
Designing a website for MM2H (Malaysia My Second Home) nationals requires a balance of 
professional authority and welcoming hospitality. Since your primary product is Hong Leong 
Assurance (HLA), which is a highly trusted local brand, your website should emphasize 
"Seamless Compliance" and "Premium Protection." 

Below is a strategic guide on the design and SEO/Google Ads strategy for your insurance 
website. 

 

1. Website Design Strategy: The "Expat First" Approach 
MM2H applicants are often high-net-worth individuals (Platinum/Gold tiers) or retirees (Silver 
tier). They value clarity, trust, and speed. 

A. Trust-Building Elements 
●​ The "Compliance" Badge: Explicitly state that your HLA policies meet the latest 2026 

Immigration Department requirements (e.g., meeting the minimum RM 80,000 
coverage for medical insurance). 

●​ Localized Social Proof: Use testimonials or "As Seen In" logos related to the expat 
community or MM2H agencies. 

●​ Clear Hierarchy: * Hero Section: A clear headline like "Secure Your MM2H Future with 
Malaysia's Most Trusted Medical Coverage." 

○​ The Problem/Solution: Clearly explain that medical insurance is a mandatory 
requirement for the visa, and you provide the exact documentation needed. 

B. Interactive Features 
●​ The Tier Filter: Create a simple tool where users select their MM2H tier (Platinum, Gold, 

Silver, or SEZ/SFZ) and age. The website should then display the specific HLA plans 
that fit their profile. 

●​ WhatsApp Integration: MM2H nationals often prefer direct communication. A floating 
WhatsApp button is essential for quick consultations. 

●​ Downloadable Checklist: Offer a free PDF "2026 MM2H Medical & Insurance 
Checklist" in exchange for their email address. 

 

2. Keywords & SEO: "Solving the Search Intent" 
MM2H nationals aren't just searching for "insurance." They are searching for solutions to visa 
requirements. 

Primary Keywords (High Volume) 
●​ MM2H medical insurance Malaysia 2026 



●​ mandatory health insurance for MM2H visa 
●​ Hong Leong Assurance MM2H coverage 
●​ best medical insurance for expats in Malaysia 

Long-Tail Keywords (High Conversion) 
●​ how to meet MM2H medical insurance requirements 
●​ HLA medical card for MM2H applicants 
●​ insurance for MM2H Silver vs Gold tier 
●​ cost of medical insurance for MM2H retirees 

 

3. Google Ads Strategy: Targeted Campaigns 
For Google Ads, focus on Location and Intent. 

●​ Geographic Targeting: Target countries with the highest MM2H application rates: 
China, Taiwan, Hong Kong, Singapore, UK, and USA. 

●​ Ad Copy Hook: * Headline 1: "Official MM2H Medical Insurance" 
○​ Headline 2: "HLA Plans - 100% Visa Approval Rate" 
○​ Description: "Meet all 2026 MM2H medical requirements instantly. Get your HLA 

policy and medical report today. Expert assistance for all tiers." 
●​ Sitelink Extensions: Use extensions like "Download 2026 Requirements," "View 

Platinum Tier Plans," and "Chat with an Agent." 

 

4. Key Terminology to Use (SEO & Copy) 
To "ease the search part," use words that reflect the exact language used in official government 
circulars and expat forums: 

Use This Term Why? 

"Conditional Approval" This is the stage where they MUST buy insurance. 



"Letter of Intent" A common MM2H document they are already thinking 
about. 

"Cashless 
Hospitalization" 

A major selling point for HLA Major Medi II plans. 

"Tier-Specific Coverage" Shows you understand the 2026 tiered system 
(Platinum/Gold/Silver). 

"Immigration Compliant" Gives them peace of mind that the policy won't be rejected. 

 
 

 

Instead of 
"HLA"... 

Use This Terminology Why it works for SEO 

HLA Medical 
Card 

"Visa-Compliant Medical 
Shield" 

Targets the "compliance" search 
intent. 

HLA Major Medi "Full-Hospitalization Expat 
Plan" 

Describes the function clearly. 



HLA Life 
Insurance 

"Family Legacy & Asset 
Protection" 

Appeals to the "Silver/Gold" tier 
wealth. 

HLA Policy "Certified MM2H Health Proof" Focuses on the "Proof" needed for 
the visa. 

