Cracking for

Driving Clicks Through
Facebook Ads

Want to make your Facebook ads super cool and clickable * ?

Imagine your ads are like posters on a billboard, but online. You want people to
stop and look, right?

Well, this guide will show you how to make your ads so awesome that everyone
will click on them.

we’ll teach you 40 super easy tips to make your ads the best they can be. You'll
learn how to write catchy words, pick the right pictures, and target the perfect
audience.

Let's get s’rarted!cgz

SECRET 1. Save Money on Business News
With a Special Offer!

Imagine you're shopping for a cool new video game. M



You see two ads for the same game:
Ad 1: M $34.99
Ad 2: M $99:99 >> $34.99

Which ad makes you think, "Wow, that's a great deal!"?
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Most likely, it's Ad 2, right?
Why?

Because the crossed-out price shows you exactly how much money you're

saving! &

That's the same idea Bloomberg Media used. They wanted to get more people
to subscribe to their news service. By showing the old price crossed out and the
new, lower price, they made the deal look super attractive!

So, next time you're trying to convince someone of something (like your
parents to let you stay up late), try using this trick! %



https://www.bloombergmedia.com/

SECRET 2. Try Adding a Little Humor!

Imagine you're watching a funny video on your phone. It's a silly little clip
about shopping for groceries online. You laugh, you smile, and you remember it.
That's exactly what Migros, a big grocery store in Switzerland, did.

They made short, funny videos to show people they could now buy groceries
right from their app, just like ordering pizza. These silly videos were so popular
that a lot of people saw them and remembered Migros.

Why is this cool?


https://www.migros.ch/en

Well, it shows that even a big company like Migros can use fun and simple ways
to tell people about new things. So, next time you want to share something
exciting with your friends, maybe you can try making a short, funny video or a
cool meme.

Remember, a little creativity can go a long way! # #




SECRET 3. Using Both the Pixel and
Conversion API Can Help Small Online Stores
Sell More ./

Facebook
Conversion API

s

<[>

Facebook
Pixel

Did you know that using both the Meta Pixel and Conversions API together can
make a big difference for your online store?

3 Here’s how it works:



Imagine you’re running ads on Facebook. The Meta Pixel helps track what
people do on your website, like clicking on a product or adding it to their cart.
“/ The Conversions API works with the Pixel to make sure you get even better
data, even when people’s settings block tracking. Together, they help you see
which ads work best so you can improve them!

For example, YOOX NET-A-PORTER, a famous online store, boosted their sales
by 30% just by using both tools! %’

They saved money on ads and earned more.

SECRET 4. Automated Messenger Ads Can
Boost Your Sales

Imagine you’re a business owner, like Vua Nem, a mattress company in
Vietnam. They used automated Messenger ads to get more customers and
boost sales, and you can too.


https://www.instagram.com/ynap/?hl=en
https://vuanem.com/
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When people clicked on their ads, they got a special discount code. This made
more people interested in buying, and many of them did!

Here’s what happened:

1. More Messages: 54% more people messaged them through Messenger.
That’s a lot more chances to talk to customers!

2. More Coupons: They gave out 5.5 times more discount coupons. Everyone
loves a good deal!

3. Wider Reach: Their ads reached 3 times more people than before. More
eyes on your business = more sales!

The best part?

This automated system saved time and money while helping the business grow.
N &
3

You can try this too!

Offering discounts through Messenger ads could help you attract more
customers and grow your sales, just like Vua Nem did!

SECRET 5. How Ladyshop Boosted Sales
Using Lookalike Audiences

Ladyshop, a popular fashion brand in Vietnam, was having a tough time getting
their ads to reach the right people. This meant fewer sales than they wanted.

So, they tried a trick on Facebook called a "lookalike audience.” i This tool
finds people who are similar to their current customers—people who would
probably love their clothes too.


https://www.facebook.com/ladyshopthoitrangquyba/

Here’s what they did:

1. Video Ads ®: They made fun video ads that grabbed attention.
2. Easy Chat Option (-): They added a “click to Messenger” button, so
anyone interested could chat directly with Ladyshop.

