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introduction

Creating alogo is an important step in establishing a brand identity. A
well-designed logo acts as the face of your business, making it instantly
recognizable and memorable. However, many people find the process
daunting, often worrying about making the wrong choices or not having
the necessary design skKills.

The good news is that developing a logo does not have to be complicated
or intimidating. With the right approach, tools, and guidance, anyone can
create a logo that not only represents their brand but also stands the
test of time.

This guide will walk you through the essentials of logo development,
offering practical tips and insights. And while you can certainly do it
yourself, sometimes outsourcing the task to a professional can save time
and ensure a more polished, cohesive brand identity.

Fourseven assists with logo development, and all the complementary
material that comes with it including templates, favicons, brand guides,
and social media kits. Visit www.fourseven.co.za to learn more or e-mail

hello@fourseven.co.za
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basic guidelines
inlogo
development

Trends in Logo Development: Then and Now

Over the years, logo design has evolved
significantly. In the past, logos often featured
intricate details, elaborate fonts, and complex
colour schemes. Today, the trend has shifted
towards simplicity and versatility.

Modern logos are designed to be easily
recognisable, even when scaled down to the size
of a favicon or displayed in monochrome. This
minimalist approach ensures that logos are
adaptable across various platforms and devices,
from websites to social media profiles.

Simplicity is Key

The most successful logos are often the simplest.
Think of brands like Nike, Apple, or McDonald's.
Their logos are clean, straightforward, and
instantly recognisable. A simple logo is not only
easier to remember but also more versatile,
working well in different sizes and formats.

faviwhat?

A favicon, short for “favorite icon,” is a small icon
associated with a particular website or web
page. It’s displayed in places like the browser’s
address bar, page tabs, and bookmarks




market and
competitor review

It is essential to review the logos of
other businesses in your industry.

This research helps you understand
common design elements and
trends within your market, ensuring
your logo fits within industry
standards while still standing out.

Many industries, like tech or
healthcare, have specific visual cues
that customers expect. For example,
tech companies often use blue
tones and sleek, modern fonts. By
analysing competitors’ logos, you
can identify these patterns and
decide whether to align with them
or break away to differentiate your
brand.

However, be cautious not to create
something too similar to a
competitor’s logo. While it’s
important to fit into your market,
your logo should still have unique
elements that set your brand apart.
Striking this balance can be
challenging, but it’s crucial for
building a distinctive and
memorable brand identity.
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design process
overview

brainstorming and conceptualisation

Start by brainstorming ideas that reflect your
brand’s values, mission, and personality. This phase
involves sketching out rough ideas and exploring
different concepts. Don’t be afraid to experiment
with various shapes, fonts, and colours. The goal is
to generate a wide range of options before
narrowing down to the best one.

colour and typography

Choosing the right colours and fonts is critical in
logo design. Colours evoke emotions and can
convey your brand’s message at a glance. For
example, blue often represents trust and
professionalism, while red can evoke passion and
energy. Typography should also align with your
brand’s personality. A bold, sans-serif font might
convey strength and modernity, while a script font
could suggest elegance and tradition.

iteration and feedback

Once you have a few solid concepts, it’s time to
refine them. Create multiple versions of your logo
and gather feedback from colleagues, potential
customers, or even friends. This feedback is
invaluable in identifying what resonates with your
audience and what might need improvement.
Remember, the first version is rarely the final one, so
be prepared to iterate until you achieve the perfect
design.
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choosing the right
tools

Hiring a Professional

Outsourcing to a professional designer can take your logo to the next level.
A professional can provide you with a bespoke logo that perfectly aligns
with your brand’s identity and vision. Additionally, when you work with a
professional, you’re not just getting a logo-you’re also getting a
comprehensive branding package that includes a brand guide, favicon,
Word templates, PowerPoint templates, and a basic social media kit. This
ensures that your brand is consistently represented across all platforms
and materials.