 

To position yourself as a premier independent consultant for MM2H nationals without relying on 
a corporate brand name, your "Why Choose Us" section must focus on three pillars: Expertise 
in Regulations, Speed of Documentation, and Expat-Centric Service. 

Here is a high-converting draft you can use for your website. 

 

Why Partner With Us for Your MM2H Journey? 
Navigating the 2026 MM2H insurance requirements can be complex. As independent specialists 
in Malaysian residency protection, we bridge the gap between official government mandates 
and your peace of mind. 

1. 100% Immigration-Compliant Solutions 
We don't just provide "insurance"—we provide the exact documentation required by the Ministry. 
Whether you are applying for the Platinum, Gold, or Silver tier, our plans are pre-vetted to 
meet the mandatory RM 80,000+ medical coverage and age-specific criteria, ensuring a smooth 
visa endorsement. 

2. Tier-Specific Expertise 
The requirements for a 20-year Platinum holder differ vastly from a 5-year Silver retiree. We 
offer tailored consultations to ensure you aren't overpaying for coverage you don't need, while 
still maintaining the "Platinum-Standard" care you expect in Malaysia. 

3. Priority Hospital Access 
Our selected plans grant you "Cashless Admission" to Malaysia's top-tier private medical 
institutions, including Gleneagles, Prince Court, and Pantai Hospitals. We ensure that if you 
need care, your only focus is recovery—not paperwork or upfront payments. 

4. Dedicated Local Liaison 



Being an expat in a new country shouldn't feel isolating. We act as your local advocate. From 
annual renewals to navigating the Malaysian healthcare system, our team is just a WhatsApp 
message away. We speak your language and understand your needs. 

5. Fast-Track Documentation 
Time is of the essence when your "Conditional Approval" letter arrives. We specialize in rapid 
policy issuance, providing you with the digital and physical certificates needed for your 
Immigration Department appointment within 24 to 48 hours. 

 

Strategic Tips for This Section 
●​ The "Consultant" Persona: Use phrases like "We bridge the gap" or "Your local 

advocate." This makes you a partner in their relocation, not just a salesperson. 
●​ Visual Trust Signals: Use icons representing a Shield (Protection), a Stamp 

(Compliance), and a Clock (Speed). 
●​ The "Gap" Strategy: MM2H holders often worry about their home-country insurance not 

being accepted. Use copy like: "While international plans may falter at local counters, 
our residency-specific coverage is recognized by every major private hospital in 
Malaysia." 

 
An FAQ section is a powerful SEO tool. By answering the specific questions expats type into 
Google (long-tail keywords), you can drive organic traffic directly to your site without paying for 
every click. 

Here is a professionally structured FAQ section designed to boost your search rankings while 
maintaining your brand-neutral, expert persona. 

 

MM2H Insurance: Frequently Asked Questions 
Q1: Is medical insurance mandatory for the MM2H visa in 2026? 
Yes. All principal applicants and their dependents (spouse and children) under the age of 60 
are required to have a valid medical insurance policy from a Malaysian-licensed insurer. This is 
a prerequisite for the visa endorsement after you receive your "Conditional Approval Letter." 

Q2: What is the minimum coverage required for MM2H medical insurance? 
While the Immigration Department's requirements can vary by tier, a standard benchmark for 
2026 is a minimum annual limit of RM 80,000 to RM 100,000. Our specialized plans are 
pre-vetted to ensure they exceed these requirements for all tiers (Platinum, Gold, and Silver). 

Q3: Can I use my international health insurance for my MM2H application? 



In most cases, the Malaysian Immigration Department requires a local policy from a Malaysian 
insurance provider. While some international plans may be accepted if they have a local 
representative, they often lack the "Cashless Admission" feature at Malaysian private hospitals. 
We recommend a local residency-specific plan to ensure 100% acceptance at the visa counter. 

Q4: Do applicants over 60 years old need insurance? 
For applicants aged 60 and above, the medical insurance requirement is generally 
discretionary. However, due to the high cost of private healthcare in Malaysia, most MM2H 
holders over 60 still choose to maintain a local policy for peace of mind. Note: We offer 
specialized "Senior-Entry" plans that provide coverage for retirees. 

Q5: How quickly can I get the insurance certificate for my immigration 
appointment? 
We understand the urgency of the "Conditional Approval" window. Once you select a plan and 
complete the digital application, we can usually provide your e-Certificate and Policy 
Schedule within 24 to 48 hours, ready for your submission to the MM2H One-Stop Centre. 

