Roberto Luis Cotto Jr.
CONTENT & BRAND STRATEGY  ·  UNIVERSITY OF SOUTH FLORIDA
(813) 538-0256  ·  cottoroberto6@gmail.com  ·  linkedin.com/in/robertoluiscotto  ·  Tampa, FL
PROFESSIONAL SUMMARY
Integrated PR and Advertising candidate at USF with a 26,000+ social media following, 118% LinkedIn impression growth as a marketing intern, and brand ambassador experience representing Her Campus/American Eagle and Levi's. Co-Marketing Director for Strike Magazine with event execution and merchandise revenue experience. Seeking an entry-level role in social media strategy, brand marketing, or content creation.
	EXPERIENCE
Event Director	Aug 2025 – Dec 2025
Seam Magazine  ·  Tampa, FL
1. Planned a styling workshop in collaboration with fashion stylist Ricc Rollins, supporting brand positioning and experiential marketing
1. Executed a networking mixer campaign, coordinating with four external vendors to drive cross-promotion and strengthen brand partnerships
1. Developed a strategic partnership with Florida Vintage Market to support event funding and co-marketing

Marketing Intern	Jan 2024 – May 2024
Space Resource Technologies / Florida Space Institute  ·  Orlando, FL
1. Created social media content for a science and technology organization, increasing LinkedIn post impressions by 118% to 27.9k in 30 days
1. Grew LinkedIn following by 509 followers in the period through targeted content aligned with company goals and educational accessibility initiatives
1. Increased engagement supporting education outreach initiatives by 30% through informative, accessible social media posts

Co-Marketing Director / Brand Ambassador Director	Jan 2023 – May 2024
Strike Magazine  ·  Orlando, FL
1. Directed a team of brand ambassadors to promote magazine issues and events across multiple platforms
1. Executed events including market days, launch parties, and influencer gatherings
1. Generated $500 in merchandise sales through team leadership and event execution

Brand Ambassador	May 2024 – Jul 2024
Her Campus Media x American Eagle  ·  Orlando, FL
1. Promoted the brand through social media content and personal engagement, leveraging a following of 26,000+
1. Organized and executed an in-person event enhancing brand visibility and customer interaction

Barista	Apr 2025 – Present
Starbucks  ·  Tampa, FL
1. Deliver high-volume guest service during peak hours while maintaining speed, accuracy, and professionalism
	
	EDUCATION
B.S. Integrated PR & Advertising
University of South Florida
Expected May 2027

CERTIFICATIONS
· Excel for Mac Essential Training (Microsoft 365)
· Digital Marketing Foundations
· Hootsuite Platform Certification

SKILLS
CONTENT & BRAND
Social Media Strategy
Content Creation
Brand Ambassador Mgmt
Event Marketing
Influencer Marketing

TOOLS
Adobe Photoshop
Adobe InDesign
Adobe Bridge
Jira
Hootsuite

PLATFORMS
Instagram
TikTok
LinkedIn
Pinterest



