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Difference Imprint for commercial business

§)—9 d——awan | §)—al J——ai ¥

The difference is only made with Difference Imprint.
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—» LAUNCH WITH
IMPRINT:
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Saudi caliber eager to make a difference in providing out of the box
business solutions.
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— OUR VISION

(THE SKY IS THE LIMIT)
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Making future difference with innovative thinking emphasizing today’s
idea to be tomorrow’s imprint
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organizing events
and conferences with
modernized approach
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OUR STEPS TOWARD

THE FUTURE
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Refraining from
traditional method
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institutionalize
structure
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— WHY
DIFFERENCE IMPRINT ?
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Our DNA is what makes us different in the business world. Our imprint
lines are the core of our dream.
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Creating competitive

advantage in a Commercial Clear Vision structuring
motivating working domination with guidelines the idea
environment
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Digital Marketing
Enhancement
(SEO)
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Develop online
platforms and
applications
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Studying and
Designing Commercial
Identity
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WHAT
WE OFFER ?
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Social Media
Content Designing
& Management
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Organizing of
Internal and External
Events and Conferences
with new concepts
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Marketing
& Feasibility studies
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Social Media
Content Creation
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Verity of Marketing
Campaigns
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Development
Consultancy services
and marketing plans
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Our
previous projects
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Marketing Studies and Consulting Projects

TOP LOCATION
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‘and wil update it as required.

BRAINSTORM

NEW IDEAS FOR PROJECT

Approach to Social Media
Management

We need to buld awareness, recognition and momentum
behind your brand at launch, whie presenting a unifiec
brand and tone of voice across digital channels and.
maintaining your presence online.
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Main players
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Writing Projects, Brand Stories, and Scenarios
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STORYTELLING

A Asri Story About The Brand

INFORMAL :
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Projects

The Story of Admin

b_ou_ng;aJluLLLhA.llJ_a_‘\lm|J,ugm 0 6Jgll
I AL €L Lileg a8yl u:..nulgm umlgpu @0l (J|a10943 g0 nLnoJI‘,.ngu ooll
Jgsi L "

ulJ\;ullhuhAaJlLA:\:JmlJbguLu:ﬂlmphmu;mbu 2o ol yLiiiwl a3l |
O joumey of expertise in the movket begon in 2003 within the management of large conglomeraes. Our core business [SS
idea stemmed from establishing various departments from scrafch to thriving entifies. Our frst major achievement was
Hronsforming one of fhe most wtl sectors in the Kingdom. the water sector. from public fo privafe. We continued our
tise and reach for, focusing on the largest sector. the petroleum industry

In colaboration with establshed entifies, we founded one of the most significant petrachemical companies. Our vision
expanded globaly with measured and wel-studied steps. leveraging our extensive local experience. We moved to
the Gulf region and dedicated eight years fo developing the largest oil company in the Gulf and the largest entity in
the UAE. Our engineering team has worked efficiently on numerous projects in construction and engineering designs, ~v
earing complefe frust from compories. This frust enabled us fo estobish our events and markefing depariment with o
Soudifeam full of fresh openings, breaking away from
monatonous marketing approaches and exceling in promohng mony startups and establshed companies, boosting
their profts by over fifty percent and surpassing their competitors. Following these achievements. we translafed our
practical experience info accomplshments within the Kingdom. We attracted foreign investors, estabished major
businesses, buit factories, managed organizations, and propelled the Saudi economy forward with qualfied and
ambitious Saudi hands. We supported this with officially accredited consulting licenses. translating our experience and
success record flled with info recognized
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Brand Identity Building
Projects
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Website Design and App Ideas
Projects
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Company and Exhibition Profile Writing and Design
Projects
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Interior Design, Exhibition, and Booth Design
Projects
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Creative Content Creation and Social Media Design
Projects
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Internal Events and Openings Organization and Preparation
Projects

INVESTORS
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Clients & Success Partners

VISION
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Difference Imprint for commercial business
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Make a Difference with Us

. Info@Diffimprint.com
» www.diffimprint.com

> 500043099 - 0503044064

Saudi Arabia, Riyadh City, Olaya Steet
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