Q6: Does the insurance cover my dependents too? 
Yes. We provide "Family-Bundle" solutions that cover the principal applicant, spouse, and 
children under one umbrella. This ensures that the entire family meets the visa requirements 
simultaneously. 

 

How to Optimize This for SEO 
To "ease the search part" as you mentioned, follow these technical tips for your website: 

1.​ Use Schema Markup: Ask your web developer to add "FAQ Schema" to this page. This 
tells Google exactly what the questions and answers are, which can result in your FAQs 
appearing directly on the Google Search results page (Rich Snippets). 

2.​ Internal Linking: In each answer, include a link to your "Contact Us" or "Get a Quote" 
page. 

○​ Example: "For a personalized quote that meets the Silver Tier requirements, click 
here." 

3.​ Local Keywords: Use the names of popular expat areas in your content or metadata, 
such as "MM2H Insurance Kuala Lumpur," "Expat Healthcare Penang," or "Medical 
Cover for MM2H in Johor Bahru." 

 
Absolutely. While you are focusing on the MM2H market, the broader "General Expatriate" 
market in Malaysia is actually a huge opportunity for your website. 

In Malaysia, the rule is simple: Citizens get subsidies; non-citizens pay the "Full Rate." 

https://www.google.com/search?q=%23
https://www.google.com/search?q=%23


Here is the breakdown of why medical coverage is a non-negotiable for expatriates, which you 
can use as "Education Content" on your site to draw in search traffic: 

 
1. The "Full Rate" Reality (Public Hospitals) 
Unlike locals who pay RM 1 to RM 5 for outpatient care, expats are charged the "Foreigner 
Rate" at government hospitals. Even though public care is excellent, the out-of-pocket costs for 
foreigners are significantly higher than for locals. 

●​ SEO Angle: Use keywords like "Private vs Public Hospital costs for Expats in Malaysia" 
to attract people researching their move. 

2. The "Private Hospital" Standard 
Most expatriates (and MM2H holders) prefer private hospitals (like Pantai, Gleneagles, or 
Sunway) for faster service and English-speaking staff. However, these hospitals are expensive. 
Without a medical card, a simple surgery can easily cost RM 30,000 to RM 60,000. 

●​ The "Deposit" Issue: Most private hospitals require a large cash deposit (RM 
5,000–RM 10,000) upon admission. Your website should highlight that your plans 
provide a Guarantee Letter (GL), which waives this deposit. 

3. Mandatory Schemes (FWHS/SPIKPA) 
For expats on an Employment Pass (EP), many are legally required to be covered under the 
Foreign Worker Hospitalization and Surgical Scheme (SKHPPA). However, the coverage is very 
low (usually capped at RM 10,000–RM 20,000). 

●​ The Upsell: You can market your plans as "Top-Up Insurance" for corporate expats 
whose company insurance isn't enough for major illnesses. 

4. Visa Renewals 
Even for non-MM2H visas (like the Student Pass or certain Work Permits), proof of insurance is 
often a requirement for renewal. If their policy lapses, their visa renewal can be rejected. 

 

Website Content Idea: "The Expat Safety Comparison" 
To "ease the search" for general expats, you could add a table like this to your site: 

Feature Public Hospital 
(Foreigner) 

Private Hospital 
(Self-Pay) 

Our Residency Plan 



Wait Times Long (Hours/Days) Short (Minutes/Hours) Priority Access 

Cost Mid-Range (Paid in 
Full) 

High (Paid in Full) Cashless / Fully 
Covered 

Admission Upfront Deposit Upfront Deposit (High) No Deposit (With 
GL) 

Room Type Wards (Shared) Private Room Single Private 
Room 

 
Strategy for your Website Name/URL 
Since you are targeting both MM2H and general expats without using the brand name, consider 
a domain or brand name like: 

●​ https://www.google.com/search?q=ResideProtectMalaysia.com 
●​ https://www.google.com/search?q=MyExpatInsurance.com.my 
●​ https://www.google.com/search?q=MM2H-Shield.com 

 

 

 

 

 

 

 



Building Verictus.com as a brand-neutral powerhouse for STIO MARK is a sophisticated move. 
Since you are focusing on the intersection of Insurance (MM2H/Expat) and Mortgage Loans, 
your website needs to act as a "Residency Financial Concierge." 

