ERIC OUAKNINE

PHOTOGRAPHER

"French International Fashion Photographer Eric
Quaknine, passionate about art & travel, currently based
in Paris, possesses a unique style that is red-hot, beyond
fashionable and completely original. He has traveled the
world and been inspired by everything and everyone he
connects with. Mainly shooting fashion editorial and
advertising campaigns, Eric began his photography
career in 2003 shooting landscapes, model portfolios,
and portraits. His exotic ad campaigns and exquisitely
styled couture photos are conveyed through his com-
pletely original artistic vision.Eric's personal approach to
his business is based on his firm belief in the value of the
client relationship. Aiming to deliver more than just an
image, his goal is a heightened creative sensitivity
bringing a responsive awareness to the visual message

through the photographic medium."
Suna Ahmed, journalist

Clients: Edouard Nahum, L'Oréal, Schwarzkopf, Camay,
Paraboot, Emporio Concept Store, Sillam, Jean Hardy,
Faconnable, Fred, Azzaro, Georges Rech, Inés de la Fres-
sange, Torrente, Smalto, Laguiole, Balmain, Oxbow, Le
Coq Sportif, Tartine&Chocolat, Kosby&Son, Yahya
Couture Saudi Arabia, ETRE Saudi Arabia, Manish
Malhotra India, Yepme India, Daphne Bulgaria, Maral
Yazarloo India, Fatna Farkh Couture, Laurie&Joe, Azzo
Professionnel, Hollywoodskin, Groom Paris, Etienne
Marcel Denim L.A., Aunts&Uncles Germany, Elie
Beaumont London, Vanita Rosa St Barth, Collirossi
Russia, Pernelle Milano, Pin-up Stars Italia, Montignac
Paris, Cavoe Poland, L'Officiel Magazine, Lui Magazine,

WWW.EOUAKNINE.COM
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