¢ WEBSITE
DESIGN

Guylaine Bernardez



Table of Contents

01002802004805806

Project  Understandi  Slarting Refining  Responsive Going
Overview ngthe User the Design the Design Design Forward




01

Project
Overview

The Product
Project Duration
The Problem

The Goal

My Role
Responsibilities



Project Overview

The Product

Pawmily is an application which
offers an easy and efficient way in
adopting pets. Pawmily strives to
inform and encourage people of the
benefits of adopting pets through
its fast and straightforward
application and scheduling process.
Pawmily's primary target users
include current pet owners or
potential adopters who are
interested in adopting or would want
to learn more about pet adoption.

Project Duration

March - September 2022

Planning on Expanding
Your Pawmily?

zzzzzz

Find your ne

w pawmily

o2 Pawnily

Planning on Expanding
Your Pawmily?

g
which one to adopt? Take up our quiz to know which petis
the best for you!

@ Enter your location

@) Findadog

Find Pets Near You



Project Overview

A The Problem

Animal adoption is not given much
attention in most countries. Some
people prefer to choose pets with
particular breeds, so they would
instead buy from a breeder or a
pet store rather than adopting
one. Pawmily has identified a
lack of awareness of the
importance of pet adoption and
the impact it <creates 1in the
society.

The Goal

Design an app and a responsive
website of Pawmily that would
help people adopt pets through an
easy application and scheduling
process.



Project Overview

A My Role
[ =

UX designer leading the app and
responsive design from conception
to delivery

\E} Responsibilities

Conducting interviews,
digital wireframing,
high-fidelity
conducting usability studies,
accounting for accessibility,
iterating on designs, determining
information architecture, and
responsive design.

paper and
low and
prototyping,
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Understanding the User

U User Research Summary

I conducted interviews and created empathy maps to understand the users I'm
designing for and their needs. One primary user group identified through
research was potential first time pet owners who would like to adopt given
their lack of knowledge and experience in adopting pets. A secondary user group
identified was current pet owners who would like to expand their existing pet
family.

These two user groups confirmed initial assumptions about Pawmily customers,
but research also revealed that most people are not well informed or are not
interested in pet adoption because of the lack of awareness when it comes to
these topics. Pet adoption in general can also be time consuming so it hinders
them in finding suitable pets in shelters, etc.



Understanding the User

<;> Personas

Jane

Age: 27
Education: BA Communication
Hometown: C?vite
Family: Single

Occupation: Content Marketing
p * Manager

“I've always loved having pets since | was a child. They
give me so much happiness.”

Goals Frustrations
- Painlessly find a pet thatis a -  "“There's not much
right fit for me and my information about the
existing pets dog's characteristics.”
-  Regular updates on the -  “Adoption process is too

availability and status of

animals and adoption events ¥ —_—
-> Needs a new pet that is not = The app and website's

too expensive or hard to structure is messy and is
maintain not comprehensible.”

complicated.”

Jane is a busy content marketing manager who currently owns two dogs and a
cat. Regardless if she is busy or not, she makes sure that her pets are well-fed
and well taken care of. She has always been an animal advocate and do care
about animal rights a lot. Jane also thinks that adopting pets is far better than
buying them in pet shops. She would like an app that could let her adopt a new
pet and locate other local animal lovers as well.

Persona 1: Jane

Problem Statement

Jane 1is a content marketing
manager and a pet owner who
needs an easy way to adopt a
pet from the shelter because
they want to add another
addition to their growing pet
family.



Understanding the User

Persona 2: Bret

Problem Statement

Bret is an IT support
specialist and a potential
dog adopter who needs to find
a dog to adopt which
personality suits their
family because they want to
expand their family but with
less cost as compared to
buying from shops.

¢

Personas

Bret

Age:
Education:
Hometown:
Family:
Occupation:

34

BS Information Technology
Cebu

Spouse and children
IT Support

“l am looking for a new addition to the family. I've heard a
lot of good things about being a fur parent.”

Goals Frustrations
-  Adopt a dog that is family = “There's not much
friendly information and support
-  Find a pet that that has from shelters especially for

first-time owners."

high activity level and . s
“Adoption process is so

plays well with children : B
2 Inf ti Botit Fow complicated and long.
HIOHTatioEaROUIIOWO “The app or the website has

raise and care for a specific not much description and

breed details about the pets
available to be adopted.”

Bret is an IT support specialist, a husband and a dad of two daughters. His children has
been asking him persistently to adopt a dog and after some long contemplation, decides
to adopt one as an addition to the family. Bret did not have any experience in taking care of
a pet before but he only heard good things about being a parent of one. He wants to adopt
one from a rescue center or shelter but is not sure what kind would fit him and his family.
He wants a pet-related app or website that lets them easily adopt a dog and notify him
about of important information regarding the adoption process.