 

 

Phase 1: Structure & Page Flow (User Journey) 
The goal is to move a user from "I am confused by Malaysian requirements" to "Verictus will 
handle it for me." 

1. The Homepage: The Trust Builder 
●​ Hero Section: A clean, high-end image of the Malaysian skyline (KLCC or Penang). 

○​ Headline: Seamless Financial Solutions for Your Life in Malaysia. 
○​ Sub-headline: Independent Expertise in Visa-Compliant Insurance & Premium 

Mortgage Financing for MM2H Nationals and Global Expatriates. 
●​ The "Two Pillars" Section: Visual cards for Insurance and Mortgage Loans. 
●​ The "Verified Success" Section: Statistics on how many successful MM2H insurance 

certifications you've processed. 

2. The MM2H Insurance Pillar (Specific Page) 
●​ Tier-Based Solutions: Separate sections for Platinum, Gold, and Silver tiers. Each 

tier has different property and medical requirements—showing you know this builds 
instant authority. 

●​ "Conditional Approval" Fast-Track: A clear call-to-action (CTA) for those who just got 
their approval letter and need insurance within 48 hours. 

3. The Mortgage & Financing Pillar (Specific Page) 
●​ Expat-Friendly Loans: Explain that while many banks are hesitant, you specialize in 

securing 70%–80% Margin of Finance (MOF) for foreign buyers. 
●​ The "Bundle" Value: "Get your property loan and mandatory mortgage insurance 

(MRTA/MLTA) under one roof." 

4. Resource Center (The Blog/Guide) 
●​ This is where your knowledge lives. Write guides like: "Purchasing Property in 2026: The 

New MM2H Rules." 

 

Phase 2: What to Write (Content Strategy) 



Instead of "Sales Talk," use "Problem-Solving Talk." 

●​ Step 1: Focus on Compliance. Use phrases like: "Our policies are pre-vetted by 
MOTAC and Immigration," and "Meet the RM 80,000 minimum medical coverage 
requirement instantly." 

●​ Step 2: Focus on Speed. Expats are often on a tight timeline. Write: "Digital certificates 
issued within 24 hours for your immigration appointment." 

●​ Step 3: Focus on Local Insight. Write about the hospital networks (Pantai, Gleneagles) 
and the credit assessment process for foreigners in Malaysia. 

 

Phase 3: The SEO Engine (Back-End) 
This is what happens "behind the curtain" to ensure Google finds you when an expat in London 
or Hong Kong searches for help. 

A. Technical SEO (The Foundation) 
●​ Fast Loading: Use a clean WordPress theme or a custom build. If the site is slow, 

high-net-worth users will leave. 
●​ Mobile-First: 70% of expats will browse your site on their phones while researching. 
●​ SSL Certificate: Mandatory for a financial site. It must show the "Padlock" icon in the 

browser. 

B. Strategic Keyword Mapping 
Don't just use "Insurance." Embed these "Search Intent" keywords into your meta-tags and 
headers: 

●​ MM2H mortgage loan 2026 
●​ Foreigner home financing Malaysia 
●​ Medical insurance for MM2H Gold Tier 
●​ Cashless medical card for expats Malaysia 
●​ Mortgage reducing term assurance (MRTA) for foreigners 

C. Local SEO & Backlinks 
●​ Google Business Profile: Even though you are online, list your office (Rawang/Johor) 

to show you are a real Malaysian entity. 
●​ The "Expat Loop": Try to get your link on expat forums or MM2H news sites. This tells 

Google you are a "Trusted Source" in this specific niche. 

 

Phase 4: How to Start (Week-by-Week) 



●​ Week 1: Register Verictus.com and set up professional emails (e.g., 
consult@verictus.com). 

●​ Week 2: Finalize your "Service Packages" (e.g., The MM2H Essentials Bundle). 
●​ Week 3: Build the 4 core pages (Home, Insurance, Mortgage, About). 
●​ Week 4: Launch the "WhatsApp for Consultation" feature and run your first Google Ad 

targeting "MM2H Conditional Approval" searches. 

 
Offering a high-value "Lead Magnet" is the most effective way to turn anonymous website 
visitors into warm leads. For Verictus.com, a comprehensive checklist is perfect because 
MM2H applicants are often overwhelmed by the new 2026 tiered requirements. 

