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STATEMENT OF PURPOSE

Recent graduate seeking a role in analytics and reporting. At TJC, L.P., I built forecasting dashboards and automated
reporting using R and Python; at Amicorp I supported financial analysis and business development. Experienced in SQL,
Excel (macros and scripting), Tableau and Power BI. I’m passionate about reporting done with care and accountability,
which I see as essential for backtracing, transparency and the long-term safekeeping of information and progress. Excited to
contribute to a team where data becomes actionable and valuable.

EDUCATION

University of Notre Dame Notre Dame, IN
Mendoza College of Business - Major - Business Analytics May 2025
College of Arts and Letters - Minor - Gender Studies

Skills: Tableau, SQL, Python, R, Shiny, Power BI, LATEX, HTML & CSS, Adobe Illustrator, Microsoft Excel/Office Suite
Languages: Bilingual - English and Filipino (Tagalog)

RELEVANT EXPERIENCES

Business Data Analyst Intern Chicago, IL
TJC, L.P. Summer 2024

• Built a real-time R/Shiny dashboard to forecast portfolio-wide profit and quantity, enabling proactive pricing and
inventory decisions.

• Automated reporting documentation with a custom Markdown template (R/Python), improving consistency and ac-
countability in data workflows.

• Developed an email parser to structure unformatted inputs, supporting portfolio company insights; awarded 1st place
at the firm’s internal Data Day competition.

Financial Services Intern Singapore (Remote)
Amicorp Singapore PTE. LTD. Summer 2023

• Conducted financial analysis for rental portfolios across Asia and Latin America, enhancing budget accuracy and cost
visibility for executive reporting.

• Created a cross-market growth proposal to expand Amicorp’s industry partnerships, integrating stakeholder research,
financial feasibility and market sizing.

• Gained experience adapting analytics to diverse regulatory environments and working cross-culturally with remote
global teams.

Vice President – Marketing and Communications Notre Dame, IN
Undergraduate Business Analytics Club (UBAC) of Notre Dame February 2024 to April 2025

• Relaunched the club with a new brand identity and website; drove member engagement through events, workshops and
panels.

• Led communications strategy to support technical programming and promote analytics education on campus.

Treasurer Notre Dame, IN
Asian American Association of Notre Dame April 2024 to April 2025

• Built a custom digital dues system, increasing collection rates by 318% and simplifying member tracking.
• Raised and managed $20,000+ annual budget for cultural programming and community outreach.

Consulting Project Leader Chicago, IL
Student International Business Council (SIBC) Spring 2023 & Fall 2024

• Led post-acquisition growth strategy for INSIGHT2PROFIT, delivering client-ready analysis and presentations.
• Partnered with KPMG professionals to build loyalty and branding strategy for a luxury services client.

Graphic Designer Notre Dame, IN
Gender Relations Center, University of Notre Dame Fall 2023 to Fall 2024

• Designed digital campaigns and print materials supporting events on inclusion, ethics and dialogue.
• Maintained visual standards across programs to strengthen outreach and cross-campus visibility.
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