And guess what? &
This plan worked!

With these changes:



e They sold 1.5 times more than before. [
e Their average sale amount went up by 46%!
e Ad costs dropped by 33%—so they spent less and earned more! ¢

Using lookalike audiences helped them find more people who would love their
products, and the Messenger option made it super easy for people to reach out.
Ladyshop says this was their secret recipe for success and recommends other
brands try it too.

Lesson: When you connect with the right people and make it easy for them to
talk to you, great things can happen! ¢

SECRET 6. Save Money on Your Ads by Using
Less Text!

Hey, here’s a cool tip for you! &

If you want to spend less money every time someone clicks on your ad, keep

your message simple. Shorter text grabs attention faster and costs less too!

<~ Example: Instead of saying:
"Check out our amazing sale on stylish, comfortable shoes that will make you

look and feel great!”

Say:
"Stylish shoes on sale—grab yours now! e %"

See?

Clear and to the point!

Remember, less text = more savings & and better clicks! <’




SECRET 7. Show Off Your Product for Cheaper
Clicks

Want to save money on ads?

Instead of using models or everyday people in your ads, focus on showing your
product itself. Ads without people usually cost less when people click on them!

T
=



For example, if you sell cool backpacks, show off the backpack in your ad. No
people needed!

This way, more people might click, and you'll pay less for each click! &)

Keep it simple and let your product do the talking!

SECRET 8. Try Vertical Ads for Better Results!

Want to get more people to see your brand?
Try vertical ads on Facebook and Instagram!

They work really well, especially for things like Reels ads.



Vertical
Video Ads

More story,
greater scale.

Myra, a skincare brand from the Philippines, wanted to sell more moisturizer
online. They teamed up with influencers and used Facebook Reels ads.

Guess what?
It worked!
They saw:

e 3 times more people adding products to their cart @
e 2.5 times more purchases &

And the best part?

It cost them way less than their regular ads!


https://myra.com.ph/

So, if you're trying to reach new people and save money, vertical ads could be
your secret weapon!

SECRET 9. Boost You Ads With Product
Tags+’

Want to make your ads more effective?
Try adding product tags!

When you add tags to your ads, you can lower the cost of getting people to take
action (like buying something). [

Ads with product tags work 20% better than those without. That means you’ll
get more results for the money you spend and your customers will have a better
experience.

Example: Imagine you’re selling cool sneakers online. If you add a product tag
to your ad, people can see the price and more details right away. This makes it
easier for them to decide and click on your ad, helping you make more sales
without wasting money!

% 37 Try it out and see the difference!

SECRET 10. Use Text Overlays in Your Story
Ads to Make Your Message Clearer

When you make Story ads, add some text on top of your images or videos. This
helps your message stand out and makes it easier to understand!



For example, if you're showing a new phone, you could write, "Best Phone Ever!”
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But don't forget—it's important to try different text styles and see what works
best for your audience. Always keep your main point simple and clear. Keep the
text short and to the point so people get it fast!

Remember, a little text can make a big difference in how your ad performs!




SECRET 11. Gap's Cool "Logo Remix”
Campaign

Gap wanted to make their "Logo Remix" collection extra special. This collection
mixes classic styles with their iconic logo in new ways. To celebrate, they teamed

up with Facebook and created a super fun ad campaign for Instagram Stories.
B

5

THE ARCHIVE REISSUE
LOGO REMIX

SWIPE UP TO SHOP
THE COLLECTION



https://www.gap.com/

They used a new type of ad called a "carousel” ad, where you swipe through
different videos. Each video featured famous stars like SZA dancing to a remix
of a popular song, all while showing off the new clothes. == §;

The campaign was aimed at young adults, especially those between 18 and 34
years old, who love fashion. &

So, did it work? Absolutely!
The results were amazing:

e 17% more people remembered the ad than before.

e The connection between the ad and the Logo Remix collection was
stronger.

e People clicked on the ads 73% more than they did with past campaigns.

v ‘S\V,
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This shows that even when you remix things, they can still be a big hit! @




SECRET 12. Grab Attention, Boost Sales! 5’

To make your ads work, you need to catch people's eyes!

