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Custom Marketing Program for Aveeno and Neutrogena

Objective:

Extend Neutrogena and Aveeno brand messaging to the Hispanic market while driving consumers
to purchase products at retail.

Solution:

= In-book: Siempre Mujer created custom advertorials for Neutrogena and Aveeno promoting
select products along with CVS sampling events and an online sweeps.

= Online: A branded webpage was set up on SiempreMujer.com where visitors would sign up
for a chance to win a $1,000 CVS gift card.

= In-Store: Siempre Mujer worked with CVS to provide Neutrogena and Aveeno with endcap
display units in 400 stores in Hispanic dominant markets plus 10 sampling events per brand.
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Custom Advertorials in Siempre Mujer

IN-BOOK: One-page advertorials for Aveeno and Neutrogena ran in the Aug/Sept issue of
Siempre Mujer promoting the events and sweeps, running adjacent to the brand ads.

— RESULTS: 93% (Aveeno) and 85% (Neutrogena) any actions taken vs. 66% category norm.
Purchased product and brand index significantly higher than others in the skin care product
category.

Eventos de Eventos de
belleza CVS belleza CVS
en sus en sus
marcas, marcas, L
listas listas iy
ALACARGA AL/\ cARGA VIS
con CVS/pharmacy”

1

05 Creemos que Impiar nuestro cutis y remover el
maq\ibptodosbsdnsas importantisimo para hucir una piel sana y hermosa.
Los productos de Neutrogena® son esencialas para lograr una piel sakudable y

De 11:00am a 5:00pm

ibro da mpurazas y, adamids, Son fecomandados por los damatéiogos. ekl
NEUTROGENA® DEEP CLEAN CREAM CLEANSER -
La crema fimpiadora Desp Claan impia tan profundaments, que pusdes contar con ﬂmm
o cutis frasco  radisnte todos os diss. A diferenca de oiras crams fmpackras
comunes y cormientas, ésta impia hasts e fonds, siminando e 99% de fas

S 2k = 4108 Queens Bl

fogien ‘Sunmyside, New York 1104

NEUTROGENA IP REN ANSING TOWE 200 Biscayns Bivd.
Noca Mia, Florida 33192

los dermattiogos, smlasmmﬂpeseimadnmﬂa«mdﬁd 8rico
o

3215 Grand Avenue
todo mmmummmmm@mu‘smm Cocomt Grove, Florida 33133
Ademds,

Particips para ganar una tarjeta de

thciments en b bolso. 227 SW 8th Street
alor de $1. fies
regalo con vi »n:‘ $1,000! - iParticipa para ganar una tarjeta de regalo
e W e v con valor de $1,0001 160 SE 3rd Avenue
ekt Tienes la oportunidad de ganer una tarjeta de regalo de Miami, Flonda 33131
== $1,000 que pusdes usar para todss tus compras en CVS.
turacsa ganados Aveeno  Aeem -comls 615 6th Sreet
o veerx = [T
. _“___ Lo Wet Sunset
- i Jamans 1 050! Bivd.
: —— Los Angeles, Caiifornia 80012
. o 2100 Sou o
i | Moresy Park, Calformnia 91754 e
Aveeno. " -
ACTIVE RAT

SIEMPRE,

ER .

Source: Starch Study, August 2012.



Online Sweepstakes on SiempreMujer.com

—» ONLINE: A custom branded webpage ran for two months (Aug-Sept) on SiempreMujer.com to
enter the sweeps for a chance to win a $1,000 CVS gift card.

— RESULTS: 2,782 pageviews and 379 entries for sweeps, significantly higher than other sweeps.
One winner was selected and sent the $1,000 prize.
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Endcap Displays at CVS

— IN-STORE DISPLAYS: Branded endcap displays with select Aveeno and Neutrogena products
were up in 400 CVS stores in select Hispanic markets for one month (October).

— RESULTS: Average 500 impressions per store for total of over 6MM impressions in one month.

CVS - Siempre Mujer - Aveeno & Neutrogena End Cap qugcm

Display Size: 26 x 15 x 54
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Sampling Events at CVS

—» RETAIL EVENTS: Ten sampling events per brand were executed at CVS stores on October 6" and
October 20" in select Hispanic markets nationwide to include the endcap display units.

—> RESULTS:
= Aveeno: Over 350 direct consumer interactions per store with event total of 3,500 impressions.

= Neutrogena: Over 500 direct consumer interactions per store with event total of 5,000 impressions.
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CVS Event Detalls

NEUTROGENA AVEENO

—» Event Date: October 6, 2012 —>» Event Date: October 20, 2012
— Number of Stores: 10 — Number of Stores: 10

—» Markets: NY, Miami, TX, LA —» Markets: NY, Miami, TX, LA

Source: FDM Marketing, Inc., October 2012.

Event Objective: Create excitement and awareness of Neutrogena and Aveeno products to
highly engaged Hispanic consumers in key markets.

Events executed during peak shopping weekend

Events set-up in high-traffic Hispanic market areas in store, near the product shelf to maximize
brand impact

Branded signage and product display created visual impact and attracted consumers to the event
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Event Feedback

NEUTROGENA

“‘Wow! We made a lot of consumers happy today!
They loved the promo!”
- CVS Beauty Advisor

“l love Aveeno. It makes my skin soft. Muchos
gracias!”
- Customer

‘I have dry skin. | can feel the product working
immediately. | will definitely buy Aveeno from
now on.”

- Customer

Source: FDM Marketing, Inc., October 2012.

AVEENO

“Shoppers really enjoyed the free samples. The most
common reaction was, “Gracias!”

- CVS Store Manager

“The samples are the perfect size for me to try.
Thanks Neutrogena!”
- Customer

“I always wanted to try the make-up wipes. They feel
good on my skin. | will be a customer for life.”

- Customer




iGRACIAS!

Veronica Wilson, 212.499.1839 | veronica.wilson@meredith.com
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