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01. MISSION & VISION A clear sense of purpose drives everything we do — shaping our direction,
guiding our growth and defining our impact.

VISION / WHY

STRATEGY / HOW

MISSION / WHAT
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02. THE LOGO

Our logo is the foundation of our identity. It represents who we are, what we
stand for and the impact we strive to make. Consistent use ensures clarity,
recognition and strength across everything we create.

Primary logo
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02. SAFE ZONE Edit this text - The safe zone is a distance the logo must handle with respect to
other objects that are placed around the logo.

Logo “Safe zone”
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03. COLORS Color defines our presence. It creates clarity, builds recognition and brings
consistency to every expression of our brand. Used with intention, it strengthens
our identity and amplifies our impact.

Navy
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04. TYPOGRAPHY Typography gives our voice form. It brings clarity to our message and
consistency to our identity. Used with intention, it creates structure, hierarchy

and impact across every application.

NEULIS SANS - BOLD
BASEBALL CLUB SOLID
Neulis Sans - Medium

Neulis Sans - Regular
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05. VOICE & TONE AEPi communications should reflect the organization's values: brotherhood,
leadership, service, and Jewish identity.

Professional but Approachable

Inclusive and Respectful

Confident and Clear

Mission-Driven

Branding Guidelines



Naming

Conventions




06. ORGANIZATION NAME

First Reference:

Acceptable Subsequent References:

Do NOT Use:
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06. MEMBERS

Brother

- Use brother (lowercase) in general references
- Capitalize Brother only when used as a formal title before a name

- Example: Brother John Smith

- Similarly, do not capitalize the word, “brotherhood” as a noun (e.g.,

“The brotherhood donated $1,000 to Repair the World,” “The AEPI
brotherhood stood in silence as the Rabbi said Kaddish.” Or “A hallmark
of AEPI is our brotherhood.”

University and Graduation Year

- On a member's first reference, use university name, comma,

graduation year inside of parentheses).
- Correct: Moshe Goldenstern (Colorado, 1997)
- Incorrect: Jacob Steinblock (Chi Upsilon, "76)

- Honorary members can be listed without a college or chapter with just

their graduation year. Some honorary members prefer to list their alma
mater or the chapter with which they most closely identify.

- Correct: Billy Crystal (1967)

- Incorrect: Jerry Seinfeld (Honorary, 2020)
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06. CHAPTERS & LEADERSHIP

Chapter Titles

Leadership Titles
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07. SPELLING & CAPITALIZATION

General Standard

Commonly Used Terms

Abbreviations and Acronyms

Program and Event Naming
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& Grammar




08. PUNCTUATION & GRAMMAR

Oxford Comma

Dates

Numbers
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09. CONSISTENCY RULES

General Rules

Guiding Principle
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