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THE EXHIBITION REALITY FOR INDIE FILMS IN APRIL 2026

  SCREEN AVAILABILITY CONTEXT — READ BEFORE BOOKING ANY INDIE TITLE

April 2026 is one of the most compressed screen environments of the year for independent and specialty films. Every theatre in North America is carrying a heavy slate of major studio obligations, and screen availability for indie titles is severely limited as a result. Any exhibitor evaluating the films below must consider the following real competitive pressures before making a booking decision:

1. Super Mario Galaxy Movie is a major studio animated tentpole opening April 1 — the biggest family film of Q1/Q2. It will hold prime screens and strong audience loyalty through mid-April.
1. The Drama (A24 / Zendaya / Pattinson) opens Easter weekend April 3 and will claim adult evening screens. A24 is an assertive distributor with strong exhibitor relationships.
1. You, Me & Tuscany (Universal) opens April 10 as an obligated wide release. Exhibitors who play Universal titles will carry this.
1. The Mummy (Warner Bros. / Blumhouse) opens April 17 and will take horror screens and standard auditoriums through its opening frame.
1. Michael (Lionsgate / IMAX) opens April 24 — the premium event film of the month. Best screens must flip to Michael immediately on April 24.

The realistic picture: theatres that are running 4+ screens have some room to programme indie titles alongside the studio slate. Theatres with fewer screens will make individual calls based on their audience, their distributor relationships, and whether holdover performance from major titles justifies keeping them. Some theatres may simply bypass several of the films below entirely and wait for their next available programming window.

APRIL 2026 INDIE SLATE — AT A GLANCE

	Date
	Film
	Distributor
	Type
	Screen Expectation

	Apr 10
	Hunting Matthew Nichols
	Attend / Dropshock
	Found Footage Horror
	Select / Self-distributed

	Apr 10
	Exit 8
	Neon
	Japanese Psychological Horror
	Nationwide wide

	Apr 10
	Faces of Death
	IFC / Shudder
	Horror Remake
	Nationwide wide

	Apr 17
	The Christophers
	Neon
	Drama / Art Heist
	Limited to Nationwide

	Apr 17
	Mile End Kicks
	Elevation / Sumerian
	Canadian Indie Rom-Com
	Limited Canada / US

	Apr 17
	A Tribe Called Love
	TBC
	Toronto Drama / Romance
	Limited

	Apr 17
	Busboys
	TBC
	Comedy
	Nationwide wide

	Apr 17
	Lorne
	Focus Features
	Documentary
	Nationwide wide

	Apr 17
	Little Lorraine
	TBC
	Canadian Crime Drama
	Limited

	Apr 17
	Mother Mary (Ltd)
	A24
	Psychosexual Pop Thriller
	Limited NY/LA only

	Apr 24
	Mother Mary (Wide)
	A24
	Psychosexual Pop Thriller
	Nationwide expansion

	Apr 24
	Fuze
	Roadside / Saban
	British Heist Thriller
	Nationwide wide




  APR 10  |  FILM 1   HUNTING MATTHEW NICHOLS
  Canadian Found Footage Horror  •  Dropshock / Attend Platform  •  Select Theatres  •  R
Director: Markian Tarasiuk (directorial debut)
Cast: Miranda MacDougall, Markian Tarasiuk, Christine Willes
Distributor: Attend Platform / Dropshock Pictures / AMP International
Genre: Found Footage Horror / Mystery
Origin: Canadian — shot on Vancouver Island
Runtime: 1h 29m  |  Rating: R
Festival History: Newport Beach Film Festival 2024; Whistler Film Festival 2024; Blood in the Snow 2024
IMDb: 7.9/10 from 108 ratings; 5,500 users on watchlist

What It Is
A Canadian found footage horror film in which documentary filmmaker Tara Nichols investigates her brother's 2001 disappearance on Vancouver Island. Inspired by Blair Witch Project and The Ring, it is being marketed via an immersive ARG website (case file evidence, scavenger hunt elements). The film is self-distributing via John Fithian's Attend platform — a notable industry choice for indie horror.

Competitive & Screen Context
  SCREEN REALITY: Self-distributed via Attend platform — not going through traditional studio channels. Playing select theatres only, not a wide release. This is the model for micro-budget found footage horror. Mario is your primary occupant; this fills a late-night or horror-specific screen slot if available.
Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	Horror Sites
	Active — Bloody Disgusting exclusive trailer
	Positive
	Found footage community engaged — Blair Witch and Lake Mungo comparisons circulating among horror fans

	IMDb
	5,500 watchlist additions pre-release
	Positive
	Strong for a micro-budget Canadian indie — genuine festival-driven awareness

	Reddit
	r/horror moderate
	Positive
	ARG website generating genuine audience participation — scavenger hunt element creating organic engagement

	X / TikTok
	Low general, niche horror active
	Neutral
	Limited general audience awareness — horror community only at this stage



