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Abstract: 
Fryderyk Chopin is widely regarded as one of the most famous and important Polish composers. 
But his music sounds not only during festivals, concerts, and numerous places connected with his life but also appears in completely surprising spaces.  

The main aim of my paper is to present “another face” of Chopin’s music used in audiomarketing and sonic branding campaigns run by selected Polish brands (i.a. the Polish High Speed Train Pendolino and Chopin perfumes). The examples will be analysed through the prism of the social enhancement model of music to understand the psychological mechanisms that determine the effectiveness of such activities. The paper is based on the basic assumption expressed by Ian Cross that music is inherently ambiguous, and “has a sort of <<floating intentionality>>… it can be thought of as gathering meaning from the context within which it happens and in turn contributing meaning to those contexts” (2005: 30). 

How Chopin’s music, taken out of its original context, can support marketing campaigns? What mechanisms do decide that it can create appropriate “brand experience” and build an aura around a product or a service? The analysis reveal two complementary mechanisms: “directed stimulations” and “directed associations”. The first one shows that Chopin’s music can produce immediate effects on attention, arousal and emotion. The second one refers to the higher level of musical semantics showing the role of symbolic associations between musical structures and cultural objects. In this context the knowledge-activation effect will be discussed. It is manifested in the upmarket stereotype of classical music and the power of music to prime certain thoughts and network of associations which can mediate customers’ behaviour.  Case studies will lead to some controversies and ethical problems that appear when the border between persuasion and manipulation seems to be blurred. 



