Back-to-school seasonal insights
Slides for client meetings

These slides can be used in 1:1 and 1:few meetings to help clients see the potential for
optimizing campaigns to increase downloads during the back-to-school time period for
the Education category.

Customize the slides where noted for your client.
Do not expressly state or imply that the results of the past are guaranteed.

Do not send these slides to any customer, post them externally, or reference them on
social media. The slides must stay in possession of the presenter.




Drive more app downloads

during back-to-school season

[Speaker] Date

Script:

I'd like to show you how the back-to-school time period can create opportunities for education apps like yours.

Last year during back-to-school time, you were able to take advantage of seasonal opportunities for education apps.
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Script:
Let's look at your from last year and see if we can bring any learnings into this year.

Do you have any specific campaign goals in mind for this back-to-school season?



Capture
during back-to-school.

Script:
As people prepare for the start of a new school year, we tend to see increased search volume for education apps, such as brain trainers and
learning tools. Teachers make lesson plans, and students look ahead to exams, so interest in learning ramps up.
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Script:
You can see that in the weeks leading up to and during back-to-school time, we've seen increases in search volume of more than 10% above
average in the education app category.



Back-to-school time
creates demand
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Childhood education
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Learning tools

Script:
At back-to-school time, more people search for things like gamified learning and brain training, curriculum planning, and subject-specific
interactive learning tools. These are just some of the types of education apps that can experience

higher demand during the time leading up to and just after students return to school.



Optimize keywords and budget

to drive discovery
during back-to-school.

Script:
When search volume increases, you have a greater opportunity for your app to be discovered on the [Client's Property] by adding seasonally
relevant keywords and making sure you have adequate budget. It's important to make the most of your campaigns at this time.



Campaign keyword optimization
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Script:

When setting up and managing your back-to-school campaigns, there are a few things to keep in mind. You'll want to make thoughtful
adjustments to dial up your campaigns and maximize download opportunity. For search results campaigns, consider reviewing your keywords in
the keyword suggestion tool. Also take a look at the Recommendations page for keyword insights. Add new keywords that might be particularly
relevant during back-to-school.

If you'd like, | can provide you with a list of suggested terms to add for your app.



Campaign bids and budget optimization

\/ Use bid recommendations and
estimates to gauge keyword
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Script:
I'd also recommend gauging the competitiveness of your keyword bids by using the Bid Recommendations and Estimates page in your account.

Alongside each keyword/country or region combination, you'll find performance metrics and estimates to inform your decisions and help
increase the likelihood of your ad showing.

In addition, you can use budget recommendations with estimated results across all placements to help optimize your campaign and increase
opportunities for app downloads during the back-to-school season.



Take steps to get more downloads

Add relevant keywords
Monitor and adjust your bids

Adjust your budget

Script:
To review, here's a summary of how you can optimize your back-to-school campaigns.

As mentioned, make sure you review search results campaign keywords. Consider temporarily adding seasonally relevant keywords to your
existing category-themed ad groups. | can share trending terms from last year to help you get started.

Also monitor and adjust your bids. As search volume increases during back-to-school time, monitor the competitiveness of your bid strength and
suggested bid range insights. Even small changes can help you reach more users.

And finally, think about adjusting your budget. Consider temporarily increasing your campaign budget and daily caps during back-to-school time
to help you reach more potential users when search volume is higher than normal.

If you'd like to take advantage of these opportunities, I'm happy to help you set up and optimize seasonal campaigns.



