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Introduction

In a world where speed, simplicity, and automation define success, the ability to turn your ideas into
income has never been more accessible. Passive Income Formula: Al + Ebooks + Automation is your
guide to doing exactly that. Using the power of ChatGPT, you'll learn how to create your own e-book
(FAST), and build a digital product business around what you already know and love. No complex tech,
no fluff, just a proven path to creating once and selling forever.

Why E-Books?

E-books are one of the simplest and most powerful digital products you can create. They're low-cost,
easy to distribute, and require no inventory or shipping. Best of all, they allow you to package your
knowledge or passion into something valuable that can be sold repeatedly, with little to no overhead.
Whether you're looking to build a side income or launch a full-blown digital business, e-books are the
perfect place to start, especially when you have Al to do the heavy lifting.

The Goal of This Book

This book was designed to help you take action quickly. You’ll learn how to generate your e-book using
ChatGPT, choose a topic that aligns with your interests, and set up systems to automate your sales.
Whether you’re brand new or already dabbling in digital products, this is your shortcut to creating once
and selling forever. The goal is simple: make your first e-book, get it out into the world, and start building
a stream of passive income with confidence.

What You Will Learn

This book will walk you through the process of creating, publishing, and selling your own e-book using Al
tools like ChatGPT.

By the end, you'’ll understand how to:
e Identify profitable e-book topics (whether or not they relate to real estate)
e Use Al to brainstorm, outline, and write your content quickly
e Format and design your e-book with free or simple tools
e Set up a basic online system to sell your e-book and get paid
e Promote your e-book to the right audience, even if you don’t have a large following
e Use your e-book as either a source of passive income or a lead-generation tool (or both)

Whether you want to create a one-off e-book or build a small digital product business, you'll have a
repeatable system you can use again and again.

How To Use This Book

This is a practical guide. You don’t need to read it cover to cover before taking action.



Each chapter is designed to help you take the next step in building your e-book business; from picking a
topic to collecting your first sale. If you’re in a hurry, you can skim ahead and follow the steps. If you
prefer more guidance, read at your own pace and revisit sections as needed.

Throughout the book, you’ll also find:
e Sample prompts for ChatGPT you can copy, tweak, and reuse
e Tips based on real-life use cases from other entrepreneurs and real estate pros
e Optional tools and resources to make things easier (none of them are required to succeed)

Most importantly, don’t overthink it. You’re not writing a literary masterpiece, you're creating a helpful,
valuable product that solves a real problem.

Start simple. Use what you know. Let Al do the heavy lifting.
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CHAPTER 1: You Already Have Something to Sell

You might not feel like an “author.”

You might not think you have anything special to teach.

But the truth is, if you've been in real estate for even a little while, you’ve already built a unique set of
knowledge and experiences that someone else is looking for.

And here's the best part: you don’t have to write about real estate.

You can create an e-book about any topic you understand well enough to explain (home organization,
budgeting tips, moving with kids, staging, negotiating, side hustles, client psychology, even your personal
story or lessons learned from life and business).

If it’s helped you, it can help someone else.
Think About This:
e Do people come to you for advice about something?
e Have you solved a problem that used to stress you out?
e Are you passionate about a hobby or area of life where others often struggle?
e Have you ever had to explain something step-by-step to a client or friend?
If you answered yes to any of the above, you already have the foundation for a helpful, sellable e-book.

And no, you don’t need to be a writing expert. You don’t need to be a guru. You just need to be a few
steps ahead of the person you're trying to help.

E-books Are About Usefulness, Not Perfection

People don’t buy e-books because they want a perfectly written, professionally edited novel. They buy e-
books because they want a shortcut to a result.

That means your value is in your perspective, your experience, and your way of breaking things down so
others can skip the confusion you went through.

If you've ever helped a client prepare for a home inspection, guided a friend through a budget, or figured
out a time-saving system in your business, you're already doing what e-books are made for. Now it's just
a matter of capturing that knowledge, organizing it into a format someone can download, and putting it
up for sale.