Depending on your comfort level with design, there are several tools you
can use to create your logo. Beginners might find tools like Canva or Adobe
Express to be user-friendly and effective for basic logo design. For those
with more experience or looking for advanced options, Adobe lllustrator is
a powerful tool that offers greater control and customization. There are
also a number of online websites that offer logo design services, these are
discussed in the next few pages.




www.canva.com

canva

e Overview: Canva is a versatile
design platform that offers a
user-friendly interface suitable
for beginners and professionals
alike. It provides a wide range of
templates, fonts, and design
elements, making it easy to
create alogo that fits your
brand.

o Features: Canva’s drag-and-
drop functionality allows you to
easily customize pre-made
templates or start from scratch.
You can select from millions of
images, icons, and fonts to
create a unique design. Canva
also offers a brand Kit, which
helps maintain consistency
across all your branding
materials.

Basic Process:

1.Sign Up/Log In: Start by signing
up for a free account or logging
into an existing one.

2.Select a Template: Browse
through the logo templates or
choose a blank canvas.

3.Customize Your Design: Use the
drag-and-drop editor to add
elements, change colors, and
insert your brand name.

4.Preview and Adjust: Make sure
your logo looks good at various
sizes and on different
backgrounds.

5.Download: Once satisfied,
download your logo in high-
resolution formats like PNG or
SVG.
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Y Looka

www.looka.com

looka

e Overview: Looka is an Al-
powered logo design platform
that simplifies the process by
generating logo options based
on your preferences. It’s ideal for
those who want a quick solution
without delving too deeply into
the design process.

o Features: Looka guides you
through a series of questions
about your brand, style
preferences, and industry. The Al
then generates a variety of logo
options tailored to your inputs.
You can further customize the
chosen design or use it as is.

Basic Process:

1.Enter Your Business Name: Begin
by entering your business name
and selecting your industry.

2.Choose Style Preferences: Pick
your preferred styles, colors, and
symbols from the options
provided.

3.Review Al-Generated Logos:
Looka’s Al will generate a
selection of logos based on your
inputs.

4.Customize: Fine-tune the
selected logo by adjusting fonts,
colors, and layouts.

S.Purchase and Download: Once
finalized, you can purchase the
logo package, which includes
high-res files, business card
designs, and more.

www.fourseven.co.za



www.logomaker.com

logomaker

e Overview: Logomaker offers a Basic Process:

quick and straightforward way to
create logos online. It’s
particularly popular for its ease
of use and the ability to create a
basic logo for free.

Features: Logomaker provides a
library of icons, fonts, and colors
that you can mix and match to
create a logo. While the free
version offers basic downloads, a
premium purchase allows access
to high-resolution files and
additional branding materials.

1.Start Designing: No sign-up is
required. Go directly to the
design tool.

2.Choose an Icon: Browse or
search for icons that represent
your brand.

3.Add Text and Customize: Insert
your business name, adjust the
font, size, and color.

4.Preview and Save: Review your
logo design, and save it for free
or purchase a high-res version.

5.Download: After saving,
download the logo in your
preferred format.
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www.freelogodesign.org

freelogodesign

e Overview: FreeLogoDesign is
another Al-driven platform that
allows users to create logos for
free, with an option to purchase
higher quality files. It’s great for
small businesses or startups on a
budget.

e Features: The platform offers
thousands of templates and
icons. Users can customize logos
by changing the colors, fonts,
and icons to match their brand.

Basic Process:

1.Start Designing: Enter your
business name and browse
through the suggested logo
templates.

2.Customize Your Logo: Use the
editor to modify colors, fonts,
and icons.

3.Save and Preview: Review your
design to ensure it meets your
brand’s needs.

4.Download: You can download a
low-resolution logo for free or
purchase a high-resolution file.

www.fourseven.co.za
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www.tailorbrands.com

tailor brands

e« Overview: Tailor Brands is an Al- Basic Process:

driven platform that offers a
comprehensive suite of branding
tools. It’s designed to help small
businesses create not just logos
but also complete brand
identities.

Features: Tailor Brands takes you
through a step-by-step process,
asking questions about your
brand’s style and preferences.
The Al then generates a logo that
you can customize further. The
platform also offers branding
tools like social media templates,
business cards, and more.

1.Enter Your Business Name and
Industry: Start by entering your
business name and selecting
your industry.

2.Choose Design Preferences: Pick
your preferred logo style, font
type, and color palette.