  VIABILITY SIGNALS
1. Canadian-made found footage with strong festival pedigree and 7.9 IMDb from genre fans
1. ARG marketing is clever and cost-effective for the budget
1. Bloody Disgusting exclusive trailer = credibility with horror core audience
1. Self-distribution via Attend shows confidence and innovative thinking

  RISKS & LIMITS
1. No studio backing — entirely dependent on grassroots horror community support
1. Mario/Drama/Tuscany crowd out screens entirely on opening weekend
1. General audience awareness is near zero — success depends on horror community mobilisation
1. Found footage is a tough sell at the theatrical box office in 2026 without strong reviews

Box Office Projection
OW Low: $50K  |  OW Mid: $150K  |  OW High: $400K
Total Run Low: $200K  |  Total Run High: $1.5M  |  Canada Share: ~20% given Canadian origin
Exhibition verdict: If you have a dedicated horror screen with late-night availability and a horror audience — book it. If not, pass without guilt. This will find its audience on digital/VOD regardless.

  APR 10  |  FILM 2   EXIT 8
  Japanese Psychological Horror  •  Neon  •  Nationwide  •  EST Available
Director: Genki Kawamura (Your Name producer; A Hundred Flowers — San Sebastian Best Director)
Cast: Kazunari Ninomiya, Yamato Kochi, Naru Asanuma, Nana Komatsu
Distributor: Neon (US)  |  Toho (Japan)
Origin: Japan — based on global hit video game by Kotake Create
Festival: Cannes 2025 Midnight — 8-minute standing ovation; TIFF; Sitges; Busan; Rotterdam
Critical Score: 97% Rotten Tomatoes (37 reviews)  |  Audience Score: 73%
Japan Box Office: $27M USD
Worldwide Gross: $39.1M (Moviefone data) prior to North American theatrical release
What It Is
A Japanese psychological horror film adapted from the globally popular video game. A man trapped in an endless sterile subway passageway must find Exit 8 by following a single rule: do not overlook anything out of the ordinary; turn back if you spot an anomaly. Comparisons to Cube and The Shining for its minimalist horror approach. Directed by the producer of Your Name, Mirai, and Belle.

Competitive & Screen Context
  THIS IS THE STANDOUT INDIE OF APRIL 10. Unlike others on the slate, Exit 8 has a nationwide Neon release, 97% on Rotten Tomatoes, a Cannes standing ovation, and proven global box office performance. It is the indie title most likely to actually earn screens this week.





Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	Reddit
	Very active — r/horror, r/JapaneseFilm, r/gaming
	Very Positive
	Video game community excited for faithful adaptation. 'Finally a good game-to-film' sentiment dominant. Cannes ovation clip widely shared

	X / Twitter
	Moderate — film and gaming crossover
	Positive
	97% RT score driving organic sharing. 'How is this not talked about more?' commentary building pre-awareness

	YouTube
	Trailer strong views for indie
	Very Positive
	Screen Anarchy 8-minute Cannes ovation article driving curiosity. Horror reviewers building anticipation

	TikTok
	Growing — liminal space community
	Positive
	Liminal horror aesthetic deeply popular on TikTok. Subway corridor visuals naturally viral format — clips circulating

	Letterboxd
	Strong pre-release lists
	Very Positive
	Film community tracking heavily since Cannes. Strong word-of-mouth from international viewers



  VIABILITY SIGNALS
1. 97% Rotten Tomatoes — best reviewed wide release on April 10 outside of mainstream titles
1. Neon distributing nationwide — this is not a micro-release, it has real theatrical ambition
1. Gaming community crossover audience is a genuine incremental ticket buyer
1. TikTok liminal horror aesthetic is a real audience pipeline — organic discovery likely
1. Proven $27M Japan + international gross shows commercial viability beyond art house

  RISKS & LIMITS
1. Audience score (73%) trails critic score (97%) — the experience may divide general audiences
1. Japanese dialogue with subtitles limits the casual walk-up audience
1. Mario dominates screen real estate the same week — competition for premium slots is fierce
1. Challenging premise (purposely repetitive looping narrative) can frustrate mainstream viewers

Box Office Projection
OW Low: $800K  |  OW Mid: $2.5M  |  OW High: $5M
Total Run Low: $2M  |  Total Run High: $12M  |  Canada Share: ~10%
Exhibition verdict: Book it. This is the indie event film of April 10. If you have screens where The Drama or Tuscany don't belong, Exit 8 is your adult counter-programme with genuine critical heat and a built-in gaming audience you don't normally attract.

  APR 10  |  FILM 3   FACES OF DEATH
  Horror Remake  •  IFC / Shudder  •  Nationwide  •  R
Director: Daniel Goldhaber (How to Blow Up a Pipeline, Cam)
Cast: Barbie Ferreira, Dacre Montgomery, Josie Totah, Charli XCX, Jermaine Fowler, Aaron Holliday
Distributor: Independent Film Company / IFC / Shudder
Genre: Horror Remake — original 1978 shock film
Runtime: 1h 38m
Origin: Remake of controversial 1978 cult film — now a content moderation thriller

What It Is
A modern reimagining of the infamous 1978 shock documentary. A content moderator (Barbie Ferreira) on a YouTube-like platform discovers videos that appear to recreate murders from the original Faces of Death film. In an era of online misinformation, she must determine whether the violence is fictional or real. Directed by the How to Blow Up a Pipeline team. Charli XCX is in the cast — a notable pop culture crossover.