And the best part? Al will help you every step of the way.



CHAPTER 2: What Al Can (and Can’t) Do for You

Let’s clear something up early: Al is not here to replace you, it’s here to assist you.

When people first hear about using tools like ChatGPT to create e-books, they either get excited or
intimidated. Some expect it to magically produce a bestseller with one click. Others worry it’s too
complicated or that the results will sound robotic.

The truth is somewhere in between.

Al, like ChatGPT, is best thought of as your virtual writing assistant. It can help you organize your
thoughts, brainstorm ideas, outline chapters, and even write full drafts. But it works best when you
guide it.

You bring the voice, the insight, the perspective.
Al brings the structure, speed, and support.

So, What Can Al Do?
Here’s what Al is great at:
e Helping you brainstorm topic ideas, titles, or chapter outlines
e Turning bullet points into full paragraphs
e Explaining concepts in simple language
e Offering suggestions when you feel stuck
e Speeding up your writing process without sacrificing quality
You still remain the expert. Al just helps you get your ideas out faster and cleaner.
And What Can’t Al Do?
Here’s what it’s not great at (without your help):
e Knowing your audience better than you do
e Injecting your personal stories or specific real estate experiences
e Deciding what your e-book should be about
e Making judgment calls on what’s useful or irrelevant
In other words, Al needs direction.

The better your input, the better the output. This is why we’ll be using prompt templates throughout
this book (so you can communicate clearly with ChatGPT and get high-quality content back).

You’re Still the Driver



Think of Al like GPS. It can suggest a route and help you avoid traffic, but it won’t tell you where you
want to go. You set the destination. You make the turns. Al just helps you get there quicker.

If you can type a question, give feedback, and click copy-paste, you already have everything you need to
work with Al. You don’t need to learn any fancy tools. You don’t need to code. You just need curiosity
and a willingness to try.

From here on out, we'll be using Al to simplify every step of the e-book creation process (without
sacrificing your voice or your message).

You're not outsourcing your ideas. You're enhancing them.

CHAPTER 3: Choosing a Niche That Pays

Before you write anything, you need to know who you're writing for and what they care about.

This is where many people get stuck. They either pick a topic that’s too broad, too personal, or too
obscure. Others overthink and delay getting started. But choosing a profitable niche doesn't have to be
complicated.

A good niche is simple: it solves a specific problem for a specific group of people.

And no, it doesn’t have to be about real estate. In fact, many agents find success writing e-books about
completely unrelated topics. The key is to choose something you're either knowledgeable about or
personally invested in.

Three Simple Niche Categories
If you're stuck, most profitable e-books fall into one of these:
1. Teach Something Useful
Examples:
e How to improve your credit score before buying a home
e Budgeting tips for single moms
e How to move cross-country with pets and not lose your mind
e Beginner’s guide to real estate investing
e How to start a side hustle as a freelancer
2. Share Your Story or System
Examples:
e How I closed my first deal in real estate without any connections
e What | learned from moving six times in ten years

¢ My system for managing money after going through divorce



e How | use a 3-step routine to stay productive and avoid burnout
3. Help People Prepare for a Situation
Examples:
e First-time homebuyer checklist (from a real estate agent’s point of view)
e What to do in your first 30 days after relocating
e How to stage your house on a $500 budget
e Questions to ask before hiring a contractor
You don’t need to be an expert. You just need to help someone who’s one step behind you.
A Good Niche Has 3 Qualities
To test your idea, ask yourself:

1. Is there an audience actively searching for this?
(Google it. Are there YouTube videos, blog posts, or forums about this?)

2. Can | speak from experience or give clear, useful guidance?
(You don’t need credentials, just lived knowledge or problem-solving insight.)

3. Would someone benefit enough from this to pay for it?
(If it saves time, reduces stress, or provides clarity, yes.)

If you can check all three, you've got a niche worth writing about.

What if You're Still Not Sure?

Here’s a shortcut. Answer this:

“If I had to give a 30-minute talk on any topic without preparing, what would it be?”
The answer to that question often leads directly to a sellable e-book.

