Shanice Robertson
INTEGRATED PR & ADVERTISING  ·  UNIVERSITY OF SOUTH FLORIDA
(954) 918-4839  ·  srobertson16@usf.edu  ·  linkedin.com/in/shanicekr  ·  Riverview, FL
PROFESSIONAL SUMMARY
Integrated PR and Advertising candidate at the University of South Florida with hands-on coursework in audience analytics, brand development, and advertising research. Proficient in Brandwatch and SPSS with experience conducting primary research including focus groups, quantitative surveys, and social listening analysis. Visual Arts Magnet Program alumna with publicly displayed artwork through the Florida Department of Transportation. Seeking a Summer 2026 internship in PR, advertising research, or content strategy.
	COURSEWORK PROJECTS
Audience Analytics Research	Jan 2025 – May 2025
Audience Analytics  ·  University of South Florida
1. Conducted social media audience research using Brandwatch to analyze online conversations and trends across a selected topic
1. Developed and refined search queries to collect targeted social media data, improving result relevance
1. Analyzed findings using Brandwatch visualization tools including geographic data, bar charts, and pie charts
1. Contributed to a research report summarizing audience insights, trends, and strategic recommendations
1. Collaborated with a team of 5 to evaluate data accuracy and refine search categories for stronger analytical results

Brand Development & Advertising Campaign	Aug 2025 – Dec 2025
Advertising Creativity  ·  University of South Florida
1. Co-created a fictional brand from concept to launch including brand identity, mission, vision, and values
1. Led creative direction and design for branding assets and multi-platform advertisements
1. Developed campaign strategy and messaging architecture for the brand's full advertising initiative
1. Designed and assembled a professional pitch deck and delivered an investor-style presentation of the brand concept, campaign strategy, and growth projections

PR & Advertising Research Project	Aug 2025 – Dec 2025
PR & Advertising Research  ·  University of South Florida
1. Organized and conducted a focus group study, recruiting participants and developing the protocol and discussion guide
1. Used SPSS to analyze quantitative survey results and interpret audience reactions and opinions
1. Co-authored a research paper analyzing qualitative findings from the focus group study
1. Designed and distributed an online survey as a secondary data collection instrument
1. Presented research findings and data insights in a formal academic presentation
	
	EDUCATION
B.S. Integrated PR & Advertising
University of South Florida
Aug 2024 – May 2026

Associate of Arts, Communications
Hillsborough Community College

Visual Arts Magnet Program
Blake High School  ·  Tampa, FL

AWARDS
· 1st Place – Florida DOT Bicycle & Pedestrian Crosswalk Safety Art Contest (2018)
   Artwork displayed publicly on traffic light utility boxes across Tampa Bay

SKILLS
RESEARCH & ANALYTICS
Brandwatch
SPSS
Social Media Analytics
Audience Research
Data Interpretation
Focus Group Facilitation

CREATIVE & STRATEGY
Brand Development
Advertising Strategy
Creative Direction
Pitch Deck Creation
Adobe Creative Suite



