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📢 SkillVeda Presents 

🎬 Unit 2 - Production Process | Complete Guide 

✅ MCQs | PYQs | 5-Year Analysis 
 ✅ Short & Long Answer Questions 
 ✅ One-Shot Exam Revision! 

🎯 Master Unit 2 & Ace Your Exam with Ease! 💯🔥 

 

Filmmaking Process 

1. Pre-Production 
 

○ Scriptwriting, screenplay development 
○ Casting actors and hiring crew 
○ Location scouting and set design 
○ Budgeting and securing finance 

2. Production (Shooting Stage) 
 

○ Actual filming of scenes 
○ Directing actors and cinematographers 
○ Handling sound, lighting, and visuals 
○ Improvisation as per requirements 

3. Post-Production 
 

○ Editing and sequencing shots 
○ Adding special effects and animations 
○ Sound mixing and dubbing 
○ Creating the final release print 

Film Processing Steps 

👉 "Lights Expose Real Reels, Films Shine Magnificently, Finished!" 

Each letter in the sentence represents a step in the process: 

1⃣ Lights → Lab receives the film 
2⃣ Expose → Exposed film is developed into negatives 
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3⃣ Real → Rushes (Positives) are printed and viewed 
4⃣ Reels → Rough cut is created in editing 
5⃣ Films → Final cut is made 
6⃣ Shine → Sound is synchronized and mixed 
7⃣ Magnificently → Mixing of sound with visuals 
8⃣ Finished → Final release print is made with effects and titles 

 

 

2. Television Production
 

📌 1. Pre-Production Stage 

● Idea Development & Research – Conceptualizing the show, understanding the 
target audience. 

● Scriptwriting – Writing the screenplay, dialogues, and structuring the program. 
● Crew & Talent Coordination – Assigning roles to the director, producer, 

actors, cameramen, and technicians. 
● Logistics & Planning 

○ Equipment arrangement – Cameras, lighting, microphones, recording 
devices. 

○ Props & Costume Selection – Ensuring the right look for the program. 
○ Location Scouting – Deciding between studio or on-location shooting. 
○ Transportation & Accommodation – Arranging logistics for crew and 

equipment. 
● Storyboarding – Sketching the visual flow of scenes to ensure smooth 

execution. 
● Scheduling & Dry Runs – Planning the production timeline and conducting 

rehearsals. 

 

📌 2. Production Stage (Execution Phase) 

● Camera Setup & Filming 
○ Multiple cameras may be used for different angles and continuity. 
○ Adjustments in lighting and framing before shooting. 

● Sound & Audio Recording 
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○ Microphones positioned to capture clear dialogues and sound effects. 
● Talent & Crew Management 

○ Actors perform as per the script and director’s guidance. 
○ Cameramen and technicians ensure smooth shooting. 

● Live vs. Recorded Production 
○ Live telecast (e.g., news, sports) happens in real-time. 
○ Recorded production allows for multiple takes and corrections. 

● Handling On-Spot Issues 
○ Fixing technical failures, lighting issues, and actor mistakes during 

shooting. 

 

📌 3. Post-Production Stage 

● Video Editing 
○ Cutting, arranging, and enhancing scenes for a smooth storytelling 

experience. 
○ Adding transitions, visual effects, and CGI (if required). 

● Sound Mixing & Dubbing 
○ Synchronizing dialogues, background music, and sound effects. 
○ Adjusting voice clarity and audio levels for better quality. 

● Final Touches 
○ Adding titles, credits, captions, and graphics. 
○ Checking for errors, continuity issues, and corrections. 

● Review & Approval 
○ The director, producer, and editors review the final version before 

broadcasting. 

 

3. Newspaper Production 

📰 Departments  

Editorial Department (News Gathering & Processing) 

● Responsible for collecting, editing, and designing the newspaper. 
● Roles: 

○ Editor & Assistants – Supervise content and guide news coverage. 
○ Reporters & Correspondents – Gather news from various sources. 
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○ Sub-Editors (Copy Editors) – Edit and refine news before printing. 
● Tasks: 

○ Ensures accuracy, clarity, and brand identity of the newspaper. 
○ Designs page layout and headlines. 
○ Uses Desktop Publishing (DTP) for easy formatting and layout. 

 

📢 Advertising & Marketing Department 

● Sells ad spaces in the newspaper. 
● Advertising rates depend on: 

○ Circulation & Readership – Higher readership means higher ad rates. 
○ Brand Value – English dailies charge more than regional papers. 

 

🚚 Circulation & Distribution Department 

● Ensures newspapers reach vendors, agents, and rural areas. 
● Handles logistics to distribute copies by 4 AM daily. 