Use bold and colorful pictures €% that make them stop scrolling and want to
learn more. Think about how you notice bright, fun ads when you're
online—those are the ones that get clicks!

Example: Imagine you're selling cool shoes &, . If you use a bright, colorful
image of the shoes with a fun background, people will be more likely to click
and buy them.

Remember, the more exciting your ad looks, the more people will want to check
it out!




SECRET 13. Hypothesis-Driven Insights - The
Key to Powerful Ads

[[=S

By using audience data to guide creative development, you can create ads that
resonate more strongly.

Like this;

Introduction to Hypothesis-Driven Development

Data Collection and
Analysis
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\
Designing Experiments Learning and Iteration
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Hypothesis _J € \ ) e

Imagine you’re designing an ad. Instead of just guessing what might work, you
use data about your audience to guide your ideas. This is called
hypothesis-driven creativity. By understanding what your audience likes and
what grabs their attention, you can create ads that really connect with them. ;]

For example, if you know your audience loves sports, you might create an ad
featuring their favorite sport. This makes the ad more memorable and they’ll
better remember the message. Studies show that ads built on audience insights
do way better at staying in people’s minds than regular ads.

So, next time you make something, think about what your audience wants, and
use that to guide your ideas!




SECRET 14. Captions Help People Watch
Longer! 3¢

Want more people to watch your videos for a longer time?

Add captions!

When you include captions, people can read what’s happening even if they can’t
hear the sound. This can make them watch your video up to 12% longer.

Your
subtitles
here

Tired of typing subtitles?
— N

For example, if someone is in a quiet place, like at school or on a bus, they can
still understand your video without needing to turn up the sound.



So, next time you upload a video, remember to add captions and keep your
viewers hooked! ==

SECRET 15. Show Your Brand Early for Better
Recall @

Want people to remember your brand when they see your ads?
It’s simple: show your brand right at the start! &7

For example, if you're making a fun mobile game ad, put your game's logo and
name at the very beginning, not at the end. This way, people will remember your
game 23% better!

L J

So, next time you create an ad, place your brand front and center from the
start!

It helps people remember you.

SECRET 16. A Successful Partnership = (%

Rwanda made the most of its partnership with Arsenal FC to boost tourism.
They used Arsenal’s huge fanbase to spread the word about Rwanda.

How?
By creating fun Facebook video ads!

In these videos, Arsenal players were shown enjoying Rwandan music, which
caught the attention of fans around the world.


https://en.wikipedia.org/wiki/Rwanda
https://www.arsenal.com/

For example, imagine your favorite soccer player dancing to cool Rwandan
tunes on Facebook. You’d probably want to visit Rwanda to see more, right?

That's exactly what Rwanda did! ==/

So, if you work with people who have lots of followers, you can use that to get
your message out there too. It's all about teamwork and making it fun!




SECRET 17. Boosting Your Ads with
Conversions API and Pixel %’

Imagine you're running a health food company like Fitness Co., which sells
awesome sea buckthorn products. You're already using Facebook Pixel to track
how your ads are doing, but you want to get even better results.

Browser Client Server Conversions API
3
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What if you could reduce the cost of getting new customers and make your ads
more effective?

Here’s how it works:

By adding the Conversions API along with the Pixel, you can share data
directly with Facebook to improve how your ads target people. This helps you
get more sales for less money!

Example:

e Fitness Co. saw a 16% increase in purchases when they used both the
Pixel and Conversions API. §

e They spent 14% less to get each new customer, making their ads smarter
and cheaper.

e Plus, they spent 7% less on each ad impression (how many times their ad

was shown). So, they got more for their money!