3.Review and Customize: Tailor
Brands will generate multiple
logo options based on your
preferences. Customize your
chosen design by tweaking the
colors, fonts, and layout.

4.Branding Kit: Once you finalize
your logo, you can use Tailor
Brands’ tools to create business
cards, social media posts, and
more.

S.Download: Download your logo
and any other branding materials
in high-resolution formats.
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www.shopify.com

hatchful

e Overview: Hatchful is a free logo
maker by Shopify that’s
particularly useful for e-
commerce businesses. It offers a
straightforward process to
create logos tailored to different
industries and themes.

o Features: Hatchful provides pre-
designed templates that you can
customize to fit your brand. It
also offers a wide selection of
design elements, making it easy
to create a logo that matches
your business’s personality.

Basic Process:

1.Choose Your Business Space:
Start by selecting your industry
and logo style (e.g., elegant,
modern, bold).

2.Customize Your Logo: Browse
through the generated logo
templates, then customize by
changing colors, fonts, and
icons.

3.Preview and Adjust: Review your
design to ensure it aligns with
your brand’s identity.

4.Download: Once finalized,
download the logo in high-
resolution formats, ready to use
on your website, social media,
and more.
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ucroft

www.ucraft.com

ucraft logo maker

e Overview: Ucraft is a website
builder that also offers a free
logo maker tool. It’s a simple and
effective option for those who
want to create a basic logo
without spending much time.

o Features: Ucraft provides a
straightforward logo design tool
that includes icons, shapes, and
text options. You can easily
create and customize your logo
with a drag-and-drop editor.

Basic Process:

1.Access the Logo Maker: No sign-
up is needed. You can start
designing your logo immediately.

2.Select Icons and Shapes: Choose
from a variety of icons and
shapes to build your logo.

3.Customize Text and Colors: Add
your business name, choose your
fonts, and adjust the colors to fit
your brand.

4.Preview and Finalize: Review your
logo design and make any
necessary adjustments.

5.Download: Download your logo
for free in PNG format, or opt for
a higher-quality SVG file if
needed.
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DesignEvo

www.designevo.com

designevo

Basic Process:

e Overview: DesignEvo is a web-
based logo maker that offers a
vast selection of templates and
icons, making it easy to create a
unique logo in minutes.

e Features: DesignEvo’s platform is
user-friendly and provides over
10,000 templates, 100+ fonts,
and millions of icons. It also
allows for extensive
customization, ensuring that
your logo is truly one-of-a-kind.

1.Choose a Template: Start by
selecting a template from
DesignEvo’s extensive library.

2.Customize Your Design: Use the
editor to modify colors, fonts,
icons, and layout. You can also
add additional elements or
upload your own images.

3.Preview Your Logo: See how your
logo will look on different
products, like business cards or
t-shirts, using DesignEvo’s
preview tool.

4.Save and Download: Once
satisfied with your design, save it
and download in multiple
formats (JPG, PNG, SVG).




common mistakes to
avoid in logo design

overcomplicating the design

A logo should be simple and memorable. Avoid adding
too many elements, as this can make the logo look
cluttered and difficult to recognize.

using too many colours

Stick to a minimal color palette to ensure your logo is
versatile and can be reproduced easily across different
mediums.

poor font choices

Fonts that are hard to read or don't match the brand's
tone can detract from the logo’s effectiveness. For
example, a whimsical font wouldn’t work for a law firm.

ignoring scalability

A logo must look good at any size, from a business card
to a billboard. Avoid intricate details that could be lost
when the logo is scaled down.




successful logos

e Apple: Apple’s logo has undergone
minimal changes over the years. Its
simplicity, paired with the sleek,
modern design, reflects the brand’s
commitment to innovation and design.
The logo is instantly recognizable and
has become synonymous with quality

. and creativity.
7 \ - l e FedEx: The FedEx logo is a great
_ q‘d%asé ' r example of how subtle design elements
can make a big impact. The hidden

arrow between the "E" and "x" in the
logo cleverly represents speed and
precision, essential qualities for a
shipping company. This clever use of

negative space has made the FedEx
'EP logo a classic example of smart design.

