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Digital Marketing Manager: 

Creative marketing leader with a passion for storytelling, music, and live entertainment. Combines artistic vision with executive-level operational expertise to design transformative strategies that inspire engagement and measurable growth. Experienced in brand development, team leadership, and digital communications, with a proven ability to translate creative concepts into campaigns that resonate across platforms and audiences. Driven by the belief that marketing, like music, should move people—both emotionally and collectively. Open to contract and full-time remote and hybrid positions in the Metropolitan Nashville Area.

Experience

New Media Tools - 4 credits – August 2025 
Evaluated emerging and traditional media tools to create interactive, multimedia storytelling projects using text, imagery, video, and audio. Developed strategic communication solutions and technical proficiency in digital platforms for real-world media applications.

Multimedia Storytelling – 3 credits – September 2025
Explored the foundations of visual storytelling, learning to evoke emotion and atmosphere through imagery, sound, and descriptive writing. Created narrative-driven projects translating sensory detail into compelling visual and written expression.

Intro to Media Communications and Technologies – 3 credits – September 2025
Studied the evolution of media communication and the strategies behind modern campaigns. Gained hands-on experience with industry tools and analytical frameworks to design, assess, and implement effective media strategies across digital platforms.

Executive Management Assistant | One Clearwater Construction (Freelance|Remote|2025)
- Managed executive schedules, coordinated interdepartmental projects, and supported client communications.
- Oversaw digital correspondence and marketing automation to streamline customer experience workflows.
- Conducted audience and trend analysis to inform campaign direction and engagement strategies.
- Supported brand development initiatives by aligning communication materials with company objectives.

Business Operations Manager | MAPCO (Nashville, TN | 2021–2024)
- Directed daily operations for a $5M annual-revenue location, managing 40+ employees and full-scale budgeting.
- Increased customer satisfaction ratings by 25% through proactive training and engagement initiatives.
- Reduced operational inefficiencies by 15% through workflow optimization and performance reporting.
- Collaborated with marketing teams to enhance local visibility and strengthen community partnerships.

Skills

Creative, Compelling Storytelling • Brand Strategy and Development • Digital Communications • Content Creation and Copywriting • Graphic Design and Visual branding • Customer Engagement and Experience Management • Transformative Leadership • Strategic Concept Development • Project and Operations Management • Professional Communication • Social Media Marketing and Analytics • Trend Identification and Adaptation • Executive Calendar and workflow optimization

Applications

Adobe Creative Suite (Photoshop, Illustrator, Premiere Pro) • Canva • Hootsuite • Buffer • Notion • Microsoft Office Suite • Google Workspace • Google Analytics • X (Twitter) • Instagram • TikTok • Facebook • Bluesky • Slack • Discord • Reddit • Procreate • Final Draft • Zapier

Education

June 2027
BFA, Media Communications, Creative Writing Concentration, Full Sail University
