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Introduction to the Journal 1JDIL

The International Journal of Leadership, Entrepreneurship and Digital
Innovation is a peer-reviewed multidisciplinary scientific journal in the field
of social, humanities, and applied sciences, published by the Toronto Academy

of Leadership and Languages, Canada.

Published in four issues annually in one volume per year (Quarterly Journal — One
Volume / Four Issues), the journal aims to be an international scientific platform for the
publication of high-quality original research in the fields of leadership, entrepreneurship, digital
transformation, management, social sciences, humanities, educational, legal, health, and
technology.

The journal seeks to contribute to the development of scientific knowledge that serves
human and societal issues and sustainable development, improve institutional performance,
support innovation, and decision-making based on solid scientific research.

Objectives of the journal
The journal aims to:

1. Publish refereed, specialized, and high-quality scientific research in the fields of
leadership, digital transformation, administrative sciences, and humanities.

2. Supporting researchers and academics from different countries of the world in
publishing their scientific production in a reliable international platform.

3. Encourage interdisciplinary studies in the fields of digital leadership and emerging
technologies.
4. Promoting a scientific environment that supports institutional innovation,

entrepreneurship and sustainable development.
5. Contribute to the development of theoretical and applied knowledge in business
administration, digital education, and social sciences.

Journal Areas of Interest
The journal publishes scientific research in the following fields (but not limited to):
First: Administrative and Economic Sciences
1. Business Administration
2. General Administration

3. Organizational Leadership and Digital Leadership

4. Entrepreneurship and Small Business Management
5. Digital Economy and Knowledge Economy

6. Digital Marketing & E-commerce

7. Institutional Innovation and Digital Transformation



Second: Social Sciences and Humanities

Sociology

Educational and Organizational Psychology

Human and Community Development

Youth and Women's Studies

Cultural Studies and Digital Media

Social Responsibility and Sustainable Development
Educational Sciences and Digital Education

Educational Leadership

E-Learning and Blended Learning

Educational Technologies and Artificial Intelligence in Education

Teacher preparation and sustainable professional development

Fourth: Legal and Administrative Sciences

1.
2.
3.
4.

Administrative Law
Digital legislation
Corporate Governance

Ethics of Artificial Intelligence and Digital Transformation

Fifth: Health Sciences and Health Management

I.
2.
3.
4.
5.

Health Management

Health Information Systems

Digital Transformation in the Health Sector
Quality of health services

Leadership in Health Institutions

Sixth: Technology and Artificial Intelligence

1.
2.
3.
4.

Business Management and Artificial Intelligence
Applications of Artificial Intelligence in Organizations
Administrative Cybersecurity

Emerging Technologies and Their Economic and Social Impacts

Publication Guidelines and Conditions



The manuscript must be original and unpublished previously or submitted for
publication in any other journal or conference.

The journal accepts research papers in both Arabic and English.

A summary in the language corresponding to the research language must be attached,
not exceeding 250 words, with at least three keywords.

Coordination Requirements

I.
2.

a

Maximum: 20 pages (A4)
Maximum Words: 8000 Words
Font Type: Times New Roman
Main Headline Size: 14 Buffy
Font size: 12

Line spacing: 1.5

Margins: 2.5 cm on all sides

Numbering addresses up to only two levels (1, 1.1) and bold font size 12

Publication Fees

USD 50 (non-refundable) after initial admission.

Approved Paper Structure

1.

Title Page:

= Research Title

= Full name of the researcher
= Institutional Affiliation

*  Email

= Phone Number

Abstract:

= Standalone page in Arabic

= Standalone page in English

=t starts with the word (Abstract)

= One paragraph does not exceed 250 words

Keywords (3-5)



10.
11.
12.
13.

Introduction

The study problem and its questions
Theoretical literature and previous studies
Methodology and Procedures

Results and discussion

Conclusions and recommendations

The importance of studying

Study Terminology

Limitations of the study

References according to APA Seventh Edition
(Arabic references are translated into English and included in the final list)

Scientific Refereeing Procedures (Peer Review)

I.
2.

All research is subject to a double-blind review by specialized reviewers.
The researcher receives the initial response within 14 working days.
Arbitral Awards:

= Acceptable

= Acceptable with modifications

= Rejected with a statement of reasons

In case of requesting amendments, the researcher is obliged to resubmit within the
specified period.



Application Procedure

I. Via the official website: (TBD)

2. Or by email torontoacademyll@gmail.com

Legal Notes

1. All rights reserved to the magazine.

2. No material may be republished or used without prior written permission.

3. Published opinions represent their respective authors and do not necessarily reflect the

opinion of the editorial board or the Academy.
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Official Template Approved for Scientific Research Preparation

Procedural Guide for Researchers — Step by Step\

First: First Page — Page

1. Research Title

Conditions:

1. Clear and specific

2. Reflecting the Fundamental Variables
3. Includes community or environment
4. No more than 20 words

5. Boldline — Center of the page
Example:

A Proposed Administrative Vision for the Development of Digital Capabilities of Academic
Leaders in Jordanian Universities

2. Researcher's Name
Write the full name triple or quadruple

3. Academic Rank/Job

Example:
1. PhD student in educational administration
2. Assistant Professor of Business Administration

4. Institution/University

Example:
such a university — such a college — such a department

5. Email

Example: name@university.edu

11



6. The State

Example:
Jordan — Canada — Saudi Arabia

All previous data is in the middle of the page

Second: Page Two — Arabic Summary

Address:

Abstract

Word Count:

200 to 250 words only

The summary should include the following elements arranged in a single paragraph:
1. Objective of the study

2. Methodology used

3. Study population and sample

4. Study Tool

5. Key Findings

6. Highlights of the recommendations or the application output (if any)
Keywords

At the end of the abstract:

Keywords:
3 to 5 words separated by commas

Examples:
Digital Leadership, Digital Transformation, Entrepreneurship, Higher Education

12



Third: Page Three — Abstract in English

Address:

Abstract

Conditions:

I. Accurate Scientific Translation of the Arabic Abstract
2. 200-250 words

3. On a separate page

Keywords:

Keywords:
3-5 Words

Fourth: The Body of Scientific Research

1. Introduction

It is numbered as follows:

1. Introduction

What the researcher writes:

1. General Introduction to the Study Topic
2. The importance of the topic globally and locally
3. Its relationship to recent developments
4. Research Gap

5. Introduction to the study problem
Suggested Size:

2 to 3 pages

13



1.1 Study Problem and Questions
Study Problem:
A paragraph explaining:

1. Shortcomings in Reality

2. The Need for Study

3. What previous studies have not addressed
Study Questions:

I. Main Question

2. Numbered sub-questions

1.2 Importance of study
Divided into:

Theoretical Significance
Practical Importance

1.3 Study objectives

Write with clear points starting with:

1. The study aims to...

1.4 Study terms

Procedural definition of the main terms used in the research

1.5 Limitations of the study

Includes:

1. Objective limits

2. Spatial boundaries
3. Temporal Limits
4. Human Frontiers

14



2. Theoretical literature and previous studies
2.1 Theoretical literature
Includes:

I. Key Concepts

2. Theoretical models
3. Scientific frameworks related to the subject
4. Analysis and discussion

2.2 Previous studies

Write in an analytical format:
For each study:

1. Researcher and Sunnah

2. Objective

3. Curriculum
4. Sample

5. Tool

6. Results
Then:

A summary paragraph explaining the location of the current study from previous studies

3. Method and Procedures

3.1 Study methodology

Explain the type of curriculum and why it was chosen
3.2 Study population

Accurate description of the community

3.3 Study Tool

Description of the tool (questionnaire, interview...)

3.4 Instrument Authenticity

Methods of Verification of Honesty

15



3.5 Stability of the tool
Cronbach's Alpha or Other
3.6 Statistical processing

Mention the tests used

4. Study Results and Discussion
4.1 Results of the first question
View Results + Interpret
4.2 Results of the second question

And so, on according to the number of questions

5. Discussion

Linking the results to previous studies

6. Conclusion

Comprehensive summary of the study and its results

Recommendations

Write with clear points

References
According to the method:

APA Seventh Edition

Important Coordination Notes for Researchers
I. Font Size: 14
2. Font Type : Times New Roman

3. Line spacing: 1.5

16



4. Margins: 2.5 cm
5. Pagination below the center

6. APA in-text documentation

Journal Official Correspondence Data

Toronto Academy of Leadership and Languages — Canada
Email: torontoacademyll@gmail.com

Phone:
00962786231883
0012896338963

Official Address:
30 Eglinton Avenue West, Floor 4, Unit 400
Mississauga, Ontario, L5R 3E7
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Abstract:

In our modern age, artificial intelligence has become one of the most prominent
technological drivers contributing to the advancement of various fields. It is no longer just a
newly developed technology, but a driving force that helps innovate new solutions and achieve
unprecedented results in many areas such as healthcare, art, industry, and education. As reliance
on this technology grows, artificial intelligence not only contributes to enhancing efficiency
and productivity but also opens new horizons for creativity and innovation.

This research aims to highlight the role of artificial intelligence in creativity and innovation,
while simultaneously addressing the legal challenges associated with its diverse applications.
It also examines ways to enhance creativity through artificial intelligence.

The core issue of the research revolves around answering a central question: How does
artificial intelligence affect artistic and literary creativity, and what are the legal challenges
associated with this impact? This question sheds light on the complex relationship between the
innovation that artificial intelligence brings to creative fields and the legal challenges arising
from this technology. It thus calls for a discussion on intellectual property rights and legal
frameworks in this context.

The research aims to analyze the various dimensions of artificial intelligence and its role as
a catalyst for innovation, exploring how it can reshape traditional creative fields. It also focuses
on the need for a balance between fostering creativity and protecting the legal rights of
individuals and businesses. By addressing these issues, the research seeks to offer insights into
how innovation can be sustained while upholding legal values in the age of artificial
intelligence.

Furthermore, the research highlights the importance of developing a comprehensive legal
framework that responds to the rapid changes in the artificial intelligence landscape, facilitating
innovation while protecting the legal rights of individuals and creators. The study also
emphasizes the importance of dialogue between creators and legislators to ensure a proper
balance.

The research discusses the legal challenges faced by artificial intelligence applications,
including the ambiguity of current laws, which often fail to address issues of intellectual
property rights. How can works produced by artificial intelligence be protected? Who is the
true author of an artistic work: the human creator or the algorithm.

Keywords: Artificial Intelligence; Creativity; Innovation; Legal Challenges; Intellectual
Property Rights; Privacy; Legal Responsibility.
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Introduction:

This study examines the growing role of artificial intelligence in the field of creativity and
how its technologies have revolutionized various fields, such as art, music, and literature. With
the advancement of this technology, Al-based tools have become capable of producing original
works of art, raising questions about the concept of creativity and the rights associated with it.

But this digital revolution is not without challenges, most notably the legal challenges arising
from its widespread use in our daily lives. Many questions arise concerning intellectual
property, privacy, legal liability, and the protection of individual rights in a changing
environment. The relationship between artificial intelligence and the law is unstable, as
technological innovations often precede legal legislation, putting pressure on legislators to
develop laws that regulate the fair use of artificial intelligence and achieve a balance between
technological development and the protection of rights.

Research problem:

The research problem lies in the tension between the innovation achieved by artificial
intelligence in the fields of creativity and the legal challenges that arise from the use of this
technology. The rapid development in artificial intelligence technologies requires a rethinking
of the concept of creativity and intellectual property rights, which leads to the need to develop
legal frameworks that keep pace with this development.

This research paper answers a number of sub-questions:

1. How does artificial intelligence affect the concept of artistic and literary creativity?

2. Who is the true author of the creative work produced by artificial intelligence, and what
rights are attributed to him?

3. What are the legal challenges facing intellectual property rights for works produced by
artificial intelligence?

4. How can a legal framework be put in place that ensures the protection of the rights of
original creators while promoting innovation through artificial intelligence?

5. What are the ethical issues associated with using artificial intelligence tools in creativity,
and how can they be addressed?

6. How can dialogue be fostered between innovators, technology developers and legislators
to ensure a balance between innovation and rights protection?

These questions help guide research towards a comprehensive understanding of how
artificial intelligence impacts creative fields and the legal frameworks surrounding them.

Importance of the research:
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The importance of research can be divided into several different dimensions to illustrate the

impact that research has in various fields. The following is a division of the importance of

research according to different aspects:

1.

Scientific importance: This research enhances the understanding of artificial
intelligence and its impact on creativity and innovation in various fields such as art,
literature, and industry, thus contributing to enriching the scientific literature related to
artificial intelligence. In addition, it explores the links between technology and law, as
the research presents a new vision of the relationship between artificial intelligence and
existing laws, thus contributing to expanding the field of legal studies related to
technological development.

Theoretical importance: By addressing the issues related to intellectual property
rights, privacy, and legal responsibility in the use of artificial intelligence, this research
contributes to providing a theoretical framework that helps in developing legal thought
in the field of artificial intelligence. The research also presents the theoretical
framework that combines technical and legislative aspects, and provides a
comprehensive vision for understanding how to deal with this modern technology from
a legal and intellectual perspective.

Practical importance: The research contributes to providing practical solutions and
legislative recommendations on how to update laws to keep pace with the rapid
development of artificial intelligence technologies, and helps officials develop legal
policies that keep pace with technological innovations while ensuring the preservation
and protection of legal rights.

Social significance: Research helps in understanding the social impacts of artificial
intelligence, such as its impact on labor relations, privacy, and societal values, which
contributes to managing the social challenges associated with the use of this technology,
and promoting a culture of transparency and social responsibility regarding the use of
artificial intelligence, leading to the development of legal frameworks that protect the

rights of individuals and society.

Research objectives:

1.

