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Marketing doesn’t have to feel

manipulative, awkward, or
overwhelming. If you’re
someone who’s passionate
about your work but

uncomfortable with “selling,”
this guide is for you.

These 10 marketing ideas are
built on authenticity, service,
and connection—so you can
attract the right people and
grow your business without
compromising your values.



Jeach.
Don't Sell

Offer a quick tip,
tutorial, or myth-
busting insight.
People love to learn
something useful. When
you teach, you position
yourself as an expert
and build trust—without
needing to pitch.

Example:
“Here’s one easy trick
to Improve your posture
while working from
home.”




Share the
Wiy

Let people in on the
mission that fuels your
work.

A “why | started this”
post connects you to
your audience on a
deeper level and shows
them you’re in this to
help.

Prompt:
“What’s the personal
story, frustration, or

breakthrough moment
that led you here?”




Instead of pushing a
product, showcase a
transformation.

Real stories build ’
credibility and help
others see themselves
in the results.

Structure tip:

Start with the “before,” S‘UR\ES

share the
“breakthrough,” and end

with the “after” /



Behind the
Scenes

Show behind-the
scenes content -
people are curious
about your process.
Show them!

Take them through how
your product is made,
what tools you use, or
what a day in your life
looks like. Imperfection
makes it relatable.




5 Answer
11105

Every FAQ is a content
Idea in disguise.
Turn common
questions into mini-
posts, videos, or reels.

This shows your
expertise and keeps
your audience engaged
without a hard sell.
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Use aoft calls to Action
to invite without
pressure.

Use language that
aligns with your voice
and values.

Phrases like “If this
resonates, let’s chat” or
“| created this for
people just like you”
feel natural and
welcoming.
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Position yourself as a
helpful guide, not just a !
seller. i

Share books, tools, or
resources you love—
especially if they relate ¥
to your niche. —
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You become a go-to
source, and people
naturally come to you
for more.

SIS 53

JUET) vy

XYOM 7]

i
-

ligt
| r,‘,(‘.‘Oti.‘sh} ‘ DICTIONARY

5
8 IE

"
ol SOCIAL F

in
(B
/s
|
| %
|8

===

0% Miasimog LLE]]

= -:- SFYOY L8390 A2 Miixry

(R ETHNOGRAPHY: PRINCIPLESINP

e
Encounte
Edited by Micha

HEOR




Host a

Worksiop

Host a free challenge or
workshop to give your
audience a small win—

and let them experience

your value.

This builds trust,
showcases your
knowledge, and often
leads to sales without
needing a pitch-heavy
approach.




1 Be Real,

not
Lerfect

Authenticity attracts.

People don’t connect

with “polished.” They
connect with real.

Show your personality,
quirks, and challenges. [&
That’s what makes you

human—and magnetic.
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You don’t need to become
a pushy salesperson to
grow your business. The
most powerful marketing
IS rooted in genuine
service, consistency, and
storytelling.
When you show up as

yourself, the right people
lean In.



[.et's Connect

support@pamseino.com
872.221.8942
PamSeino.com
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