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About #—1

| connect data with creative that g .
works. | do not just manage assets, | ]
orchestrate brand narratives that

My approach is backee
International Marketing
Business Development fro
Business School, Paris.

' drive revenue.

one of the most
ed and creative
> ['ve met. He
ed every project
Il commitment
cess, and his

/n baby’ projects
qu:ckly grew and were
recognised by key
stakeholders across
different departments.”

Anastasiia Starkova
Host Loud Women radio show
Account Executive, Genius Sports
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"Steffin est une
personne créative et
organisée, qui a
toujours su livrer des
résultats remarquables,
méme sous pression.
Son adaptabilité et ses
solides compétences
en gestion de projet
font de lui un atout
précieux.” i

Eloise Kellen
Analyst - Private Equity
Turenne Groupe

KTESTIMONIAL

‘Steffin is a true
content expert,
whether it's social
media, visuals, or
campaigns, he knows
what works and how to
make it stand out. He
brings a thoughtful,
results driven
approach to every
project he works on.”

Carmen Schdfer
Marketing Strategist |
Copywriter DE | FR




works

Selected projects that blend data
with creative impact.

L'OREAL

Led Garnier’s first step into the
metaverse. Brought five hair color
brands together in one digital space
the "Color Home" where people could
learn, play, and explore.

Connected agencies across the US,
Stockholm, Israel, and France to
make it happen. Handled
Augmented Reality integration and
strict UK regulations to ensure a
smooth launch.

ULTRA VIBRANT NOURISHED

NEW
CHARCOAL BLEACH

ULTRA COOL PLATINUM, £VEN F

HAIRCOLOR IN 1STEP
i EVEN ON DARK HAIR

Defined the visual style for high-
impact campaigns like Nutrisse
Ultra Color and Good. Directed the
full lifecycle of global digital assets
from social media images to
e-commerce content.

GARNICR



WHICH RESULT WILL YOU OBTAIN?

THE COLOR RESULT DEPENDS. ON THE CURRENT
OLOR OF YOUR HAIR.

| BEFORE NN AFTER |

Light brown >
Medium brown }
/

astbrown X

o blm:k ;
/

TIPS: IF MORE THAN 60% OF YOUR HAIR IS GREY,
THE COLOR WILL APPEAR LIGHTER.

BEFORE

Kept every asset consistent and
high-impact. Made sure the right
message reached the right
markets through strict content
governance.

Find the perfect
shade

Helped in designing intuitive "Color
Match"” quizzes to guide consumers
to their perfect shade on desktop.

Deployed Virtual Try-On tools for
mobile, allowing users to test

products instantly.

Combined beauty with technology

to turn curiosity into confidence
and visitors into buyers.

Vo

b=y
CHARCOAL BLEACH
v ULTRA COOL PLATINUM RESULT

v EVEN FOR VERY DARK HAIR
V LIFTS & TONES IN ONE STEP

Page 7 - Virtual Try on & shop

Page 8 - Latest innovation

LATEST INNOVATION

Good work needs clear
direction. My grasp of technical
tools helps me create crystal
clear briefs that align global
teams and agencies.

VIRTUAL TRY ON

Uplcad a selfie or vlrlually try on
e shade you lik

FIND THE PERFECT SHADE

Take our 1-minute quiz to
discover your personalized
shade results.

START THE QUIZ

What is your current color?

-
TRY ON SHADES LIVE NOW




Photography trains me to see, not just look.

Understanding light and composition helps
me spot details others miss. This makes my
work better.

| can identify visual flaws
instantly and give precise
feedback to creative teams.

It turns a hobby into a
professional asset, ensuring
every campaign | manage is
sharp, clean, and visually
flawless.



Tanag, India’s younges
She had the raw talent
. She just needed the stage. Took on the

.. challenge to translate her physical skill into
| digital influence.

Crafted a visual identity that blende;
lifestyle with action. Told @ story of :
grit, freedom, and breaking barriers. }

™~

““Blignedther personal brand with /.
industry titans to elevate credibility. - ¢
Partnered with BMW to "Make Life
Ride."

Secured wings Wi
Red Bull and ma



UGC Content

Traveled across five states to
create real content on the
ground. Captured "Coffee:
Anytime, Anywhere’. Maintained
to be On-Brand and turned
simple product shots into a
story about exploration.
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“When it came to
executing the tests and
understand the
business approach, he
led it with an example

What Else | Do + Al

Creative work meets technical skills. | design and really helped team
websites, write copy, and use Al to multiply my members to onboard
output. | am using Al to improve SEO, create and bring up to the
content variations, automate tasks like asset speed.”

management and reporting, and test creative
concepts quickly. It helps me work smarter by

s . Yogesh Kodmelwar
predicting what performs and cutting down Technical Product Owner | CSPO

manual grunt work. Johnson & Johnson



Let's Collaborate

Open for global opportunities
in Brand Strategy, Content
Direction, and Digital
Innovation.
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Fueling brands (and eventually, that Ferrari).

steffinabraham.com

g Paris, France

N steffinabraham@outlook.com
[ in/steffinabraham

O +337681544 55