By offering this PDF in exchange for their name and email, you build an immediate database of 
high-net-worth individuals. 

 

The Lead Magnet: "The 2026 MM2H Residency & 
Financing Roadmap" 
Cover Page Idea 

●​ Title: The Complete 2026 MM2H Checklist: From Conditional Approval to Your New 
Home. 

●​ Subtitle: 50+ Critical Steps for Insurance Compliance, Tier-Specific Banking, and 
Mortgage Approval. 

●​ Visual: A professional, gold-embossed seal that says "Verictus Verified." 

 

What’s Inside the Checklist (Content Strategy) 
Section 1: The New 4-Tier Financial Requirements 
A quick-glance table helping them verify they have the right USD funds for their chosen tier: 

●​ Platinum: USD 1,000,000 Fixed Deposit | RM 2,000,000 Min. Property. 
●​ Gold: USD 500,000 Fixed Deposit | RM 1,000,000 Min. Property. 
●​ Silver: USD 150,000 Fixed Deposit | RM 600,000 Min. Property. 
●​ SEZ/SFZ: Specialized rates for zones like Forest City. 

Section 2: The Mandatory Insurance Checklist 
●​ [ ] Policy must be from a Malaysian-licensed insurer. 
●​ [ ] Minimum Medical Coverage: RM 80,000 (pre-vetted for visa approval). 
●​ [ ] "Cashless Admission" enabled for top private hospitals (Gleneagles, Pantai, etc.). 
●​ [ ] Includes digital "e-Certificate" for immediate Immigration submission. 



●​ [ ] Coverage for all dependents (spouse/children/parents) under one umbrella. 

Section 3: The Mortgage & Property Roadmap 
●​ [ ] State Threshold Check: Verify if your target state (Selangor, KL, Johor) has a higher 

minimum price than your MM2H tier. 
●​ [ ] Loan Margin Guide: Expect 60%–80% Margin of Finance (MOF) as a foreigner. 
●​ [ ] Document Prep: 3–6 months of stamped bank statements and proof of offshore 

income. 
●​ [ ] MRTA/MLTA: Mandatory mortgage life insurance requirement for loan approval. 

Section 4: The "Final Mile" Timeline 
●​ Day 1-30: Secure Conditional Approval Letter (CAL). 
●​ Day 31-45: Transfer Fixed Deposit & secure Medical Insurance via Verictus. 
●​ Day 46-60: Medical check-up in Malaysia & Visa Endorsement. 
●​ Month 2-12: Compulsory property purchase and mortgage finalization. 

 

How to Position This on Verictus.com 
1.​ The "Pop-Up" or "Sidebar": 

○​ Headline: "Don't Risk a Visa Rejection." 
○​ Body: "Download our exclusive 2026 MM2H Checklist to ensure your Insurance 

and Mortgage applications meet every new government mandate." 
○​ Button: "Send Me the Free Roadmap." 

2.​ The "Thank You" Email (Automation): 
○​ As soon as they download it, send an automated email: 
○​ "Hi [Name], I'm the lead consultant at Verictus. I noticed you're preparing for your 

MM2H journey. Most of our clients find that securing the right medical insurance 
is the hardest 'hidden' step. Would you like a 5-minute call to see which plan fits 
your tier?" 

 
Next Step 
Would you like me to write the specific "Contact Us" form fields for your website to ensure 
you collect the right data (e.g., their MM2H Tier, Country of Origin, and Property Budget) from 
the very first click? 

 

 



For Verictus.com, SEO isn't just about keywords; it's about Authority. In the financial and 
insurance world (known as YMYL—Your Money, Your Life), Google uses a strict "E-E-A-T" 
(Experience, Expertise, Authoritativeness, Trust) standard to rank websites. 

Here is the "backhand" strategy to ensure Verictus outranks the competition without relying on 
brand-name keywords. 

 

1. The SEO "Backhand" Strategy (Technical & Engine) 
A. Topic Clusters (Not Just Keywords) 
Instead of writing 10 random articles, build "Pillar Pages" for each of your two core services 
(Insurance & Mortgage). 