Competitive & Screen Context
  CONTROVERSY MARKETING IN ACTION: The first teaser was pulled from YouTube for violent content violations. Theatrical posters were rejected by regulators as 'too intense for environments where children may be present.' The film has been actively leaning into its controversial legacy.

Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	X / Twitter
	Moderate — horror and pop culture crossover
	Very Positive (niche)
	Charli XCX casting driving pop audience curiosity. 'Wait, Charli XCX is in a horror movie??' sentiment viral in music fanbase

	TikTok
	Active — Charli XCX fan crossover
	Positive
	Charli XCX fandom sharing trailer clips. Horror community engaging with the censorship controversy. Censored poster drama generating organic attention

	Reddit
	r/horror active
	Positive (horror fans)
	How to Blow Up a Pipeline goodwill carries over. Barbie Ferreira post-Euphoria star power noted. Strong horror community interest

	YouTube
	Red band trailer — strong horror views
	Positive
	Censorship controversy drove curiosity clicks. Red band trailer praised as genuinely disturbing — the film is doing what it promises



  VIABILITY SIGNALS
1. Charli XCX casting = genuine pop culture crossover audience for a horror film
1. Censorship controversy = free marketing; banned poster = increased audience curiosity
1. IFC / Shudder theatrical-to-streaming pipeline is proven and well-managed
1. Goldhaber / Mazzei team have credibility from How to Blow Up a Pipeline
1. Original Faces of Death IP still carries strong cult recognition among 35-55 audience

  RISKS & LIMITS
1. Shares April 10 with Exit 8 and Mario — horror screen competition is intense
1. R-rating and graphic content limit walk-up family audience entirely
1. No critical score available pre-release — quality remains unknown
1. IFC / Shudder films often have modest theatrical ceilings before rapid VOD transition

Box Office Projection
OW Low: $1.2M  |  OW Mid: $3M  |  OW High: $6M
Total Run Low: $3M  |  Total Run High: $15M  |  Canada Share: ~10%
Exhibition verdict: Book it alongside Exit 8 if you have horror-capable screens. The Charli XCX crossover and censorship controversy give this genuine marketing heat. A strong Thursday night horror opener.

  APR 10 LTD / APR 17 WIDE  |  FILM 4   THE CHRISTOPHERS
  Soderbergh Drama  •  Neon  •  Limited to Nationwide  •  R
Director: Steven Soderbergh
Cast: Ian McKellen, Michaela Coel, Jessica Gunning, James Corden
Distributor: Neon  |  Writer: Ed Solomon (Men in Black, No Sudden Move)
Festival: TIFF 2025 — Variety: 'crackling original drama'  |  Sonoma Film Festival 2026 Audience Award
Critical Score: 97% Rotten Tomatoes (31 reviews)  |  Metacritic: 73 (generally favorable)
Release: Limited NY/LA April 10 — Nationwide expansion April 17

What It Is
A chamber drama about an aging artist (McKellen) whose two estranged children (Corden, Gunning) hire a former art forger (Coel) to complete his unfinished works. Described as 'intellectual comfort food' and 'a crackling original drama.' Critics call it McKellen's best performance since Lord of the Rings. Won the Audience Award at the Sonoma International Film Festival. Soderbergh's third film of the year following Presence and Black Bag.

Competitive & Screen Context
Opens limited April 10, expanding nationally April 17 when it competes with The Mummy, Lorne, and the remaining indie cluster. The Mummy gets horror screens; Lorne gets documentary/specialty slots; The Christophers gets the adult drama audience. Screen availability is better on April 17 than April 10 as Mario moves into week 3.

Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	Letterboxd
	Very active — film community
	Very Positive
	Ian McKellen performance generating genuine enthusiasm. 'So good I didn't even mind seeing James Corden' jokes going viral in a positive way

	X / Twitter
	Moderate — prestige film crowd
	Positive
	TIFF word of mouth carrying through. Variety 'crackling original drama' quote widely shared. Sonoma Audience Award generating further conversation

	Reddit
	r/movies, r/flicks active
	Very Positive
	Soderbergh loyalists mobilised. McKellen/Coel pairing described as 'the no.1 reason to watch' generating pre-purchase intent

	YouTube
	Trailer Feb 26 — moderate views
	Positive
	Niche but enthusiastic. Art world / prestige drama audience is engaged if small






  VIABILITY SIGNALS
1. 97% Rotten Tomatoes — one of the best reviewed films opening in April
1. Sonoma International Film Festival Audience Award — genuine public enthusiasm, not just critic consensus
1. Ian McKellen's 'best performance since LOTR' framing is powerful marketing for 50+ audience
1. Michaela Coel following I May Destroy You = strong younger adult female interest
1. Soderbergh brand guarantees quality-focused exhibitor support

