Anmar Gorgees
anmar.gorgees@gmail.com   |   +64 20 4142 1649   |   Auckland, New Zealand   |   anmar.co.nz

PROFILE
Experienced B2B marketer with over a decade delivering campaigns across complex, technical portfolios in telco, SaaS, and FinTech. Comfortable owning the full go-to-market process, from insight and strategy through to execution and reporting. Known for making complicated products feel relevant to business buyers, managing multiple stakeholders without losing momentum, and producing work that actually moves the needle.

CORE SKILLS

	Campaign Management
	Go-to-Market Strategy
	Stakeholder Engagement
	Agency Management

	
	
	
	

	Budget Management
	Digital Advertising
	Marketing Automation
	Demand Generation

	
	
	
	

	Content & Copywriting
	Social Media
	Google Analytics & SEO
	AI Tools Proficient



EXPERIENCE
	B2B Marketing Lead   Spark New Zealand
	Oct 2022 – Present


New Zealand's largest telco, working within the Spark Business Group to market enterprise and government ICT solutions.
1. Delivered end-to-end B2B campaigns across Spark's enterprise and government portfolio, including cloud, cybersecurity, connectivity, and AI consulting, with pipeline targets per service line guiding every campaign
1. Engaging with senior stakeholders quarterly to understand market priorities, translating their input into marketing plans presented, approved, and owned through to delivery
1. Led cross-functional campaign delivery across product, performance, creative, design, content, and sales teams on every major campaign
1. Produced a cybersecurity awareness campaign that generated strong leads and high video completion rates, earning a Marketing Association award nomination
1. Managed joint marketing programmes with partners like Microsoft, Cisco, and ServiceNow, and IBM, coordinating co-funded campaigns and aligning messaging across both organisations
1. Worked closely with creative and strategy agencies to shape briefs, strategy, and creative direction across larger pieces of work
1. Grew Spark's B2B share of voice through thought leadership, media placements with BusinessDesk and Stuff Business, Radio and content-led campaigns
1. Experience managing and forecasting budgets for campaigns and projects
1. Contributed to large-scale customer programmes including platform migrations and price rises, mapping touchpoints and developing messaging to ensure a seamless customer experience
	APAC Marketing Manager   Everbridge
	Apr 2020 – Oct 2022


Global SaaS company specialising in Critical Event Management software.
1. Owned go-to-market strategy and execution across the APAC region for a global SaaS platform
1. Developed product launch strategies, translating new features into clear market-facing messaging and sales collateral
1. Created content across the full mix: blogs, website copy, social media, video, and sales enablement material
1. Managed digital marketing strategy and budget, using customer data to inform campaigns and product decisions
1. Tested and iterated free trial email cadence to improve engagement and conversion rates

	Product Marketing Specialist   Paymark Ltd
	Oct 2018 – Apr 2020


SaaS FinTech owned by Ingenico Group.
1. Managed customer experience mapping and product lifecycle marketing analysis
1. Led content creation across newsletters, social media, website, campaigns, and customer journeys
1. Used tools including Hotjar, MixPanel, and Pardot to analyse marketing performance and inform strategy
1. Increased conversion considerably by testing, optimising and learning on email marketing
	Marketing Executive   Jones Lang LaSalle
	Jan 2018 – Oct 2018


Leading commercial property and professional services company. (Maternity cover)
1. Managed multiple property advertising campaigns across New Zealand, briefing and booking with NZME and Fairfax
1. Produced marketing reports, information memorandums, and proposals for clients and agents
	Marketing Coordinator   Teletrac Navman
	Apr 2014 – Dec 2016


Global GPS fleet tracking and management company.
1. Owned budget and end-to-end delivery of approximately 15 conferences and tradeshows annually across New Zealand, including industry small industry events right through to Fieldays 
1. Wrote, sent, and tracked email campaigns through Pardot marketing automation
1. Managed external agencies for advertising, PR, editorials, and creative content
1. Ran ANZ social media accounts and contributed to global campaign and product launch activity
1. Content creation to help promote solutions including blogs, case studies, brochures and ebooks 

EDUCATION
	Bachelor of Business  (Double Major: Marketing & Management)
Auckland University of Technology
	2007 – 2010  |  



CERTIFICATIONS
	AI for Marketers
Section
	Issued Oct 2024

	Brand Strategy
Section
	Issued Jul 2024



INTERESTS
Cycling  |  Swimming  |  Martial arts  |  Hiking   |  Skiing  |  Fishing  |  Cooking  |  Learning Spanish  |  Family time