Why It Works:



The Conversions API helps Facebook understand your customers better,
making it easier to show your ads to the right people. It’s like sending a letter
straight to Facebook with the best way to reach your audience.

In the end, it’s a win-win! You save money, get more sales, and keep your
customers’ info safe and private. )

SECRET 18. Make Your Brand Shine on
Phones §

To make your brand stand out, focus on phones first!
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People use their phones all the time, so if you create ads that look great on
mobile screens, your brand will be easier to recognize and remember.

For example, when you design a video ad for phones, it can be 27% more likely
to help people notice your brand and 23% more likely to get your message
across. So, if you want your ads to work better, think about how they’ll look on a

phone first! &= -§

This is how big brands are winning - by putting mobile first!




SECRET 19. Mute-Friendly Ads: A Game
Changer for Mobile Campaigns @

When you create ads for mobile, you want to make sure they still work even if
the sound is off.

Why?
Because many people watch videos with the sound muted!
Studies show that mute-friendly ads can boost your campaign’s success. )

To do this, focus on clear visuals and simple messages that anyone can
understand without sound. For example, if you're promoting a new toy, show the
toy in action with bright colors and big text telling people what makes it cool! &

This way, you can reach more people and help your brand grow. %’




SECRET 20. How Facebook Lead Ads Can
Boost Hotel Bookings :H: &

Imagine you're running a hotel, like Ortner’'s Resort. You want more people to
book rooms without spending a lot of money, right? ¢

Here's a cool way to do it: Facebook Lead Ads!
What makes them special? £

1. Easy Sign-Ups: Facebook Lead Ads let people quickly sign up for info
about your hotel with forms that already have their details filled out. So,
no hassle for them!

2. Incentives: Offering something like a €30 voucher makes people even
more excited to learn about your resort. §


https://www.ortners-resort.com/en/

o, Ortner's Resort
Sponsored [demo) - &

FORM OM FACEBOOK

30 Euro Kennenlern-Special M

sichern! #

{) Ein Ort zum Verlieben. Ein Ort zum
Glicklichsein. Ein Qrt far alle Sinne.

O 714 40 comments 54 shares 267K views

The Results:

e More Qualified Leads: You’ll get 3.7 times more people interested in your
hotel.

e Lower Costs: It costs you half as much to get bookings—62% less! &

e More Questions: Expect 3 times more people asking about booking.

e Double Bookings: And guess what? You’ll see twice as many bookings.

So, using Facebook Lead Ads for your hotel can really help get you more guests
and save money. It's like a secret tool for success!




SECRET 21. How Reels Ads Help Your Brand
Grow ./

Imagine you’re trying to get more people to remember your brand, just like
Showmax did with their ads. They added Reels (short, fun videos) to their ads,
and it worked! 38

Here’s what happened:

e People remembered the ads 4% more.

e Brand awareness grew by 1.1% when Reels were added.

e More people were interested in checking out the brand—especially young
people aged 18-24, with a 4.6% increase! {}


https://www.showmax.com/

And that’s not all!

Reels helped Showmax achieve:

e 60% more app downloads on Android phones “§

e 43% more purchases inside the app &

e Lower costs for getting new app users and purchases—up to 30% cheaper!

0‘

So, adding Reels to your ads is a powerful way to reach more people and get
better results, just like Showmax did! )




SECRET 22. How to Succeed with Advantage+
Shopping Campaigns @

Imagine you run a meal kit company like Home Chef. Your goal is to get more
customers and make better sales, especially when there are changes to how
Facebook tracks ads (like the iOS 14 update).

Choose a campaign setup X
Create your sales campaign using a tailored and streamlined setup, or manually build
your campaign. Suggestions may vary based on your recent ad account activity.

4 Streamlined m m ® Why am | seeing this suggestion?

Advantage+ shopping campaign +
Maximize performance and find new customers.
Preset settings include automatic placements, lowest cost bid strategy and more.