  RISKS & LIMITS
1. A chamber piece set in the art world — niche audience ceiling
1. James Corden remains a polarising figure that limits social media enthusiasm
1. Competes for specialty screens with Lorne documentary on same weekend
1. Some TIFF reviews noted it as 'slow, stagy, not cinematic' — divisive within the prestige crowd

Box Office Projection
OW Low: $200K  |  OW Mid: $600K  |  OW High: $1.5M
Total Run Low: $800K  |  Total Run High: $5M  |  Canada Share: ~12% (Canadian connection through Soderbergh/Neon)
Exhibition verdict: Excellent specialty/arthouse booking for April 17. Pairs well with Lorne on the same weekend for a culturally rich double-bill programming strategy. Adult 40+ audience, evening shows.

  APR 17  |  FILM 5   MILE END KICKS
  Canadian Indie Rom-Com  •  Elevation Pictures (Canada)  •  Limited  •  EST Available
Director: Chandler Levack (directorial debut)
Cast: Barbie Ferreira, Jay Baruchel, Devon Bostick, Stan
Distributor: Elevation Pictures (Canada) / Entract Films (Quebec) / Sumerian Pictures (US)
Origin: Canadian — set in 2011 Montreal indie music scene. Alanis Morissette's Jagged Little Pill is central
Festival: TIFF 2025  |  Whistler Film Festival 2025  |  SXSW 2026 US premiere
Critical Score: 94% Rotten Tomatoes (17 reviews)  |  Metacritic: 73
Note: Barbie Ferreira also stars in Faces of Death on April 10 — unusual dual release

What It Is
Set in the 2011 Montreal indie music scene, a young music critic (Barbie Ferreira) moves to Montreal to write a book about Alanis Morissette's Jagged Little Pill, becomes the publicist for an indie band, and gets romantically involved with two of its members. Described as a 'fizzy romantic comedy' and a 'love letter to Montreal.' The first screenplay to win the Zapruder Films emerging women screenwriters competition in 2016.

Competitive & Screen Context
  CANADIAN SPECIFIC: Elevation Pictures is releasing this in Canada — this is a domestic Canadian film with real Canadian distributor support. For Canadian exhibitors, this is a meaningful programming choice that the US market will largely ignore. The Alanis Morissette connection is particularly resonant in Canada.





Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	Twitter / X
	Moderate — Canadian film community active
	Positive
	SXSW premiere buzz generating enthusiasm. 'Love letter to Montreal' framing resonating with Canadian audiences

	Reddit
	r/CanadianFilm, r/SXSW active
	Positive
	Chandler Levack getting strong directorial debut recognition. SXSW 'hangout movie energy' description circulating positively

	Letterboxd
	Active — TIFF community
	Very Positive
	Film community reviews from TIFF and SXSW very warm. 'The kind of exciting discovery that makes digging deeper worthwhile'

	TikTok
	Low
	Neutral
	Limited general audience TikTok presence — indie film community only



  VIABILITY SIGNALS — CANADA SPECIFIC
1. Canadian film with Canadian distributor — supports domestic industry, a programming value in itself
1. 94% RT from festival circuit is genuinely impressive for a debut feature
1. Alanis Morissette / Jagged Little Pill setting = nostalgia hook for 35-50 Canadian audience
1. Barbie Ferreira profile raised by simultaneous Faces of Death release
1. SXSW 2026 US premiere just happened — fresh momentum entering theatrical release

  RISKS & LIMITS
1. Limited US reach — primarily a Canadian theatrical play
1. General awareness outside Canadian film community is very low
1. Competing with Lorne, The Christophers, The Mummy, Mother Mary, and Busboys on same weekend
1. Indie rom-com ceiling is real even with strong reviews

Box Office Projection (Canada Focus)
OW Low: $80K  |  OW Mid: $250K  |  OW High: $600K (Canada)
Total Canada Run: $500K - $2M  |  US: Minimal
Exhibition verdict: A meaningful booking for Canadian exhibitors who programme domestic film. Best suit for arthouse/specialty screens. April 17 gives you one clear week before Michael dominates on April 24.

  APR 17  |  FILM 6   A TRIBE CALLED LOVE
  Toronto Drama / Romance  •  EST Available  •  English and Somali
Director: Mohamed Ahmed
Cast: Camille Leon, Dalmar Abuzeid, Jinny Wong, Percy Anane-Dwumfour
Origin: Toronto-based — Somali community drama / romance
Genre: Romance / Drama — described as Romeo & Juliet with Scott Pilgrim style and Do The Right Thing community dynamics
IMDb: 9.2/10 from early viewers — extremely high but limited sample
Language: English and Somali with English subtitles




What It Is
Two Somali youths from rival tribes fall in love in Toronto. A modern Romeo and Juliet set within the Somali-Canadian community. Early viewer ratings are extraordinarily high (9.2 IMDb) but from a very small sample. Limited information is available publicly, suggesting a micro-distribution strategy. The Somali-Canadian diaspora audience could be a meaningful grassroots base in Toronto and other Canadian cities with large Somali communities.