studies

p Trancean
logos that missed the mark 1 ﬁ@?lﬁan@
e Gap:In 2010, Gap attempted to » pURE PREMIUM
modernize its classic logo by
introducing a new design that featured
a small blue box with "Gap" written in
Helvetica font. The redesign was met
with widespread criticism for being
bland and losing the brand’s identity. >
The backlash was so strong that Gap 2 d
reverted to its original logo within a Troplcana TI'OpICG nq
week. il — pure premium
e Tropicana: In 2009, Tropicana
redesigned its packaging, including the
logo. The new design was so poorly
received that sales dropped by 20% in
just a few months. Consumers found
the new logo and packaging too generic
and difficult to recognize. Tropicana J
eventually returned to its original
design, learning the hard way that roplcana®

brand recognition is crucial.



ot h e r Font Pairing and Typography Tips

e Consistency: Choose fonts that are
° d ® consistent with your brand’s identity.
co n s I e r a t I o n S For example, a modern, tech-focused
company might opt for sleek, sans-
serif fonts, while a traditional business
might choose a classic serif font.

e Pairing: When using more than one
font, ensure they complement each
other. Acommon approach is to pair a
serif font with a sans-serif font to
create contrast without clashing.

¢ Legibility: Your font should be easy to
read at all sizes. Avoid overly

decorative fonts that could reduce
clarity.

Importance of a Vector Format

¢ Scalability: Vector graphics are made
up of paths, which means they can be
scaled to any size without losing
quality. This is essential for
maintaining a crisp, clear logo across
various applications.

¢ Versatility: Vector formats like SVG are
easily editable, allowing for
adjustments in color, size, or elements
without compromising quality. DIY vs. Professional Design: A Decision

¢ Reproducibility: Whether you’re Guide
printing on a small pen or a large
banner, vector logos ensure your
brand is consistently represented
without distortion.

e Budget: DIY tools are cost-effective,
but a professional designer may offer
better long-term value by creating a
unique, high-quality logo.

e Time: If you have the time to explore
DIY tools, you can create a decent
logo. However, a professional designer
can save you time by handling the
entire process.

e Complexity: For simple logos, DIY tools
might be sufficient. For more complex
designs, a professional’s expertise can
ensure a polished result.

e Long-Term Branding: Consider the
future of your brand. A professionally
designed logo may better support your
long-term branding and marketing
efforts.

Color Psychology in Logo Design

¢ Red: Often associated with energy,
passion, and urgency. Brands like
Coca-Cola and Red Bull use red to
grab attention and convey excitement.

¢ Blue: Represents trust,
professionalism, and calmness. It’s a
popular choice for financial
institutions like Chase and tech
companies like IBM.

e Green: Symbolizes growth, health, and
environmental friendliness. Companies
like Whole Foods and BP use green to
emphasize their commitment to
sustainability.

¢ Yellow: Evokes feelings of happiness
and optimism. Brands like McDonald’s
and Best Buy use yellow to create a
cheerful, approachable image.

¢ Black: Conveys elegance, power, and
sophistication. Luxury brands like
Chanel and Nike use black to create a
sleek, premium feel.

Steps to Trademark Your Logo

e Search: Before applying for a
trademark, ensure your logo isn’t
similar to existing ones. Use online
databases to search for trademarks in
your industry.
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Conclusion
The value of outsourcing

Creating a logo on your own is entirely possible,
and this guide gives you the tools and knowledge
to do so.

However, outsourcing the task to a professional
can save you time, reduce stress, and ensure that
your brand identity is cohesive and polished.

Fourseven brings expertise, creativity, and a deep
understanding of branding that can help your
business stand out in a competitive market.

By choosing to outsource, you’re investing in more
than just a logo—-you’re investing in a complete
brand identity that will serve your business for

years to come.

hello@fourseven.co.za
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package
includes

e consultation

e strategy overview contactus

e customlogo

: ' www.fourseven.co.za
e brand guide

e stationery @ hello@fourseven.co.za

e e-mail signature . fourseven_za
 social media kit . fourseven-group
e linkedin banner . @fourseven_za

e and more...



