Maria Maza 
Harvard Business School Digital Marketing Strategy Certificate  ·  Bilingual Spanish / English
DIGITAL MARKETING & PR  ·  USF  ·  AAF DIRECTOR OF COPY
+1 (352) 888-3716  ·  Malemazarivero29@gmail.com  ·  linkedin.com/in/mazamaria  ·  Tampa, FL
PROFESSIONAL SUMMARY
Integrated PR and Advertising candidate at USF (enrolled August 2024) with three concurrent digital marketing roles including Marketing Assistant Intern at Simon Property Group (22% engagement increase) and Content Intern at Pyper Inc. (18% monthly engagement lift). Harvard Business School Digital Marketing Strategy Certificate, Google and Microsoft/LinkedIn certifications, AAF Director of Copy, and HOLA President driving 30% event attendance growth. Bilingual Spanish and English. Seeking a Summer 2026 internship or full-time role in digital marketing, content strategy, or PR.
	EXPERIENCE
Marketing Assistant Intern	Aug 2025 – Present
Simon Property Group  ·  Lutz, FL
1. Coordinated retail promotions and mall events end-to-end, supporting planning, on-site execution, and post-event evaluation to increase foot traffic and campaign participation
1. Managed social media content creation and community engagement, contributing to a 22% increase in post engagement across platforms
1. Executed administrative marketing tasks using Microsoft Office and marketing tracking tools while supporting multiple campaigns simultaneously

Content Intern	May 2025 – Jul 2025
Pyper Inc.  ·  St. Petersburg, FL
1. Developed SEO-aligned website and blog copy, landing pages, and branded editorial content across multiple client accounts
1. Produced, scheduled, and optimized social media posts, driving an 18% increase in monthly engagement
1. Collaborated with cross-functional teams (design, strategy, PR) to support creative ideation and integrated campaign execution

Social Media Manager	Feb 2025 – Aug 2025
AD 2 Tampa Bay  ·  Tampa, FL
1. Led community management efforts, increasing audience retention and enhancing brand loyalty through timely responses and engagement
1. Collaborated with marketing, design, and PR teams to align social efforts with broader business goals and integrated campaigns

Marketing & Facilities Staff	Feb 2025 – Aug 2025
USF Recreation & Wellness  ·  Tampa, FL
1. Led digital community management initiatives improving audience retention by 35%
1. Collaborated with the marketing team to develop and implement social media campaigns boosting program visibility
	
	EDUCATION
B.S. Integrated PR & Advertising
University of South Florida
August 2024 – May 2026

AAF  ·  Director of Copy

CERTIFICATIONS
· Digital Marketing Strategy  ·  Harvard Business School
· Foundations of Digital Marketing & E-commerce  ·  Google
· Career Essentials in Data Analysis  ·  Microsoft & LinkedIn

LEADERSHIP
· President, HOLA  ·  Santa Fe College (2023–2024)
· +30% event attendance via targeted marketing

LANGUAGES
· Spanish  ·  Native
· English  ·  Bilingual

SKILLS
MARKETING & CONTENT
Social Media Strategy
SEO Copywriting
Community Management
Campaign Coordination
Content Calendars

TOOLS
Meta Business Suite
Microsoft Office
Google Analytics
Marketing Tracking Tools