●​ The Pillar: Ultimate Guide to MM2H Financial Compliance in 2026. 
●​ The Clusters: 5-6 smaller articles linking back to the pillar (e.g., "Silver Tier Property 

Rules," "How to Secure an Expat Mortgage," "Mandatory Medical Insurance FAQs"). 
●​ Why? This tells Google that Verictus is a "Subject Matter Expert" on the entire topic, not 

just trying to rank for a single word. 

B. Generative Engine Optimization (GEO) 
In 2026, many people use AI (like Gemini or ChatGPT) to find info. To be the "source" the AI 
quotes: 

●​ Use Direct "Citable" Statements: Write clear, 2-3 sentence summaries of complex 
rules. 

●​ Q&A Formatting: Structure your headers as questions (e.g., "What is the minimum 
medical coverage for MM2H Platinum?") followed by a direct answer. 

C. Local SEO for Trust 
Even though you are digital, your Google Business Profile (linked to your Rawang/Johor 
offices) is a massive trust signal. 

●​ Back-end: Use LocalBusiness Schema Markup. This is a piece of code that tells 
Google your exact address, phone number, and service area (Malaysia/Global) so you 
show up in "Near Me" searches for expats already in the country. 

D. Technical "Speed" (Core Web Vitals) 
Google now prioritizes INP (Interaction to Next Paint). If your website feels "heavy" or slow to 
respond when a user clicks a button, you will drop in rankings. Keep the code clean and use a 
dedicated high-speed server. 

 



2. About Verictus (The Brand Story) 
The "About Us" page is the most visited page for high-net-worth individuals. They want to know 
who is behind the brand. Since STIO MARK is the operating entity, we frame it as the "Engine 
of Expertise." 

Page Title: The Verictus Standard: Bridging Local Expertise with Global 
Ambition 
The Mission 

At Verictus, we believe that relocating to Malaysia should be a milestone of success, not a maze 
of paperwork. As the specialized financial consulting arm of STIO MARK, our mission is to 
provide the "Golden Thread" of continuity for MM2H nationals and global expatriates—securing 
your residency through pre-vetted insurance and premium home financing. 

Our Heritage: The STIO MARK Foundation 

Born from the specialized financial consultancy of STIO MARK, Verictus was established to 
solve a specific problem: the "Complexity Gap." While many agencies provide visas, few 
understand the deep financial mechanics of Malaysian insurance laws and the intricacies of the 
2026 property financing landscape. 

Why "Verictus"? 

Our name is derived from the pursuit of Veracity (Truth) and Victus (Living). We are committed 
to transparent, independent advice that puts the client’s long-term residency security above 
corporate quotas. 

What Sets Us Together 

●​ Independent Authority: We don't represent just one brand; we represent the result. 
We select only the plans that meet the strict 2026 Immigration Department mandates. 

●​ End-to-End Connectivity: We are one of the few firms that can synchronize your 
mandatory medical insurance with your mortgage protection (MRTA) and property loan, 
ensuring no document is missed. 

●​ Proactive Protection: We don't just secure your visa today; we manage your renewals 
and claims for the 5, 15, or 20 years you call Malaysia home. 

 
SEO Tip for the "About" Page 
Include a "Founder's Note" or "Meet the Team" section with real names and professional 
backgrounds. Google's 2026 algorithm heavily rewards "Human-in-the-loop" content. Linking to 
your professional LinkedIn profile from this page is a major "Expertise" signal. 



This Technical Brief provides a comprehensive roadmap for the development, content strategy, 
and SEO optimization of Verictus.com. It is designed to be handed directly to website and SEO 
developers to ensure the brand-neutral, high-authority vision for STIO MARK is executed 
accurately. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



Technical Brief: Verictus.com 
Development & SEO Strategy 
1. Project Overview 

●​ Brand Name: Verictus (Operating under STIO MARK). 
●​ Target Audience: MM2H (Malaysia My Second Home) applicants (Platinum, Gold, 

Silver tiers) and general expatriates. 
●​ Core Services: Visa-compliant Medical Insurance, Life Protection, and Mortgage 

Financing for non-citizens. 
●​ Primary Goal: To position Verictus as an independent, expert residency financial 

consultancy that simplifies 2026 government mandates. 

 

2. Website Structure & User Experience (UX) 
The site must prioritize Professionalism, Trust, and Speed. 

A. Sitemap & Page Hierarchy 
1.​ Homepage: High-end visual "Residency Concierge" focus. Clear split between 

Insurance and Mortgages. 
2.​ Insurance Pillar Page: * Sub-sections for MM2H Tiers (Platinum/Gold/Silver). 