The research aims to provide new ideas for legislators to formulate more flexible laws
that suit the growing needs of artificial intelligence and its legal challenges, thus
contributing to the development of a legal environment that supports innovation in a

safe manner.
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The research aims to lay the foundations for understanding how to ensure the
sustainability of innovation while maintaining legal values such as justice and
transparency by studying the relationship between sustainable innovation and artificial
intelligence. The research opens a discussion on how to improve sustainable innovation
strategies within a legal framework that balances commercial and societal interests.
The research aims to study how artificial intelligence can be used as a tool to bring about
a qualitative shift in creative fields such as art, literature, and industry, and how these
fields can be developed through the technological innovation offered by artificial
intelligence.

The research aims to provide a comprehensive view of the extent to which current legal
systems need to adapt to the rapid development of artificial intelligence technologies,
and to propose legislative solutions that effectively keep pace with this change.

The research seeks to analyze the relationship between artificial intelligence and the
protection of legal rights, and to understand how artificial intelligence affects the legal
rights of individuals and companies, such as intellectual property rights and privacy
protection, and how to ensure the protection of these rights in the context of the use of
artificial intelligence technologies.

The research aims to develop proposals for new legislation or amendments to existing
laws to regulate the use of artificial intelligence in society, ensuring the protection of
rights and promoting opportunities for innovation in a fair and safe manner.

The research aims to provide a comprehensive view of artificial intelligence from
multiple perspectives, while analyzing the legal issues related to it, and devising
effective legal solutions to ensure the safe use of this technology while protecting rights

and innovation.

Research methodology:

1.

Descriptive approach: Describe the impact of artificial intelligence on creativity and
innovation, highlight how this technology affects society in terms of artistic, literary, and
industrial fields, and describe the legal challenges arising from the increasing use of
artificial intelligence, such as intellectual property rights, privacy, and legal liability.

Analytical approach: Analyzing current laws and regulations relating to artificial
intelligence, and studying how these systems deal with issues such as intellectual

property, legal liability, and privacy protection.
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3. Deductive method: Developing possible legal solutions that contribute to regulating the
use of artificial intelligence, providing an appropriate legal framework to protect
intellectual property rights, protect privacy, and ensure fairness in future applications.

Research structure:

After an initial reading of everything related to the research topic, gathering the scientific
material from its sources and references, and arranging it according to the topics that serve its
purpose, we developed a plan through which we attempted to organize the study. Therefore, we
divided our research into two main sections. The first section relates to the methodological
framework of the study and includes the research problem, the reasons for choosing the topic,
its importance, its objective, and the methodology used in the study. The second section...It was
divided into two sections, the first section: Artificial intelligence between stimulating creativity
and its obstacles, and the second section: The legal challenges of using artificial intelligence,
Then the conclusion, which included the results and recommendations, and a list of references

used in writing the research.
First topic: Artificial intelligence between stimulating creativity and its

obstacles

Artificial intelligence is one of the most prominent technological developments that has
radically affected various fields of life, including creativity. While creativity was previously
exclusively linked to human capabilities, artificial intelligence has become an essential partner
in many creative processes, such as composing music, writing texts, designing artwork, and
producing films.

The rapid development in deep learning technologies and big data processing has enabled
intelligent systems to analyze patterns and generate new ideas, which has contributed to
enriching the creative landscape in unprecedented ways. However, there is still a wide debate
about the nature of this creativity, the limits of the role of artificial intelligence in it, and whether
it can be considered true creativity or merely a simulation of human thought processes.
Accordingly, this research seeks to explore the relationship between artificial intelligence and
creativity, and its role in enhancing or challenging human creative abilities, while highlighting
the applications and limits that govern this relationship.

First: The role of artificial intelligence in stimulating creativity

Artificial intelligence is no longer limited to computational tasks or automation, but has

become a powerful tool for enhancing creativity in various fields. It now contributes to

generating new ideas, analyzing patterns, and providing creative solutions in ways that were
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not previously available. Artificial intelligence is an important driver of creativity in various

fields, as it facilitates creative processes, inspires creators, and opens new horizons in the arts

and sciences. The following is an explanation of the most prominent aspects in which artificial

intelligence contributes to stimulating creativity:

1.

Artificial intelligence analyzes huge amounts of data to uncover new patterns that may
be useful to creators, such as trends in a particular field or characteristics of the target
audience. These patterns can provide new insights to creators and help them produce
more innovative work.

Artificial intelligence automates some routine tasks in the creative process, such as
searching for images or editing videos, thus freeing up creators' time to focus on the
more creative aspects of their work. Some Al-powered tools help creators improve their
work, such as spell-checking tools or image quality enhancement tools.

Artificial intelligence helps create new experiences in various fields, such as art, music,
or literature, and challenges traditional notions of creativity, opening the door to new
forms of artistic expression. (Abdel-Majeed, 2024, p. 619).

Artificial intelligence is able to analyze huge amounts of data and infer patterns, which
helps creators find new sources of inspiration. For example, Al analysis of literary texts
can help writers understand the most influential narrative patterns and create innovative
stories. Fashion companies use Al to analyze customer preferences and suggest new
designs based on popular patterns. Al is also employed in analyzing architectural
structures and creating innovative designs that suit the needs of the times.

Artificial intelligence analyzes user data to deliver personalized experiences, such as
suggesting artwork or music they might like, which could inspire them to produce
similar works, and adapting digital applications and platforms based on user data,
creating unique experiences that meet their needs and preferences.

Artificial intelligence helps reduce the time and effort required to create creative works,
allowing creators to focus more on developing ideas rather than executing them
manually. For example, in the visual arts, tools such as DALL-E and Mid Journey can
create digital paintings from descriptive texts, providing designers and artists with
powerful tools for experimentation and innovation. Software such as AIVA and Amper
Music helps compose music based on specific styles, enabling artists to explore new
techniques quickly. Al technologies such as Chat GPT and Jasper Al are used to generate
ideas and write initial drafts, enhancing creativity in fields such as fiction, poetry, and
advertising.
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7. Artificial intelligence has not eliminated the human role in creativity, but has added
tools that can be used to improve the quality of work or explore new areas. For example,
programs like Adobe Sensei use artificial intelligence to suggest designs and
automatically improve image quality. Tools like Runway ML allow for the addition of
creative effects and faster video editing. Artificial intelligence is also used to create
interactive creative environments that can be used in games, interior design, and cinema.

8. Artificial intelligence is used in big data analysis and predicting future trends, helping
creators plan their projects based on market developments and target audiences. Al can
analyze the most popular songs and suggest new styles that may be successful. It
analyzes reactions to films and series, helping producers create content that meets
audience expectations. Al tools are used in analyzing marketing data and suggesting
more impactful creative strategies. (Zhurenkov, 2021).

9. Examples of using artificial intelligence in creativity:

1. Artificial intelligence algorithms were used in writing scripts such as the movie

Sunspring, which was created entirely by artificial intelligence.

2. Artificial intelligence techniques have contributed to the composition of books and

poems based on the analysis of the styles of great writers.

3. Major companies such as Nike and Tesla have used artificial intelligence in product
design based on an analysis of market trends and customer needs.

It is clear from the above that artificial intelligence is not a substitute for human creativity,
but rather a powerful helper that opens new horizons for creators by accelerating processes,
providing innovative tools, analyzing data, and predicting future trends. However, challenges
remain, such as ethical issues and intellectual property rights, which require balanced solutions
between artificial intelligence and human efforts.

Despite its ability to produce creative content, there are some differences between human
creativity and artificial intelligence. Human creativity depends on feelings and personal
experiences, while artificial intelligence depends on analyzing data and previous patterns.
Artificial intelligence does not possess awareness or a sense of art and beauty, but rather
generates content based on algorithms and mathematical standards. True creativity requires the
ability to break the known rules, which is difficult to achieve for artificial intelligence, which
depends on pre-existing data.

Artificial intelligence is not a replacement for human creativity, but it is a powerful tool that

can support and enhance the creative process, whether in art, literature, or design. As technology
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advances, Al is expected to become an essential partner for creators, opening up new horizons
of creativity that were previously impossible.
Second: Obstacles to artificial intelligence in stimulating creativity

The challenges facing artificial intelligence in the fields of creativity, apart from legal
challenges, can be divided into two categories:
1-Technical obstacles:

Despite the significant progress made by artificial intelligence in supporting and enhancing
creativity, it still faces technical obstacles that affect its ability to deliver truly creative and

integrated output. Among the most prominent of these obstacles are:

A. Advanced Al models, such as those used to generate images and text, require enormous
computing power, increasing energy consumption and operating costs. Running large
Al models such as GPT-4 or DALL-E requires huge data centers, limiting access to
these technologies for ordinary creators.

B. Arttificial intelligence systems rely on huge amounts of data to generate creative works,
but a lack of suitable data or bias affects the quality of the results. In some fields, such
as art and design, there are not enough databases to help artificial intelligence produce
fresh and diverse works.

C. Many Al-generated works suffer from inconsistencies, such as images with illogical
details. Even in creative writing, Al sometimes produces texts with a rigid or repetitive
style, reducing their originality and literary quality. (Lauterbach, 2019).

D. There is still a gap between human creativity and artificial intelligence, as creators
struggle to integrate smart tools into their work without losing the personal and artistic
character. Most Al tools require technical skills that not all creators possess, making it
difficult for some to fully utilize them.

E. Attificial intelligence still struggles to understand human criticism and improve its
creations based on it, as it often learns only from historical data rather than dynamically
interacting with users. Even with reinforcement learning techniques, there is still a
challenge in making Al develop a genuine "creative" sense based on creators' feedback.

F. Artificial intelligence finds it difficult to understand cultural differences and creative
patterns influenced by different traditions and languages, which may lead to the
production of content that is incompatible with local contexts, and produces content that

carries cultural or social biases due to the data on which it has been trained.
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G. Humans can react quickly to cultural and artistic developments, while artificial
intelligence needs constant updates to data and models to keep up with the latest creative
trends, and its inability to experiment and research independently makes it less capable
of future innovation compared to humans.

H. Attificial intelligence relies on the "black box" where it is difficult to explain how it
arrives at certain decisions or outputs in creative processes, which raises a problem in
understanding how its creative output can be improved or modified, especially in areas
that require high accuracy such as product design or music composition.

I. Artificial intelligence relies on analyzing data and previous models to produce new
works, but it lacks the innate creativity that humans possess. It lacks emotional
awareness and personal experiences, making it unable to express genuine feelings in
arts such as literature, poetry, and music. It cannot innovate from nothing, as it relies on
reconstructing previous information without offering revolutionary ideas or entirely
new concepts. (Muammar Ben Taraya, 2018, p.124).

J. Arttificial intelligence operates according to algorithms based on probabilities and
predictions derived from input data, but it lacks the spontaneity that characterizes human
creativity. In the visual arts and music, some artificial works may appear "creative," but
they lack the personal touch and spontaneous spirit that distinguish the works of human
artists. (Zhai, & Lu, 2020, March).

In addition to challenges such as limited creative understanding, poor adaptability to
changing trends, and difficulty in achieving human-machine integration, issues such as resource
consumption, and lack of spontaneity, poor learning from criticism, and the ambiguity of the
decision-making mechanism make artificial intelligence, despite its power, an incomplete tool
in creative fields. Improving these aspects requires developing more efficient algorithms and
increasing integration between artificial intelligence and human creativity, with a focus on
improving the interpretation and response of artificial intelligence to the real requirements of
creativity.

Artificial intelligence opens up a new horizon for creativity, but it still faces technical
challenges that prevent it from achieving integrated and independent creativity. Overcoming
these challenges requires developing smarter technologies, improving data quality, and
enhancing the integration between artificial intelligence and humans to achieve more authentic
and innovative results.

2- Ethical obstacles:
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These obstacles relate to the ethical implications of using artificial intelligence in creativity,

both in terms of its impact on society and on creators.

A. Some audiences reject the idea that artificial intelligence can be as creative as a human,
creating a gap in the social acceptance of creative content made using artificial
intelligence.

B. Since artificial intelligence learns from input data, if this data is biased or incomplete,
the outputs it produces may be undiversified or unfair.

C. Artificial intelligence systems rely on analyzing massive amounts of data, some of
which is taken from sources without the owners' permission, raising ethical concerns
about privacy violations. Al models include sensitive or personal data of creators or
artists without their consent, raising questions about the ethics of data use. (Dunya,
2018, p.44).

D. AI algorithms reflect biases present in the data they are trained on, leading to the
promotion of certain ideas or trends at the expense of creative diversity. In the arts and
media, content is produced that perpetuates certain stereotypes rather than offering a
new or fair creative perspective.

E. Artificial intelligence is often trained on data from certain societies or languages more
than others, leading to a neglect of cultural and intellectual diversity and resulting in
culturally biased creative content, which reduces the chances of representing ideas and
innovations coming from digitally non-dominant societies.

F. In some fields, such as writing, art, and music, artificial intelligence may be seen as a
replacement for human creators, raising concerns about job losses and personal
creativity.

G. If artificial intelligence is used to create controversial or offensive content, it is unclear
who is responsible: the developer, the user, or the system itself? Artificial intelligence
can be exploited to create fake or misleading content, raising issues of intellectual and
cultural security.

H. Artificial intelligence relies on patterns found in the data it is trained on, which may
lead to the production of similar content that lacks originality and innovation, thus
limiting cultural and creative diversity, as creative works become mere reproductions of
previous ideas without adding unique or innovative touches.

I. Artificial intelligence relies on prevailing patterns and trends, leading to the

standardization of artistic taste and the uniformity of creativity rather than promoting
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individuality and innovation. Sometimes, artificial intelligence produces works that do
not carry the deep meanings or philosophical contexts that human artists give to their

creations.

J. The use of artificial intelligence in creativity can raise questions about whether the
artwork being created is considered authentic, and whether it possesses a "spirit" or
"identity" similar to that created by humans.

K. Attificial intelligence can produce works that look and feel like they are made by
human, raising concerns about distinguishing between genuine creativity and artificial
content. Some companies or individuals present Al-generated works as their own,
raising ethical issues related to transparency and credibility.

