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Welcome '



At Bank 78, we understand that every financial
transaction tells a story-a narrative of dreams.
taking shape, opportunities being seized and
horizons expanding

*Everywhere money moves" tells a story about
not just our philosophy but a reflectior
endless possibilities.

As we usher you “Into Tomorrow,” we're
‘committed to turning each transaction into a
stepping stone towards a future filled with
potential,

Welcome
totomorrow
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Bank 78is:

is not:

+ Personal. Engaging.

+ Accessible. Inclusive.
+ Bold. Visionary.

+ Unwaveringly sincere.

- Impersonal or generic.

- Elitist or intimidating.

- Passive or unadventurous.
- Dispassionate or mediocre.
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Bank78is: + A financial confidant.
+ A gateway to possibility.
+ Intuitive, detail-oriented.

D ri bi n g + Fluid, modern, refined.
The Product

jsnot: - Merely aservice. Just an app.
- Plain or unremarkable.
- Complicated or over-engineered.
- Just another feature.
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The story
behind our
emblem
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Our design behavior is a thoughtful
reflection of our core values and mission
brought tolife through distinctive visual
elements that communicate ou
commitment to excellence, knowledge
and innovation,

Design
Behaviour
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The Double 8 (Bow Tie)
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Logo & Igentifier Typefaces
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Logo & Identifier
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Logo
Sizing Chart
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Primary Wordmark on Midnight Black
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Midnight Black on Alabaster

bank/8
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Midnight Black on Celeste

bank/8
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Alabaster on Federal Blue

bank/8
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Midnight Black on Tea Rose

bank/8
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LOGOMARK




Logomark
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Wordmark Misuse

bank78 bank78 bank78
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bank78 bank78
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Logomark Usage
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Narrative
Shades
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Color Misuse
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Thisis a Headline.

A

This is a Headline.
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Typeface

Sora
font family

Thin  Extralight Light Regular
Medium SemiBold Bold ExtraBold
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Display vs
Text
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Partnering with you to
understand and support
your financial ambitions
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Hierarchy
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This is a big headline
in Sora Extra Bold

‘Sub header This subheader is set
in Sora Semi Bold
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Hierarchy

Header

This is a big headline
in Sora Extra Bold

Sub headers are always set in Bold.
They are 12 size of the headline and go
over two or three lines.
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Hierarchy

Header

Subheader

This is a big headline
in Sora Extra Bold

Small Headline
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Hierarchy

Headline 1 Sub headers are always set in Bold.
They are 12 size of the headline and go
over two or three lines.

Headme

LS Sectionnesciine
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Hierarchy

This is a big headline
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Photography:
Why and
where

PUBLIC SITE (BANK78.CO)
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Photography:
Why and
where

IMMERSIVE CONTEXT DETAILORIENTED
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Clarity +
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Clarity +
Treatment
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We are
hiring!
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BRANDIN ACTION

SOCIAL GRID

Social Grid

Brightening
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Facebook Banner

Desktop
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YouTube Banner

Desktop
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LinkedIn Banner

Desktop

BUSINESS
ADS
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Twitter Banner
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Mobileicon
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Arcade Bank 78
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Play

Develop

Categories

Updates

#bank78



Google Play
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For further details on our visual identity and guidance on its
optimal use, feel free to reach out at brand@bank78.co.
Let’s make every creation distinctly ours!
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