○​ Focus on "Visa-Ready" certification. 
3.​ Mortgage Pillar Page: * Focus on 70%–80% Margin of Finance for foreigners. 

○​ Integration of MRTA/MLTA requirements. 
4.​ About Verictus: Brand story highlighting the independence from corporate quotas and 

the link to STIO MARK. 
5.​ Resource Center (Blog): Expert guides (e.g., "Purchasing Property in 2026"). 
6.​ Contact Us: Advanced qualification form (details below). 

B. Conversion Elements 
●​ Lead Magnet: A downloadable PDF titled "The 2026 MM2H Residency & Financing 

Roadmap." 
●​ WhatsApp Integration: Floating action button for direct consultation. 
●​ No "Brand" Names: The site should remain brand-neutral, focusing on 

"Immigration-Approved" and "Tier-Specific" solutions rather than specific provider 
names. 

 

3. Copywriting & Messaging Guidelines 



Use "Authority Voice" and 2026-specific terminology to ease search intent. 

●​ Key Terms to Use: "Visa-Compliant Medical Shield," "Cashless Admission," "Guarantee 
Letter (GL)," "Instant Liquidity," "Inflation-Proof Coverage," and "Tier-Specific 
Compliance." 

●​ Pillar Messaging: 
○​ Medical: Emphasize meeting the RM 80,000 minimum limit and bypassing the 

16% medical inflation. 
○​ Life/Mortgage: Focus on preventing "Frozen Assets" during probate and securing 

the family home via MLTA/MRTA. 

 

4. Lead Generation & Form Logic 
The "Contact Us" form must act as a qualification tool. 

●​ Required Fields: 
1.​ Name & WhatsApp (with Country Code). 
2.​ MM2H Tier (Platinum, Gold, Silver, SEZ/SFZ, or General Expat). 
3.​ Visa Status (e.g., "Have you received your Conditional Approval Letter?"). 
4.​ Scheduling: "Preferred Call Date" and "Time Window" 

(Morning/Afternoon/Evening). 
●​ Automation: Redirect to a "Thank You" page for conversion tracking and trigger an 

immediate automated confirmation email. 

 

5. The SEO "Backhand" Strategy (Technical & Content) 
A. Technical SEO 

●​ Speed: Target a high INP (Interaction to Next Paint) score and mobile-first 
optimization. 

●​ Security: SSL Certificate is mandatory. 
●​ Schema Markup (JSON-LD): 

○​ FinancialService Schema: Verifies legitimacy. 
○​ LocalBusiness Schema: Linked to Malaysian offices (Rawage/Johor). 
○​ FAQ Schema: For "Rich Snippets" on Google Search pages. 
○​ Speakable Schema: For AI/Voice search compatibility. 

B. Keyword Strategy 
●​ Primary Keywords: MM2H medical insurance Malaysia 2026, mandatory health 

insurance for MM2H visa, foreigner home financing Malaysia. 



●​ Long-Tail/Intent Keywords: MM2H insurance requirements for Silver Tier, cost of 
medical card for expats in Malaysia, how to meet MM2H medical insurance 
requirements, MM2H mortgage loan 2026. 

C. Topic Clusters 
Build "Pillar Pages" for Insurance and Mortgages, with internal links from blog posts to these 
pillars to establish E-E-A-T (Experience, Expertise, Authoritativeness, Trust). 

 

6. 30-Day Launch Roadmap 
●​ Week 1 (Foundations): Technical setup of Verictus.com, core page builds, and 

SSL/Email configuration. 
●​ Week 2 (Compliance Content): Launch Tier-Comparison guides and index the 

Insurance Pillar. 
●​ Week 3 (Authority Content): Launch "Expat Risk" articles (Medical Inflation/Frozen 

Assets). 
●​ Week 4 (Conversion Focus): Launch Mortgage guides, final form testing, and 

force-indexing in Google Search Console. 

 

7. Developer Notes 
●​ Form Redirects: Ensure the form redirects to a unique URL for conversion pixel 

tracking (Google Ads/Meta). 
●​ Brand Neutrality: Ensure no specific insurance provider logos or names are hard-coded 

into the design templates. 
●​ Call to Action: Every informational page must conclude with a CTA to "Book a 2026 

Compliance Audit." 