L. The use of artificial intelligence reduces opportunities for human creators, especially in
fields such as graphic design, music, and writing, creating an economic gap between
those who have the ability to operate and benefit from Al, and those who rely on their
personal skills to earn a living. (Al-Buraithin, 2023, p.98).

M. Over-reliance on artificial intelligence is leading to a decline in the value of human
creativity, as automated work becomes more prevalent than traditional manual or
intellectual work. With the increasing use of artificial intelligence in the arts, writing,
and design, creators feel frustrated by the declining recognition of their efforts compared
to rapid artificial production.

From the above, we see that artificial intelligence is a powerful tool for stimulating
creativity, but it raises ethical challenges related to transparency, authenticity, and fairness in
the creative field. To achieve an ethical balance, clear policies for the use of artificial
intelligence in creativity must be developed so that it enhances the role of humans rather than
eliminating or diminishing its importance.

Besides issues of obliterating human creative identity, promoting duplicate content, and bias,
artificial intelligence faces other ethical obstacles such as privacy violations, cultural
marginalization, and the distortion of aesthetic values. Addressing these challenges requires
careful regulation of the use of artificial intelligence in creativity while maintaining a balance

between leveraging its potential and protecting ethical and societal values.
Section Two: Legal Obstacles to the Use of Artificial Intelligence In
stimulating creativity

The legal obstacles facing artificial intelligence in creative fields relate to a number of

complex legal issues that have not been fully resolved in many countries. Given the evolving
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nature of this technology, current legal frameworks cannot always keep pace with the changes
that Al brings to fields such as art, literature, music, and film. Despite the great potential that
Al offers in enhancing creativity, there are many legal obstacles that affect how it is used in
these fields. Among the most prominent of these obstacles are:

1- Intellectual property rights issues:

One of the most significant legal challenges is determining who owns the intellectual
property rights to works produced by artificial intelligence: the developers, the users, or the Al
itself? Al uses data from the works of other creators without permission, leading to intellectual
property rights violations, such as copyright infringement. Al algorithms are trained on pre-
existing data that includes copyrighted works, raising questions about the right to use this data
to produce new content. (Boyd, & Holton, 2018, p.331-45).

Intellectual property rights are among the most prominent legal challenges in the use of artificial
intelligence, and include several key issues, including:

A. An important question arises: Can artificial intelligence be considered an innovator or

author? Current laws stipulate that copyright is granted to natural persons, which raises
a problem regarding creative works produced by artificial intelligence, such as texts,
paintings, and music.

B. There is legal debate about the possibility of registering artificial intelligence
inventions, especially when the system is the innovator without direct human
intervention. Some legal systems refuse to grant patents for artificial intelligence, while
others are looking for middle ground solutions.

C. Attificial intelligence can design brands, but ownership remains questionable,
especially if there is no clear human intervention.

D. Artificial intelligence relies on analyzing massive amounts of data, which conflicts with
laws protecting personal data and intellectual property rights of data owned by other
parties.

E. Artificial intelligence can create works similar to existing works, raising questions about

digital plagiarism and infringement of the rights of original authors.

2- Legal protection issues for creators:
Al-generated works make it difficult to determine the rights of original creators, especially
in fields such as art, design, and music, where Al is used to create works without acknowledging

the rights of original artists. Traditional creators face legal obstacles in maintaining their
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professional rights as Al is increasingly used in creative industries, leading to the loss of

economic rights for creators if Al becomes the primary source of content production.

A.

Creators — especially in the fields of literature, art, and music — suffer from unfair contracts
that force them to give up their rights in exchange for low wages or limited gains. Some
companies impose long-term restrictions on the future creativity of the author or artist,
limiting their freedom of production. Modern laws attempt to regulate creative contracts,
such as granting creators the right to renegotiate or reclaim their rights after a certain
period.

Creators are subject to having their work stolen by other parties who copy ideas or
reproduce content in illegal ways. Some countries provide protection for the ideas
themselves if they are unique and specific, not just for the final product. Legislation such
as the "right of traceability" in some European countries gives creators a percentage of the
profits from reselling their work, ensuring that they benefit from the continued success of
their work.

The emergence of Al-based tools for creating literary and artistic works raises questions
about the original creator's right to claim their rights if their work is used to train these
systems. Furthermore, the laws of some countries have not yet kept pace with these
developments, creating a legal vacuum in protecting creators from digital exploitation.
(Ben Othman, 2020, p. 156).

Many creators suffer from a lack of legal and economic support to sustain their work, as
most countries do not provide social or financial insurance systems to protect them in
retirement or in emergencies. Some countries have begun to enact laws that require digital
platforms to pay fair compensation to creators for the use of their content, such as the new
European copyright law.

In some countries, creators face restrictions on freedom of expression through censorship
or laws that restrict the content of their work. There are legal efforts to protect the freedom
of artistic creation, but these sometimes clash with ethical or political standards that limit
their scope.

Artificial intelligence relies on data to train its models, and sometimes this data includes
copyrighted or trade secret material. This creates a legal dispute over the right to use this
data without obtaining permission from the rights holders. Artificial intelligence exploits
data illegally, such as using texts or images collected from the internet without the consent

of their owners, which exposes artificial intelligence developers to legal accountability.

3- Transparency and legal accountability:
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One of the major legal challenges in the field of creativity is verifying the responsibility for

content produced by artificial intelligence. If this content includes illegal elements such as

discrimination or violence, who will be responsible? Is it the company that developed the

system or the user who produced the content? In some cases, artificial intelligence is considered

an independent entity, which raises the question of who is legally responsible for its actions in

the event of harm or a legal violation.

With the rapid development of artificial intelligence, creators face significant challenges

related to the use of their work without permission or fair compensation. These challenges

include issues such as the unauthorized training of Al on creative content, intellectual property

theft, and the marginalization of creators in favor of intelligent systems. Among the most

prominent legal issues related to the use of Al against creators are:

A.

Unauthorized training of artificial intelligence systems, where Al models are trained on
massive amounts of data, including artistic, literary, and musical works, without
obtaining permission from the original creators, and the absence of clear laws regarding
creators' rights to this data, makes it difficult to claim compensation. Therefore, legal
regulations should be imposed that require companies to obtain explicit permission from
rights holders before using their works in Al training. (Al-Dahiyat, 2019, p.25).

Some Al tools can produce creative works that are indirectly based on existing works,
raising issues of intellectual property rights infringement. This affects creators by
creating unfair competition and reducing the value of their original works. Therefore,
legal mechanisms should be developed to ensure that Al does not infringe on the
exclusive rights of creators, such as digital fingerprinting to protect original content.

In many cases, it is difficult for creators to prove that artificial intelligence has used
their work as the basis for new production. Digital evidence is currently insufficient to
prove infringement in most legal systems, so tracking technologies based on artificial
intelligence itself must be developed to monitor illegal uses of creative works.

As tools that automatically produce content become more prevalent, hiring artists,
musicians, and writers becomes less common, reducing job opportunities for creators.
Therefore, laws should be put in place to impose certain percentages of human content
in creative industries or to impose taxes on the use of artificial intelligence in order to
support creators.

Most current intellectual property laws do not adequately cover the challenges of

artificial intelligence, allowing large companies to take advantage of legal loopholes.
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Therefore, new international treaties should be developed to regulate the use of artificial
intelligence in the creative field, similar to international copyright agreements.
4- Protecting creators from the unfair use of artificial intelligence
Creators face a legal challenge in protecting their creative works from unfair commercial
use by artificial intelligence (Al). Al technologies are being used to replicate or modify creative
works without proper permission or licensing, making it difficult to protect their rights. With
the increasing use of Al in artistic and creative production, it has become increasingly difficult
to monitor and protect intellectual property rights in the digital age, where works generated are
easily copied or distributed online (De Cremer, & Kasparov, 2021).
Legal and legislative solutions to protect creators:
A. Enacting laws that prohibit the use of artificial intelligence in creative content training
without prior authorization.
B. Establishing fair compensation mechanisms for creators when their work is used in the
development of artificial intelligence systems.
C. Developing legal and technical tools to monitor and track digital violations.
D. Establishing support funds for creators affected by the dominance of artificial
intelligence in creative industries.
E. Enhancing the legal awareness of creators regarding their rights in the face of modern
technologies.
F. Reforming creative work laws to ensure fair contracts that protect creators' rights from
exploitation.
G. Stricter penalties for intellectual property violations to prevent imitation and intellectual
theft.
H. Updating laws to keep pace with digital developments, especially with regard to
artificial intelligence.
I. Implementing policies that guarantee fair income for creators, such as fair payment
systems from digital platforms.
J. Ensuring freedom of artistic expression by establishing legal controls that prevent
excessive censorship.
5- The ambiguity of current laws and their incompatibility with the development of
artificial intelligence
Intellectual property and creativity laws may be inadequate for addressing Al-generated
creativity. Current legislation is often designed to protect works created individually by humans,

while it is difficult to apply these laws to works created independently or partially by Al. Given
50



this legal gap, we need to develop specific laws to define and analyze the rights related to works

produced using Al, such as laws concerning ownership and the distribution of rights between

human creators and new technologies (Tiyagi, & Al-Salmi, 2018, p.191).

6- Challenges related to transparency in algorithms

Many laws consider that the development of algorithms should be transparent, meaning that

every step or process should be understandable and reviewable. However, artificial intelligence

is complex, making it difficult to understand how it makes decisions or creates content. There

are no clear laws about how to monitor or examine the algorithms used to produce creative

content. Hence, questions arise about how to ensure that artificial intelligence does not violate

ethical or legal principles during the production of works.

A.

The transparency of algorithms is a key issue in artificial intelligence as it affects justice,
accountability, and individual rights. With the increasing reliance on intelligent systems
in making sensitive decisions such as employment, pricing, and criminal justice, legal
and ethical challenges have emerged concerning the clarity of how these algorithms
work and their impact on society.

Some algorithms—especially deep learning techniques—rely on complex models that
make it difficult to explain how they arrive at certain decisions. This ambiguity creates
concerns about fairness when systems make biased decisions without users being able
to challenge or correct them.

Algorithms reflect biases present in the data they are trained on, leading to unfair or
discriminatory decisions. This problem appears in areas such as bank loans,
employment, and prioritizing government services when algorithms favor certain

groups over others.

. There is no global legal framework that requires companies to disclose how their

algorithms work or the data they rely on, which allows some companies to hide details
of their decisions, harming users, especially in sensitive sectors such as healthcare and
finance.

When algorithms make incorrect or biased decisions, it is difficult to determine who is
responsible: the developer, the company, or the system itself? This complexity increases
with adaptive algorithms that change over time based on new data, making it difficult
to trace why a particular decision was made.

Some algorithms rely on massive amounts of personal data to make their decisions,

raising concerns about privacy and misuse. Data is collected and analyzed in opaque

51



ways, preventing individuals from knowing how their information is used (Jabbar, 2017,
p.15).
7- Proposed solutions to enhance transparency in algorithms:

A. Establishing legal standards that require companies to disclose the data they rely on and

the basis for their decision-making.

B. Conducting periodic tests to detect bias in intelligent systems and ensuring non-

discrimination against certain groups.

C. Developing interpretable artificial intelligence (XAI) systems that help users and

decision-makers understand how they work.

D. Strengthening government and community oversight of companies that use algorithms

to make decisions that affect individuals.

E. Obliging companies to provide the option of "human intervention" when algorithmic

decisions affect the rights of individuals, such as credit or employment decisions.
8- Competition and monopoly issues

The reliance on artificial intelligence leads to some large companies unfairly dominating
creative markets, as these companies can use Al to produce huge amounts of content at very
low prices. Therefore, small companies and individual creators find it difficult to compete with
these large companies that possess advanced Al technologies, and current laws are insufficient
to prevent monopolistic practices in creative fields, which affects the diversity of content.

9- Loss of economic ownership of creative works

The use of artificial intelligence in the production of creative works reduces the economic
value of original works created by human creators. For example, artificial intelligence produces
a huge number of similar works, which reduces the scarcity of creative works and affects their
ability to generate income for creators. If intellectual property rights are not clearly protected
when using artificial intelligence in production, creators find themselves in a difficult position
to protect their economic property.

Creative works face increasing challenges in light of technological and digital developments,
as it has become easy to reproduce artistic, literary and musical content without adequate
compensation to creators, leading to the loss of economic ownership of creative works and
reducing the ability of creators to benefit materially from their artistic and intellectual
production.

A. Digital piracy has become one of the biggest challenges leading to significant financial

losses for creators. Books, films, and music are being illegally uploaded online,

depriving rights holders of the revenues they deserve.
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B. Artificial intelligence has become capable of creating artistic and literary content based
on previous works, leading to a decrease in demand for human creative content. In some
cases, creators' data is used to train these systems without their permission, impacting
the economic returns of their work (Iman, 2019, p.152.).

C. Major digital platforms — such as YouTube, Spotify, and Amazon — capture a large share
of the profits from creative content, leaving creators with a small percentage of the
revenue, and this situation makes it difficult to achieve financial sustainability for
creative businesses.

D. In some legal systems, legislation does not provide sufficient protection for the
economic rights of creators, making it easy for their work to be exploited without fair
compensation. This challenge is exacerbated by the spread of global digital platforms
operating in different legal environments.

10- Proposed solutions to enhance economic ownership of creative works:

A. Strengthening copyright and intellectual property protection laws, with strict penalties
for digital piracy.

B. Legislation should be put in place to regulate the use of artificial intelligence in content
creation, to ensure that the work of creators is not exploited without their permission.

C. Imposing fairer rules on digital platforms to ensure creators receive a fair share of the
profits.

D. Developing digital systems based on technologies such as block chain to ensure content
ownership tracking and revenue protection.