Remember, you can always create another e-book later. The goal here is to choose one idea, validate it
quickly, and move forward. Don’t aim for perfect, aim for useful.

CHAPTER 4: Generating Your Book Content Using Al

Once you've picked your topic, the next step is turning that idea into content.

This is where most people stop. They stare at a blank screen and think, / have no idea where to start.
That’s where Al comes in.

Using tools like ChatGPT, you can go from rough idea to a full outline, then to a finished draft, all without
writing every word yourself. You still control the message and voice, but Al handles the heavy lifting.

Step 1: Start with a Prompt



Your first task is to tell ChatGPT what your e-book is about. Be as specific as you can. The more detail you
give, the better the output.

Example Prompt:

“Help me create an outline for a short e-book titled ‘Budgeting for First-Time Homebuyers in Texas.” The
goal is to help young couples create a realistic savings plan and understand hidden costs before
purchasing a home.”

ChatGPT will give you a basic outline. You can then ask it to expand on each section, rewrite in a certain
tone, or include bullet points and examples.

Step 2: Build an Outline

Once you have a working outline, break it into chapters or sections. You might only need 5 to 7 main
sections, especially if your e-book is under 30 pages.

Quick Tip: Ask ChatGPT something like:
“Based on this outline, write a paragraph for Chapter 1 using a friendly, easy-to-read tone.”
You can even ask it to explain a complex idea more simply or give you a few ways to introduce a chapter.
Step 3: Let Al Fill in the Gaps
As you go section by section, you can:
e Ask ChatGPT to expand bullet points into full explanations
e Use it to write draft intros and conclusions
e Request lists, summaries, or quick tips to include in each chapter

It’s okay if the first draft isn’t perfect. You'll revise later. The goal here is to move fast, avoid overthinking,
and get all the raw material out of your head (or out of the Al).

Step 4: Add Your Voice

This part matters. Al gives you the structure, but your voice brings it to life. After you generate content,
read through it. Add in personal stories, clarify anything that sounds too generic, and adjust the tone to
feel more like you.

Don’t be afraid to delete, rewrite, or rearrange. Think of ChatGPT as your collaborator, not your
ghostwriter.

Step 5: Keep It Simple

Your e-book doesn’t need to be long. In fact, shorter is better, especially if your goal is to teach
something specific or solve a clear problem.

If each section is 400 to 600 words, and you have 6 chapters, you've got a 20 to 30-page e-book. That’s
more than enough to provide value and justify a $7 to $29 price tag online.



You’re Closer Than You Think

Most people make the mistake of trying to write from scratch. But when you use ChatGPT to guide your
flow, the process becomes less about “writing a book” and more about shaping useful content.

You don’t need a background in writing. You don’t need to be creative. You just need a clear idea, a few
well-structured prompts, and the confidence to edit along the way.

Your first draft could be finished in a single afternoon.

CHAPTER 5: Designing and Formatting Your Book

You’'ve got your content. Now it’s time to package it into something people will actually want to
download, read, and share.

The good news? You don’t need to hire a designer or learn complex software to make your e-book look
clean and professional. With a few simple tools, you can format your content, add a cover, and export it
as a ready-to-sell PDF in just a couple of hours.

Step 1: Keep the Layout Simple
You don’t need fancy formatting. In fact, a clean, readable layout is what sells best.
Here’s what to include:

e Atitle page (book title, subtitle, your name)

e Table of contents (optional for shorter books)

e Short introduction

e Chapters or sections with headings and subheadings

e Conclusion or final thoughts

e Optional: About the author, resources, or next steps
Use bold headers, short paragraphs, and bullet points where helpful. Your goal is clarity, not decoration.
Step 2: Choose a Tool That Works for You

There are plenty of tools you can use to format and export your e-book. Choose the one that feels
easiest:

e Google Docs or Microsoft Word
(Create and format your book, then export as PDF)

e Canva
(Choose an e-book or presentation template, drop in your content, and add images or icons)

¢ Notion or Apple Pages
(Good for quick formatting with a minimal aesthetic)
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No matter which you use, make sure your font is easy to read (at least 11 to 12 pt size), and that your
spacing is clean and consistent.