Competitive & Screen Context
Very limited information available publicly. This is likely a community-driven release targeting specific markets with large Somali diaspora populations — Toronto, Ottawa, Edmonton, Calgary in Canada. Not a wide release. Screen expectations are minimal — 1-2 screens in targeted markets at most.

Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	IMDb
	9.2/10 — very limited sample
	Very Positive (niche)
	Early viewer enthusiasm is genuine but from a tiny audience base — diaspora community screenings

	General Social
	Very Low
	Neutral
	No significant general audience social media presence found. Community-specific marketing only at this stage



  VIABILITY SIGNALS
1. IMDb 9.2 early rating suggests the film genuinely resonates with its intended audience
1. Somali-Canadian diaspora community is a motivated niche audience in major Canadian cities
1. Romeo & Juliet / community drama framing has crossover potential beyond diaspora audience
1. Unique representation of Somali-Canadian experience fills a real gap in Canadian cinema

  RISKS & LIMITS
1. Extremely limited public information — release scale and distributor unclear
1. No significant social media footprint outside community channels
1. Competition from Lorne, Christophers, Mummy, Mother Mary on same weekend
1. Language barrier (Somali subtitles) limits general walk-up audience

Box Office Projection
OW Low: $15K  |  OW Mid: $50K  |  OW High: $150K
Exhibition verdict: A community screening film. If your market has a significant Somali diaspora, this is a culturally valuable booking. Otherwise, limited commercial case for general exhibition.

  APR 17  |  FILM 7   BUSBOYS
  Comedy  •  Nationwide  •  Theo Von / David Spade
Director: Jonah Feingold (31 Candles, At Midnight)
Cast: Theo Von, David Spade, Tim Dillon, Bobby Lee
Distributor: TBC — nationwide wide release
Genre: Comedy
Premise: Two idiot friends believe becoming waiters will solve all their problems


What It Is
A broad comedy starring podcast/stand-up comedian Theo Von (Road Work, King of the Road) and David Spade. Theo Von has one of the largest podcast audiences in the US — his show This Past Weekend consistently ranks in the top 10 podcasts nationally. Tim Dillon and Bobby Lee round out the cast. This is a pod-to-film conversion play, trading on Theo Von's enormous podcast following.

Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	Podcast / YouTube
	Very High — Theo Von's base
	Very Positive
	Theo Von's 'This Past Weekend' podcast has millions of loyal listeners who will show up. Bobby Lee and Tim Dillon both have large podcast audiences too

	X / Twitter
	Active — comedy/podcast community
	Positive
	Podcast fandom mobilised. 'Theo Von movie' trending in comedy circles. David Spade's return to film noted

	TikTok
	Moderate — Theo Von content creator crossover
	Positive
	Theo Von's TikTok presence is meaningful. Comedy clips from cast doing press rounds circulating

	Reddit
	r/theovon, r/podcasts active
	Very Positive
	Dedicated subreddit community mobilised. 'Finally a Theo movie' sentiment strong. Tim Dillon fans also engaged



  VIABILITY SIGNALS
1. Theo Von has a massive, devoted podcast audience that converts to ticket buyers
1. Bobby Lee and Tim Dillon add further podcast-to-theatre crossover potential
1. The broad comedy genre is underserved in April 2026 — clear lane
1. Podcast fandom tends to show up opening weekend to support creators they feel loyal to
1. David Spade's return to film is a nostalgia hook for 35-50 audience

  RISKS & LIMITS
1. Podcast audiences skew heavily male 18-35 — limited female/family crossover
1. Quality is entirely unknown — no critical coverage found pre-release
1. The Mummy is the horror choice for the same male demo that weekend
1. Theo Von's audience is US-centric — may not translate as strongly in Canadian markets

Box Office Projection
OW Low: $1.5M  |  OW Mid: $4M  |  OW High: $8M
Total Run Low: $4M  |  Total Run High: $20M  |  Canada Share: ~8%
Exhibition verdict: The dark horse of April 17. Podcast fandom is a real and loyal theatrical audience. If your market skews male 18-35 and you know Theo Von's name, book 1-2 screens and watch Thursday previews closely.

  APR 17  |  FILM 8   LORNE
  SNL Documentary  •  Focus Features  •  Nationwide  •  PG
Director: Morgan Neville (Won't You Be My Neighbor?, 20 Feet from Stardom, Man on the Run — Oscar winner)
Subject: Lorne Michaels — creator of Saturday Night Live
Distributor: Focus Features (Universal)
Interviews: Tina Fey, Maya Rudolph, John Mulaney, Andy Samberg, Conan O'Brien, Chris Rock, Kristen Wiig, Jimmy Fallon, Seth Meyers, Mike Myers, Paul Simon
Context: SNL celebrated its 50th anniversary in 2025 — timing is exceptional
Rating: PG

What It Is
Morgan Neville's documentary about Lorne Michaels — the famously private architect of Saturday Night Live. Billed as the 'first, last, and only' documentary Michaels has agreed to participate in. Features extraordinary access and an all-star interview cast. Arrives one year after SNL's 50th anniversary celebration, with enormous built-in cultural momentum. Morgan Neville's documentary track record (Won't You Be My Neighbor, 20 Feet from Stardom) guarantees a quality theatrical release with genuine audience heat.

