
 

 

Ad Roadmap for Metapilot Amabassadors  

Phase 1: Promotion 
1. The first step consists of promoting the Metapilot brand and demonstrating the associated 

benefits in the future. (especially the interoperability idea plays an important role here - i.e. 
connecting different metaverse platforms and managing platform-related NFTs) 

2. All platforms available to the individual, such as Twitter, Discord, Telegram, Reddit, Medium, 

Instagram, TikTok and Facebook, should be used cross-media. 

3. The intensity and frequency of the application should not be pushy, but should be at a justifiable 

and credible level. 

4. The orientation of your own community is particularly important. After it is planned to integrate 

all major metaverse platforms into the Metapilot infrastructure, connections to the respective 

platforms are to be created, depending on the above-mentioned orientation of the own 

community. 

Example: Your community consists of Verasity enthusiasts, then it should be shown that, in 

addition to many others, Verasity can also be used via Metapilot in the future. This means that 

Verasity investors can ultimately benefit twice over by investing in Metapilot. 

 

It is important that we are currently in an initial application phase. It is not initially our goal to 

convince as many people as possible of our cause as quickly as possible. The background to 

this is a multi-stage plan that aims to achieve healthy organic growth. We don't want to generate 

any short-term hype that will flatten out again immediately and thus bring the project to a 

standstill. The goal is continuity and long-term orientation. 

 

As a result, we will keep the first application phase until the first sale rather short than long. The 

envisaged period refers to two weeks. 

 Phase 2: Presale 
1. Each ambassador is assigned their own presale pool. So a pre-calculated share of the target 

capital. This makes it easy to see how high the sum was that the respective community of a 
partner brought in. This is ultimately used to calculate the respective share to which an ambas-
sador is entitled. 

2. A limit is set separately for each ambassador. This depends on the number of followers of the 
respective ambassador. For this purpose, all social media platforms on which an ambassador 
is present are accumulated. The limit is expected to be between $50,000 and $250,000 per 
person. In exceptional cases, the limit can be adjusted. A separate agreement is required for 
this. In order to determine the size of the pool, each ambassador must provide information 
about their social media activities and the expected range from this in advance by means of a 
questionnaire. 

3. Each ambassador receives a 15% share of the generated capital of their pool. 

4. The entire pool is opened on the poolo.io platform. Each ambassador gets his own link, which 

is used to calculate how much is contributed by his own community. 

5. Funds from participants will initially only be accepted in the cryptocurrencies BNB, BUSD and 

USDC. 

6. The same applies to the ambassadors. They can decide in which of the aforementioned 

cryptocurrencies they will be rewarded for their work as ambassadors. An ambassador will be 

paid for his service once the presale is closed. The presale will probably be accessible for three 

days. The exact beginning and end will be announced.  

7. Whether and to what extent an ambassador announces to his community that he has been paid 

for his services is the responsibility of the respective ambassador. 

 

Phase 3: Continuing Advertising  

Whether a partnership is sought beyond the first two phases depends on the extent to which 

the respective parties position themselves on this. A separate statement is made for this. 

 