© Manual setup

Manual sales campaign
Q Create a sales campaign from scratch using the standard setup.

Here’s what Home Chef did to succeed:

1. Enhanced Conversions API: They made sure their Facebook connection
worked really well to get the best data about their customers. This helped
them understand who was interested in their meal kits. ]

2. Advantage+ Shopping Campaigns: They used Facebook’s automated
tools to create ads and show them to the right people. This helped them
run ads that worked better. =

L4


https://www.homechef.com/

The results were amazing!
Home Chef:

e Got 23% more sign-ups for their meal kits
e Increased sales by 22% EB
e Reached 10% more people with their ads {)

So, if you want to succeed like Home Chef, focus on making your data
connection better and use automated tools to reach the right audience. ./

SECRET 23. How Cool Videos Helped Promote
Spencer’s

Merintis found a smart way to share Spencer’s products on Instagram and
Facebook. Instead of using expensive ads, they teamed up with famous people
who talk about staying healthy. These people made fun, short videos about
Spencer’s products, showing how they fit into a healthy lifestyle.
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And guess what?
It worked great!

Not only did more people watch the videos, but it also cost a lot less than the
old way of advertising.

-~ Example: Imagine if your favorite YouTuber made a video about Spencer’s
snacks and showed how they help stay strong while playing sports. It would
make you want to try them, right? -, S8



https://www.facebook.com/spencerfoodspk/
https://www.facebook.com/spencerfoodspk/

SECRET 24. Supercharged Sales with Smarter
Ads

Imagine you're running a vegan beauty brand, like Gloria SkinCare. By using
Meta’'s Advantage+ Shopping Campaigns, you could make more sales and
spend less money! &’

Here’s how: Gloria Skincare let AI (Artificial Intelligence) automatically choose
the best people to show their ads to, and the results were amazing!

They spent 89% less money for each sale and got 4.1 times more people to buy
their products. & [

This smart system took care of the ads so Gloria could focus on creating new
products and growing their brand.

So, by letting AI do the hard work, they got more sales for less money.
Imagine how much time and effort you could save if AI handled the tough stuff
for you! gh @

Example: Think of it like having a robot helper who knows exactly who loves
your brand and shows them your ads, so you don’t have to waste time guessing.

SECRET 25. Want More Leads Without
Spending Much?
Keep your lead forms simple! &

Just ask for one thing, like an email or phone number. When people don’t see
too many questions, they’re more likely to sign up.

Example:
Imagine you’re signing up for a fun online game. If the form asks for your


https://www.instagram.com/gloriaskincare.de/?hl=en

name, email, and birthday, it feels like a lot! But if it only asks for your email,
you’ll probably join faster, right?

By asking for less, you get more! |

SECRET 26. Save Money by Using One Field

for Full Names in Your Ads! . ¢

=4
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Want to save money on your ads? Here's a quick tip! Instead of asking for the
first and last name in separate fields, just ask for the full name in one box. []

This small change can save you up to 14% on the cost of getting new people
interested in your product! %

So, next time you're creating ads, try this and watch your savings grow!



Example:
Instead of:

e First Name:

e Last Name:

Just use:
e Full Name:

Simple, right? ==

SECRET 27. Boost Your Business with a 'Send
Message' Button!

want to get more people talking to your business? @

Change your ad's button to say "Send Message” instead of just “Learn More” or
“Shop Now.” This simple change helps customers easily reach out to you on
Messenger, where you can chat directly with them. ¢



C Brent Murphy Photography
16h - Q

Saturday brought back a classic Colorado bike race,
the Boulder Roubaix. An 18+ mile loop t... See more

brentmurphyphoto.com
i @ Send message

qiil-ﬂdf-ﬂﬁ Boulder Roubaix “

For example, if you run a pizza shop €., you could ask your customers to
message you for special offers or to place an order. This will lead to more
conversations and could even mean more sales for your business! ./

Try it out, and watch your business grow! <

SECRET 28. Boost Your Message with
In-Stream Ads! 28

If you want your message to be remembered more, try using in-stream ads!



