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VamakKu is an experiential agency founded in 2014 by
industry professionals vuith over a decade of experience in
event and brand experiences.

We specialize in event planning and management,
entertainment, production, and brand activation to delivering
seamless experiences from concept to execution.

Creative by nature and powuered by experienced talent, vue
partner with brands to create impactful and vuell-crafted
experiences.

<® namakunamakamunamakita@gmail.com >

<Q +62 813 1931 9488 (Adhe) >
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Qur Vision

At lamaku, we shape howu brands connect vuith
people by creating impactful, immersive experiences

that inspire audiences, strengthen brand perception,
and drive meaningful grouuth.
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Our MNission

To deliver creative and reliable event and brand experience
solutions through strateqic planning, professional execution,
and strong client partnerships.
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Scope of Work

< Nerchandise

> < gvent Production and E€xecution > < Entertainment and Talent Mlanagement >

< Brand Activation and &xperiential Marketing > ( Social Media Live Commerce and Digital Engagement >

We push creative boundaries to
craft standout experiences and
content.

C

Social Nedia Live Commerce and Digital Engagement >
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Our Values

We Create

We push creative boundaries to
craft standout experiences and
content.
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We Execute

We deliver wuith structure, discipline,
and flawuless attention to detail.

e Partner

We collaborate closely with brands
to create meaningful, long-term
impact.
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We execute events nationuvide, covering major
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Where We Operate
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Naokassar
Papua

16
17

Balikpapan

11
12
13
14
15

Yogyakarta

Solo
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Nedan

Banjarmasin

Palembang
Jokarta

02

Samarinda
Lombok
Rupang

Walang

08
09
10

03

Surabaya

Bali

Bandung

04
05

Semarang
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Past Clients

LOREAL -
THE SYMBOL OF QUALITY FOODS

PERTAMINA

0
FUMAKILLA SRR R bthl
CIMB NIAGA

@ Permata Bank

International

@ Mondelez O /\/ \ G
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" Uestle Nutrition
Convention
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We successfully delivered a 4-day international convention for ﬂl

500 Jestlé Nutrition delegates, managing accommodation,
hospitality, production, and creative concept end-to-end.
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Y
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Our team crafted a seamless delegate journey, ensuring every
touchpoint reflected Nestlé’s standards and brand values.

The event enhanced our positioning as a trusted large-scale N A.a - | 4
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Unilever A Indomart
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We successfully executed the jJoin Business Plan Event with
Unilever ¥ Indomart, managing the event flovu and coordination
for the collaboration betwween Unilever, Indomaret, and
Alfamart vuith 200 participants over 4 days.

The event received positive feedback from both the client and
invited brands, and our client vuas satisfied wuith our
performance.
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EXposure gvent

We organized the Vape5style Business Plan
Activation Event by recruiting participants, creating the event
concept, and executing the event within 3 days.

The event wuas delivered successfully, resulting in the
recruitment of 5 Brand Ambassadors and strong engagement
from 200+ participants, showing effective execution and high
audience enthusiasm.
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. SAFAR|
RAMAL JAN .

Ramadhan

We successfully managed Safari Ramadhan, a hybrid iftar
roadshouu event for CINB Niaga across multiple cities vuith
around 300 participants per city and nationuvide live
streaminQ.

We coordinated the full execution to ensure smooth on-site
and online experiences. The event wuas delivered successfully,
and CIMB Niaga trusted us to run this program for tuuo
consecutive years.




L'OREAL

Dermatolaegical Beaouty

LDB
Kick Off

026

29 January 2026
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Uational sales confrence
(Rick Off MNleeting) 2026

We successfully managed L'Oréal Dermatological’s Uational
Sales Conference (Rick-Off Neeting) 2026, handling their
annual meeting, avuard session, and booth experience, LAROCHE POSAY
including influencer engagement, for 100 participants over 2 o
days. AL AR
The event was delivered successfully, strengthened team col-
laboration, supported sales grouvuth, and led to our second ap-
pointment to handle their kick-off meeting.




" VALUES DAY -
INVESTMENT TEﬂM

HHHDI.I'H'E. 30 JANUARY - 1 FEBRUARY tﬂ‘l! ]
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Pertamina investment,
wworkshop optimas, &5
& values day investment ' B A
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Amartha

We organized Selected UMNRM Culinary Challenge is an exclusive gas-
tronomic competition featuring carefully chosen culinary enterprises
with exceptional potential and distinctive products. The program is
designed to elevate local food businesses through a competitive
platform that emphasizes innovation, authenticity, ouality, and com-
mercial appeal. Beyond the competition, the event serves as a strate-
gic initiative to support UNRM grouvuth, encourage culinary excel-
lence, and foster stronger connections betuwueen local businesses, con-
sumers, and industry stakeholders.
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Pertaomina Howu To Be
Professional Secretary &
Verifikasi Rey Peformance Indicator




Pertamina
Bapor Outdoor SPPU
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Summer Club 2026




CeraVe
Suncare Podium 2026
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Nerchandise & Brand

Collateral

MANTAP

S AT NYARIS TANPA ASAP

We provide a full range of merchandise and brand collateral
production, including stand banners/banners, umbrella, stand-
ing product displays, packaging, event clothing, and business
cards.

We ensure each item is produced wuith ouality and aligned wuith
the brand’s identity to support events and overall brand
presence.
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NOoMakKuo

Contact Us Reach us
8 namakunamakamunamakita@gmail.com > Romplek Tekno Widyo, Ruko Boulevard Tekno D
Uo. 0], Lt. 02, Kota Tangerang Selatan,

Bonten, Indonesia

O 6281319319488 (Adhe) >
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