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HUBLIE: ALL-IN-ONE FOR
MODERN FAMILIES

FROM SHARED SCHEDULES AND BILLS - TO THE MENTAL LOAD AND CAREGIVER
COORDINATION
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INTRODUCING HUBLIE - THE
ULTIMATE FAMILY APP
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PROBLEM:
FAMILIES TODAY ARE JUGGLING COMPLEX LOGISTICS —

CO-PARENTS, GRANDPARENTS, NANNIES, SHARED, BILLS, AND

EMOTIONAL LABOR — WITH SCATTERED TOOLS LIKE TEXT

MESSAGES, SPREADSHEETS, AND STICKY NOTES. IT'S EXHAUSTING

AND INEFFICIENT.
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EMPOWERING FAMILIES
BY SIMPLIFYING DAILY
CHAOS WITH HUBLIE
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SOLUTION:
HUBLIE CENTRALIZES FAMILY LOGISTICS:
SHARED CALENDARS, BILL TRACKING,
EMOITIONAL CHECK-INS, APPRECIATION
LOGS, AND A DEDICATED NANNY MODE
WITH ROUTINES AND EMERGENCY INFO.
IT'S BUILT FOR THE ENTIRE HOUSEHOLD,
NOT JUST PARENTS.
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ALL-IN-ONE SOLUTION

Na��y Mode for fa�ily care t�at provide� ea�e of �i�d

w�e� you're out.

Na��y Mode

S�ared Cale�dar to orga�ize �c�edule�, keep track of

eve�t� a�d �ore — wit� �lteri�g capabilitie� to avoid

eve�t duplicatio�.

Cale�dar � Bill�
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ADDRESSABLE MARKET

Hublie target� a $30 billio� Total Addre��able Market, o�eri�g

a �olutio� for �oder� fa�ilie� to �a�age t�eir bu�y �c�edule�

a�d re�po��ibilitie� i� o�e app.
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PRODUCT

E�cie�tly orga�ize fa�ily eve�t�

S�ared Cale�dar

Track a�d �plit �ou�e�old expe��e�

Bill� Ma�age�e�t

Ea�y co��u�icatio� wit� caregiver�

Na��y Mode
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FREEMIUM MODEL
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A ge�erou� free tier a�d
low-co�t �o�t�ly
upgrade for larger
�ou�e�old� or additio�al
feature�.

t�e fa�ily tec� �pace i�

boo�i�g — we e�ti�ate a

TAM of $30B+ globally,

drive� by �ille��ial a�d Ge�

Z pare�t� a�d t�e ri�e of

re�ote caregiver�.

Market
Fa�ilie� are �eeki�g better

bala�ce a�d digital �olutio��.

Hublie e�ter� at a �o�e�t

w�e� �ou�e�old �e�tal load

i� bei�g widely ack�owledged.

W�y �ow?
I'� buildi�g Hublie to �olve

real proble�� i� �y ow�

�o�e — a�d ot�er� are

already a�ki�g for it.

W�y �e?Model

https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=778781ca-b6c6-4da5-b947-f37d7d3ddb13&utm_term=PDF-PPTX-lastslide


GAINING TRACTION

Early U�er� � MVP I� t�e jour�ey of buildi�g Hublie, gai�i�g tractio� wit� early

u�er� a�d a �i�i�u� viable product (MVP) �a� bee� critical.

T�i� p�a�e �elp� validate our idea, gat�er feedback, a�d re��e

our product to better �erve �oder� fa�ilie�.
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TAM ESTIMATE
33M Hou�e�old� wit� kid� u�der 18

US CENSUS (2023)

1.5M
Hired Caregiver�

NANNIES, DOG SITTERS, ETC/

HOUSEHOLDS DEVELOPED + EMERGING MARKETS
500M Global Addre��able Market

~7M Gra�dpare�t� a� caregiver�

AARP

COMPARABLE  TO COZI, FAMCAL, ETC.

$5-
15/M
O

Avg. Spe�d o� fa�ily tool�/app�
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Product Re��e�e�t ba�ed o�

MVP feedback

12-18 Mo�t�� of Solo/fou�der-led ru�way

Hire 1-2 part-ti�e co�tractor�

(de�ig�/�arketi�g)

Ad�/SEO/te�ti�g budget for growt� a�d

u�er feedback

Re�ource� to �it reve�ue �ile�to�e�

Rai�e $100K-$250K

A�gel/Pre��ed
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GROWTH TRENDS
•

•

70% of U.S. Pare�t u�der 40 u�e digital tool� to �a�age t�eir

�ou��old (Pew Re�earc�).

"I�vi�ible labor" a�d �e�tal load are top co�cer�� i�

pare�ti�g di�cour�e.

FUNDING STRATEGY
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REACH OUT

cave�a�de�ig�er@g�ail.co�

Write u�

�ttp�://www.�ublie.org

Web�ite

Hublie

10FOLD 30 MAY 2025

https://pitch.com/?utm_medium=product-presentation&utm_source=pdf_export&utm_campaign=bottom_bar_cta&utm_content=778781ca-b6c6-4da5-b947-f37d7d3ddb13&utm_term=PDF-PPTX-lastslide


https://pitch.com/?utm_medium=product-presentation&utm_source=