 

📌 2. The Step-by-Step Newspaper Production Process 

🟢 Step 1: Content Gathering 

● News and ads are collected throughout the day. 
● Includes: 

○ News reports 
○ Advertisements 
○ Features & Interviews 
○ Photographs & Visuals 

 

🟡 Step 2: Editorial Processing & Page Arrangement 

● Headlines, stories, features, ads, and images are arranged in page order. 
● A newspaper follows a fixed format to ensure familiarity for readers. 
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📌 Daily Workflow of a Newspaper Office 

🌅 Morning (Editorial Planning) 

● Editor’s Meeting: 
○ Heads of departments (Photography, Features, Desk, Designers, Daily 

News Bureau) discuss stories and layout. 
○ Content distribution begins. 

🌞 Forenoon & Afternoon (Content Creation) 

● Photographs & Graphics prepared for stories. 
● News stories tracked and submitted. 
● Sub-Editors begin editing news reports. 
● Marketing Team provides ad placements to designers. 
● Major news stories come in between 4:30 PM – 6:30 PM. 
● Final approval of stories by 7 PM – 8 PM. 

🌆 Evening (Finalizing Layout & Printing) 

● 6 PM: Final news status confirmed. 
● Designers place ads and photographs as per editorial direction. 
● 9:30 PM: Pages are finalized & uploaded on the server. 
● Printing begins at night for next morning’s circulation. 
● Weekend Supplements are finalized 3 days before distribution. 

 

📌 Tip: Remember the sequence – Plan → Write → Edit → Print → Distribute! 📝📊
 

4. Radio Production 

Radio Production Notes 

Radio Formats and Genres 

Radio programs are broadly categorized into two types: 

1. Spoken Word Programmes 

● News Bulletins – Short updates on national and international news, usually 
lasting 5 to 15 minutes. 
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● Talks – Informal discussions or speeches designed to engage listeners in an 
interesting manner. 

● Discussions & Interviews – Engaging sessions with experts or famous 
personalities on various topics. 

● Educational Programmes – Designed for schools, colleges, and targeted 
groups like women, children, rural audiences, etc. 

● Radio Features & Documentaries – Factual, informative, and educational 
programs using a mix of storytelling, narration, and sound effects. 

● Drama & Radio Plays – Fictional stories conveyed entirely through sound, voice 
modulation, and background effects. 

2. Music Programmes 

● Disc Jockey (DJ) Shows – Hosted music programs featuring pop, rock, 
classical, or regional music. 

● Countdown Shows – Ranking popular songs based on audience preferences. 
● Musical Performances – Live or recorded performances of singers, bands, and 

instrumentalists. 
● Variety Programmes (Magazine Shows) – A mix of interviews, music, 

entertainment, and cultural insights. 

 

Key Radio Program Formats 

1. News Bulletins 

● Presented by All India Radio (AIR) in multiple languages. 
● Shorter bulletins (5 minutes) cover headlines; longer bulletins (15 minutes) 

provide in-depth news coverage. 
● Focuses on national, international, and human-interest stories. 

2. Newsreels 

● More detailed than bulletins, lasting around 15 minutes. 
● Includes spot reports, interviews, expert commentary, and extracts from 

speeches. 
● Requires skilled tape editing and well-structured narration. 

3. Documentaries/Radio Features 

● Informational & educational in nature. 
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● Combines narration, real voices, and background music to enhance impact. 
● Explores social, economic, political, and cultural topics. 

4. Radio Plays 

● Dramatic storytelling through sound. 
● Uses dialogue, voice modulation, sound effects, and music. 
● Should have a limited number of characters (3-4) for clarity. 
● Introduced in India by Lionel Fielden, who standardized the 30-minute radio 

play format. 

5. Radio Talks 

● Conversational, engaging, and informal. 
● Should sound like a one-on-one conversation with the listener. 
● Language must be simple, descriptive, and clear. 
● Short sentences should be used to maintain clarity. 

6. Music Programmes 

● Extremely popular due to entertainment value. 
● Must have unity and structure, linking songs with commentary. 
● DJ Shows should not mix different genres like pop and classical in a single 

session. 

7. Movie Trailers 

● Sponsored programs of 15-30 minutes. 
● Includes dialogue extracts, songs, and dramatic narration. 
● Highlights film stars, directors, playback singers, and composers. 

8. Quizzes 

● Studio-based, cost-effective, and interactive. 
● Encourages family participation and listener engagement. 

 

Basic Elements of Radio Production 

1. Technical Factors 

● Audio Quality: Clear sound, well-balanced music and speech. 
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● Sound Effects: Rain, wind, or background noise to enhance realism. 
● Volume Adjustments: Emphasizing key segments with proper volume control. 

2. Content Organization 

● Strong Opening & Closing: Hooks the listener and leaves an impact. 
● Use of Slogans & Jingles: Builds audience recognition. 
● Balanced Use of Humor: Must be engaging but not offensive. 
● Concise & Repetitive Key Messages: Reinforces important points without 

duplication. 

3. Pacing & Flow 

● Logical Arrangement of Segments: Keeps content engaging and structured. 
● Pauses & Silence: Used for emphasis or transitions. 
● Interactivity: Allowing audience participation through calls, texts, or live 

engagement. 