Competitive & Screen Context
This is the strongest documentary opening of April and arguably the strongest documentary opening of Q2 2026. Focus Features is a reputable specialty distributor. PG rating is unusual for a documentary and opens the broadest possible audience. Competes for documentary/specialty screens with The Christophers on the same weekend — both are Neon/Focus titles, so exhibitors choosing between them will depend on their audience.

Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	X / Twitter
	Very High — SNL community and comedy fans
	Very Positive
	SNL fandom is enormous and deeply engaged. Tina Fey and Mulaney appearances in trailer driving major sharing. 'Lorne is the ultimate showbiz survivor' quote viral

	YouTube
	Trailer strong views for a documentary
	Very Positive
	Focus Features trailer performing well. SNL alumni sharing the trailer amplifying reach significantly

	Reddit
	r/LiveFromNewYork, r/documentary, r/SNL active
	Very Positive
	'Finally' sentiment from SNL community who have waited decades for Michaels to open up

	Instagram
	Strong — celebrity sharing
	Very Positive
	SNL cast and alumni sharing the trailer to their combined tens of millions of followers — free marketing of exceptional reach

	Facebook
	Strong for documentary audience (35+)
	Very Positive
	SNL's Facebook following is enormous. Older demo that uses Facebook is the core doc audience



  VIABILITY SIGNALS
1. Morgan Neville pedigree guarantees quality — Oscar winner, proven theatrical documentary filmmaker
1. SNL alumni social amplification is remarkable — Tina Fey, Mulaney, Rock, Wiig sharing to combined 50M+ followers
1. PG rating opens family and all-ages audience unusually for a documentary
1. SNL 50th anniversary cultural moment (2025) gives perfect timing runway
1. Focus Features marketing reach well beyond typical indie documentary budget


  RISKS & LIMITS
1. Documentaries rarely crack $10M domestic even with major subject matter
1. Mummy competes for screens on the same weekend
1. Younger audiences (under 25) have limited SNL engagement in 2026
1. Screen availability is compressed given the full April 17 slate

Box Office Projection
OW Low: $800K  |  OW Mid: $2.5M  |  OW High: $6M
Total Run Low: $3M  |  Total Run High: $18M  |  Canada Share: ~12% (Lorne Michaels is Canadian)
Exhibition verdict: Book it for specialty and documentary screens. This is the kind of event documentary that drives repeat viewings and word of mouth among the 40-65 demographic. An especially strong Canadian booking given Lorne Michaels' Canadian heritage.

  APR 17  |  FILM 9   LITTLE LORRAINE
  Canadian Crime Drama  •  Limited  •  R
Director: Andy Hines
Cast: Stephen Amell, Stephen McHattie, Auden Thornton, J Balvin
Origin: Canadian — set in a North Atlantic seaside town of population 60
IMDb: 8.6/10 from early viewers — strong but limited sample
Premise: A tiny North Atlantic seaside town becomes embroiled in an international cocaine smuggling operation distributed through funeral homes

What It Is
A Canadian crime drama set in one of the smallest communities imaginable — a coastal town of 60 people. Stephen Amell (Arrow) leads the cast. J Balvin's involvement as an actor is an unusual casting choice that may generate some Latin music fanbase crossover. The funeral home cocaine smuggling premise has a dark comedic edge alongside the crime drama elements.

Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	IMDb
	8.6/10 early rating
	Positive (niche)
	Strong early viewer enthusiasm — likely from Canadian film community and Stephen Amell's Arrow fanbase

	X / Twitter
	Low-moderate — Stephen Amell followers
	Positive
	Arrow fandom engaged with Amell's new role. J Balvin's social following may generate music community crossover

	General Social
	Low
	Neutral
	Limited general audience awareness outside specific communities



  VIABILITY SIGNALS
1. Stephen Amell has a large loyal fanbase from Arrow — ready-made audience
1. J Balvin casting is an unusual hook that may generate Latin audience crossover
1. Canadian crime drama is a well-regarded niche in Canadian cinema
1. Funeral home cocaine premise is distinctive and has word-of-mouth potential



  RISKS & LIMITS
1. Very limited public information and distribution details
1. April 17 is an extremely crowded indie/specialty weekend
1. No wide release infrastructure confirmed
1. General awareness outside Stephen Amell fans is negligible

Box Office Projection
OW Low: $30K  |  OW Mid: $100K  |  OW High: $300K
Exhibition verdict: A specialty booking in Canadian markets where Stephen Amell's Arrow fanbase is active. Not a commercial priority but a culturally relevant Canadian programming choice.