E. Enhancing legal awareness among creators about their economic rights and ways to
protect them.

11- Legal challenges in the field of judicial review

In the event of a legal issue concerning Al-generated content—such as discrimination, abuse,
or violation of others' rights—it is difficult to clearly determine legal responsibility. Is the
developer responsible, the user who provided the data, or the system itself? Furthermore, if
legally objectionable content—such as hate speech or defamatory content—is created by Al,
pursuing legal action is difficult due to the ambiguity surrounding the responsible parties
(Ahmed, 2017, p.16).

From the above, we see that the legal obstacles facing artificial intelligence in promoting
creativity are not limited to intellectual property rights issues only, but include several issues
such as transparency, competition, legal responsibility, and the difficulty of laws keeping pace

with rapid technological development. Therefore, it is necessary to update legal legislation to
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keep pace with these challenges and ensure the protection of creators’ rights at the same time
as the great potential of artificial intelligence is exploited in promoting creativity.
12- Possible legal solutions:
A. Updating intellectual property laws to include innovation rights resulting from artificial
intelligence.
B. Introducing the concept of "co-authorship" where humans and artificial intelligence are

considered partners in creation.

C. Adopting new licenses that allow the legal use of Al-generated content while ensuring

the protection of intellectual property rights.

D. Creating legal systems specific to patents generated by artificial intelligence.
Conclusion:

This research has witnessed a remarkable development in the role of artificial intelligence
(AD) in the field of creativity. Al, with its advanced tools and technologies, has opened new
horizons for creators in expressing their ideas and embodying their innovations, transcending
traditional limitations. Despite the challenges inherent in using these technologies in creativity,
the continuous progress in Al opens the door to a bright future in this field. In light of what has
been discussed, it can be said that Al has become a vital partner in achieving creativity, striking
a balance between machines and human creativity. Therefore, this field deserves further
research and development to ensure the maximum possible benefit from Al's capabilities in
enhancing human creative abilities. In conclusion, this research paper has arrived at a set of

findings and recommendations, as follows:

First: Search results

1. The study showed that artificial intelligence enhances creativity in multiple fields such
as art, music and literature by providing innovative tools that help creators develop new
ideas and experiment with unconventional methods.

2. Artificial intelligence is a powerful tool for expanding the boundaries of human
creativity, allowing creators to explore unconventional or inaccessible areas using only
traditional technologies.

3. Attificial intelligence helps create a collaborative environment between humans and
technology, enabling improved creativity. Al can assist humans in the design or creative

process, rather than replace them.
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10.

11.

Despite the many benefits that artificial intelligence offers in stimulating creativity, it
faces many technical challenges such as a lack of deep understanding of creative works,
and challenges in designing algorithms that can produce content that matches cultural
and social standards.

The algorithms used by artificial intelligence have difficulty fully engaging with the
human, emotional, and cognitive aspects that go into the creative process.

Privacy and security issues have arisen when artificial intelligence is used in the
production of creative works, as the collection of personal data for use in training
algorithms leads to a violation of personal rights.

Concerns have been raised that artificial intelligence could affect the identity of creators
and reduce the value of original creative works if it becomes more widely used for
content production.

The findings revealed legal ambiguity regarding intellectual property rights for works
created by artificial intelligence. It is often difficult to determine who owns the creative
work—is it the human creator, the company that owns the technology, or the system
itself?

The results showed the need to develop new laws to keep pace with the development of
artificial intelligence in the fields of creativity, especially with regard to intellectual
property rights and legal liability.

The results indicate that artificial intelligence will continue to play a vital role in pushing
the boundaries of human creativity, as it is expected to contribute to the development of
new tools that enable creators to produce innovative and original content.

Artificial intelligence is expected to be an essential part of the creative industries in the
future, helping to achieve continuous renewal and development of artistic, literary, and

musical works.

Second: Recommendations

1.

Investing more resources in developing algorithms that help in analyzing and generating
creative content in a way that is consistent with cultural and social standards.
Involving educational and research institutions in studying the impact of artificial
intelligence on creativity and how to enhance cooperation between academic and
technological fields to make the most of this technology.

Creating platforms that allow creators to collaborate with artificial intelligence systems
in developing joint ideas and projects that integrate human expertise with machine
capabilities.
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10.

11.

12.

13.

14.

Establishing regulatory bodies that periodically review and evaluate the use of artificial
intelligence in the creative field to ensure that ethical boundaries are not crossed.
Improving the ability of artificial intelligence to simulate the emotional and creative
aspects of humans which helps in developing artistic and literary works that transcend
traditional boundaries.

Encouraging investment in creative industries using artificial intelligence, as this can
contribute to improving the production of artistic content and many other industries that
rely on creativity.

Developing educational programs aimed at raising awareness among creators about how
to use artificial intelligence to improve and enhance their creativity, and providing them
with knowledge about the opportunities that these technologies can offer.
Continuously developing artificial intelligence technologies to support creators in
various fields such as art, literature, and music, and intensifying efforts to design
customized tools that allow creators to experiment with new methods that seamlessly
integrate with artificial intelligence technologies.

Developing laws to protect creators in the face of challenges that may arise as a result
of the use of artificial intelligence, and ensuring their rights are guaranteed in line with
technological progress.

Enhancing collaboration between humans and artificial intelligence, rather than
competition between them. Artificial intelligence can be integrated into the creative
process, enhancing human creativity and providing innovative solutions that help
explore new and diverse ideas.

Companies and organizations should invest in Al tools and resources that help creators
design and build innovative, high-quality work.

Work is underway to improve the ability of artificial intelligence to recognize creative
aspects that are difficult to model accurately, such as human emotions and personal
experiences.

Establish clear ethical guidelines for the use of artificial intelligence in creative fields
to ensure the protection of privacy and personal rights, so that personal data used in
training algorithms is handled securely.

Clear laws should be established regarding intellectual property rights for works
produced using artificial intelligence. It must be specified whether the intellectual
property rights belong to the human creator, the artificial intelligence, or the company

that owns the technology.
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These recommendations can enhance the role of artificial intelligence in stimulating

creativity while ensuring that any technical, ethical, and legal challenges that may arise are

overcome, thus contributing to the optimal use of these technologies in the future and providing

innovative solutions in various creative fields.
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ABSTRACT:

Reputation is one of the most important elements of the individual in society. It reflects his
image in the eyes of others and affects his position and relations. With the emergence and
development of the media, reputation has become more vulnerable to influence and defamation.
Therefore, the role of the law in protecting reputation and ensuring that it is not legally
compromised has emerged.

This research deals with the role of the law in protecting reputation from defamation through
the media, by reviewing the concept of defamation and its elements, the role of the law in
protecting us from it, and the role and responsibility of the media in defamation, to highlight
the importance of the law in preserving reputation, and to educate individuals in the media
about their role in protecting reputation.

The problem of the study revolves around a key question: How does the law protect reputation
from defamation through the media? This problem is divided into sub-questions:

a) What legal and international legislation protects reputation from defamation?.

b) What is the role of the judiciary in protecting those affected?.

c) What is the role of the audio-visual media in spreading defamation?

The study aims to analyze international and legal legislation that protects reputation, the role
of the judiciary in protecting those affected, and the role of the audio-visual media in
defamation.

The researcher followed the descriptive analytical approach, and a number of studies and
researches related to the research topic were used.

One of the expected results of this study is a deep understanding of international and national
legal legislation that protects reputation from defamation, defining the role of the media in
defamation, the role of the judiciary in protecting those affected, and providing practical
recommendations to fill gaps in laws that protect reputation from defamation. The conclusion
will include a summary of the most important points reached by the study, stressing the
importance of the role of the judiciary in protecting those affected by defamation, and taking
advantage of the legal legislation of other countries in improving the amendment of local
legislation to protect reputation, while providing specific proposals to governments to amend
their laws.

Keywords: defamation; reputation; media; legal legislation, judiciary
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Introduction:

The law plays a crucial role in protecting reputation from defamation, especially through the
media. Defamation is a crime punishable by law, and the punishment varies depending on the
country and the law. Punishments usually include the payment of financial compensation to the
injured party, or imprisonment in some cases. However, we note that these laws are not
complete and cannot fully protect reputation. Defamation can cause great damage to reputation,
even if the affected person is able to prosecute the perpetrator and win the lawsuit. Therefore,
it is necessary to be careful about the information we publish about others, and to ensure its
validity before publishing it. We must also be aware of the laws that protect reputation and
resort to them when defaming.

Research problem:

The problem addressed by this research stems from the tension between freedom of
expression and freedom of the media, on the one hand, and the right of individuals to protect
their reputation and preserve their standing, on the other. This tension is particularly pronounced
given the rapid development of audiovisual media and the expansion of their influence and
ability to disseminate information quickly. Despite the existence of legal texts aimed at
protecting reputation and preventing defamation, practical reality reveals legislative or
procedural shortcomings in addressing certain forms of media defamation. Furthermore,
achieving a balance between protecting reputation and guaranteeing media freedom is difficult,
and the role of the judiciary in providing redress to victims varies. Therefore, the core issue
revolves around the adequacy and effectiveness of existing legal rules in providing genuine
protection for reputation from defamation through the media, the limits of media liability, and
the mechanisms for judicial intervention to compensate individuals for harm. The main research
question is: To what extent does the law provide effective protection for reputation from
defamation through the media? The sub-questions stemming from this main question are:

1. What is the conceptual and legal framework for defamation through the media, and what
elements does it legally consist of?

2. What national and international legislation guarantees the protection of reputation from
defamation, and what are the limits of this protection?

3. How adequate are current legal texts in addressing modern forms of media defamation,
especially in audiovisual media?

4. What is the role of the judiciary in protecting those harmed by media defamation, and
what judicial mechanisms are available to redress the harm?

5. What are the limits of the legal responsibility of audiovisual media outlets for
defamatory acts that they broadcast or promote?

6. How can a balance be struck between freedom of the media and freedom of expression,
and the right of individuals to protect their reputation?

7. What are the legislative or practical shortcomings that hinder effective legal protection
of reputation, and how can they be addressed?

Research objectives:

1. Clarifying the legal concept of defamation through the media, and stating its elements
and limits in light of the applicable legal rules.

2. Analysis of national and international legislation aimed at protecting reputation from
defamation, and a statement of the scope of this protection and its legal basis.

3. Assessing the adequacy and effectiveness of current legal texts in addressing forms of
media defamation, particularly through audiovisual media.

4. Highlighting the role of the judiciary in protecting those harmed by media defamation,
and explaining the judicial mechanisms available to redress the harm.

5. Defining the limits of legal liability for audiovisual media for defamatory acts resulting
from publication or broadcasting.
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6. Analyzing the problem of balancing media freedom and freedom of expression on the
one hand, and the right of individuals to protect their reputation and standing on the
other.

7. ldentifying legislative or practical shortcomings in the laws regulating the protection of
reputation from media defamation.

8. To present practical legal proposals that contribute to strengthening the legal protection
of reputation and developing legislation in line with contemporary media developments.

Importance of the research:

1. Highlighting the seriousness of the phenomenon of defamation through audiovisual
media and its negative effects on the reputation and social standing of individuals.

2. Clarifying the role that the law plays in protecting reputation from defamation, and
demonstrating the effectiveness of the legal rules regulating this.

3. Highlighting the problem of balancing freedom of the press and freedom of expression
on the one hand, and the right of individuals to protect their reputation on the other.

4. A statement on the role of the judiciary in protecting those harmed by media defamation,
and highlighting the judicial mechanisms available to redress the harm.

5. Contributing to revealing legislative or practical shortcomings in laws regulating the
protection of reputation from defamation through the media.

6. To provide a scientific addition to the legal library through a systematic legal analysis
of the subject of reputation protection in the media field.

7. Contributing to raising awareness among audiovisual media workers about their legal
responsibilities when practicing media work.

8. Supporting the legislator's efforts in developing and updating national legislation in a
way that enhances legal protection of reputation and keeps pace with contemporary
media developments.

Research methodology:

This research adopted the descriptive analytical approach, as it is the most suitable for
studying the subject of protecting reputation from defamation through the media, because it
allows for an accurate description of the legal phenomenon under study, and the analysis of the
legislative texts regulating it, whether national or international, and the identification of its
strengths and weaknesses.

This approach is based on reviewing the legal concepts related to media defamation,
identifying its elements and limits, then analyzing the legal rules that aim to protect reputation,
and linking them to relevant judicial applications to reveal the extent to which these rules are
effective in protecting those affected.

The descriptive analytical approach also allows for the study of the role of audiovisual media
and their legal responsibility, and the analysis of the relationship between media freedom and
the right of individuals to protect their reputation, leading to the drawing of scientific
conclusions based on objective legal analysis, and the presentation of practical proposals that
contribute to the development of legislation and the strengthening of legal protection of
reputation in the face of contemporary forms of media defamation.

Research structure:
The research was divided into three main sections:

— First: The concept of defamation.
— Second: The role of the law in protecting reputation from defamation.

— Third: The role of the media in spreading defamation.
First: The concept of defamation

Defamation is insulting or harming the reputation of a person or institution publicly &
incorrectly, which leads to damaging their reputation or bringing shame to them (Al-Anzi,
2022). Defamation can be written, verbal, or even visual, and is published through various
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means, such as newspapers, magazines, television programs, websites, and social media
(Fahmy, 2017).

Defamation is a legal term that deals with all forms of expression that openly injure the
dignity of a person or institution (Samaritan, 2023) , and it is one of the most heinous crimes
that a person can commit against other people around him, so some laws are keen to establish
a deterrent punishment for defamation, and it has elements, degrees and images for you. The
act represents defamation, and therefore we will clarify the concept of defamation, its elements,
types, degrees and various forms according to the following:

Definition of Defamation:

The linguistic meaning of defamation: defamation in the Arabic language is derived from
the root (SHRR), and it means manifestation and advertising, and it is said that "defame the
matter", that is, broadcast and announce it to people, and "defame so-and-so", that is, expose it
and reveal its defects in front of others. Hence, defamation carries a linguistic connotation
related to the disclosure and disclosure of something on a large scale, whether with the intention
of harming or for other purposes.