Understanding the User

I
Competitive audit goal: Identify and understand the effectiveness of the features currently used in animal adoption.
Gaias General information j on o .
Competl_tlve First impressions
et ompetitive Audi
3 Product size
Location(s) Website Target Unique value App or mobile website I
offaring (URL) ;Zg:ﬁ;' audience proposition DestctopinebElselexperienceley Seirce
large)
App and . : OUTSTANDING OUTSTANDING
website that SRR Ve | cacy to navigate + Easy to navigate
has an online Pet lovers  fur-ever? Petfinder ., g ong pranding and visual + Strong, consistent brandin
: North sl https://wiw. across the  makes it easy to adopt * Strong branding and visu fony, ;s const LA
Petfinder Indirect . searchable $8$ 5 Large design and visual design .
America dotab ¢ petfinder.com/ US, Canada  a dog, adopt a cat, or 0. I Fof anii An aud lt Of a few
atabase o niliox e oM it vo ther el rr¥ar + ALl features are useful and + All features are useful an
animals who 4 5 intuitive intuitive
s (s scaly friends. . )
R — o competitor’s products
o . - Not accessible + Easy to navigate
users adopt Whether you're an e q q q
: 4 § Dog owners 4 A - Some features are missing
. S find dog http://wiw.wagtales. owner or just admire ; : p rovide irection on
Wagrales Digect BB bELIeE R e com.ph/ ==l ;zsefzg pups, Wagtales is the ;eztz:al des:gnicouldibe
provides other go-to-app." d 5 5
fretie e gaps and opportunities
i GoOD NEEDS WORK g
Hebsite that 7o sake 6 ot navigets s ghar: o to address with the
dint aor hethes/ /e caraniil Animal lovers Philippines a + Visual design and branding
CARA Welfare  Direct Philippines 5GPt SPONSOr sy i -caraphil. yedium in the compassionate country looks good Pawm 1 1 a an d
ki ore Philippines where all cats and - Some features are not y pp
onation to 5 :
e dogs have good homes." available . 1:
website.
ux
(rated: needs work, okay, good, or outstanding)
OUTSTANDING 600D OUTSTANDING OUTSTANDING 600D Formal, to-the-point 600D

+ Easy browsing of catalogue
feature

+ Smart filter feature

+ Save and share favorites
feature

600D
+ Adopt a dog feature

+ Find a match feature

+ Lost and found and other
services feature

- Some missing important
features

OKAY

+ Adopt, Sponsor and Donate
feature

+ Events, campaign details
feature

- Missing other important
features

+ Strong use of visuals
+ Use of color is
accessibility-friendly

- Not equipped for screen
reader tech

OKAY
+ Use of color is
accessibility-friendly

- Inconsistent use of visuals

OKAY

+ Use of color is
accessibility-friendly

- Not equipped for screen
reader tech

+ Primary user flow is clear
+ Quick and easy checkout
process

600D

+ Directory is systematic and
clear

- Some features are not
working clearly

600D
+ List of pets are organized
clearly

- Checkout process is not
clear

+ Straightforward navigation
+ Clear indication of
clickable elements

600D

+ Straighforward navigation

- Navigation direction is not
so clear

600D
+ Comprehensive navigation

- Overwhelming amount of
navigation and unneccessary
buttons on home page

+ Brand identity reflected
throughout design

+ Consistent use of modern
fonts that align with brand
identity

- Simple visual design
OKAY

+ Brand identity reflected
throughout design

- Inconsistent font usage

OKAY

+ Consistent use of modern
fonts that align with brand
identity

- simple visual design

language. Could be more
playful and humorous to align
with brand identity.

Playful, friendly tone that
aligns well with the brand
identity.

Formal but friendly which
still works well with the
brand identity.

+ Conveys information clearly
- Some desciptions could be
stated better

G0oD
+ Conveys information clearly
- Information is not always
easy to understand

OKAY.

+ Descriptions are succinct
and clear

- Overly descriptive at times

competitive audit and

audit report.



https://docs.google.com/spreadsheets/u/0/d/1gPq2KborCBb8B2BOpQ9EGYlO690h62owfEYXyaoldlM/edit
https://docs.google.com/document/u/0/d/16D3rWkZ5WlvDK6LV6PzTJCHiLl7KxLN2_fxQAMXTBo8/edit

Understanding the User
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Ideation

Find 5 pet
Lo liis

Pets In Your Locakion

0000

Events

|

What are You Looking For?

)
CAED

Ayailable Pete

00U

C:tfj ories
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et o

Events
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\\eard\deuv next pet

=
]
i
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|

Adopt > new pet

List of Availsble pets

Helfo
'
user -

What sre you 100k("j7
r,_/a_m
ORI

Cotegories

-

I did a quick ideation
exercise to come up
with ideas for how to
address gaps identified

in the competitive
audit. My focus was
specifically on

searching for a pet and
listings of available
pet near the user’s
location.
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Starting the
Design

e Digital wireframes

e Low-fidelity
prototype

e Usability study



The

location
function 5
allows

users to be
able to
find pets
near their
vicinity
Suggested
pets nearby
is also
helpful for
users to
conveniently
find a
suitable pet
to adopt

Hi, username!

