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WELCOME
CONTENT
CREATORS &
MARKE TERS

Before you go off and start making all the content your heart
desires, | just want to say thank you for downloading this PDF. It
means the world to me that you have put your faith in my work
and have downloaded this PDF to help you on your journey to
creating engaging content for your audience, and to becoming
stronger and more reputable content creators or marketers in
the process. But a plan is only half the battle. It takes two words
to make it all come to life: execution and consistency. You do
that, and there is nothing that will stop you. | cannot wait to see
the content you all create. Enjoy the journey and good luck!
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HOW 1O USE THIS
WORKBOOK

This workbook is meant to help you with content ideation and
planning out your content so you can be as productive as
possible throughout the creation process.

Think about it: what makes a content plan successful? It is, in
part, the content that you create, but it’s also relies on driving
consistent content to your audience that provides value to them.
This workbook will help you to find out, 1. What does your
audience value most and 2. What content will provide that
value? Let’s get started!
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IDENTIFY YOUR
AUDIENCE

This is, by far, the most important step to creating

engaging content: know your audience. Here’s a
little exercise to get you started about trying to find
out who your audience will be for your content:

1.How old are they?
2.What kind of personality do they have?
3. What do they spend most of their time doing?
4. What do they enjoy?
5.What do they spend their money on?
6. What are they afraid of?
7.What is frustrating them in their lives?
8.What are they upset about?
9. What brings them fulfillment?
10. What do they desire?
11.Why can’t they attain what they want?
12. What challenges do they face on a daily basis?

Take two minutes to write down the answer to
these questions and refer back to them whenever
you lose sight of exactly who your audience is.




WHY SHOULD THEY CARE

There are millions of people who could be potentially reading, watching, or
interacting with your content. The question is: why? What separates your
content from everyone else’s in your niche? There are possibly hundreds of
competitors online doing the exact same thing that you’re doing right now. But
there is one thing (or many things) that separates you from them. Here’s some
questions to ask yourself:

1. What problem does my audience have and what solution do | bring?

2. How does my content improve the life of my target audience?

3. What about my content keeps my target audience coming back?

4. What makes my content unique from others in my niche?

5. Does my audience consume content on a specific platform?

6. How can | create my solution into a story that my audience can connect
with?

Take some time to think about the answers to these questions and write it
down, you’ll thank yourself later.




WHAT DO THEY VALUE MOS [ 7

At the core of the Annui is value. Therefore, ask yourself the question: what
does my audience value the most? When you’re able to answer this question,
you will be able to provide your audience with the type of content that that is
valuable, relevant, and useful. There are a couple of things that happen when
you take this approach to your content:

1. You establish a high level of authority, which builds trust within the
audience in your industry

2. You provide content that genuinely helps your audience, creating loyalty
and higher retention

3. When your content is seen as higher value and quality, it performs better
in organic search engine rankings.

4. Your audience has a higher likely chance of being shared and engaged
with as a result of its higher value

5. The perception of your brand or personal image increase overall.

Take a minute or two and answer this question. This will be vital in directing
your content ideation in a way that will, overall, benefit your target audience
and bring them value.
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WHAT DOLES YOUR
AUDIENCE WANT 1O LEARN

These are seen as the core benefit to your audience. What do
they want to learn from you, what is it they value most, what’s
their strongest desire to understand and comprehend?
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WHAT IS YOUR EXPER TISE?

These are the qualities that you have that your have a high level
of expertise. This will be your value proposition to your audience
and is considered your unfair advantage in your niche. Find
areas of overlap between your expertise and
what your audience wants to learn.
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IDEA GENERATION

You are 900 seconds away from an entire year worth of content ideas!
For the best results, take the two sections above and break them down
into their most basic parts. Any fits of inspiration throughout the process,
add them as well. Since this system focuses on consistency, try to focus
on one idea per week, that’s 52 ideas. If you want two ideas, that’s 104,
and so on. Take your time and good luck!
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THANK YOU FOR FINISHING THE WORKBOOK

CONGRATULATIONS

You have just generated an entire year worth of content
ideas in 15 minutes! This is a tremendous feat and one
that not many people who have downloaded this PDF will
have attained. Why? Because it’s one thing to say that you
will do the work, and another entirely to do the work. You
have the ideas, you have the drive. Now execute!




NEED MORE INSIGHT & SUPPORT?

JOIN THE ANNUI
COMMUNITY!

We are content creators and marketers just like you who want to
engage their audiences with incredible storytelling and creativity.
Don’t hesitate to be a part in this incredible community because
it’s not just about what we do for our audience, but what we can
do for each other. Be a part of a community that is always

striving to be the best! Go Beyond!

JOIN THE ANNUI SYSTEM



http://www.annuisystem.com/