4. Presenters & Delivery Style 

● Clarity of Speech: Essential for effective communication. 
● Credibility of the Presenter: The more credible the host, the more engaging the 

program. 
● Role Models: Having popular figures as presenters increases listener trust. 

 

Scripting for Radio Production 

Key Principles for Writing Radio Scripts 

1. Write for the Ear, Not for Reading 
 

○ Use simple, conversational language. 
○ Avoid long sentences and complex words. 

2. Engage the Listener 
 

○ Make the content descriptive and visual. 
○ Include relevant facts to draw attention. 

3. Speak as You Write 
 

○ Follow the rule: Think it → Say it → Write it. 
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4. Stay Concise & Repetitive 
 

○ Reinforce key points without unnecessary duplication. 
○ Summarize at the end for clarity. 

5. Make it Personal 
 

○ Talk as if addressing one listener, making it intimate and engaging. 

 

5. Internet Prodcution 

📢 Watch the One-Shot Video on Skill Veda! 🎬📚 
 ✅ Complete Coverage of Unit 2, Chapter 5 - Internet for Exam Prep! 
 📺 Watch Now: SkillVeda YouTube 
 🔔 Subscribe & Stay Ahead! 🚀 

 

 

MCQs (1 Mark Questions with Answers) 

1. Who is responsible for directing actors in a film? 
 a) Producer 
 b) Director ✅ 
 c) Writer 
 d) Cinematographer 
 

2. In filmmaking, who ensures that all shots are visually appealing? 
 a) Sound Engineer 
 b) Editor 
 c) Cinematographer ✅ 
 d) Producer 
 

3. What is the role of an audiographer in film production? 
 a) Recording and mixing sound ✅ 
 b) Editing film sequences 
 c) Managing actors’ dialogues 
 d) Designing the set 
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4. Who among the following plans and controls the film budget? 
 a) Actor 
 b) Director 
 c) Producer ✅ 
 d) Cinematographer 

5. What is an "Answer Print" in filmmaking? 

a) The final version of the film ready for release 
 b) A rough cut of the film without sound 
 c) A new positive print made from the edited negative for final review 
 d) A duplicate copy of the film for backup storage 

✅ Answer: c) A new positive print made from the edited negative for final 
review 

6. What is the purpose of an "Interdupe Negative" in filmmaking? 
7. a) It is a backup copy of the original negative for safety. 

 b) It is the final version of the film used for release. 
 c) It is a duplicate negative created from the combined optical print for making 
release prints. 
 d) It is an unedited raw version of the film used for preview screenings. 

✅ Answer: c) It is a duplicate negative created from the combined optical 
print for making release print. 

8. Which of the following is NOT classified as a spoken word programme 
on radio? 
 a) News bulletins 
 b) Radio interviews 
 c) Countdown shows 
 d) Educational programmes 
 
 ✅ Answer: c) Countdown shows (They are part of music programmes.) 
 

9. What is the key difference between news bulletins and newsreels on the 
radio? 
 a) News bulletins are shorter and present summaries, while newsreels 
include reports, interviews, and comments. 
 b) News bulletins cover international news, while newsreels focus only on 
local news. 
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 c) News bulletins are prerecorded, whereas newsreels are broadcast live. 
 d) News bulletins are only in English, while newsreels are available in 
regional languages. 
 
 ✅ Answer: a) News bulletins are shorter and present summaries, while 
newsreels include reports, interviews, and comments. 
 

10. What is the purpose of radio documentaries or features? 
 a) To play continuous music for entertainment 
 b) To present factual, informational, and sometimes educational content 
 c) To provide live coverage of sports events 
 d) To conduct interviews with celebrities only 
 
 ✅ Answer: b) To present factual, informational, and sometimes 
educational content 

11.What is the primary characteristic of a radio play? 
 a) It relies entirely on visual effects 
 b) It tells a story using only sound, dialogue, and background effects 
 c) It requires a minimum of ten characters to be effective 
 d) It is always based on historical events 
 
 ✅ Answer: b) It tells a story using only sound, dialogue, and background 
effects 
 

12. Who introduced the standard 30-minute format for radio plays on All 
India Radio (AIR)? 
 a) Lionel Fielden 
 b) Rabindranath Tagore 
 c) B.V. Keskar 
 d) Satyajit Ray 
 
 ✅ Answer: a) Lionel Fielden 
 

13. Which of the following statements best describes a radio talk? 
 a) A formal speech delivered to a live audience 
 b) A dramatic performance with multiple characters 
 c) An informal, conversational style discussion directed at an individual 
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listener 
 d) A musical presentation with storytelling elements 
 
 ✅ Answer: c) An informal, conversational style discussion directed at an 
individual listener 
 

14. Why is film censorship implemented? 

a) To improve the sound quality of a film 
 b) To enhance the visual effects before release 
 c) To regulate content based on societal, ethical, and legal guidelines 
 d) To increase the duration of a film 