These are ads that play before, during, or after a video. When you add them to
your marketing plan, they can make people remember your message better.

Plus, they can save you money! &
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Example: Imagine you have a new cool toy to sell. If you put an ad about your
toy before a fun YouTube video, more people will see it and remember it. Not
only that, but it’s a cost-effective way to spread the word!

In-stream ads are like a secret boost to make your message stand out!

SECRET 29. Keep it Short, Get More Results!

Want to save money on ads?
Keep them short! *\

Ads with fewer than 300 words cost less for each action, like a click or a follow.



Example: Imagine you're creating an ad for a cool new game. Instead of
writing a long story, you keep it short: "Play now!

Challenge your friends and win rewards!”

This short message will cost less to show to more people compared to a long,
detailed ad.

By keeping it simple, you can get more people to act without spending too
much. &

SECRET 30. Use Emojis to Boost Your Copy!

You can make your ads more interesting by adding emojis! #5

Ads with emojis often cost less for each click and get better results. For
example, if you're selling a toy, adding a & or a & emoji can grab attention
and make people more likely to click.

Next time you write, try adding a few emojis to see how it works for you!

SECRET 31. Don’t Talk About Prices in Your
Reels Ads

When you make ads, try not to mention the price right away. Ads that leave out
the price often work better because they make people focus on why your
product is awesome, not just how much it costs. ==



For example, if you’re selling a cool toy, show how much fun it is to play with
instead of saying "only $20!" This way, people will get excited about the toy, and
that makes them more likely to buy it! #§

Remember, it's about the value your product brings, not just the price tag!

SECRET 32. Use TV g + Facebook Ads!

Show your product on both TV and Facebook. If people see your ad on TV and
then spot it again on Facebook, they’re way more likely to buy it—over twice as
likely compared to just seeing it on TV. @

Example:

Imagine you're selling cool sneakers. £ w If someone watches your ad on TV
during their favorite show, they might think, “Hmm, nice shoes!” But then, they
scroll through Facebook later and see your ad again. That’s when they go,
“Okay, I need these sneakers!”

This combo works like magic—TV grabs attention, and Facebook reminds them
to take action.

Try it out! [

SECRET 33. . Use Different Formats for

Better Campaigns!

When you mix videos @ with pictures [& in your campaigns, you grab more
attention and get better results. This combo works way better than using just
one format.



Why?

People enjoy variety, and it keeps them interested.
Example:

Imagine you're promoting a new gadget.

e Video: Show how it works in real life! B
e Picture: Highlight its cool features with a simple image.

Together, these catch more eyes ¢« , get people excited &, and convince them
to buy.

Try this next time—your audience will love it! @

SECRET 34. Make Your Ads Part of the Buzz!
&
Wwant people to love your ads? £

Make them part of the cool stuff happening around them!

Don’t just talk about a trend or event—connect your ad to it in a way that feels
real and exciting.

For example: Imagine the FIFA World Cup is on, and you sell snacks. 7' %

Instead of saying, "Buy our chips,” you could say, "Snack like a champion during
the big game!” @ (.

This way, your message feels natural and fun, like you're part of the action!

s




SECRET 35. Make Your Campaigns Awesome
with Gender Inclusion! &

You connect more with stories or characters that feel like you, right? =

That's why when you include different genders in your ads, you make everyone
feel seen and included. This isn’t just nice — it works!

Your audience pays more attention, remembers your brand, and takes action.

5

For example, imagine you're advertising a fun new game. If you show boys,
girls, and even characters who don’t fit in traditional boxes playing it, everyone
feels like it's for them.

And guess what?
That means more people want to play! M

» Pro Tip: Inclusivity = Happy Fans + Big Wins!

L

SECRET 36. Make Your Facebook Ads Shine!