Step 3: Create a Simple Cover

Your cover doesn’t need to win awards; it just needs to look legit.

Use Canva, VistaCreate, or even BookBolt to create a simple, eye-catching design. Include:
e The title (big and bold)
e A short subtitle that explains the benefit
e Your name or brand

Optional extras: icons, a photo, or a background image that fits your topic.

Tip: Canva has free templates labeled “eBook Cover” that make this easy. Swap the text, adjust colors,
and download.

Step 4: Export to PDF

Once you’re happy with your layout and design, export your finished e-book as a PDF. This is the format
most platforms accept for selling or delivering digital products.

Double-check your:

e Headings and spacing

e Table of contents (if included)

e Link formatting (if you’re adding hyperlinks)
Test the PDF on your phone and computer to make sure it looks good across devices.
Step 5: Done Is Better Than Perfect

Don’t waste time tweaking fonts or stressing over margins. This is a digital product; you can always
improve it later.

The most important thing is getting your first e-book finished and ready to share. Every version gets
better. But you can’t improve what isn’t published.

You now have a finished, formatted product.
Next up: how to sell it.

11



CHAPTER 6: Setting Up to Sell (Fast)

Now that you have a finished e-book, it’s time to turn it into income.

The best part about selling a digital product is that you only need to set it up once, and it can keep
generating sales in the background. No printing, no shipping, no inventory.

This chapter will walk you through a simple setup process so you can start accepting payments,
delivering your e-book automatically, and making sales with minimal effort.

Step 1: Choose a Platform
You need a place where people can:
1. See what your e-book is about
2. Payforit
3. Receive the download instantly
Here are a few beginner-friendly platforms that do all three:

¢ Gumroad (https://gumroad.com)
Easy to use, no monthly fee, just a small percentage per sale. Great for beginners.

e Payhip (https://payhip.com)
Similar to Gumroad, with clean templates and EU/UK VAT support.

e Stan Store (https://stan.store)
Popular with creators on social media. Easy setup if you’re already posting online.

All of these allow you to upload your PDF, set a price, and collect payment using credit cards or PayPal.
Step 2: Write a Simple Product Description
You don’t need a long sales page. A few short sentences are enough to get people interested.
Include:
e  What your e-book helps them do
e Whoit’s for
e What’s inside (just 3 to 5 bullet points is fine)
Example:

This 25-page guide helps first-time homebuyers understand the real costs of buying a house, build a
custom savings plan, and avoid common financial mistakes.

Inside, you’ll learn:
¢ How to budget for down payments, inspections, and closing costs
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» Easy ways to cut expenses and save faster
¢ A bonus worksheet to calculate your monthly readiness

Keep it short, helpful, and focused on the result.
Step 3: Set a Price

Most starter e-books sell in the $7 to $29 range. You can test different price points later, but don’t
overthink it now.

Lower-priced e-books sell more often, especially if you’re new or building trust. Higher-priced e-books
work well if your topic solves a specific problem or includes templates, checklists, or extras.

You can also:
e Offer a launch discount
e Use a “pay what you want” model on platforms like Gumroad
e Bundle your e-book with another product later
Start simple. You can always raise the price once sales come in.
Step 4: Add a Cover and Upload Your PDF
Before you publish your product, upload:
e Your PDF file
e AJPG or PNG of your e-book cover
e Ashort description and price

Once everything looks good, publish the page and test it. Buy it yourself to make sure the download link
works and the confirmation email is clear.

Step 5: Get Ready to Share It
You now have a live product. You’'re officially in business.

Even if you don’t have a big audience, you've created something real (something people can buy and
benefit from). In the next chapter, we’ll go over how to start getting traffic and making sales without
needing a big marketing budget.