✅ Answer: c) To regulate content based on societal, ethical, and legal 
guidelines 

 

15. What is the purpose of a contingency in a film production budget? 
 a) To pay lead actors additional bonuses 
 b) To cover unexpected expenses during production 
 c) To increase the marketing budget 
 d) To reduce post-production costs 
 
 ✅ Answer: b) To cover unexpected expenses during production 
 

16. What percentage of the production budget is typically allocated as 
contingency? 
 a) 5% 
 b) 20% 
 c) 10% 
 d) 25% 
 
 ✅ Answer: c) 10% 

17. What does the shooting ratio in filmmaking represent? 
 a) The total number of cameras used during production 
 b) The ratio of total footage shot to the final film length 
 c) The amount of money spent on production 
 d) The number of actors present in a scene 
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 ✅ Answer: b) The ratio of total footage shot to the final film length 
 

18. What was the approximate shooting ratio for Apocalypse Now (1979) 
directed by Francis Ford Coppola? 
 a) 1:10 
 b) 1:50 
 c) 1:97 
 d) 1:20 
 
 ✅ Answer: c) 1:97 
 

19. Which director had an even higher shooting ratio than Apocalypse Now, 
reaching 1:100? 
 a) Martin Scorsese 
 b) Steven Spielberg 
 c) Kathryn Bigelow 
 d) James Cameron 
 
 ✅ Answer: c) Kathryn Bigelow 
 

20. Why do war films often have a high shooting ratio? 
 a) Because they require multiple cameras to capture large-scale battle 
scenes 
 b) Because directors intentionally waste footage 
 c) Because war movies are always longer than other films 
 d) Because they have fewer scripted dialogues 
 
 ✅ Answer: a) Because they require multiple cameras to capture 
large-scale battle scenes 
 

21. Which Indian epic film required massive lighting setups and thousands 
of animals for a battle sequence? 
 a) Lagaan 
 b) Bajirao Mastani 
 c) Mughal-e-Azam 
 d) Padmaavat 
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 ✅ Answer: c) Mughal-e-Azam 
 

22. What is the typical shooting ratio for low-budget films? 
 a) 1:3 to 1:5 
 b) 1:10 to 1:20 
 c) 1:50 to 1:100 
 d) 1:97 
 
 ✅ Answer: a) 1:3 to 1:5 
 

23. What are "dailies" or "rushes" in filmmaking? 
 a) The final edited version of the film 
 b) The list of actors and crew members 
 c) Selected takes printed and screened daily for evaluation 
 d) The behind-the-scenes footage of the film 
 
 ✅ Answer: c) Selected takes printed and screened daily for evaluation 
 

24. Why do some directors use multiple cameras while shooting scenes? 
 a) To capture the scene from different angles and provide editing options 
 b) To reduce the number of actors required 
 c) To avoid the need for post-production work 
 d) To make the film look more realistic 
 
 ✅ Answer: a) To capture the scene from different angles and provide 
editing options 
 

25. Which renowned director was known for shooting action scenes with 
multiple cameras and filming in sequence? 
 a) Steven Spielberg 
 b) Christopher Nolan 
 c) Akira Kurosawa 
 d) Alfred Hitchcock 
 
 ✅ Answer: c) Akira Kurosawa 
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2 Mark Questions with Answers 

1. What is the role of an art director in filmmaking? 
 Answer: The art director is responsible for designing the set, selecting props, 
and maintaining the visual aesthetics of the film to match the director’s vision. 
 

2. How does an editor contribute to the final outcome of a film? 
 Answer: The editor arranges scenes, removes unnecessary footage, ensures 
continuity, and maintains the film’s narrative flow. 
 

3. Define the term "Post-Production" in filmmaking. 
 Answer: Post-production refers to the process of editing, adding sound effects, 
background music, special effects, and finalizing the movie before its release. 
 

4. Why is a scriptwriter important in television production? 
 Answer: The scriptwriter creates the dialogues, story arcs, and character 
development, which form the foundation of a TV show. 

5. What is the purpose of a clapperboard in filmmaking? 
 Answer: A clapperboard is used to synchronize sound and visuals, mark 
scenes, and help in organizing footage during editing. 🎬 

6. Who collaborated with Mario Puzo in writing the script for The Godfather film 
series? 
 Answer: Mario Puzo collaborated with Francis Ford Coppola, who also directed the 
films. 
 

7. Which famous filmmaker suggested the idea for Charlie Chaplin’s film 
Monsieur Verdoux? 
 Answer: Orson Welles, a contemporary filmmaker of Charlie Chaplin, suggested the 
idea for Monsieur Verdoux. 

8. Why do music programmes enjoy greater popularity than talk shows? 
 Answer: Because music provides relaxation, rhythm, and melodies, making it more 
engaging for listeners. 

9.What is the typical duration of a movie trailer on the radio? 
 Answer: Movie trailers on the radio usually last 15 to 30 minutes. 
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10. Why are quiz shows popular on the radio? 
 Answer: Quiz shows are interactive and engaging, allowing families to participate 
and enjoy the experience. 