  APR 17 LTD / APR 24 WIDE  |  FILM 10   MOTHER MARY
  A24 Psychosexual Pop Thriller  •  A24  •  Limited to Nationwide  •  R
Director: David Lowery (The Green Knight, A Ghost Story, Pete's Dragon)
Cast: Anne Hathaway (Mary), Michaela Coel (Sam), Hunter Schafer (Hilda), FKA Twigs, Kaia Gerber, Sian Clifford
Distributor: A24
Soundtrack: Original music by Charli XCX, Jack Antonoff, FKA Twigs
Genre: Psychosexual Pop Thriller / Drama
Runtime: 1h 50m  |  Rating: R
Release Strategy: Limited NY/LA April 17  |  Nationwide expansion April 24

  THIS IS THE STANDOUT INDIE EVENT OF APRIL 24. A24 + David Lowery + Anne Hathaway + Michaela Coel + Charli XCX soundtrack + psychosexual pop thriller = the film that will own the conversation among adult audiences the final week of April.

What It Is
Pop icon Mother Mary (Hathaway) reunites with her estranged best friend and former costume designer Sam (Coel) on the eve of her comeback performance. Long-buried wounds and psychosexual tension rise to the surface. David Lowery's vision has been described as 'Black Swan set in the cutthroat world of pop music.' The film features original songs performed by Hathaway alongside a soundtrack from Charli XCX, Jack Antonoff, and FKA Twigs. A Greatest Hits soundtrack album was announced March 5, 2026, releasing April 17. Michaela Coel appears in BOTH The Christophers (Neon) and Mother Mary (A24) in the same month — an extraordinary double billing for one of British film's most compelling performers.

Competitive & Screen Context
Expands nationwide April 24 alongside Michael (IMAX) and Fuze. While Michael dominates premium and IMAX screens, Mother Mary owns the adult female cultural conversation. A24's distribution strategy — limited first, then expanding based on word of mouth — is designed to maximise screen conversion. Exhibitors should hold space for the expansion and be ready to add screens if the limited run generates strong word of mouth between April 17-23.

Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	X / Twitter
	Very High — music and film crossover
	Very Positive
	Charli XCX soundtrack announcement driving massive music fan attention. 'Burial' lead single release generating streams and film awareness simultaneously

	TikTok
	Very High — Charli XCX fans, pop culture
	Very Positive
	A24 marketing + Charli XCX fanbase + Hunter Schafer (Euphoria) following = one of the strongest indie TikTok campaigns of April

	Instagram
	Very High — A24 aesthetic
	Very Positive
	Anne Hathaway as pop icon visuals are extremely Instagram-friendly. A24's design is premium. Campaign described as visually striking

	YouTube
	Trailer strong for A24 indie
	Very Positive
	December 2025 trailer generated strong views for an arthouse film. 'Black Swan meets pop music' hook creating genuine trailer buzz

	Letterboxd
	Very active — film community
	Very Positive
	David Lowery's following is strong. The Green Knight loyalty combined with Hathaway/Coel casting driving enthusiastic pre-release lists



  VIABILITY SIGNALS
1. A24 distribution with full Charli XCX soundtrack marketing — music industry amplification is enormous
1. Anne Hathaway is experiencing a significant career renaissance in 2026
1. Michaela Coel following I May Destroy You brings passionate, loyal audience
1. Hunter Schafer (Euphoria) brings the 18-28 female demographic A24 knows so well
1. David Lowery's The Green Knight proved he can execute psychosexual prestige genre films
1. Original soundtrack album as a companion release extends marketing reach beyond cinema

  RISKS & LIMITS
1. A24 films structurally under-open and build on word of mouth — do not expect a Mario-sized opening
1. Psychosexual thriller framing may limit walk-up family or casual audience
1. Michael (IMAX) on the same April 24 weekend will dominate premium screen real estate
1. R rating limits general audience access

Box Office Projection
OW (Limited Apr 17): $300K-$800K  |  OW (Wide Apr 24) Low: $2M  |  Mid: $5M  |  High: $12M
Total Run Low: $8M  |  Total Run High: $35M  |  Canada Share: ~10%
Exhibition verdict: This is your April 24 adult event film alongside Michael. While Michael takes your IMAX/premium screen, Mother Mary takes your best standard evening auditoriums for the female 25-45 demographic. Programme them as a complementary pair — Michael for the music biopic crowd, Mother Mary for the prestige thriller crowd.