 

 

 

 

 

 



 

 

PROJECT BRIEF: VERICTUS.COM 
Project Entity: STIO MARK WORLDWIDE 

Target Market: MM2H (Platinum, Gold, Silver) & Global Expatriates 

Brand Identity: Independent, Brand-Neutral Residency Financial Consultancy 

 

1. CORE WEBSITE STRUCTURE (UX) 
The website must be high-authority, minimalist, and mobile-responsive. 

●​ Homepage: A "Residency Concierge" focus. Hero section must highlight "Compliance & 
Protection." 

●​ The Insurance Pillar: Break down by MM2H Tiers (Platinum/Gold/Silver). Focus on the 
2026 mandate of RM 80,000+ medical coverage. 

●​ The Mortgage Pillar: Target 70%–80% Margin of Finance (MOF) for foreigners. Link to 
MRTA/MLTA insurance. 

●​ Lead Magnet: A "2026 MM2H Residency & Financing Roadmap" PDF download to 
collect emails. 

●​ WhatsApp Integration: Floating button for immediate consultations. 

 

2. CONTACT FORM & LEAD QUALIFICATION 
The "Contact Us" form must capture the following to qualify leads before calling: 

1.​ Name & WhatsApp (with Country Code). 
2.​ MM2H Tier: (Platinum, Gold, Silver, SEZ/SFZ, or General Expat). 
3.​ Approval Status: "Have you received your Conditional Approval Letter?" 
4.​ Booking: "Preferred Date" and "Time Window" (Morning/Afternoon/Evening) for a call. 

 

3. SEO STRATEGY (THE "BACKHAND") 
The developer must implement these technical SEO elements: 

●​ Keywords (Primary): MM2H medical insurance Malaysia 2026, mandatory health 
insurance for MM2H visa, foreigner home financing Malaysia. 

●​ Keywords (Long-Tail): MM2H insurance requirements for Silver Tier, how to meet 
MM2H medical insurance requirements, MM2H mortgage loan 2026. 



●​ Schema Markup (JSON-LD): 
○​ FinancialService Schema (To verify STIO MARK/Verictus legitimacy). 
○​ LocalBusiness Schema (Targeting Rawang/Selangor/Johor areas). 
○​ FAQ Schema (To appear in "Rich Snippets"). 

●​ Page Speed: Optimize for Core Web Vitals (specifically INP) as high-net-worth users 
are sensitive to slow loading. 

 

4. BRAND MESSAGING & VOCABULARY 
Avoid brand-specific words (like HLA/HLA Major Medi). Use "Latest Version" terminology: 

●​ Use: "Visa-Compliant Medical Shield," "Cashless Admission," "Guarantee Letter (GL)," 
"Inflation-Proof Coverage (16%)," "Estate Liquidity Guard." 

●​ Value Proposition: "We don't represent the insurer; we represent your residency. We 
provide the e-Certificate for Immigration within 24-48 hours." 

 

5. SOCIAL MEDIA BIOS (FOR ACCOUNT SETUP) 
●​ LinkedIn Headline: Verictus | Specialist Residency Financial Consultant for MM2H & 

Global Expatriates 🇲🇾 
●​ Instagram Bio: 🛡️ Secure your Malaysian Residency with Verictus.​
📜 100% Visa-Compliant Medical Coverage.​
🏠 Specialist Home Loans for MM2H & Expats.​
👇 Get the 2026 Residency Roadmap [Link] 

●​ Facebook About: Independent financial consultancy arm of STIO MARK, securing 2026 
MM2H residency and expat home financing in Malaysia. 

 

6. LAUNCH PLAN (30 DAYS) 
●​ Weeks 1-2: Core page builds and compliance content (Tier guides). 
●​ Weeks 3-4: Authority content (Medical Inflation/Estate Planning/Mortgage MOF) and 

Force-Indexing in Google Search Console. 

 
Final Instruction for Developer 
The site must remain brand-neutral. Every page must end with a Call-to-Action (CTA): "Book 
your 2026 Compliance Audit" or "Download the Roadmap." 

 



Next Step: Once you've pasted this into a Docx and sent it off, would you like me to draft the 
first "Welcome" post for your LinkedIn and Facebook pages to announce that Verictus is 
coming soon? 
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