11. What are the three key factors for effective radio production? 
 Answer: Technical quality, content relevance, and presenter effectiveness. 

 

3 Mark Questions with Answers 

1. Differentiate between the roles of a producer and a director in filmmaking. 
 Answer: 
 

○ The producer manages the financial, logistical, and administrative 
aspects of the film. 

○ The director focuses on the creative execution, storytelling, and 
performance of actors. 

2. How do cinematographers and editors work together to shape a movie’s 
visual style? 
 Answer: 
 

○ The cinematographer captures high-quality visuals, lighting, and angles. 
○ The editor selects and arranges these shots to create an engaging, 

seamless sequence. 
3. Discuss the impact of music in films with an example. 

 Answer: 
 

○ Music enhances emotions, mood, and storytelling in films. 
○ Example: In “Titanic,” the background score “My Heart Will Go On” 

amplifies the romantic and tragic elements of the story. 
4. What are the key responsibilities of a radio station manager? 

 Answer: 
 

○ Overseeing daily operations of the station. 
○ Approving programs and scheduling content. 
○ Managing staff and finances. 
○ Ensuring regulatory compliance. 

5. What was the main advantage of the Hollywood Studio System in the 1920s? 
 Answer: It allowed all filmmaking operations—writing, financing, shooting, editing, and 
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recording—to be conducted under one roof, ensuring efficiency and coordination. 
 

6. Which Indian film studios adapted the Hollywood Studio System successfully? 
 Answer: Some famous Indian studios that adapted this system include Prabhat 
Studio (Pune), New Theatres (Kolkata), Bombay Talkies (Mumbai), AVM, Vijaya 
Vauhini, and Prasad (Chennai). 
 

7. Differentiate between Above-the-Line (ATL) and Below-the-Line (BTL) costs in 
film production. 
 Answer: 

○ Above-the-Line (ATL) Costs: These include expenses related to the 
principal creative elements such as the story and script, producer, 
director, and lead performers. 

○ Below-the-Line (BTL) Costs: These cover all other production-related 
expenses such as cast (excluding lead actors), crew wages, travel, 
legal fees, insurance, laboratory processing, and post-production 
costs. 

8.  

What is a "rough cut" in film editing, and why is it important? 

Answer: 

A rough cut is the initial edited version of a film where individual shots are arranged 
in sequence based on the shooting script. It helps in shaping the story while ensuring 
coherent time and space. Although it usually lacks a soundtrack, it serves as a 
guideline for the final film, allowing editors to refine scenes before adding sound, 
effects, and transitions. 🎬 

9. What is 'Sync Sound' in filmmaking, and how was it traditionally used? 

○ Answer: 
○ Sync sound refers to the process where dialogues and sounds are 

recorded live during filming and directly used in the final movie. Earlier, 
when most films were shot in studios, this technique ensured that the 
original recorded dialogues were used without needing post-production 
dubbing. 🎤🎬 
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10. What are the key factors to consider before writing a radio script? 
 
 Answer: Before writing a radio script, consider the following: 
 

○ Defining the Subject: Clearly outline the topic of the programme. 
○ Purpose & Audience: Identify the objective of the programme and the 

target listeners. 
○ Duration: Determine the length of the programme to fit within time 

constraints. 
○ Research & Community Input: Gather relevant information and, if 

possible, involve the community in the scripting process. 

 

11. Why is it important to write a radio script for the ear rather than for 
reading? 
 
 Answer: Writing for the ear ensures that the spoken content is clear and 
engaging for listeners. Key points include: 
 

○ Avoid complex words and jargon that may confuse the audience. 
○ Use simple, conversational language that flows naturally when spoken. 
○ Ensure clarity and repetition so listeners grasp the message since they 

can hear it only once. 
○ Speak as you write to ensure the script sounds natural and engaging. 

 

12. What are some basic principles of effective radio scriptwriting? 
 
 Answer: Good radio scripts follow these principles: 
 

○ Use relevant facts to capture interest and make the content relatable. 
○ Encourage visualization by using descriptive but simple language. 
○ Be concise and to the point to maintain listener engagement. 
○ Use repetition when needed to reinforce key messages. 
○ Maintain a personal, conversational tone to create a connection with 

the audience. 
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4 Mark Questions with Answers 

1. Explain the three stages of the filmmaking process with examples. 
 Answer: 
 

○ Pre-Production: Example – Planning, casting, and budgeting for 
“Avengers: Endgame.” 

○ Production: Example – Shooting battle sequences in “Game of Thrones.” 
○ Post-Production: Example – Adding CGI in “Avatar.” 

2. Compare the creative contributions in print and television media. 
 Answer: 
 

○ Print: Focuses on in-depth research, writing, and layout design (e.g., The 
Hindu, Times of India). 

