £ Girls should be taught about family
planning early to avoid pregnancy. to have my own business and the
| didn’t get any family planning and training to generate my own income.” _
| didn’t have much information about I
pregnancy when | was in school.” 9

| feel good to be able to share my
iIssues and challenges and be able to
find community in young mothers going
through the same issues as me.”

Tanzania

for shame & isolation

Young mothers know what they need.

A [ P
Al |




FACEBOOK YOY PERFORMANCE

Data shows performance for 22/23 compared to 21/22

€) Page fans

179K

fans

w 1.4K from 180K

€) Posts

214

posts

A 175 from 39

) Page engagement>...

» 1.5k EXTY

Reactions

Comments

» 204 [

Shares A 99 m

€) Page new fans

1.4K

new fans

A 1.2K from 261

€) Post engagement rate

2.9%

engagement rate

A 0.8 from 2.1%

€) Top posts

Conrad N. Hilton Foundation
Sep 15, 16:02

Congratulations to our own 5r, Jane
Wakahiu! She was recognized by the
African Catholic Congress on Theology,
Society and Pastoral Life for being a

trailblazing woman religious and for her

100 reactions

€) Page reach €) Page impressions @ Post clicks

70K 119K

users Impressions

1.6K

A 1.2K from 371

A 55K from 15K A 96K from 23K

€) Postimpressions €) Post reach

€) Post link clicks

88K 85K

impressions Users

322

clicks

A TOK from 18K

A GTK from 18K

A 256 from 66

° Feb 02,2608

Our founder, Conrad N. Hilton, deeply

Conrad M. Hilton Foundation
May 26, 13:00

The Scholars Program at United Friends of

the Children serves LA County foster

3‘8 reactions

respected Catholic sisters. In honor of

33 reactions



INSTAGRAM YOY PERFORMANCE

Data shows performance for 22/23 compared to 21/22

@ Followers © New followers @ Profile reach © Profile impressions

7.8K 2.5K 414K 498K

followers followers Users impressions
2 1.8K from 6.1K 2 2.2K from 387 A 406K from 8.1K » 485K from 13K
Posts Post engagement rate Post impressions Post engagement

139 71.27% 133K 4.5K

posts engagement rate impressions engagements

A 127 from 12 2 0.05 from 7.22% A 121K from 12K A 3.8K from 726
Post reach > Post type Top posts
Reel ’ ‘ q
"Irideﬂ pﬂst e — a-s‘E}.:-’_.-.. d

hiltenfoundation hiltenfoundation hiltonfoundation
Photo post Sep 27, 16:30 Apri4, 22:42 Apr 13, 00-03
Nominations for the 2023 Hilton As of 2022, more than 100 million people "We need to empower our residents to

Carouselalbum 2 5.7K m Humanitarian Prize close this week! The have been displaced from their homes have more choices and empower

Story XY 4.4K | 126 likes 109 likes 97 likes



LINKEDIN YOY PERFORMANCE

Data shows performance for 22/23 compared to 21/22

@ Followers @ Page engagement @ Page engagement rate @ Page impressions

18K 6.5K 4.37% 336K

followers engagements engagement rate impressions
A 5.2K from 13K 2 5.2K from 1.3K ” 4,04 from 0.33% A 262K from T5K
@ Page reach @ Page engagement
Sep 21 Oct '21 Mov '21 Dec “21 2022 Feb 22 Mar '22 Apr 22 May '22 Jun ‘22 Jul*22 Aug 22
ito. | I | | | 1 | |

100
196K | -uﬁ
connections paae i M Lo YL | U\ Lﬂ.uu_.l.L‘.‘._ L ALY A

2 145K from 51K -100

| | | | | | | | I
Sep 22 Oct '22 MNov '22 Dec 22 2023 Feb'23 Mar '23 Apr'23 May '23 Jun '23 Jul 23 Aug 23



PROJECT

Masters of Taste

As Union Station Homeless Services' print and digital
manager, | led the creative production and content
development across social media, print marketing
collateral and website for the organization’s annual
Masters of Taste fundraising event, elevating and
unifying the brand across platforms.



MASTERS OF TASTE DIGITAL AND PRINT DESIGN PACKAGE

MEET US A1 THE ROSE BOWL ON
SUNDAY, APRIL 3RD

MASTERS

e r—————

In celebration of Women’s History Month
and International Women’s Day, we're
excited to highlight 6 Female Masters

who will be at Masters of Taste

Chef Wendy Centeno of VCHOS Pupuseria

|

"
I

Wendy Centene is a Salvadoran restaurateur and food trucks owner. Centenc
is the owner of 2 VCHOS food trucks and VCHOS Pupuseria Modema, a
Salvadoran takeoul Restaurant inside the Bivd market food hall in Montebello,
Califormia. WVCHOS was one of the first food trucks to bring Salvadoran street
food on wheels all over Los Angeles, pioneenng a new generation of
Savadoran lood with a twst

Chefs Pla and Fern of Luv2Eat Thai Bistro

Chef Pla's great passion for cooking comes from a strong culinary business
background. Her grandmother owned a restaurant in Thailand, her dad was an
executive chef at five star hotels in Thaland and her mom opened a successful
restaurant in Phuket. Chef Fern achieved a first class honor's degree from Le
Corden Bleu in Pasadena and gained extracrdinary experience working as part
of culnary team for the world famous Polo Lounge at The Beverly Hills Hotel

MASTERS
e

-Bm'-\-agr Maates

Al wingey

ANNIVERSARY

MASTERS

OF TASTE

Benefiting Union Station Homeless Services

Media Night

@MastersoﬂastaLA
#EatMoreGiveMore

Mastersof astelL A.com




VIDEO PRODUCTION

Filmed, edited, and shared videos that centered brand-aligned and ethical storytelling.
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deep belief in the inherent glue
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TYNESHA McHARRIS il most powerful people on Earth.

CO-FOUNDER, BLACK FEMINIST FUND



https://www.instagram.com/p/DAHdY-qBFAL/
https://www.instagram.com/p/DHW72veouH4/
https://www.instagram.com/p/CzZyguJPSQL/
https://www.instagram.com/p/C1XMforrnWO/

christinaherman.com/portfolio

@ christinakherman@gmail.com

818.445.8393
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