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4 SOCIAL MEDIA )
OPTIMIZATION PLAYBOOK

Qse this playbook to optmise your social media page)
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(] 1. DEFINE YOUR GOALS

Clearly define your social media goals, whether it's brand
awareness, lead generation, customer engagement, or
driving website traffic.

[j 2. IDENTIFY TARGET AUDIENCE /\
: : . 090
Identify your target audience and tailor your content and
messaging to resonate with their interests and
demographics.
[j 3. CHOOSE THE RIGHT PLATFORMS. =.=$.§}
Select the social media platforms that align with your m

target audience and business objectives. Focus on
platforms where your audience is most active.

[j 4. OPTIMIZE YOUR PROFILES

Optimize your social media profiles with consistent

branding, compelling descriptions, relevant keywords, and
high-quality profile and cover images.

E] 5. DEVELOP A CONTENT STRATEGY. :@:@}

Develop a content strategy that includes a mix of engaging
and valuable content, such as articles, videos, images, and
infographics, tailored for each platform.
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6. HAVE A CONTENT CALENDAR #@l

Plan and schedule your social media content in advance
using a content calendar to ensure consistent posting and
timely promotion of relevant events or campaigns.

/. RESEARCH HASHTAGS
Research and incorporate relevant and trending hashtags in

your posts to increase discoverability and reach a wider
audience.

8. VISUAL APPEAL @
Use visually appealing and high-quality images, videos, and

graphics to capture attention and encourage engagement
with your social media posts.

9. ENGAGE WITH AUDIENCE

Respond to comments, messages, and mentions promptly.
Engage with your audience by asking questions, running
contests, and encouraging user-generated content.
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10. INFLUENCER COLLABORATION

;:Lola

Collaborate with influencers or industry experts to expand
your reach, gain credibility, and tap into their existing
audience.
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117. MONITOR ANALYTICS

Regularly monitor social media analytics to measure the
performance of your posts, track engagement, and adjust
your strategy accordingly.

12. PAID ADVERTISING

Consider using paid advertising options on social media

platforms to amplify your reach, target specific audiences,
and achieve your goals more effectively.

[

13. COMMUNITY MANAGEMENT

Build a community around your brand by actively engaging

with your followers, responding to feedback, and fostering
meaningful conversations.
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14. CROSS-PROMOTION

Cross-promote your social media channels by including
social media icons and links on your website, email
signatures, and other marketing materials.
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15. STAY UPDATED

Stay updated with the latest social media trends, algorithm
changes, and platform updates to adapt your strategy and
stay ahead of the competition.

@?Lob
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LET'S OPTMISE YOUR
SOCIAL MEDIA PAGE TOGETHER.

BOOK A COMPLIMENTARY STRATEGY CALL NOW!

| LEARN MORE l



https://www.eastenddigital.com.au/social-media-management
https://www.eastenddigital.com.au/digital-marketing-consultation
https://www.eastenddigital.com.au/digital-marketing-consultation