Location v

Q Phiippines

Find your new Friend

‘ Q  Search|

Pets Near You

Starting the Design

The search
function
located in
the upper
half of
the screen
makes it
easier for
users to
search for
pets

Easy
access to
app
features
from
global
navigation

Di Digital Wireframes

After ideating and
drafting some paper
wireframes, I created
initial designs for the

Pawmily app. These
designs focused on
finding a pet by either
using the search
function or by browsing
through categories.

Suggested pets near the
user’'s location is also
included for easier and
faster browsing.



Starting the Design

./l\. Low-fidelity prototype
p-o

To prepare for wusability
testing, I Created a Register /L... Location uomeigh-g-eeawh\\ Fiter g PetProgje  Scheduloa.. Appligon  BookigDe.. Dirccligge  Favorites Chat Profile Notifications
low-fidelity prototype 1 - === R ) R
that connected the user - o =Xy =Fe] =" | E S - < B

G Y . i —— 5 =
flow of finding a pet, _Jn:f‘ ~.:, :
filling up an application Sk A
form and scheduling of the gy [egiel | ofrd
adoption date. “ : 4 / -
View Pawmily’s == - (L | |y =
low-fidelity prototype. il .

l.v Applichfor] ...
_-‘ Z



https://xd.adobe.com/view/e0fdc8a6-10fc-4c73-82c5-e126bcae88e0-b5ae/
https://xd.adobe.com/view/e0fdc8a6-10fc-4c73-82c5-e126bcae88e0-b5ae/

Starting the Design

3 - Usability study: Parameters

| —

Study type Location
Unmoderated usability study |A! Philippines, remote
Participants Length
@ 20-30 minutes

10 participants




Starting the Design

&= Usability study: Findings

These were the main findings uncovered by the usability study:

People would like to have a read

REdd Section section that would be beneficial in
giving more awareness to adoption

People want a range limit based
from the user’s location

App"cﬂtion People preferred a calendar type clickable
option on the appointment date field and

f0r111 an additional option of reservation of pet
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Refining the
Design

e Mockups

e High-fidelity
prototype

e Accessibility




Refining the Design

Hi, username!

v

Hi, Jane Doe!

Location v

©Q Philippines

LOCATION v MAX RANGE: 1 Ran e
Katipunan Valley 4— g

‘r" Mockups

. limit
0 Find your new Friend * Find your new pawmily
Based on the insights I [a s & €% ‘Search 0
from the usability 3 =)
q q Dogs Cats 5 29 Allkinds ogs 7 Cate
studies, I applied 'la; “ 4:7; [..Auk d] [@Dg ] [ 07 cat
deSIQn ChangeS llke > Pets Near You > Discovery(our (_Tipsfgrfitrs(
. . new pe ime adopters
incorporating a range H =
1limit based from the = — Maroy hs ound hr <+
user's location and 2 o e Read
. . %) a
w [=——] C .
adding a read section on 5 4 saeilon
the home page. o C Pets Near You
| -
o b
Y-
o 4
= <

LS inn
e 6 o o & a a
h Fi Profile
Home Search Favorites Chat Profile S avorites rofile




Refining the Design

&«

. We're almost there!

You decided to adopt Coco

Coco

Lorem ipsum dolor sit amet. p .
Et dolores illo qui facere / \
totam 33 eveniet ratione /4

Please fill up the application form below
carefully and accurately as you can.

Reserve
Not sure yet? Reserve for 24 hours 4—

r" Mockups

n
L n
Additional design ] Applicationform 3 for 24
. . . Application f
changes including adding 3 Jane Doe o Pplocon forn hours
a “Reserve for 24 hours” s ’ Pl Lo
. . . 0123456789 w e
option and incorporating > . e
a Cca le n d ar t y p e t: user@email.com 'I':;
clickable option in the . _ — -+
Appointment Date field o |  Foeeniewin a
p p * 8 :'ve alwayts;‘wanteg a‘nev:’pe:. 1 think 8 C a 1 en d ar
'm more an rea 0 adopt one. .
= ’ S clickable
o - option
(@]
qq_) Appointment Date i
2 <

’2022-06-01 D‘

oot

e 6 o o o 2 - ¢
h Fi hi
Home Search Favorites Chat Profile Seare! pores Gl




Mockups

. Refining the Design

Pawmily

LOCATION v
Katipunan Valley

".‘ Q Search

Search Results for “Pomeranian”

Pawmily

Bringing joy to our own homes

EMAIL
user@gmail.com

Pepper

9 320m

PASSWORD

e e

O Remember me Forgot Password?
ik 3
Login instantly with i o ali o

000

Y a3om

e =
Pg_r__

9 a70m

Don't have an account? Signup now

Favorites.

