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 Technology can be a wondrous thing, but just when you start to get comfortable with something that new and improved whatever comes along to confuse you. 

 Congratulations! It's been thirty years since the introduction of CD (Compact Discs) and now we can learn to deal with not one, not two, but three new and very different digital formats. You may be familiar with DAT (Digital Audio Tape), which has been struggling for a foothold in the audio market for the last few years with little success, but the latest introductions are DCC (Digital Compact Cassette) and MD (Mini Disc). 
 As for the future, CDI (Compact Disc Interactive) will make watching movies at home much easier and more affordable. Because of new digital compression techniques movies up to 90 in length can be encoded onto a 5" CDP Video disc with a cost savings of 70-80%. The net results will be movies that aren't affected by magnetic fields, or age and have a retail cost of around $15.00, plus the added benefit of superior picture resolution and sound quality. 
 What comes next? By the end of the first decade of the 21st Century, computer memory chip technology will have progressed to a point that a single memory chip will be capable of holding 100 Gigabits of information, compared to the one megabyte currently being used. Current research in 1/2 Angstrom chip technology will be the key to cramming huge amounts of information into a tiny and relatively inexpensive chip. The result will be the elimination of mechanical memory storage systems, such as Hard and Floppy discs, CD's and Tape. This in turn will eliminate the need for complex mechanical playback devices with all their associated moving parts, and drastically increase product reliability. Also consider investing in a good antenna. 
 FM on the other hand, is capable in most areas of giving you good stereo programming of all types. Most all receivers offer digitally synthesized tuning with preset stations, plus many other features previously only available in the more sophisticated tuners. 
 Every time you pick up a sales information sheet, or see an ad in a magazine, you may notice a whole list of numbers located at the bottom or back of the page. These are product specifications, intended to indicate how the unit will perform. A few common 
specs like power, distortion, signal to noise, FM sensitivity and capture radio can give you some basis of comparison. The only problem is they may not tell you what you're actually going to hear. 
 If you hook up two different brands of receivers with identical power specifications, one might play noticeably louder than the other, or the FM tuners of two receivers may have totally different characteristics. Both units might work quite well in fringe reception areas. However, when brought into stronger reception areas, one could far out- perform the other, a condition for which there is no specification. There are going to be variances between receivers in the same price and power range. The catch is that most of the time you will not be able to tell what the differences are by reading the specifications. Amplifier and tuner design may vary greatly and with it, so will ultimate performance. 
 Manufacturer's reputations will often tell you more about how the equipment may ultimately sound. Companies like Nakamichi, Yamaha, and Denon are generally considered the best of the consumer electronics group, offering exceptional performance, reliability and features, plus the added benefit of higher resale for the money spent. That's not to say Kenwood Pioneer or Sony are not good values. Most Hi Fi today is very good, but reputation can tell you a lot. 
 The best plan is to talk to your audio salesperson who usually has spent enough time with the product to be able to tell you what the differences are, between let's say receiver A and receiver B. Have the salesperson point out the differences both good and bad. Ask about service and how it's handled. Then "listen" and make a decision that makes sense to you.