Terminological meaning: Defamation is the dissemination or broadcasting of information,
news or images about a person or entity, in a manner that leads to damage to his reputation or
social or economic status, whether through traditional means such as newspapers, radio and
television or through modern means such as social media and websites.

Defamation is a harmful act that affects the reputation of individuals or bodies, and it differs
from permissible criticism that aims to correct mistakes or highlight public issues, and
defamation is often deliberate to achieve certain goals such as personal revenge, defamation, or
influencing public opinion towards a person or institution.

Elements of Defamation:

Defamation consists of several essential elements that must be present to be considered a
legal crime or a harmful act that entails legal liability. These elements are:

a) The element of defamation: The published or broadcasted content must be detrimental
to the reputation of the target person or entity, whether through untrue accusations,
distorted information, or portraying the person in a way that makes him a subject of
contempt, hatred, or loss of confidence in society.

b) The element of harm to honor: The content published must be offensive to the dignity
or reputation of the targeted person, including accusations of corruption, unethical
behavior, or publishing information that degrades the person's social or professional
status. Even if there is no direct material damage, moral or social harm may be sufficient
to achieve the crime of defamation.

c) Actual Harm Element (in some laws): Some laws require proof that the victim has
suffered actual harm as a result of defamation, such as loss of job, decline in business
reputation, or a clear psychological and social impact. In other laws, it is sufficient for
defamation to be harmful in nature even if the damage is not concretely proven.
Defamation must lead to real harm to the affected person or entity, whether it is moral
damage (such as psychological and social harm) or material damage (such as loss of
job, financial losses, decline in business reputation, or harm to professional status) (Al-
Anz, 2022).

d) The element of criminal intent or gross negligence (according to the legal system): In
some legislations, it is sufficient that the publication was done intentionally, even if it
was not intended to harm, and in other laws, it is required to prove that the perpetrator
knew that the information was incorrect or that he published it with the intention of
distorting and harming, and some systems adopt gross negligence, that is, even if there
is no direct intent, publication without sufficient verification may be considered
defamation, and in some legal systems the act is considered defamation only if there is
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a clear intent to harm the victim, that is, the perpetrator is aware that what he publishes
is incorrect or that it exaggerates the distortion of the public image of the target person.

e) The element of publication or broadcasting: Defamation is achieved only if offensive
information is published or broadcast in a way that makes it available to the public or
to a large number of people. Defamation is not achieved if the information has remained
confidential and no one has seen it. This includes publication through newspapers,
television channels, social media, websites, or even in public meetings. Any means that
enables the public to access defamatory content is considered a means of publication,
and even electronic correspondence if it is widely circulated. In some laws, it is
sufficient for a third person (other than the perpetrator and the victim) to have access to
the information to achieve the crime of defamation.

f) Victim identification element: The affected person or entity must be clearly identified,
whether by name, description or by any means that makes it easy to identify, and does
not require the name to be explicitly mentioned, the hint may be sufficient if it is clear
that the target is a specific person, andin some laws the victim can be a natural person
(individual) or a legal person (such as companies or institutions).

g) The element of untrue allegations or exaggeration in the depiction of facts: Defamation
requires that the published content is false, misleading, or contains misrepresentation of
facts. However, if the information is completely true and based on factual evidence, the
act is not considered defamation, unless there is an intention to abuse by taking it out of
context or using it with the intention of distorting it. Defamation assumes that the
published information is false or exaggerated in a way that changes the truth. Some laws
recognize good faith as a defense, that is, if a person publishes the information believing
its validity without intentionally harming it (Al-Samiri, 2023).

It is clear to us from the above that for defamation to be legally achieved, all these elements
must be available together. If the publication was made and the content was offensive and
incorrect and caused harm to the targeted person or institution, the perpetrator bears legal
responsibility, whether civil (such as payment of damages) or criminal (such as fine or
imprisonment). The basic elements that must be present for the act to be considered defamation
are: publication, identification of the victim, defamation, invalidity or exaggeration of the
claim, criminal intent or gross negligence, while some laws may require proof of actual damage
as an additional element.

Types of defamation:

Defamation can be classified according to several criteria, such as the means used, intent,
and the field in which it affects. The following is a breakdown of the types of defamation:
Types of defamation according to the means used:

a) Written defamation (print or electronic): It is carried out through newspaper articles,
books, blogs, or posts on social media, and includes the publication of false or
misleading information about a person or institution, and may be through news, reports,
or even comments in forums, such as publishing an article in a newspaper accusing a
person of corruption without evidence.

b) Verbal (verbal or direct) defamation: It occurs through public statements, conversations
in public places, or media meetings, and it is through rumors or allegations that are
promoted without any evidence, such as someone speaking at a press conference or in
front of a group of people and accusing another person of committing a shameful act
without evidence.

c) Photographic (visual or audio) defamation: It is carried out by means of images, videos
or audio recordings that are published with the intention of harming the reputation of a
particular person, and includes modified or fabricated images, or videos that are
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d)

displayed in an offensive manner, such as posting a video of a person in a special
situation and promoting it in an offensive manner or without his permission.

Social media defamation: It is one of the most widespread forms of defamation due to
the rapid spread of content and the difficulty of deleting it, in the form of posts, tweets,
comments, or even publicly posting private messages, such as posting a rumor on
Facebook or Twitter that a celebrity is involved in an unethical issue without any
evidence.

Media defamation (via the press, television and radio): It is carried out through the
publication of news or reports in the mass media, and it is by means of fabricated news,
or programs that deal with personal issues in an unprofessional manner, such as a
television program that presents false information about a public figure, which leads to
distorting its reputation.

Types of defamation according to intent:

a)

b)

Intentional (criminal) defamation: It is intended to intentionally harm the targeted
person, and it is done by spreading lies or false information with the knowledge of the
perpetrator that it is not true, such as publishing false allegations about a political
competitor before the elections to destroy his reputation.

Unintentional defamation (as a result of negligence or error): It occurs when a person
publishes information that he believes to be true but is inaccurate or false. The
perpetrator does not have a bad intention but did not verify the validity of the
information before publishing it, such as a journalist who publishes a news based on an
unreliable source without verifying its accuracy, which leads to distorting the reputation
of a person or institution.

Types of defamation according to the affected field:

a)

b)

d)

Personal defamation: Targets individuals and affects their personal and social
reputation, and is due to personal differences, revenge or hatred, such as spreading
rumors about a person in his social environment that he is immoral.

Professional (occupational or commercial) defamation: Targets the reputation of a
person in his work, profession or a particular company, and can affect job opportunities
or the reputation of the company in the market, such as publishing incorrect information
about a specific product that is harmful to health to distort the reputation of the
producing company.

Political defamation: It is used in political propaganda, especially during election
campaigns, to damage the reputation of candidates or parties, and it is carried out
through the media or social media to spread misinformation about opponents, such as
accusing an electoral candidate that he received bribes without evidence.

Legal and judicial defamation: relates to the publication of information about legal or
criminal cases of a particular person in an abusive or inaccurate manner by leaking
information from investigations or fabricating cases to discredit someone, such as
publishing details of a case that is still under investigation and accusing the accused
person of being guilty before a court ruling is issued.

Electronic defamation: It includes all forms of defamation that take place online,
whether through blogs, forums, email, or social media sites, and is characterized by
rapid spread and difficulty in deleting or controlling it, such as posting fabricated images
of someone on the Internet to show them in an abusive situation (Fahmy, 2018).

Some divided defamation into several types, including:

a)
b)

c)

Personal defamation: It is the one that targets the reputation of a particular individual.
Vocational defamation: It is aimed at the reputation of a person in his work or profession.
Institutional and commercial defamation: It is aimed at the reputation of an institution,
company or products.
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d)

Political defamation: Defamation is used as a tool in politics to discredit political
opponents.

Defamation has multiple forms that vary according to the means used, the intention behind
it, and the field in which it affects, and laws tighten the penalties for some forms of defamation,
especially when it is intentional or affects individuals or companies significantly.

Degrees of defamation:

Defamation can vary in severity and severity according to the circumstances surrounding it
and the extent of its impact on the victim, and from this point of view defamation can be divided
into different degrees based on the extent and depth of its impact, and the following is a
breakdown of the degrees of defamation:

a)

b)

d)

Simple defamation: It is the least dangerous type and includes publishing information
or accusations that may be inaccurate or even false, but it does not cause significant or
long-term harm to the victim. It often occurs through statements or publications that
may be fleeting or not serious, and temporarily harms reputation, but the matter can be
addressed quickly, either by public response, apology, or correcting the information. An
example of publishing a simple rumor about a person in the workplace without
significantly affecting his professional or personal life, and it has several features,
including: limited media coverage, limited impact on reputation, and does not cause
immediate material damage, which can be easily corrected through a response or
clarification.

Moderate defamation: It occurs when false or offensive information is published that
causes tangible harm to the victim, but does not amount to significant harm or long-
term impact. Misinformation causes psychological and social harm or a slight decline
in reputation. However, affected people can repair the situation through legal action or
public corrections. The resulting damage is temporary and can be addressed through
legal action or public correction. For example, publishing a media report that includes
inaccurate information about a particular issue that may affect a person's reputation, but
is clarified later and the situation returns to normal after a while. It is characterized by
a moderate impact on reputation, and the response to it requires legal interventions or
counter-propaganda. The negative impact lasts for some time but can be addressed.
Serious defamation: It is the most serious and occurs when the publication of false or
offensive information causes great and permanent damage to the reputation of the
victim, whether on a personal, professional or social level. In this type of defamation,
the evidence and accusations are completely untrue and the defamation is deliberate and
aimed at harming the target person, and it results in serious damage that permanently
affects the person's professional or personal life, such as loss of job, destruction of
reputation, decline of financial situation, or impact on social relations. For example,
publishing a large-scale media report accusing a person of corruption or crime, without
any evidence of this, which leads to the collapse of the person's reputation in society, or
the loss of his jobs and professional relationships. Their feature includes a long-term
impact on reputation, difficulty in quickly correcting damages & requires complex legal
interventions and significant compensation.

Double or continuous defamation: It occurs when misleading or offensive information
is continuously disseminated through the media or the Internet over a long period of
time. This type includes the continuity of defamation, so that misinformation is
repeated across multiple channels, amplifying the harm to the target person. This type
of defamation causes a continuous accumulation of psychological and social harm to
the victim, as the defamation remains and is continuously confirmed. In the absence of
effective corrective action, such as publishing a series of articles or tweets accusing a
person of incorrect accusations, and with the repetition of this information over a long
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period, it becomes difficult for the victim to clarify or restore their reputation, and it is
characterized by the continuity of damages for a long time, the repetition of defamation
across multiple media, and the difficulty of quickly restoring reputation.

e) Racial or inflammatory defamation: It occurs when racial incitement or racial or sexual
discrimination is used as a tool to discredit the target person. This type of defamation
includes the dissemination of information aimed at promoting hatred or hostility
towards a particular ethnic, religious or social group. This defamation deepens social
divisions and increases the risk of violence and discrimination against the victim or the
target group. It may also cause significant social harm beyond the person concerned to
the whole community, for example posting content that discredits a person based on
their race or religion, leading to abuse or social isolation, includes social, ethnic or
religious groups, and leads to the promotion of hatred and incitement to violence, and
its impact is also social and security (Al-Borai, 2025).

It is clear from the above that defamation varies in severity and impact based on the degree
to which false or offensive information is disseminated, and from simple defamation that is
quickly corrected to gross and continuous defamation that results in significant and lasting
damages, defamation remains one of the acts that carries significant legal and social
consequences.

Images of defamation:

Defamation can take different forms, including:

a) Written defamation: such as newspaper articles and online publications.

b) Visual defamation: Such as offensive photos and videos, such as: posting false
information about someone on social media, writing a newspaper article that includes
false accusations against someone, posting bad pictures of someone on the Internet (Al-
Sameri, 2023).

With the development of technology, online defamation is becoming more common, and can
include posting offensive comments on social media, forums, or blogs.

Second: The role of the law and the judiciary in protecting reputation from defamation

The law has a role in protecting reputation from defamation, as evidenced by international
legislation and national laws that protect reputation from defamation, the deterrence and
punishment mechanisms available against the defamation perpetrator in both of them, and the
role of the judiciary in adjudicating defamation cases and protecting those affected, and we will
clarify this as follows:

The Role of the Law in Protecting Reputation from Defamation
National legislation to protect reputation from defamation:

National legislation to protect reputation from defamation varies from state to state, but the
most important mechanisms followed by most legal systems in the world to protect individuals
from defamation can be summarized as follows:

a) Criminal laws: Criminal laws are one of the most prominent tools to protect reputation
from defamation. In many countries, defamation, whether by word, writing, or any other
means, is criminalized. In these cases, the offender is often punished with imprisonment,
a fine, or both. Defamation is considered a misdemeanor or a crime in many European
countries and the United States.

b) Civil laws: A person aggrieved by defamation can file a lawsuit before the civil courts
to claim compensation for damages resulting from defamation, and the defendant must
prove that the information published is correct if that information affects reputation, and
this type of lawsuit aims to provide material compensation to the aggrieved person.

c) Media protection: Legislation exists that protects individuals from defamation that may
arise from the media. This includes laws that require the media to publish a correction
if false information is published that harms someone's reputation.
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d)

Laws related to the Internet and social media: Due to the widespread spread of websites
and social media, many countries have special laws to protect individuals from digital
defamation, and these laws aim to prosecute individuals or entities that publish false or
defamatory news on the Internet.