@ 2

Profile

Coco

Pomeranian
f250m

|
Sex Age ‘ Weight

Female 2years 5kg

Information

Coco is a cute white Pomeranian, who recently came
to our local animal control shelter. She is bubbly,

E Q” Adopt Coco

Not sure yet? Reserve for 24 hours

@ 2

Favorites Profile

To Aurora Blvd. Katipunan Valley, Loyola
Heights, Quezon City

TIME DISTANCE METHOD
5 min 250m Car -

Go Back Home

@ 2

Favorites Profile




Refining the Design

aaaaaaaa

i /l‘\. High-fidelity prototype ==

The high-fidelity
prototype followed the zu:;’ pem’»m aaaaaaaaaaaaa — — iai jons
same user flow as the R PJ 1gu5?\\

low-fidelity prototype,
including design changes
made after the wusability
study.

View Pawmily's
high-fidelity prototype.

el



https://xd.adobe.com/view/579b9e5d-2764-429f-a290-6309b46b4239-02c8/
https://xd.adobe.com/view/579b9e5d-2764-429f-a290-6309b46b4239-02c8/

01

Provided a speech
recognition
feature in the
easy search
function for users
who have mobility
impairments to
use.

Refining the Design

qT>»

02

Used icons and

labels to help

make navigation
easier.

~ Accessibility considerations

03

Provided access to
users who are
vision impaired
through adding alt
text to images for
screen readers.

04

Used detailed
imagery for food
orders,
ingredients to
help all users
better understand
the designs.
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Responsive
Design

e Information
architecture
e Responsive design




j Sitemap

With the app designs
completed, I started
working on designing the
responsive website. I used

the Pawmily sitemap as
guide to the
organizational structure

of each screen’'s design to
ensure a cohesive and
consistent experience
across devices.

Responsive Design

HOMEPAGE

Adnption)

Process

i

Resources

4

) @EED ¢

Account

4

Animal Welfare
Laws

Pet facts and
Trivia

Post-
Adoption
Support

i

| Listof Shelters

Donate

Volunteer

Partner with us

Search
Results

Notifications

Messages

Settings

L| My adoptions




The designs for
screen size
variation included
mobile, tablet and
desktop. I
optimized the
designs to fit
specific user
needs of each
device and screen
size.

Responsive Design

Tablet

Planning on Expanding
Your Pawmily?

adding an i till
deciding which one to adopt? Take up our quiz to know
which petis the best for you!

O @rvesws | Wlrwsscn | S emaners

Find Pets Near You

9 3a0m

Why Adopt, Not Shop

Adopting a pet helps you savea ife!
Most of these pets came from

shelters are a great way to give them
asecond chanceinife.

930 Pawnmily Adopt About Resources GetInvolved Log-in/SignUp Q.

Your Pawmily?

the best for you!

Find Pets Near You

f o Pa—mm 7 = \

Planning on
Expanding Your
Pawmily?

Interested in adding a new family
member? Still deciding which one to
adopt? Take up our quiz to know
‘which pet s the best for you!

ots

Marcy

'z:;'Pawm/ Adopt About Resources Get Involved

Planning on Expanding

Interested in adding a new family member? Still deciding
which one to adopt? Take up our quiz to know which pet is

@ Enter your location @) Find a dog M Find a cat :: Find other pets

Desktop

Log-in/SignUp Q

Mobile
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/ e Takeaways
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Takeaways

@/ Impact

Users shared that the app
encourages more people to adopt
pets and is effective in sharing
awareness of pet adoption in
general.

One quote from peer feedback:

The app 1is very straightforward

and makes the process of pet
adoption easier. The app helps
spread awareness about pet

adoption effectively.”

|| what 1 learned

Going through the process from
research to wireframes to final
iterations taught me a lot about what
first time pet adopters were looking
for. User testing of the high
fidelity prototype showed that most
of users could easily search and
browse for a specific dog, and
schedule an in-person appointment
with them quickly. Each step of the
design process helped me come up with
solutions that were both useful and
feasible in aligning with each
specific user needs.



Conduct another round of
usability studies to
validate whether the
pain points users
experienced have been
effectively addressed.

Next steps

Add more educational
resources for wusers to
learn more about pet
adoption.

Conduct more research on
how successful the app
is 1in raising awareness
on pet adoption.



Let’s connect

Thank you for your time reviewing my work on the Pawmily app!
If you'd like to see more or get in touch, my contact information is
provided below.

—1
¥B

Email: admin@quylaine.link

Website: https://quylaine.link



mailto:admin@guylaine.link
https://guylaine.link

