Session 5: Building Your Authority
Ecosystem

Welcome to Session 5 of the Authority Engine™ Evergreen Visibility System.

Throughout the previous four sessions, you've built the foundation of your Authority
Engine™. You've identified who you help, clarified your expertise, created your
Authority Asset, selected the most effective delivery format, and chosen the tools that
support your system.

Today, we're going to connect everything together.
By the end of this session, you'll understand how your website, LinkedIn profile,
Google Business Profile, social media accounts, directories, and other online

touchpoints can work together to guide potential clients toward your Authority
Asset—and ultimately toward working with you.

Understanding the Authority Ecosystem

Most professionals already have an online presence. The challenge isn't creating more
profiles or content—it's connecting everything into a strategic ecosystem.

You may already have a website, LinkedIn profile, Google Business Profile, social
media accounts, directory listings, podcast appearances, articles, or media features.

The problem is that these assets often exist independently. Potential clients may
discover one part of your online presence but never find the rest.

Most people don't hire a professional after a single interaction. Before making a
decision, they're trying to answer one question:

"Is this the right professional for me?"

Today's clients want information. They want to understand your expertise, evaluate
your credibility, learn how you can help, and feel confident in their decision.

However, they don't want to spend excessive time searching for answers. If
information is difficult to find, scattered across platforms, or requires too much effort
to access, many will simply move on.

This is where the Authority Engine™ creates a powerful advantage.
Instead of leaving potential clients to piece everything together themselves, you create

a connected ecosystem that makes it easy for them to find answers, understand your
expertise, build trust, and take the next step.



Every profile, website page, directory listing, article, podcast appearance, and social
media account points to your Authority Asset.

Your Authority Asset provides value, answers questions, demonstrates expertise, and
guides people toward the next step.

This creates a simple pathway:
Discovery — Learning — Trust — Contact — Client

And that's how a stranger becomes a client.

Why This Matters

Every touchpoint shapes how potential clients perceive you.
When all of your online assets communicate a consistent message and direct people
toward your Authority Asset, potential clients gain clarity, build trust, and begin to

see you as the obvious choice.

By the time they contact you, they already understand who you are, how you can help,
and why they want to work with you.

Step 1: Identify Your Discovery Points

Start by identifying every place a potential client might discover you.
Examples include:

Website

LinkedIn

Google Business Profile

Social Media Profiles

Professional Directories

Blog Articles

Podcast Appearances

Focus on the platforms that already exist. You can always add more later.



Step 2: Connect Every Profile to Your Authority
Asset

Every online touchpoint should answer one simple question:

"What should this person do next to learn more?"

Whenever someone discovers you, they should immediately know where to go next.
That next step might be:

Download a guide

Watch a webinar

View a video presentation

Access a resource page

Click a "Learn More" button

Follow a link in your bio

Visit your Authority Asset landing page

The goal is simple:

Make the next step obvious. Make it easy. Make it one click away.

Step 3: Connect Your Authority Asset to the Next
Step

Your Authority Asset is not the final destination.
It's the bridge between awareness and action.

After someone watches your video, attends your webinar, or downloads your guide,
what should they do next?

Examples include:

Schedule a consultation



Book a discovery call

Request an assessment

Submit an inquiry

Purchase your service or product

Never assume people will figure it out on their own.

Guide them.

Step 4: Map Your Authority Ecosystem

Your Authority Ecosystem is built around a simple framework:
Discovery Point — Authority Asset — Next Step

Examples:

LinkedIn Profile — Your Authority Asset — Book a Consultation
Instagram Bio — Your Authority Asset — Schedule a Call

Facebook Page — Your Authority Asset — Contact You

Website Homepage — Your Authority Asset — Request an Assessment
Blog Article — Your Authority Asset — Purchase a Service or Product
Webinar Registration Page — Your Authority Asset — Schedule a Consultation
These are simply examples.

Your Authority Asset and next step will be unique to your business.
What matters is the structure:

Every discovery point should lead to an Authority Asset.

Every Authority Asset should lead to a clear next step.

This simple connection transforms individual profiles and marketing activities into a
unified Authority Engine™.

Simple. Consistent. Scalable.



Today's Assignment
Map your ecosystem using this framework:
Discovery Point — Authority Asset — Next Step

Identify where potential clients discover you, how they'll access your Authority Asset,
and what action you want them to take afterward.

Coming Up in Session 6
In our next session, we'll focus on Social Presence Alignment.

We'll review your social media and online profiles to ensure they are consistent,
professional, and aligned with the Authority Engine™ you've built.
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