Legislative examples:

a)

b)

d)

The Egyptian Penal Code: The Egyptian Penal Code plays a key role in this regard.
Article 308 of it criminalizes defamation and punishes it with imprisonment and/or a
fine. This means that publishing false or offensive information about another person
with the aim of harming his reputation is considered a crime punishable by law. The
period of imprisonment and fine varies according to the circumstances of the crime and
the degree of damage to the victim. In addition to the Egyptian Penal Code, there are
other relevant laws such as the Press and Publication Law and this law that regulate the
work of the press and media. Reputation is protected from defamation published by
journalists or the Egyptian media (Al-Shinawi, 2017).

The Syrian law: Protects reputation from defamation through the media, but not directly
like some other laws, as the closest thing we find in the Syrian Penal Code is specifically
in the articles related to defamation and slander, such as Article 493 of the Syrian Penal
Code criminalizes defamation, which is defined as publishing false or bad information
about a person with the aim of harming his reputation. In addition to Article 493, there
are other articles in the Penal Code that protect reputation from defamation, such as
Article 494, which criminalizes defamation, which is the publication of offensive or
insulting statements to a person, and Article 495, which criminalizes threats to harm a
person or his reputation. These articles aim to protect the reputation of individuals from
various violations, including defamation, slander and threats.

In Britain, the law allows defamation to be sued in civil courts, where individuals are
entitled to claim damages for defamation.

Moroccan law: Protects reputation from defamation through the media through several
laws and legislations, including:

Journalistic Code: It is a law that regulates the work of the press in Morocco, defines
the rights and duties of journalists, and protects freedom of expression while ensuring
that persons are not defamed.

Penal Code: It is the set of laws that punish crimes in Morocco, and it includes penalties
for defamation if it is proven that the information published about someone is false.

Law No. (49) Is a law related to the protection of copyright and neighboring rights, and
it protects the rights of persons in their images and voices from illegal use in the media.
US law to protect privacy: This law is very complex in the United States, where the
approach to protecting reputation differs from Egyptian law. US law gives great
importance to freedom of expression, especially the media, which means that there is a
need for a delicate balance between protecting reputation and freedom of expression.
Therefore, in the United States, there are strict standards for what is considered
defamation. The statement must be false, published intentionally or grossly negligently,
and damage the reputation of a person or entity. Public figures -such as politicians and
celebrities- enjoy less protection from defamation than ordinary people, because they
are expected to endure greater scrutiny & criticism. In the United States, there is no
single federal penal code covering all states. Each state has its own penal code, in
addition to laws at the federal level. Although these laws do not contain specific
provisions on defamation - in the sense that they are used in Egyptian law - they do not
contain Rulings related to crimes such as:
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Slander: It is the attribution of an incorrect characteristic to another person with the aim
of harming his reputation.

Privacy breach: Disclosing sensitive personal information about another person without
their consent.

Incitement to hatred: It is the dissemination of speech that incites violence or hatred
against a specific group of people.

These crimes, although they do not carry the name of defamation, but they can harm a
person's reputation & constitute a violation of their rights.
The international protection of reputation from defamation:

International protection against defamation includes a set of international standards and
conventions aimed at protecting individuals from defamation at the global level. This depends
on the balance between the protection of individual reputation and freedom of expression. In
this context, there are several international legal mechanisms that seek to achieve this goal:

a)

b)

d)

European Convention on Human Rights: Within the framework of the European
Convention on Human Rights, Article (8) guarantees the right to respect for private and
family life and reputation. Article 10 is also about freedom of expression but places
restrictions on this freedom in the event that individuals are subjected to defamation.
European courts regulate these cases by balancing freedom of expression with the
protection of reputation. If damage is caused to an individual's personality or reputation
through defamation, the European Court of Human Rights can make a decision based
on these criteria and impose penalties on the state responsible for failing to protect
individuals.

African Charter on Human and Peoples' Rights: In the African Charter on Human and
Peoples' Rights, personal rights, including the protection of reputation, are part of
fundamental human rights. While Article 9 of the Charter guarantees freedom of
expression, there are exceptions to limit defamation if it endangers the reputation of
individuals. Defamation cases can be brought to the African Court on Human and
Peoples' Rights, which balances freedom of expression and the protection of reputation
in accordance with international standards.

American Charter on Human Rights: The American Charter on Human Rights, which
is monitored by the Organization of American States (OAS), stipulates in Article 11 that
everyone has the right to respect for his private life and reputation, and Article 13
guarantees freedom of expression, but restrictions can be imposed on this freedom to
protect the reputation of others, and an individual affected by defamation can file a
complaint before the American Court of Human Rights, which follows up the
application of these principles.

United Nations: International declarations and treaties such as the Universal
Declaration of Human Rights (Article 12) and the International Covenant on Civil and
Political Rights (Article 17) are the basis for international protection against defamation.
These treaties guarantee the protection of reputation from defamation, but they also
recognize the right to freedom of expression with some restrictions in cases that lead to
serious damage to the reputation of individuals. The Human Rights Committee
intervenes in cases where States violate these rights, where individual complaints about
defamation are filed.

International treaties: There are several international treaties that protect freedom of
expression including the International Covenant on Civil and Political Rights (Richter,
2024), yet these treaties balance freedom of expression with the rights of others
including their right not to be defamed.

International Tribunals: Those affected by defamation can resort to international
tribunals, such as the Human Rights Tribunal, to challenge violations of their rights.
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g) International cooperation: There is increasing cooperation between States to combat
cross-border defamation, including the exchange of information.

h) International standards: There are agreed international standards to determine whether
speech or publication constitutes defamation or not. These standards take into account
factors such as the nature of the statement, its spread, and the harm it caused.

1) Defending defamation at the international level: The defendant in an international
defamation case can present various defenses, such as that the statement was true, that
it was personal, or that it was protected by the principle of freedom of expression.

J) International damages: If the International Court finds that there is defamation, it can
sentence the defendant to pay compensation to the injured, and compensation includes
material and moral damages, such as loss of income or damage to reputation.

k) International preventive measures: In some cases, the International Court of Justice can
order preventive measures to prevent defamation, such as issuing a judicial order to
delete content from the Internet at the international level.

1) Balance between freedom of expression and protection of reputation: There is a
necessary balance in most international legislation between freedom of expression
(article 19 of the International Covenant on Civil and Political Rights) and the right of
individuals to protect their reputation, while international conventions guarantee
freedom of expression as a fundamental right, defamation is an exception that must be
prosecuted and punished, since defamation endangers the reputation and dignity of
individuals.

Overall, international protection against defamation seeks to ensure that individuals are not
harmed by the dissemination of false or distorted information to them, but without prejudice to
freedom of expression, which is a fundamental right.

The Role of the Judiciary in Protecting Reputation from Defamation:

The judiciary has a fundamental role in protecting reputation by adjudicating defamation
cases. The judiciary begins by determining whether the alleged statements actually constitute
defamation, taking into account the right to freedom of expression. If the judiciary finds that
there is defamation, it can impose penalties on the perpetrator, such as paying compensation to
the injured or ordering the suspension of the publication of offensive information. The judiciary
can also provide the injured with other means, such as issuing a correction or a public apology.

The role of the judiciary in protecting reputation from defamation is to provide legal
mechanisms that ensure the protection of individuals from defamation through the application
of laws that prohibit the dissemination of false information that harms the reputation of persons.
This role includes several basic aspects, including:

a) Preventive measures: The judiciary can order preventive measures to prevent
defamation, such as issuing a judicial order to delete offensive content from the Internet
(Al-Maraghi, p. 410).

b) Financial compensation: The judiciary plays a major role in granting compensation to
persons affected by defamation when it is proven that defamation has occurred. The
judiciary may decide to grant material compensation to individuals who have been
subjected to defamation as a result of publishing false or misleading information. Such
compensation aims to compensate the damage to the social or professional reputation
of the victim. Compensation includes material and moral damages, such as loss of
income or damage to reputation.

c) Interpretation of defamation-related laws: The judiciary interprets and applies the laws
prohibiting defamation on a case-by-case basis, taking into account the circumstances
of the case and balancing freedom of expression and protection of reputation, in cases
where defamation has occurred to the court to interpret whether the information
published is defamatory or a legitimate right under freedom of expression.
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d)

g)

h)

3

k)

Balance between freedom of expression and protection of reputation: One of the most
important roles played by the judiciary is to balance between freedom of expression and
protection of reputation. When individuals have the right to express their opinions, this
right must not be at the expense of distorting the reputation of others. Therefore, courts
determine whether speech or publication falls within the limits of legitimate expression
or is considered defamation that deserves punishment.

Protecting individuals by correcting information: The judiciary may issue orders to
demand the publication of corrections or apologies in the media that published
defamation. In some legal systems, the media are forced to publish a correction of
misinformation that harms the reputation of individuals, in order to repair the damage
caused.

Protecting privacy: The judiciary ensures that the privacy of individuals is respected and
that they are protected from violations that cause them harm.

Defending defamation: The defendant in the defamation case can present different
defenses, such as that the statement was correct, that it was personal, or that it was
protected by the principle of freedom of expression.

Deter defamation: The judiciary, through its provisions, deter defamation and protect
society from its negative effects.

Prosecution of defamation offenders: Judges prosecute individuals or entities who
disseminate or promote false information that harms the reputation of others. In many
laws, the judiciary can impose criminal or civil penalties on perpetrators of defamation,
such as imprisonment or fines.

Monitoring of evidence and testimonies: In defamation cases, the court has to carefully
examine the evidence, such as documents or oral statements, to determine whether the
published allegations are true or not, and the role of the judiciary here is to evaluate the
evidence presented by the party affected by the defamation, whether it is in the form of
documents, witnesses or experts.

Considering cases of defamation through the Internet and social media: With
technological development, the judiciary has come to bear a great responsibility in
addressing cases of defamation through the Internet and social media. In this context,
the judiciary works to apply laws related to defamation on digital platforms, which
usually requires a complex balance between protection from defamation and the right
of individuals to freedom of expression on the Internet.

We see from the above that the judiciary is the cornerstone of protecting individuals from
defamation by interpreting and applying laws related to the protection of reputation, granting
compensation to those affected, and issuing judgments against the perpetrators of defamation
to ensure that individuals enjoy legal protection against damages resulting from defamation.
Some examples of the role of the judiciary in protecting those affected by defamation:

a)

b)

The issue of defamation online: If a person insults another person through social media
and the injured person is subjected to harassment and threats, the injured person may
resort to the judiciary, which sentences the defamatory to pay compensation to the
injured person.

The issue of defamation in the press: For a newspaper to publish false news that is
distorted by a public figure, and this news causes financial losses to the public figure,
then the affected person resorts to the judiciary, which sentences the newspaper to pay
compensation to the affected person.

The issue of defamation in the workplace: If a manager insults an employee in front of
his colleagues, and causes damage to the employee's reputation and professional life,
the injured employee may resort to the judiciary, which sentences the manager to pay
compensation to the injured (Al-Shenawy, 2017).
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The role of the media in spreading defamation

The media plays an important role in disseminating defamation, but it is also subject to
judicial control. Those affected by defamation can sue the media that published false
information about them. Therefore, we will clarify the responsibility of the media for the
defamation they publish, and the role of self-censorship in the media in limiting defamation.

Responsibility of the media for the defamation they publish:

The media bears legal and moral responsibility for the content they broadcast or publish,
especially when this content leads to defamation and damage to the reputation of individuals or
institutions. This responsibility varies according to the legal framework of each country, but it
is generally distributed at several levels, including legal, civil, criminal, and professional
responsibility.

Legal liability of the media for defamation:

The media is legally responsible for publishing false or misleading information that harms

the reputation of individuals, and this responsibility includes:
a) Civil Liability: If defamation leads to material or moral damage to a person, he can file
a civil lawsuit against the media outlet to obtain financial compensation.
b) Criminal liability: In some countries, defamation is a crime punishable by law, and the
media is subject to criminal penalties such as financial fines or even closure if
defamation is repeatedly published.
¢) Administrative responsibility: The media outlet faces administrative penalties, such as
the withdrawal of broadcasting licenses or temporary suspension if it is proven that it is
involved in defamation repeatedly.
Editor-in-Chief and Journalists Responsibility: The editor-in-chief is ultimately responsible for
the published content, as he is the editorial policy supervisor, andjournalists are also responsible
and colorful for the accuracy of the news they publish, and they must ensure that the information
is correct before publishing.
Adherence to the right of reply and correction: Some laws oblige the media to give the right of
reply to persons who have been defamed, and the media must publish a correction or official
apology if it is proven that the published news is inaccurate or offensive.
Penalties Imposed on Violating Media:
a) Financial fines for media outlets and journalists responsible for publishing defamation.
b) Closing or suspending the license in the event of repeated publication of defamatory
news.
c) Publication of official apologies and corrections for misinformation.
Ethical and professional responsibility: The media must abide by the code of ethics of
journalism, which prohibits the publication of false or misleading news, and self-censorship
plays a role in preventing defamation, as media institutions must avoid sensationalism and
ensure the authenticity of news before publishing it (Muhammad, 2018).
From the above, we see that the media bears civil and criminal legal responsibility for the
defamation it publishes. It is also morally responsible for preserving the reputation of
individuals and not harming them by publishing inaccurate news. The laws impose various
penalties on the violating media, which makes adherence to professional and ethical standards
necessary to ensure an impartial and accountable media.
Reasons for media responsibility for defamation:

The media bears responsibility for the defamation it publishes due to several legal and ethical
factors related to the great influence it exerts on public opinion and the rights of individuals.
The most prominent reasons for this responsibility are as follows:
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a) Broad media influence: The media has a great ability to shape public opinion and
influence the reputation of individuals and institutions, making them liable for any
incorrect or offensive information they publish. Any false or misleading news circulated
through the media causes permanent damage to the reputation of the affected person,
even if it is corrected later.

b) Protecting the personal rights of individuals: Media responsibility relates to basic human
rights such as the right to privacy and personal dignity, which obliges the media to
refrain from publishing defamatory news that harms the reputation of individuals
without clear evidence, andin the event that a media outlet publishes false or misleading
information that offends a particular person or entity, it is responsible for compensating
for the damages resulting therefrom.

c) Adherence to media laws and legislation: Most countries have strict defamation and
libel laws, which make the media legally responsible for any defamatory content they
publish. These laws aim to strike a balance between freedom of expression and
protection of personal reputation, so that the media is not exploited to harm people.

d) Protecting the public interest and not manipulating information: The media is
responsible for providing accurate and reliable information to the public, and it must not
exploit its influence to spread false or offensive news to achieve political or commercial
goals. If it is proven that a media outlet has published defamation with the intention of
achieving personal or political purposes, this increases the harm of its legal and moral
mandate.

e) The need to correct media errors: If a media outlet publishes defamatory news, it is
obliged to officially correct the error and apologize to the affected person. Failure to
correct defamatory news increases the responsibility of the media outlet, and leads to
the imposition of fines and legal penalties on it.

f) Journalism Ethics Obligations: The media has a moral responsibility to abide by the
press charter, which requires not topublish false or defamatory news without reliable
evidence, and media institutions must abide by the principles of objectivity and
professionalism, and not take sides at the expense of the truth.

g) The negative impact of defamation on society: Media defamation distorts the image of
the innocent and creates a state of loss of confidence in the media, and also leads to
social and psychological unrest, especially when defamation is directed against public
figures or influential institutions.

h) Exploitation of media for personal or commercial purposes: Some media resort to
journalistic excitement to achieve high views or financial gains, even at the expense of
the truth. Defamation is used as a tool to blackmail individuals or distort the image of
competitors, which increases the importance of holding offending media outlets
accountable.