You're set up and ready to go.
Next: how to get your e-book in front of people who want it.
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CHAPTER 7: Building an Audience (Without Fancy Ads)

You’'ve got your e-book. You’ve got your sales page. Now comes the part that makes it real: getting
people to see it.

The good news is you don’t need a huge audience, a massive ad budget, or a viral TikTok to start making
sales. You just need to be helpful and consistent in the right places.

This chapter will show you how to build visibility using tools and connections you likely already have.
Step 1: Start with Your Existing Network

Most agents don’t realize how much opportunity is already sitting in their contact list. You probably
have:

e Pastclients

e Friends and family

e Fellow agents

e Local connections

e People you've helped or advised
Reach out directly (or post on social media) and let them know what you’ve created.
Simple message idea:

Hey friends, | just finished a short guide to help first-time homebuyers budget and plan better. It’s live
now and available as an instant download. If you know someone who might find it useful, I'd love it if
you’d share the link.

That’s it. Don’t try to “sell” it. Just be helpful.
Step 2: Leverage Social Media Without Feeling Cringey

You don’t need to become a content creator. Just talk about your e-book the same way you’d talk about
something you’re proud of.

Here are some post ideas:
e Behind the scenes (why you created it, who it’s for)
e Quotes or tips from the e-book itself
e Ascreenshot of the cover or table of contents
e Astory about someone who asked you a question your e-book answers
e A “thank you” shoutout when someone buys it or shares it

You can post on:
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e Facebook (your profile or in local groups)
e |nstagram
e LinkedIn
e Threads or X (Twitter)
e  Your email list, if you have one
Aim to post once or twice a week and mix it into your usual content.
Step 3: Show Up Where People Are Already Looking for Help
You don’t need to create demand; you just need to show up where it already exists.
Try these:
e Facebook groups related to your topic
e Reddit threads or Quora questions
e Answering questions in buyer or seller forums
e Commenting helpfully under other creators’ content (with a link to your page in your profile)

The goal is to be visible and useful, not spammy. When you give value first, people are more likely to
click, follow, and eventually buy.

Step 4: Consider Freebies to Attract Interest

If your e-book is a bit niche or higher priced, you can offer a simple free version to collect emails and
build trust.

Example ideas:
e A checklist version of your full e-book
e A sample chapter or first 5 pages
e A one-page worksheet related to your topic

Use a tool like MailerLite or ConvertKit to deliver the freebie automatically and follow up with a short
email series.

Step 5: Keep Sharing, Even After the Launch
Most people give up too soon. The secret to sales is repetition.

You might feel like you’re posting the same thing over and over, but remember:
Most people didn’t see it the first time, or the second.

The more consistently you talk about what you created, the more serious and credible you become in
the eyes of your audience.

15



You don’t need to go viral. You just need to show up.

In the next chapter, we’ll look at how your e-book can do more than just generate sales. It can also bring
in real estate leads, grow your credibility, and open new doors in your business.

CHAPTER 8: Real Estate Meets Info Products

Selling an e-book doesn’t have to be a separate hustle. In fact, for real estate agents, it can become a
smart way to build trust, generate leads, and stay top of mind, even when you’re not actively
prospecting.

You're not just making extra income. You’re building credibility.
Let’s look at a few ways your e-book can feed back into your real estate business.
1. Use Your E-Book as a Lead Magnet

Even if you're selling your e-book, you can also offer a shorter version for free to attract potential buyers
or sellers.

Examples:
e A “10 Mistakes to Avoid When Buying in [City]” checklist
e “Home Prep Timeline” for sellers
e “Is It Time to Downsize?” quiz with a downloadable result guide

Add a form to your website or landing page, collect emails, and follow up with helpful content and
market updates. Every download builds your list.

2. Build Authority in Your Niche

If your e-book solves a problem for first-time buyers, downsizers, or investors, you’re not just another
agent. You’re the one who “wrote the book on it.”

You can now:

e Share the e-book in Facebook groups or at events

e Mention it on listing appointments

e Send it as a thank-you gift to leads or referrals

e Use it as proof of your expertise when people search you online
Your e-book becomes your digital business card (only more valuable).