○ Television: Uses visual storytelling, sound, and scriptwriting for impact 
(e.g., BBC, CNN). 

3. Describe the importance of an effective script in film and television. 
 Answer: 
 

○ A script provides structure, dialogues, and character depth. 
○ It ensures consistency and engagement in storytelling. 
○ Example: “Breaking Bad” was successful due to its well-written, 

character-driven script. 
4. How has digital media changed the role of editors in news and 

entertainment industries? 
 Answer: 
 

○ Editors now manage digital content across multiple platforms (websites, 
social media, YouTube). 

○ They optimize content for SEO and audience engagement. 
○ Example: News websites like NDTV update articles in real-time based on 

user feedback. 

5.  Explain the importance of multiple takes in filmmaking. How did Charlie 
Chaplin and Satyajit Ray differ in their approach to shooting scenes? 

Answer: 
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● The first take is rarely perfect due to various reasons such as: 
○ Actors forgetting lines or making performance errors. 
○ Technical mistakes in camera movement or focus. 
○ Lighting issues, such as bulbs blowing out. 
○ Unexpected intrusions in the frame (e.g., microphones or crew members 

appearing). 
● Multiple takes ensure: 

○ Higher quality performance and visuals. 
○ Continuity and accuracy in editing. 
○ Fewer post-production corrections. 

2. Charlie Chaplin’s Approach 

● Chaplin was known for his perfectionist filmmaking style. 
● He repeated takes extensively to achieve the exact effect he wanted. 
● Example: In City Lights (1931), Chaplin shot a scene 342 times, where the Little 

Tramp buys a flower from a blind girl. 
● This approach ensured flawless execution but consumed significant time and 

resources. 

3. Satyajit Ray’s Approach 

● Ray was a meticulous planner and worked with a very low shooting ratio. 
● His shooting ratio was as low as 1:3 or 1:4, meaning only a few takes were 

needed to finalize a scene. 
● Unlike Chaplin, he relied on detailed pre-planning and rehearsals to reduce 

unnecessary takes. 
● Despite fewer takes, he maintained high-quality storytelling and visuals. 

6. Explain the importance of pacing in radio production. 
 
 Answer: Pacing refers to the speed and arrangement of different segments in a radio 
programme. It ensures that the programme flows smoothly and keeps the audience 
engaged. Key aspects of pacing include: 
 

○ Balanced Speed: The programme should not be too fast or too slow; 
each segment should transition logically. 

○ Pauses for Impact: Using music, jingles, slogans, or silence to create 
emphasis and breaks in speech. 
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○ Segment Ordering: Different parts of the programme should be arranged 
in a logical and balanced sequence. 

○ Audience Engagement: Well-paced programmes maintain listener 
interest and prevent monotony. 

 

7. How does a radio presenter's style influence the success of a programme? 
 
 Answer: A presenter's style and credibility play a crucial role in making a radio 
programme effective. Key factors include: 
 

○ Clarity of Speech: Presenters should articulate well, making their speech 
understandable and engaging. 

○ Source Credibility: A presenter with high credibility is more likely to 
influence listeners positively. Gender, expertise, and background also 
impact trust. 

○ Role Model Effect: If the presenter is a well-respected figure or a 
public icon, listeners are more likely to accept and trust the message. 

○ Guiding the Programme's Pace: The presenter’s voice modulation and 
tone control the flow and help maintain listener engagement. 

 

🔥 Must-Know PYQs! 🚀 Real Board & Sample Paper Questions You Can't Miss! 

📌 1-Mark Questions 

TV & Film Production 

1. Who is a floor manager in TV production? 
 Answer: The floor manager coordinates communication between the director 
and on-set crew. 
 

2. What is the full form of DOP? 
 Answer: DOP stands for Director of Photography – responsible for camera 
work and lighting. 
 

3. Who is a radio presenter? 
 Answer: A radio presenter hosts shows, engages listeners, and delivers news 
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or entertainment. 
 

4. Required budget for story, script, producer, director, and lead performers is 
considered in: 
 Answer: (B) Above-the-line cost 
 

5. Mention names of any two film studios. 
 Answer: Warner Bros., Universal Studios, Yash Raj Films, Dharma 
Productions (Any two) 
 

6. What are the two things the internet is used for? 
 Answer: Communication (email, social media) & Information access (news, 
education). 
 

 

📌 2-Mark Questions 

Newspaper & Journalism 

7. What are the types of headlines? 
 Answer: 
 

○ Straight News Headline – Direct and factual. 
○ Question Headline – Poses a question. 
○ Command Headline – Gives instructions. 
○ Feature Headline – Engaging and descriptive. 

8. Mention one basic difference between podcast and broadcast. 
 Answer: 
 

○ Podcast – Pre-recorded, on-demand content. 
○ Broadcast – Live or scheduled transmission via radio/TV. 

9. Write about the term ‘Byline’. 
 Answer: A byline is the name of the author appearing at the beginning of an 
article. 
 