1) Lack of effective censorship in some cases: There is no strong media censorship in some
countries, which allows the media to publish news without verification or
accountability, and the weakness of censorship mechanisms makes it necessary to
strengthen laws and legislation to ensure that the media is not used to disseminate
defamation.

J) Impact on the judiciary and justice: The publication of defamatory news affects fair
trials, as negative media coverage can affect the reputation of defendants before proving
their guilt, andthis harms the principle of innocence until proven guilty, and makes the
media responsible for ensuring that public opinion is not manipulated against any party.

The media bears the responsibility for the defamation they publish because of their great

influence on public opinion, their duty to protect the personal rights of individuals, their
commitment to laws and journalistic ethics, andany transgression in this framework that
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exposes them to legal accountability and various penalties, which makes scrutiny of information
before publication necessary to maintain its credibility and avoid unjustified defamation.
How to limit the role of the media in spreading defamation:

To limit the role of the media in disseminating defamation, a set of legislative, regulatory
and ethical measures must be taken that ensure a balance between freedom of expression and
the protection of the reputation of individuals, and this can be achieved through the following
mechanisms:

Strict anti-defamation legislation:

a) National laws should include clear provisions criminalizing defamation and
establishing appropriate penalties for media that disseminate misleading or false
information that harms the reputation of individuals.

b) Imposing large financial fines on the violating media, and obliging them to publish
official corrections when defamation is proven.

c) Establish legal standards that define when publishing is considered defamation, with a
focus on the criterion of “good faith” and “public interest”.

Strengthening the role of media regulators:

a) Establish or strengthen the role of independent media oversight bodies that monitor
media content and impose sanctions on violators.

b) Grant these bodies the authority to stop broadcasting news programs or sites that violate
publication controls and use their platforms to disseminate defamation.

c) Strengthening the role of journalistic and professional councils in monitoring adherence
to media ethics.

Binding the media to the codes of ethics of the press:

a) The media must adhere to strict codes of conduct that prohibit the publication of
distorted or defamatory news without credible evidence.

b) Applying the principle of the right of reply and correction, so that individuals affected
by defamation are allowed to respond to accusations and correct misinformation.

Combating defamation through digital and social media:

a) Enacting special anti-defamation laws that impose legal liability on media organizations
that exploit the Internet to spread misleading or insulting information.

b) Force social media platforms to quickly remove defamatory content when flagged, and
penalize accounts or pages that promote offensive content.

Enhancing the media culture of the public:

a) Spreading awareness among the public about the danger of believing false news and
contributing to its dissemination.

b) Organizing legal awareness campaigns on the rights of individuals to be protected from
defamation and methods of filing complaints against offending media.

Promoting Responsible Investigative Journalism:

a) Encourage the media to commit to professional journalistic investigations that rely on
evidence and documents before publishing any information that may affect the
reputation of individuals.

b) Impose stricter standards for verifying information before publication, such as relying
on reliable sources and adhering to ethical standards for journalism (Mohammed, 2018).

Reducing the role of the media in disseminating defamation requires a comprehensive

approach that combines strict laws, effective censorship, promoting professional ethics, and
holding media institutions and journalists legally responsible for the content they publish.
Media awareness of the public plays a crucial role in reducing the impact of defamatory news.
The role of self-censorship in the media in limiting defamation:
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Self-censorship in the media plays an important and vital role in limiting defamation, and is

practiced by media institutions through the development of internal standards and directives to
ensure that information that affects the reputation of individuals or discloses their privacy is not
published, and to establish clear professional ethical standards for media content and adhere to
them in their coverage of news and events.
Self-censorship in the media means that media institutions and journalists adhere to a set of
ethical and professional standards when publishing news and information without the need for
the intervention of government authorities or official regulatory bodies. This censorship plays
an important role in limiting defamation through the following mechanisms:

a) Adherence to journalistic codes of conduct: Many media organizations establish
professional codes of ethics that oblige journalists not to publish news that harms the
reputation of individuals without clear evidence. These codes include rules that prevent
the use of false or misleading information that may lead to defamation.

b) Validate information before publication: Serious media outlets rely on strict editorial
policies, such as verifying news across multiple sources before publishing it, and
applying the principle of Pre-Publication Review helps avoid publishing abusive or
inaccurate content.

c) Avoid sensationalism and headline exaggeration: Some media outlets rely on
sensational headlines to attract an audience, which can inadvertently lead to defamation
and self-censorship forces journalists to be free from these unprofessional practices and
to adhere to credibility and objectivity.

d) Protecting privacy and personal reputation: Media professionals should respect the right
to privacy and not publish personal details or images that may offend individuals
without their consent. Self-censorship also prevents the dissemination of rumors and
speculations that may cause harm to people's reputation.

e) Correcting errors and apologizing when necessary: Self-censorship requires media
institutions to acknowledge errors and immediately correct misinformation, and the
publication of official apologies to affected individuals enhances the credibility of the
media and limits defamation.

f) Refrain from political or commercial bias: Defamation is often the result of political or
commercial bias of some media outlets, and a commitment to neutrality and balance in
news coverage reduces the likelihood that certain individuals or entities will be targeted
for distorted reporting.

g) Training journalists on professional ethics: Press teams should undergo training courses
on professional ethics and the importance of respecting the reputation of individuals, as
this helps to instill a culture of media responsibility and reduce professional violations.

h) Encouraging internal criticism within media institutions: The presence of independent
editorial committees within the media helps in reviewing the content before publishing
it and ensuring that it does not contain any defamation, and activating the internal
evaluation mechanism makes journalists more aware of the impact of their media
materials on individuals.

We conclude from the above that self-censorship in the media is one of the most important
means to reduce defamation, as it promotes professionalism and moral responsibility in
journalistic work by adhering to codes of conduct, verifying information, avoiding excitement,
and protecting the privacy of individuals, and the media can exercise its role freely without
harming the reputation of others.

Conclusion:

At the conclusion of this research on the role of the law in protecting reputation from
defamation through the media, it becomes clear that defamation constitutes a serious violation
of personal rights, especially with the rapid development of traditional and digital media. The
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research dealt with the various legal frameworks that seek to protect reputation from
defamation, whether through national legislation or international agreements, while
highlighting the legal gaps that may hinder the achievement of justice in some cases.

The study shows that achieving a balance between freedom of expression and reputation
protection requires clear and effective legislation, ensuring that media platforms are not
misused to the detriment of individuals or entities, while respecting the public's right to know.
Technological developments pose new challenges that require constantly updating laws to keep
pace with developments and ensure their effective enforcement.

Therefore, strengthening legal safeguards to combat defamation needs to activate oversight
mechanisms and tighten penalties for violators, while enhancing the legal awareness of
individuals and media institutions. The judiciary also plays a pivotal role in achieving justice
by providing effective remedies for victims. Cooperation between the legislative, judicial and
media authorities remain necessary to ensure a responsible media environment that respects the
rights of individuals and preserves their reputation. We have reached a set of conclusions and
recommendations as follows:

Results:

a) Most national and international legislation includes provisions to protect individuals
from defamation, but they vary in their effectiveness and application, which can lead to
disparities in the achievement of justice.

b) Laws seek to strike a balance between the protection of reputation and freedom of
expression, but this balance can be difficult in some cases, especially with the increasing
role of digital media and social media.

c) Some traditional laws are still unable to deal effectively with electronic defamation,
which calls for updating legislative frameworks to keep pace with technological
developments.

d) Penalties for defamation vary between civil and criminal legislation, with some
countries tending to favor financial penalties and civil damages, while others rely on
criminal penalties that may include imprisonment.

e) Despite the existence of legal texts, the difficulty of proving defamation, especially in
cyberspace, and the weakness of international cooperation mechanisms in cross-border
defamation cases represent an obstacle to the achievement of justice.

f) The judiciary plays an important role in protecting reputation, but the complexity of
cases and length of proceedings may affect the effectiveness of legal redress.

g) Spreading the legal culture among individuals and media institutions contributes to
reducing defamation crimes, and promoting adherence to ethical standards in
publishing.

Recommendations:

a) Amend national laws to include defamation through digital means, while limiting the
legal liability of digital service providers and social media platforms.

b) Stricter penalties, both civil and criminal, to ensure public deterrence, taking into
account the balance between punishment and freedom of expression.

c) Laws should establish clear controls that distinguish between legitimate freedom of
expression and unlawful defamation, to ensure that laws are not used to restrict the press
or suppress dissent.

d) Expedite litigation procedures in defamation cases, and provide legal mechanisms that
allow individuals to file electronic complaints against offensive content, while ensuring
their right to prompt and fair compensation.

e) Promote cooperation between States to facilitate the prosecution of offenders, and the
application of relevant international conventions.
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g)

h)

3

Oblige digital platforms to develop effective anti-defamation policies, provide
mechanisms for reporting abusive content, and promote transparency in their handling
of legal cases.

Intensify awareness-raising efforts on the seriousness of defamation and its legal
dimensions, whether through curricula or media campaigns, to ensure that individuals
and media institutions comply with laws and ethical standards.

Establishing an independent body to monitor electronic defamation crimes, this is
responsible for receiving complaints, and coordinating with the judicial and security
authorities to take appropriate measures.

Strengthening the role of the judiciary in protecting reputation by providing judges with
specialized training courses in digital defamation cases, to ensure their understanding
of the technical and legal challenges associated with this field.

Imposing laws that oblige media institutions to investigate the authenticity of news
before publishing it, while placing a clear legal responsibility on journalists and
institutions that cause the publication of misleading information that affects reputation.
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Abstract:

The study aimed to develop a proposed vision for activating the role of the digital economy
in achieving entrepreneurship in the future, achieving its desired goals efficiently and
effectively, managing current crises, and solving problems using creative scientific methods.
This was achieved by analyzing and reviewing previous research, studies, and educational
literature during the current year (2020/2023), ensuring the development of an integrated
therapeutic vision based on clear steps to achieve sustainable and effective digital education
and entrepreneurship. The current study differs from previous studies in its methodology,
adopting an analytical approach. In light of the results of previous studies and in accordance
with the researchers' vision, the concept was developed and its degree of suitability was
determined from the perspective of specialists and experts. The study recommends the need to
improve higher education outcomes in all disciplines and fields, given their significant role in
entrepreneurship and achieving the highest levels of internal and external efficiency with the
highest standards of comprehensive quality. The study also recommended strengthening digital
training and education programs: Training programs should be developed to increase digital
awareness and skills among entrepreneurs and participants in the economic sector. These
programs could include teaching programming, data management, data analysis, and the use of

modern technologies such as artificial intelligence and machine learning.

Keywords: concept, digital economy, entrepreneurship.
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Introduction:

The digital economy has become an indispensable catalyst for fostering entrepreneurship in
today's interconnected world. With the emergence of digital platforms, entrepreneurs are
presented with a wealth of opportunities to innovate, create, and scale their businesses at an
unprecedented pace. Digital technologies have significantly lowered barriers to entry, enabling
aspiring entrepreneurs to launch ventures with minimal resources and access global markets
from virtually anywhere. Whether through e-commerce platforms, social media marketing, or
cloud-based services, the digital economy enables entrepreneurs to leverage digital tools and
channels to build and grow their businesses quickly and efficiently. The digital economy fosters
an environment of innovation and collaboration, fostering a culture where entrepreneurial ideas
can flourish. Through online communities, crowdfunding platforms, and digital marketplaces,
entrepreneurs can connect with like-minded individuals, access valuable resources, and receive
feedback on their projects. This interconnectedness not only contributes to fostering creativity
but also provides a support system for entrepreneurs to overcome challenges and develop their

1deas.

In this way, the digital economy acts as a catalyst for entrepreneurship by fostering an
ecosystem that encourages experimentation, iteration, and knowledge sharing among aspiring
and established entrepreneurs alike (Abu Ayada and Odeibat, 2022). The digital economy
provides entrepreneurs with unprecedented access to data and analytics, enabling them to make
informed decisions and optimize their strategies for success. Through tools such as big data
analytics, artificial intelligence, and machine learning algorithms, entrepreneurs can gain
valuable insights into consumer behavior, market trends, and competition. This data-driven
approach enables entrepreneurs to design their products and services to meet evolving customer
needs, identify untapped opportunities, and stay ahead in rapidly changing digital markets. By
leveraging data and analytics, entrepreneurs can enhance their competitiveness, drive
innovation, and maximize their chances of success in the dynamic landscape of the digital

economy (Odaybat, 2022).
Study Problem and Questions:

Despite widespread recognition of the digital economy's potential to foster entrepreneurship,
there remains a gap in understanding how specific strategies and policies can effectively
leverage this potential. While numerous studies have addressed the relationship between the

digital economy and entrepreneurship, there is a need for research focused on developing a
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comprehensive vision for leveraging digital resources to foster entrepreneurial activity. This

study seeks to address this gap by proposing a framework or strategic vision that outlines

actionable steps to maximize the role of the digital economy in facilitating entrepreneurship.

