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THE HEART OF THE MEAL

ABOUT THE SHOW

The heart of the meal follows a family owned collection of celebrated
restaurants, their passionate owners, master chefs, and the premium
brands that are defining their success. Serving generations of
fabulous food, unforgettable stories and the every day grind of the
hospitality world behind the scenes, the P Hospitality Group
continues to expand their empire...

As they say the best food comes from the heart, so join us for
The Heart of the Meal.
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THE HEART OF THE MEAL

DISTRIBUTION

The show distribution is national via the Food Network with an
additional bonus airing regionally in tri-state NY, Conneticut, New
Jersey, Long Island and the Hamptons and streaming on ROKU.

food

network

Demographics

Food Network Age Demographics Top 20 Cable Network Channel
Cable Household Reach - 68 M
Viewership Trends - 500-800k
Median Age Range 40's - 50's
Median HH Income - $70-75k per year
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BE OUR GUEST!

NOW TAPING ON LOCATION
IN SOUTH FLORIDA

We are currently curating our guest line up for
the season! If you are interested in
being considered to be featured on
“The Heart of the Meal” you may contact
Senior Producer Mary McLane at:
Mary@DreamstarMultimediaCorp.com

For more information visit

CONTACT INFO www.TheHeartoftheMeal.com

Dreamstar Multimedia w
7401 Wiles Road Suite 340 . Y
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954-509-3755
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