Case Study For Rob’s General Contracting Roofing Company Local Service Ads Reboot
and Google Ads Campaign.

All data between November-December 2025 before we paused the campaign around the new
year (some information is blurred out for privacy reasons):

Google Ads Call List Between November 1st and December 31st 2025:

o i s [ i ekl Al G wid
e s R A AT SR
—— — e Emaam

+ 2 + 4 = Ems 4 T PhoneNumber B Ad Campaig ) + oogle
40000000 2023-2-310800
40000000 2023-12-3109:00
nnnnnnnn
uuuuuuuu
nnnnnnnn
e 2018-08-24 0556
LB 2018-08-24 0556
e 2018-08-24 0556 #48 Ave you 3 homeawner? rue
uuuuuuuu
Comactus 2025-09-230927 Lingestown Fire Co. nesds a quo.
5

2018-08-24 0556 i Are you a homeowner? rue

2025:09-30 2125
LB 20251105 1410
rLotBaH 2025107 1238
xxxxxxxx
VVVVV aBaH 2025125 1040
e 2025126 2209
ComactUs 2025-12-09 1656

200710

2026-01-08 1925

Gontact Us 2026-0118 0845,



Search Campaign Results Between November 1st and December 31st 2025:
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Results:

Total Qualified Leads: 51 - Close Rate: 35% - Total Closed Jobs: ~17.85 closed deals Average
Roof Repair Cost: $1,150 Average Full Roof Replacement Cost: $12,000. Total Revenue
Generated ~$117,300.



