IMAGINE YOU'RE A BRAND
(Example: Sustainable Packaging)
Al doesn't reward the loudest.

It rewards ¢ ‘ ‘/A
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The one who took the time to l&
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There's No Need to Shout Anymore
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wiser one.

GEO isn't about chasing rank.
It's about earning trust. It's
not about gaming the system.
It's about speaking in a way

answer questions the way a hun
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Today, something peculiar is happening.
People aren't clicking anymore. They're asking.

someone find the truth.
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sounds like they've
read everything—and
remembered the right
parts.

“How do | optimize for
zero-click search?”
This, my friends, is the new

“Is coconut oil o
" search. But it's not reall
really healthy? search atall. It's synthes(s.

[ Label your content so machines can
parse It.

[ Write declarative, clear answers to
real human questions.

(¥ update often.
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IMAGINE YOU'RE A BRAND : i the world.
(Example: Sustainable Packaging)
OLD PLAYBOOK NEW REALITY THE GOOD NEWS? THERE'S

BECAUSE THE FIRST ANSWER WINS.
AND THERE'S ONLY ONE SPOT.

Your customer asks ChatGPT,
“What's the most eco-friendly
packa{ng_option for small
usinesses?”

NO NEED TO SHOUT ANYMORE.

And instead of a list of
10 blue links, they get...
an answer.

¢ Praxeotech

Keyword-rich blog posts,
backlinks, maybe some
paiJ search.

If your brand isn't in the answer...
You don't exist. And if your
competitor is in the answer?

'ou've already lost.

In the end, the whisper of relevance always beats the scream of desperatédn.

Al doesn't reward the loudest.

It rewards the clearest, the
most helpful, the most
structured.

The one who took the time to
answer questions the way a
human and a machine can
understand.

You don't need to
out-shout your
competitors.

You just need to
out-help them.
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