10. What is the major responsibility of the Censor Board? 
 Answer: To regulate and certify films, ensuring compliance with legal and moral 
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guidelines. 
 

11. Which technologies contributed towards developing the age of 
information? 
 Answer: Computers, the Internet, mobile technology, AI, and cloud computing. 
 

12. How can technology help in the ad-making process? 
 Answer: Digital graphics, social media targeting, AI-based automation, and 
audience analytics. 
 

13. What are static and dynamic web pages? 
 Answer: 
 

○ Static Web Pages: Fixed content, does not change dynamically. 
○ Dynamic Web Pages: Change content based on user interaction or 

database input. 

 

📌 3-Mark Questions 

Radio & Broadcasting 

14. Mention tips for writing a radio script. 
 Answer: 
 

○ Write for the ear, not for reading. 
○ Use simple, clear language and avoid jargon. 
○ Speak the words as you write them for natural flow. 
○ Repeat key information to ensure clarity for listeners. 

15. Differentiate between radio plays and radio talks. 
 | Aspect | Radio Plays | Radio Talks | |-----------------|---------------|---------------| | 
Nature | Scripted drama with dialogues & sound effects | Speech or discussion 
on a specific topic | | Elements | Uses multiple characters & background music | 
Usually features a single speaker | | Objective | Entertainment & storytelling | 
Informative or persuasive content | 
 

16. Define film adaptation with a suitable example. 
 Answer: Transforming a literary work into a film. 
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○ Example: Harry Potter series (adapted from J.K. Rowling’s novels). 
17. In dramatic production of fiction, what role is played by a continuity 

assistant? 
 Answer: Ensures consistency in scenes, character appearance, and props 
throughout the production. 
 

 

📌 4-Mark Questions 

Newspaper & Film Industry 

18. Elaborate on the functions of the editorial department of a newspaper. 
 Answer: 
 

○ News Gathering & Editing – Collecting and refining news for accuracy. 
○ Page Layout & Design – Structuring headlines, articles, and images. 
○ Fact-Checking & Verification – Ensuring content credibility. 
○ Opinion & Analysis – Publishing editorial viewpoints and in-depth 

features. 
19. What are the responsibilities of the creative team of a newspaper 

organization? 
 Answer: 
 

○ Content Creation & Editing – Writing and designing stories. 
○ Advertisement Design – Creating ad campaigns. 
○ Photography & Illustration – Enhancing visual appeal. 
○ Graphic & Page Layout – Structuring newspaper layout. 

20. Why is an accurate and complete budget required for making audio-visual 
content? 
 Answer: 
 

○ Prevents financial mismanagement and avoids overspending. 
○ Ensures proper resource allocation for production needs. 
○ Covers unexpected costs through contingency planning. 
○ Improves production quality by investing in better equipment, actors, 

and post-production. 
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🔥 Bonus Tip by Srishti Ma'am! 🚀 

Self-belief hi sabse badi taqat hai! 💪 

✨Mujhe pata hai ki tum yeh sab aasani se seekh sakte ho—bas apne upar bharosa 
rakho! Yeh easy aur smooth hai, bas padhte raho, revise karte raho aur khud pe 
vishwas rakho! 📚💡 

🔹 Skill Veda - Empowering Learning, Enriching Skills 
🔴 Watch & Learn Live: SkillVeda YouTube 
🌐 Visit Us for Free & Premium Study Resources: www.skillveda.net 

https://www.youtube.com/@SkillVedaOfficial
https://www.skillveda.net

	📢 SkillVeda Presents 
	🎬 Unit 2 - Production Process | Complete Guide 
	Filmmaking Process 
	2. Television Production 
	📌 1. Pre-Production Stage 
	📌 2. Production Stage (Execution Phase) 
	📌 3. Post-Production Stage 
	3. Newspaper Production 
	📰 Departments  
	Editorial Department (News Gathering & Processing) 
	📢 Advertising & Marketing Department 
	🚚 Circulation & Distribution Department 
	📌 2. The Step-by-Step Newspaper Production Process 
	🟢 Step 1: Content Gathering 
	🟡 Step 2: Editorial Processing & Page Arrangement 

	📌 Daily Workflow of a Newspaper Office 
	🌅 Morning (Editorial Planning) 
	🌞 Forenoon & Afternoon (Content Creation) 
	🌆 Evening (Finalizing Layout & Printing) 


	4. Radio Production 
	Radio Production Notes 
	Radio Formats and Genres 

	Radio programs are broadly categorized into two types: 
	1. Spoken Word Programmes 

	●News Bulletins – Short updates on national and international news, usually lasting 5 to 15 minutes. 
	●Talks – Informal discussions or speeches designed to engage listeners in an interesting manner. 
	●Discussions & Interviews – Engaging sessions with experts or famous personalities on various topics. 
	●Educational Programmes – Designed for schools, colleges, and targeted groups like women, children, rural audiences, etc. 
	●Radio Features & Documentaries – Factual, informative, and educational programs using a mix of storytelling, narration, and sound effects. 
	●Drama & Radio Plays – Fictional stories conveyed entirely through sound, voice modulation, and background effects. 
	2. Music Programmes 

	●Disc Jockey (DJ) Shows – Hosted music programs featuring pop, rock, classical, or regional music. 
	●Countdown Shows – Ranking popular songs based on audience preferences. 
	●Musical Performances – Live or recorded performances of singers, bands, and instrumentalists. 
	●Variety Programmes (Magazine Shows) – A mix of interviews, music, entertainment, and cultural insights. 
	 