3. Add It to Your Listing or Buyer Presentation
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Slide it into your presentation folder or digital pitch deck.
Say something like:

“I've also written a short guide to help sellers price confidently and avoid common mistakes. I'd love to
send you a free copy.”

You instantly add value and position yourself as a true advisor, not just a salesperson.
4. Turn Your Book into a Content Machine
Once you've written an e-book, you can repurpose it into:
e Blog posts or newsletter articles
e Social media content (quotes, tips, reels, carousel posts)
e YouTube scripts or podcast outlines
e Lead magnets or email welcome sequences
You now have content for months, and it all points back to you.
5. Open the Door to New Income Streams
Once you have your first e-book out, it gets easier to:
e Launch a small course
e Host a webinar or live workshop
e Offer paid templates or printables
e Create a bundle or membership with layered content

You can build as much or as little as you want. Some agents stop at one product. Others grow it into a
whole side business.

Your e-book isn’t just a product. It’s a trust-builder, a conversation starter, and a long-term asset that
works for you, even when you’re off the clock.

In the next chapter, we’'ll talk about how to scale your efforts and keep growing without burning out.
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CHAPTER 9: Repurposing and Scaling

Publishing your first e-book is a big milestone, but it doesn’t have to stop there.

In fact, one good e-book can turn into an entire ecosystem of content, products, and new income
streams, all without adding more stress to your plate. You've already done the hard part. Now it’s time
to maximize what you’ve created.

This chapter will show you how to grow intentionally by repurposing what you already have and scaling
at your own pace.

1. Turn Chapters into Standalone Content

Each chapter of your e-book can become its own piece of content. With a few tweaks, you can repurpose
itinto:

e Blog posts for your website

e LinkedIn or Facebook posts

e Email newsletters

e Video scripts or podcast outlines
e Short lead magnets or checklists

You don’t need to reinvent the wheel. You just need to break it into smaller parts and match it to the
format your audience prefers.

2. Create a Mini Course or Workshop

If your e-book solves a specific problem, you can turn it into a simple video course or live Zoom
workshop.

Here’s how:
e Break your e-book into 3 to 5 short lessons
e Use slides, Canva visuals, or just talk to the camera
e Upload it to platforms like Teachable, Gumroad, or Stan Store
e Offer it as a one-time purchase, a bundle, or even free as a lead generator

People love to learn through different formats. Some want to read, others want to watch or listen. Giving
options makes your material more accessible.

3. Build a Digital Product Stack
If your first e-book went well, consider creating related products to sell alongside it.
Examples:

e Templates or worksheets that go deeper into one chapter
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e Asecond e-book for a related audience
e Abundle of 2 or 3 guides for different client types (buyers, sellers, investors)
e A premium version of your e-book with added video, audio, or extras

When you offer multiple products, you give people more ways to buy from you, depending on their
needs and budget.

4. Systematize What Works
Once you’ve made a few sales, ask yourself:
o  What platform drove the most traffic?
e  Which social media post or email had the most engagement?
e Did people ask for a particular follow-up resource?
Use those insights to build a repeatable process. For example:
e Create a template for future e-books
e Use the same launch checklist again
e Build a simple email funnel that works every time
Scaling doesn’t mean doing more. It means doing more of what’s working, with less effort over time.
5. Know When to Stay Small
You don’t need to grow into a full-time course creator or info-product empire (unless you want to).
Scaling can simply mean:
e Making your side income more consistent
e Creating a few more digital assets to support your brand
e Freeing up your time by selling something on autopilot

It’s your business. You set the pace.

You don’t need to constantly create new things. You just need to do more with what you already have.

In the final chapter, we’ll wrap it all up and talk about how to move forward with clarity, confidence, and
a business model that works around your life.
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CHAPTER 10: Final Thoughts and Next Steps

You made it. From idea to finished product. From wondering if this was even possible, to having your
own e-book, set up, and ready to sell.