  APR 24  |  FILM 11   FUZE
  British Heist Thriller  •  Roadside Attractions / Saban  •  Nationwide  •  R
Director: David Mackenzie (Hell or High Water, Outlaw King)
Cast: Aaron Taylor-Johnson, Theo James, Gugu Mbatha-Raw, Sam Worthington, Saffron Hocking
Distributor: Roadside Attractions / Saban Films (US)  |  VVS Films (Canada)  |  Sky Cinema / StudioCanal (UK)
Festival: TIFF 2025 — praised for taut editing and immersive tension
Metascore: 58 (mixed reviews)  |  IndieWire: 'not exceptional but exciting'  |  RogerEbert.com: 'lickety-split old-school programmer'
Premise: WWII unexploded bomb evacuates London; criminals use chaos as heist cover
Runtime: 1h 36m  |  Rating: R

What It Is
A tightly crafted British heist thriller from Hell or High Water director David Mackenzie. An unexploded WWII bomb surfaces at a London construction site, triggering a massive city evacuation — which a criminal operation then uses as cover for a meticulously planned jewel heist. Aaron Taylor-Johnson and Theo James' London premiere generated significant Bond speculation given both actors are in the running for the next Bond. Critics describe it as a 'lickety-split old-school programmer' — fun, well-made, commercially satisfying without being exceptional.

Competitive & Screen Context
Opens April 24 alongside Michael and Mother Mary. Neither has IMAX — Michael takes that. Mother Mary takes A24's prestige lane. Fuze takes the mainstream action-thriller audience. Roadside Attractions / Saban are proven mid-level distributors. VVS Films handling Canada with respectable reach. The Bond speculation angle around ATJ and Theo James is generating social media heat well beyond what the film's reviews justify.

Social Media Intelligence

	Platform
	Volume
	Sentiment
	Key Story

	X / Twitter
	High — Bond speculation driving major engagement
	Very Positive
	Aaron Taylor-Johnson and Theo James both are front-runners for James Bond — every Fuze interview generates Bond conversation. Free marketing amplification

	TikTok
	Moderate — action thriller audience
	Positive
	London premiere red carpet content circulating. Bond speculation clips performing well

	Reddit
	r/JamesBond, r/movies active
	Very Positive
	Bond community deeply engaged — Fuze being analysed as an audition tape for both ATJ and Theo James. This is driving audience interest far beyond normal action thriller levels

	YouTube
	Trailer moderate-strong views
	Positive
	Hell or High Water goodwill translating to Mackenzie following. Sky Cinema UK marketing campaign generating UK-to-North America crossover interest



  VIABILITY SIGNALS
1. Bond speculation around ATJ and Theo James is providing massive free marketing
1. David Mackenzie's Hell or High Water built enormous goodwill with action thriller audiences
1. Tightly reviewed — critics consistently describe it as enjoyable and well-crafted
1. 1h 36m runtime allows flexible scheduling alongside April 24's other releases
1. UK premiere momentum and Sky Cinema marketing gives North American awareness runway

  RISKS & LIMITS
1. Metascore 58 — mixed reviews mean it does not have critical heat on its side
1. Competes with Michael and Mother Mary for adult screens on same weekend
1. Roadside/Saban are mid-tier distributors with limited marketing muscle vs. A24 and Lionsgate
1. Bond speculation is free marketing but cannot substitute for strong reviews

Box Office Projection
OW Low: $1.2M  |  OW Mid: $3.5M  |  OW High: $7M
Total Run Low: $4M  |  Total Run High: $20M  |  Canada Share: ~10% via VVS Films
Exhibition verdict: Book 1-2 screens alongside Mother Mary and Michael. The Bond speculation alone will drive a curious adult audience that wants to 'audition' the next Bond. Position it as a fun Friday/Saturday evening action pick alongside the more intense options on the same weekend.













APRIL 2026 INDIE SLATE — FINAL SUMMARY & EXHIBITION PRIORITY

	Film
	Date
	OW Mid
	Screen Priority
	Best Audience

	Hunting Matthew Nichols
	Apr 10
	$150K
	Horror late-night only
	Hardcore horror fans

	Exit 8
	Apr 10
	$2.5M
	HIGH — book it
	Film/gaming crossover adults

	Faces of Death
	Apr 10
	$3M
	HIGH — book for horror screen
	Horror + Charli XCX fans

	The Christophers
	Apr 10/17
	$600K
	MEDIUM — arthouse
	Adult 40+ prestige drama

	Mile End Kicks
	Apr 17
	$250K (CA)
	CANADA ONLY — specialty
	Canadian 25-45 female

	A Tribe Called Love
	Apr 17
	$50K
	Community specific only
	Somali-Canadian diaspora

	Busboys
	Apr 17
	$4M
	MEDIUM — watch previews
	Male 18-35 podcast fans

	Lorne
	Apr 17
	$2.5M
	HIGH — doc screens
	Comedy/TV fans 35-65

	Little Lorraine
	Apr 17
	$100K
	LIMITED — specialty
	Arrow fans / Canadian crime

	Mother Mary
	Apr 17/24
	$5M (wide)
	HIGH — adult female event
	Female 25-45 prestige

	Fuze
	Apr 24
	$3.5M
	MEDIUM — action screens
	Bond-curious adult action



  EXHIBITION BOTTOM LINE: Exit 8 and Faces of Death are your April 10 indie plays. Lorne and Mother Mary are your April 17/24 priority bookings. Busboys is the dark horse. The Christophers is your arthouse pick. Everything else is community-specific or micro-release.
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