	Key Radio Program Formats 
	1. News Bulletins 


	●Presented by All India Radio (AIR) in multiple languages. 
	●Shorter bulletins (5 minutes) cover headlines; longer bulletins (15 minutes) provide in-depth news coverage. 
	●Focuses on national, international, and human-interest stories. 
	2. Newsreels 

	●More detailed than bulletins, lasting around 15 minutes. 
	●Includes spot reports, interviews, expert commentary, and extracts from speeches. 
	●Requires skilled tape editing and well-structured narration. 
	3. Documentaries/Radio Features 

	●Informational & educational in nature. 
	●Combines narration, real voices, and background music to enhance impact. 
	●Explores social, economic, political, and cultural topics. 
	4. Radio Plays 

	●Dramatic storytelling through sound. 
	●Uses dialogue, voice modulation, sound effects, and music. 
	●Should have a limited number of characters (3-4) for clarity. 
	●Introduced in India by Lionel Fielden, who standardized the 30-minute radio play format. 
	5. Radio Talks 

	●Conversational, engaging, and informal. 
	●Should sound like a one-on-one conversation with the listener. 
	●Language must be simple, descriptive, and clear. 
	●Short sentences should be used to maintain clarity. 
	6. Music Programmes 

	●Extremely popular due to entertainment value. 
	●Must have unity and structure, linking songs with commentary. 
	●DJ Shows should not mix different genres like pop and classical in a single session. 
	7. Movie Trailers 

	●Sponsored programs of 15-30 minutes. 
	●Includes dialogue extracts, songs, and dramatic narration. 
	●Highlights film stars, directors, playback singers, and composers. 
	8. Quizzes 

	●Studio-based, cost-effective, and interactive. 
	●Encourages family participation and listener engagement. 
	 
	Basic Elements of Radio Production 
	1. Technical Factors 


	●Audio Quality: Clear sound, well-balanced music and speech. 
	●Sound Effects: Rain, wind, or background noise to enhance realism. 
	●Volume Adjustments: Emphasizing key segments with proper volume control. 
	2. Content Organization 

	●Strong Opening & Closing: Hooks the listener and leaves an impact. 
	●Use of Slogans & Jingles: Builds audience recognition. 
	●Balanced Use of Humor: Must be engaging but not offensive. 
	●Concise & Repetitive Key Messages: Reinforces important points without duplication. 
	3. Pacing & Flow 

	●Logical Arrangement of Segments: Keeps content engaging and structured. 
	●Pauses & Silence: Used for emphasis or transitions. 
	●Interactivity: Allowing audience participation through calls, texts, or live engagement. 
	4. Presenters & Delivery Style 

	●Clarity of Speech: Essential for effective communication. 
	●Credibility of the Presenter: The more credible the host, the more engaging the program. 
	●Role Models: Having popular figures as presenters increases listener trust. 
	 
	Scripting for Radio Production 
	Key Principles for Writing Radio Scripts 


	1.Write for the Ear, Not for Reading 
	○Use simple, conversational language. 
	○Avoid long sentences and complex words. 
	2.Engage the Listener 
	○Make the content descriptive and visual. 
	○Include relevant facts to draw attention. 
	3.Speak as You Write 
	○Follow the rule: Think it → Say it → Write it. 
	4.Stay Concise & Repetitive 
	○Reinforce key points without unnecessary duplication. 
	○Summarize at the end for clarity. 
	5.Make it Personal 
	○Talk as if addressing one listener, making it intimate and engaging. 
	 
	5. Internet Prodcution 
	MCQs (1 Mark Questions with Answers) 
	2 Mark Questions with Answers 
	3 Mark Questions with Answers 
	8.  
	Answer: 
	○Answer: 

	4 Mark Questions with Answers 
	Answer: 
	1. Importance of Multiple Takes in Filmmaking 
	2. Charlie Chaplin’s Approach 
	3. Satyajit Ray’s Approach 

	🔥 Must-Know PYQs! 🚀 Real Board & Sample Paper Questions You Can't Miss! 
	📌 1-Mark Questions 
	TV & Film Production 

	📌 2-Mark Questions 
	Newspaper & Journalism 

	📌 3-Mark Questions 
	Radio & Broadcasting 

	📌 4-Mark Questions 
	Newspaper & Film Industry 
	🔥 Bonus Tip by Srishti Ma'am! 🚀 