Here’s the truth: most people never get this far.
They wait. They plan. They overthink. And they stay stuck.

You took action.

Whether you’ve already published your first e-book or are still outlining your draft, you now have a
simple, repeatable process you can use again and again. More importantly, you've proven that your ideas
have value, and that people are willing to pay for what you know.

Now it’s about keeping the momentum going.
A Quick Recap

e You don't need to be a professional writer

e You don't need a big audience

e You don’t need fancy tools or complicated systems
You just need:

e Aclearidea

e A helpful message

e Asimple system to sell and share

With that, you can build a flexible income stream that supports your real estate business, not competes
with it.

What to Do Next

If you haven’t launched yet, pick a date.
If you’re already live, share it again (people miss things the first time).
If you’ve made your first few sales, thank those buyers personally, then improve from there.

Remember, done is better than perfect, and consistency beats complexity.
Final Encouragement

You don’t need to be loud to be valuable.
You don’t need to go viral to make a difference.
You don’t need to build an empire to build something real.

You've already started. Keep building from here.
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Your first e-book is more than a product.
It’s proof.

It’s leverage.

It’s yours.

21

-END-



BONUS SECTION: Tools, Resources, and Prompt Templates

Whether you’re starting your first e-book or scaling your fifth, the right tools and prompts can save you
hours. Below is a curated list of simple, affordable (and often free) resources you can use immediately,
plus ready-to-use prompts to help you work with Al like a pro.

Recommended Tools and Platforms
&% Writing and Content Creation

e ChatGPT (https://chat.openai.com)
Your main Al assistant for outlining, writing, and editing content.

¢ Notion (https://www.notion.so)
Great for organizing ideas, chapters, or writing in distraction-free mode.

e Google Docs
Ideal for collaboration, formatting, and exporting PDFs.

@ Design and Formatting

e Canva (https://www.canva.com)
Free and beginner-friendly. Use it for e-book covers, templates, and even full layouts.

e Apple Pages or Microsoft Word
Perfect for basic formatting and exporting your book as a clean PDF.

@ Selling Your E-Book

e Gumroad (https://gumroad.com)
Set up a product page in minutes. Collect payments and deliver downloads automatically.

e Payhip (https://payhip.com)
Similar to Gumroad, with customizable store features and no upfront fees.

e Stan Store (https://stan.store)
Great for creators with a social media presence. Link in bio, lead magnets, and sales all in one
place.

EP Email Marketing

¢ MailerLite or ConvertKit
Collect emails, deliver free downloads, and follow up with automated sequences.
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https://chat.openai.com/

e Beehiiv or Substack
If you’re writing newsletters or want to turn your content into a subscription-based income
stream.

Starter ChatGPT Prompt Templates
Use these as-is, or tweak them for your specific topic and tone.
@O Outline Generator

| want to write a short e-book titled "[Your Book Title]" for [Target Audience]. The goal is to help them
[What Problem It Solves]. Please generate a 6-part chapter outline with a short description for each
section.

¢ Chapter Draft Assistant

Based on the following chapter title and summary, write a 500-word draft in a friendly, easy-to-
understand tone:

Chapter Title: "[Insert Title]"

Summary: "[Explain what this chapter is about]"

@ Cover Design Ideas

Give me five e-book title and subtitle variations for a book about "[Your Topic]." Include one-sentence
descriptions | can use on a cover or landing page.

€ Product Description Generator

Help me write a simple product description for my e-book called "[Title]." It's designed to help
[Audience] solve [Problem] in a quick and easy way. Please include 3 bullet points explaining what’s
inside.

EP Email or Social Post Promo

Write a short and casual email to promote my new e-book titled "[Book Title]" to my audience of real
estate agents. Keep it under 150 words and focus on the value it provides. Include a call-to-action to
check it out.
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Final Note

Don't feel like you need to use every tool or follow every prompt exactly. These resources are meant to
support your workflow, not slow you down.

Pick what works, ignore what doesn’t, and keep moving forward.
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