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Casestudy 

Launched the campaign focusing on offer validation.

Created multiple audience segments to identify potential customer bases

for Ziyah's digital business cards.

Then Conducted extensive audience testing to refine targeting.

Identified two winning audiences showing the most promise in terms of

engagement and lead generation potential.

Implemented creative testing to determine the most effective ad creatives.

Achieved a decent cost per lead within KPIs, indicating a positive response

to the tested audience and creatives.



Winning Audience

Audience tested



Initial creatives used
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1st
Month



For scaling, developed a new creative strategy to address

communication challenges regarding the service offering.

Commissioned new creatives that better conveyed the value of Ziyah’s

digital business cards, leading to a significant improvement in campaign

performance.

The optimized creatives and refined audience targeting drastically

reduced the CPL from $40 to $10.

Cost per booked appointment decreased from $264 to $49,

demonstrating the campaign’s enhanced efficiency and effectiveness.

Scaling and Creative Strategy Enhancement:



2nd
Month



3rd Month

Consitently achieving results after scaling