Therefore, the study's problem revolves around the main question: What are the proposed

measures to activate the role of the digital economy in fostering entrepreneurship?

A set of sub-questions emerge from the study:

I.
2.

What is the role of the digital economy in fostering entrepreneurship?

What is the proposed vision for activating the role of the digital economy in fostering
entrepreneurship?

To what degree is the proposed vision appropriate for activating the role of the digital

economy in fostering entrepreneurship, from the perspective of specialists?

Significance of the Study:

The importance of the study is divided into two axes:

» The importance of the study from a practical and applied perspective:

- It is hoped that this study will benefit decision-makers by focusing on activating the role
of the digital economy in achieving entrepreneurship.

- It is hoped that this study's recommendations will benefit curriculum developers and
decision-makers, who emphasize the need to activate the role of the digital economy in
achieving entrepreneurship.

* Theoretical and intellectual significance of the study:

- It is hoped that this study will represent a scientific contribution to its topic, which,
according to the researchers, is a pressing need in our current era and is among the literature
libraries need.

- It is hoped that this study will provide scientific and research horizons for other researchers
to delve into this field, seeking to achieve the desired development and adding new
knowledge to educational thought and scientific research to bring about the desired positive

change.

Study Methodology:
The study employed a descriptive, analytical, and developmental approach. It utilized a
theoretical approach, referencing theoretical literature and relevant studies to develop a

theory of specialized ideas and concepts in the field of study. It also reviewed previous
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relevant studies, analyzing the literature related to the study, to arrive at answers to the

study's questions and present a number of recommendations.

Previous studies:

The Study title

researcher's

family and

the Sunnah

Sun & Wu Digital

(2023) Economy as a
Driving Force
for Economic
Transformation
and Carbon
Emission
Reduction in
Jiangxi
Province

Zhao, The Impact of

Jiang, & Carbon

Zhou Emission

(2023) Reduction on
China's Digital
Economy

Study
methodology
and location
Panel data
analysis
(2011-2020)
of 11 wurban
districts  in
Jiangxi using
two-way
fixed effect
model,
mediated
effect model,
and panel
threshold
effect model.

Panel data
analysis of 30
counties
(2013-2019)
using the
entropy—
TOPSIS
method and
the BFAVR
model
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Main results

1. The

economy

contributes
significantly  to
reducing carbon
emissions. 2. The
impact varies
across  regions,
with the greatest
impact being in

digital

the North and
high-emission
regions. 3. The
relationship
between

urbanization and
the impact of the
digital economy
is nonlinear.

1. China's digital
economy is
growing
gradually. 2.
Carbon emissions

intensity is
declining  over
time with
regional

variation. 3.

There is a long-
term equilibrium
and mutual
causality between
the digital
economy and
carbon emissions.
4. The digital
economy has a
long-term

negative impact

Recommendations
Providing a
practical path and
supportive
policies for
developing the
digital economy to
contribute to
emissions
reduction  goals,
while
strengthening
controls on
directed  foreign
investment.
Promoting the

digital economy in
the Western and
Desert  Regions,

and adopting
balanced
strategies to

accelerate the low-
carbon
transformation.



on emissions
intensity.
Tu, Kong, The Impact of Paneldatafor 1. The digital Supporting digital
Sun, & Liu the Digital 276 cities economy has integration
(2024) Economy on (2011-2019) narrowed the applications and
the Rural- using entropy income gap expanding internet
Urban Income method and between rural and access in less
Gap in China  regional urban areas, developed regions
heterogeneity particularly to achieve social
analysis through  digital justice and
integration sustainable
applications. 2. development.
The impact is
greater in the
western  regions
compared to the
eastern regions.
Abdulghani The impact of Descriptive I. A positive Investing in
(2023) digital analytical relationship human capital and
transformation = approach between digital digital
on economic using transformation infrastructure,
growth in quantitative  and economic spreading
Egypt and growth. 2. The technical
qualitative Egyptian state has = awareness,
data and adopted supporting Arabic
future studies accelerated software, and
of post- digital strategies, developing
pandemic especially  after legislation to
scenarios the COVID-19 protect
pandemic. 3. A information
digital gap security and
compared to promote  digital
developed entrepreneurship.
countries.

Commentary on Previous Studies:

Previous studies were reviewed and analyzed, and we found that they all focus on the
importance of activating the role of the digital economy in promoting entrepreneurship, as
demonstrated by Abdelghani (2023) and Zhao, X. (2023). These studies confirmed that the
digital economy is an important driving force for economic transformation and the
advancement of entrepreneurship, emphasizing its role in developing the economy,
achieving shared prosperity, and addressing regional development imbalances. A
comparison of the results of previous studies with the current study reveals the following:

First- Area of Focus:
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Previous studies focused primarily on the relationship between the digital economy and
carbon emissions (Sun & Wu, 2023; Zhao et al., 2023), in addition to some studies
examining the impact of the digital economy on the income gap and regional development
(Tu et al., 2024). Meanwhile, Abdelghani's (2023) study addressed digital transformation
and economic growth in Egypt, without directly linking it to entrepreneurship. In contrast,
the current study focuses specifically on the role of the digital economy in fostering
entrepreneurship, a developmental and innovative perspective not addressed in previous
studies.

Second- Key Findings:

All previous studies have emphasized the positive impact of the digital economy on
reducing emissions, narrowing the economic gap, or improving economic growth.
However, they have not directly addressed empowering entrepreneurs or enhancing the
digital entrepreneurship environment. The current study is expected to provide a practical
and strategic framework for activating the digital economy in the field of entrepreneurship,
adding an applied and creative dimension not addressed in previous studies.

Third- Methodology:

Previous studies relied on the analysis of quantitative data (panel data) and economic
models (Fixed Effect Models, Entropy-TOPSIS, BFAVR), focusing on analyzing reality and
describing economic and environmental interactions. The current study, however, tends
toward a forward-looking and applied proposal, with the potential to use a descriptive
analytical or forward-looking approach, distinguishing it from previous studies that focused
solely on realistic analysis.

What distinguishes the current study?

Future and applied dimension: Includes the phrase
“proposed vision,” which indicates an actionable
applied outcome and not just an analytical study.

Focus on entrepreneurship: This is an area that
previous studies have not addressed, despite their
approach to the digital economy from other angles.

Activating the role, not just measuring the impact: Your
title goes beyond measuring the relationship to setting
mechanisms for activation and revitalization.

Adapting to modern trends: Digital entrepreneurship
represents one of the pillars of the future knowledge
economy towards which global policies are heading.
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Figure (3): Advantages of the current study over previous studies

Study Results and Discussion:

Results of the first question, which states: '""What is the role of the digital economy in

achieving entrepreneurship?"

By analyzing educational studies and literature on the digital economy in achieving

entrepreneurship, we find that Abdulghani (2023) and Zhao, X., (2023) agree that the digital

economy plays a crucial role in facilitating entrepreneurship in several ways:

1.

Reducing barriers to entry

Access to global markets

Innovation and radical change

Remote work and collaboration

Efficiency and scalability

Reducing barriers to entry: Digital platforms and tools have significantly reduced the
barriers to entry for starting a business. Entrepreneurs can now launch businesses with lower
upfront costs compared to traditional establishments. The democratization of
entrepreneurship allows individuals from diverse backgrounds to pursue their business
ideas.

Access to global markets: The digital economy enables entrepreneurs to easily access global
markets. Through e-commerce platforms, social media, and digital marketing channels,
businesses can reach customers worldwide, expanding their potential customer base and
growth opportunities.

Innovation and disruptive change: The digital economy fosters innovation and disruptive
change by enabling entrepreneurs to develop and deploy new technologies, products, and

services. By accessing vast amounts of data, entrepreneurs can identify market gaps and
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create innovative solutions to address them, leading to the emergence of new industries and
business models.

4. Remote Work and Collaboration: Digital technologies allow entrepreneurs to build and
manage remote teams and tap into a global talent pool. This flexibility in hiring and
collaboration enables entrepreneurs to access specialized skills and expertise regardless of
geographical constraints, enhancing innovation and competitiveness.

5. Efficiency and Scalability: Digital tools and automation streamline business processes,
making operations more efficient and scalable. Entrepreneurs can leverage cloud
computing, software solutions, and digital communications platforms to improve workflow,
reduce costs, and rapidly scale their businesses.

The results of the second question, which states: "What is the proposed vision for
activating the role of the digital economy in achieving entrepreneurship?"

The proposed vision for activating the role of the digital economy in achieving
entrepreneurship revolves around leveraging technology and digital platforms to enhance
innovation, create opportunities, and support the growth of startups and small businesses.

This vision includes several key elements:

Proposed vision for activating the role of the digital economy in achieving entrepreneurship

Application mechanism field

Ensuring widespread access to reliable internet Developing digital infrastructure
connectivity and digital infrastructure is essential to
enabling entrepreneurship in the digital age.
Governments and private sector entities need to invest
in building and expanding broadband networks,
particularly in underserved areas, to provide
entrepreneurs with the tools and platforms they need

to succeed.
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Implementing policies and regulations that encourage Supportive  regulatory  environment:
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innovation, protect intellectual property rights, and

facilitate business operations is critical. Governments

must enact laws that foster a competitive and enabling

P e Do priea

environment for startups, while also protecting

consumer interests and data privacy.

Facilitating access to finance for aspiring Access to finance:
entrepreneurs is crucial to turning ideas into viable .
businesses. Digital platforms such as crowdfunding,
peer-to-peer lending, and online marketplaces can
democratize access to capital for startups, especially
those that may face challenges securing traditional

bank financing.

Equipping individuals with the necessary digital skills
and knowledge is essential to  fostering
entrepreneurship in the digital economy. Educational
institutions, governments, and industry stakeholders
should collaborate to provide training programs and
resources that enable aspiring entrepreneurs to

effectively leverage technology in their ventures.
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Establishing digital innovation hubs and ecosystems
can provide entrepreneurs with access to mentorship,
networking opportunities, and resources such as
coworking spaces and incubators. These hubs serve as
catalysts for collaboration and knowledge sharing

between startups, investors, and industry experts.

Fostering an entrepreneurial culture that embraces
risk-taking, creativity, and innovation is key to driving
the growth of the digital economy. Governments,
educational institutions, and businesses can play a role
in fostering entrepreneurship through initiatives such
as  startup  competitions,  hackathons, and

entrepreneurship education programs.

Promoting digital innovation

S

Encouraging a

entrepreneurship:

culture

of

centers:

digital
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Ensuring that the benefits of the digital economy are Comprehensive growth:

accessible to all segments of society is essential for
inclusive growth. Efforts should be made to address
the digital divide and promote diversity and inclusion

within the entrepreneurial ecosystem.

The results of the third question, which states: ""To what degree is the proposed vision

for activating the role of the digital economy in achieving entrepreneurship appropriate,

from the perspective of specialists?"

Based on the proposed measures reviewed to activate the role of the digital economy in

achieving entrepreneurship, this vision is realistic and appropriate.

Recommendations:

1.

Strengthen digital training and education programs: Training programs should be
developed to increase digital awareness and skills among entrepreneurs and economic
sector participants. These programs could include programming education, data
management, data analysis, and the use of modern technologies such as artificial
intelligence and machine learning.

Provide financial support and digital financing: It is important to provide dedicated
financing programs for emerging and innovative companies in the digital economy,
including loans, grants, and venture capital. Innovative digital financing solutions such
as crowdfunding and cryptocurrencies should also be provided to encourage innovation
and growth in this sector.

Encourage collaboration and strategic partnerships: Governments and private
institutions should encourage collaboration and partnerships with emerging and

innovative companies in the digital economy. These partnerships could include joint
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marketing programs, knowledge and expertise exchange, and support for international
expansion, which helps foster growth and innovation in this sector.

Develop advanced digital infrastructure: Investment in advanced digital infrastructure
should be promoted, including high-speed internet networks, cloud technology, and
cybersecurity. Providing a reliable and accessible digital infrastructure that facilitates
entrepreneurs' use of digital technology efficiently and at the lowest possible cost,

enhancing opportunities for growth and innovation in the digital economy.
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Abstract:

The study aimed to reveal the degree of inclusion of the Arabic language book-semester1
for the tenth grade of reading skills in light of the international study PISA, using the descriptive
analytical approach, where the researcher prepared a list of reading skills in light of the
international study PISA, the validity and reliability of which were confirmed. The study
adopted the question as a unit to analyze the book, and frequencies and percentages were used
to answer questions.

The result showed that the PISA skills that should be included in the Arabic language book
for the tenth grade were as follows: The first level, remembering and retrieving, included two
skills, while the second level, integration and interpretation, included eleven skills, and the third
level, criticism, evaluation and reflection, included fourteen skills.

The Arabic language book for the tenth grade included in the first level, remembering and
retrieving (18) frequencies with a percentage of (14%), while the frequencies in the second
level, integration and interpretation, amounted to (42) frequencies with a percentage of (33%),
while the third level, criticism, evaluation and reflection, amounted to (69) frequencies, with a
percentage of (53%). The researcher recommended conducting subsequent studies to study the
inclusion of PISA reading skills in the Arabic language book for the tenth grade, second
semester, and other educational stages.

Keywords: Arabic language, reading skills, PISA.
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