Start with your visuals!
{4 Pick the right size for images and videos:

Use square (1:1) or tall (4:5) shapes. They fit perfectly in the News Feed and look
super clean.

"4 Why does this matter?



When your ad looks neat, people notice it more, and the "Click Here" button
stays easy to find.

Example: Imagine you're selling a cool new backpack. ) A square picture
showing the backpack with its best features will pop on the screen, making
people stop and say, "Wow, I want that!” 3

Follow this tip, and you'll see your ads become attention magnets! €

SECRET 37. Team Up for Success with
Collaborative Ads!

When you team up with influencers for Collaborative Ads, you can reach more
people who actually care about what you're offering. It's like having a buddy
who helps you share your story with the right crowd! ¢ §

For example, imagine you're selling cool backpacks &). Partner with a popular
travel blogger. They show off your backpack on their adventures, and suddenly,
more people want to buy it! () &

This smart move can give you up to 2.4x more money back than what you
spent! §

So, grab a partner and watch your business grow! ¢’

SECRET 38. Boost Your Campaign's Power
with Smart Ad Placement! @

Use at least six spots to show your ads! g | ™



When you place your message in more places, people remember it better, notice
your brand more, and are more likely to buy what you're offering.

Think of it like planting seeds. = If you plant six seeds in different sunny spots,
more will grow into big, healthy plants than if you plant just three in one corner.

So, aim for variety—share your message on websites, apps, social media, TV,

and more. This makes your campaign super strong and hard to miss! 3%
Example:

Imagine you're launching a new game. Instead of just posting on Instagram,
you also put ads on YouTube, gaming apps, school websites, and even local TV.
The more places people see it, the faster they'll get excited to play! #

SECRET 39. How to Rock Facebook Ads!

When you want your Facebook ads to succeed, focus on what you put in, what
you get out, and how you adjust. Don’t stress about guessing or using tricky
strategies.

<~ Here’s the deal:

e Input: Post awesome, clear, and catchy content. €

e Output: Watch how people react—are they liking, clicking, or ignoring? ««

e Adaptation: If something isn’t working, tweak it. Maybe try a different
picture, better words, or a fun video. 8@

Example: Imagine you’re selling cool bracelets. At first, you post a picture of
them, but not many people click. Next time, you share a video showing someone
wearing bracelets while having fun. Suddenly, everyone’s interested.

~/ Keep experimenting, and you’ll find what works best! «”




SECRET 40.
Ad Game!

How to Rock Your Facebook

i

Hey, want to know the secret sauce for awesome Facebook ads?
Here's the game plan, simplified just for you; @
(1 Split Your Ads into Two Teams:

e Team Control: This is your star player team. Keep your best-performing
ads here.

e Team Dynamic: This team experiments with fresh ideas—like a lab for new
combos!

# Example: Imagine you're advertising a new pair of sneakers.

e Team Control: Use your ad with the "Buy 1 Get 1 Free" offer that people
loved.

e Team Dynamic: Try a new ad with "Free Shipping" or a cool video of
someone running in those sneakers.

2Upgrade Winners Every 2 Weeks:

If a Team Dynamic ad outshines your Team Control ad, promote it to the Control
team. Then, test new ideas again. It's like keeping your playlist updated with the
hottest songs. [

3 Budget Smartly:

Think about how many people you want to reach.
Big crowd (1M+)?

Start with at least $100/day.

Why?

Facebook needs time and money to figure out what works best for you.



(4)Chase Purchases, Not Likes:

Focus on measuring how many people buy because of your ads, not just how
many click or like them.

2 Key Tip: Be patient and consistent. Great ads aren’t built in a day—they’re
tested and tweaked over time. X

Your ads can shine brighter than a shooting star -~ when you follow this simple

formula.

Now that you know these 40 secrets, it's time to put them into

practice. Start creating better Facebook ads today!

Important Note“*: Boost Your Website with Premium Off-Page SEO Service.
Visit our website to rank #1 today.

Website: https://100xgrip.com/
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