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Every brand has a -Unique story waiting to be told. At -
Revival, we turn dormant social media accounts info -~ -
dynamic, thriving comnnu'nities, : "

Our secret? A blend of creat|V|ty, strategy, and
relentless dedlcatlon ' ' -

We don f JUST menage your socml medlo we . '
revive |t £ Lo |



INtfroduction:

At the helm of Revival stands Abeer Omar,
As the founder and driving force behind
the agency, Abeer is known for her sharp
creative vision and relentless pursuit of
excellence.

With a deep commitment to utilizing the most
advanced strategies and tools, she consistently
drives impactful results for her clients.

At the core of her leadership and the company’s
success Is a steadfast dedication to trust and
transparency, ensuring that every partnership is built
on a foundation of integrity and reliability.
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| WE PRIORITIZE TRUST AND HONESTY
o ENSURING THAT EVERY DECISION REFLECTS B
s OUR DEDICATION TO OUR CLIENTS LONG TERI\/I o

_..RE\IIV'E, ENG_AGE‘,GROW':_ e

. With eye-catching visuals, engaging content, and
' pmfeSS'Oﬂa”U anol strategmallg targeted ads, everg

| aspect IS thoughtfully manageol in the best possible ;

- way for the brand's goals and guidelines. -
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SOCIAL MEDIA DESGINS Nzs

Social media designs are the visual backbone of online presence, encompassing elements like branding, content
promotion, storytelling, and engagement enhancement. They adhere to platform-specific guidelines, maintain visual
consistency, and continuously evolve based on metrics-driven optimization. In essence, they serve as dynamic

storytellers, forging connections and driving meaningful interactions between brands and their audience.
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https://www.instagram.com/reel/DEIouw0Aw6w/
https://www.instagram.com/reel/DEE8JfXu5KG/
https://www.instagram.com/reel/DEKkrPQMJBc/
https://www.instagram.com/p/DG1ba_PsJWL/
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https://www.instagram.com/reel/C6iyCqxMUOU/
https://www.instagram.com/reel/C6OVrRSC2Uj/
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https://www.instagram.com/p/DGi-BStskv4/
https://www.instagram.com/p/DGi-BStskv4/
https://www.instagram.com/p/DGi-BStskv4/
https://www.instagram.com/p/DGF91rNtTL7/

~ FASHION INDUSTRY “ROYAL RAMDAN" -



https://www.instagram.com/p/DGVU8_hBAxD/
https://www.instagram.com/p/C5eDxCFMfid/
https://www.instagram.com/p/DGnWhQ2v0Hp/
https://www.instagram.com/p/DGf5VcwMSt7/
https://www.instagram.com/p/DG5YGhCMMP4/
https://www.instagram.com/p/DGav6opCU2m/
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https://www.instagram.com/p/DDU6h3as1VP/
https://www.instagram.com/p/DDrpzq7B3eQ/
https://www.instagram.com/p/DCw3ZoHAKUE/
https://www.instagram.com/p/DCG9erbKhnD/
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https://www.instagram.com/p/C_Awny_Nd0R/
https://www.instagram.com/reel/C-czjrMpMWh/
https://www.instagram.com/reel/C8ztwElh1ya/
https://www.instagram.com/reel/C_8RyjRCauo/
https://www.instagram.com/reel/C_X8kWzNBKs/
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https://www.instagram.com/reel/C8ebXwssdwq/
https://www.instagram.com/reel/DAjWCN2uEYV/
https://www.instagram.com/p/DDhbn43Im4G/
https://www.instagram.com/reel/DAv_G1VuCQI/
https://www.instagram.com/reel/C64J7cIs-Hc/
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https://www.instagram.com/p/DAJarY8MDcO/
https://www.instagram.com/reel/C-lHoApsVWL/
https://www.instagram.com/reel/C8ebXwssdwq/
https://www.instagram.com/reel/DAJarY8MDcO/
https://www.instagram.com/reel/DA54lSSusuG/
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https://www.instagram.com/reel/C3BE4xRsJ-9/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/C2uiVzrsBXu/
https://www.instagram.com/reel/C3NdrzLsPwM/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C22VduQMfuj/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C3AU6jAsJRB/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C3lMJb_sf3x/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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https://www.instagram.com/p/C5azfbar6Rh/
https://www.instagram.com/p/C5ZEAuHMSqZ/
https://www.instagram.com/p/DGsxYdntXLt/
https://www.instagram.com/p/C6HRp_VvX32/
https://www.instagram.com/p/C4VoWfTslTW/
https://www.instagram.com/p/C5eDxCFMfid/



https://www.instagram.com/p/C2pdi-fMunn/
https://www.instagram.com/p/DGI8U4FCsCi/
https://www.instagram.com/p/DB0762Ki_ux/
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https://www.instagram.com/p/C_anK26upLY/
https://www.instagram.com/reel/C8988husadJ/
https://www.instagram.com/p/DHB9ehFsmhO/
https://www.instagram.com/reel/DD7RKArIOeb/
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https://www.instagram.com/p/DHlpA7EMHOh/
https://www.instagram.com/reel/DEAOxzwKl1e/
https://www.instagram.com/reel/C-BBpCesDLD/
https://www.instagram.com/p/DH1cBRLu0sk/
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LOGO DESIGN AND BRANDING
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- LOGO DESIGN AND BRANDING
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_FOLLOWERS PAID ADS _

Month v #followers v & Avgcowv

Avg cost per follower vs. # followers
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FOLLOWERS PAID ADS

Vionth v  #followersv & Avgco v

Avg cost per follower (USD) vs. # followers
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B Revenue
| £224 460.00
| £260.120.00
£388,700.00
| £414 650.00
| £3635,100.00

‘Month

March:
April
May
June
July

ROAS vs. Month

ROI'S ON
PAID ADS
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LOOKING FORWARD TO HEARING
FROM YOU .THANK YOU !
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