Marcus Hall
INTEGRATED PR & ADVERTISING  ·  UNIVERSITY OF SOUTH FLORIDA
(863) 617-0185  ·  marcus.hall2335@gmail.com  ·  linkedin.com/in/marcushallpr  ·  Riverview, FL
PROFESSIONAL SUMMARY
Integrated PR and Advertising candidate at the University of South Florida with a Google Digital Marketing and E-Commerce certification and proficiency across Adobe Creative Suite. Experienced in multi-channel media planning, strategic communications, and content creation through coursework and professional development. Seeking an entry-level internship or coordinator role in digital marketing or public relations.
	PROFESSIONAL INVOLVEMENT
Member	Jan 2025 – Present
USF Public Relations Student Society of America  ·  Tampa, FL
1. Participated in professional development workshops and networking events focused on PR and integrated communications
1. Engaged with industry professionals through panels and mentorship programs covering PR best practices
1. Built foundational knowledge in strategic communication, content creation, and campaign planning through peer and mentor engagement

COURSEWORK PROJECTS
Multi-Channel Media Planning	USF  ·  2024
1. Developed integrated media plans incorporating digital, social, and traditional platforms for real organizational clients
1. Conducted audience research and competitive analysis to support strategic planning and channel recommendations

Strategic Communications & Campaign Planning	USF  ·  2023–2024
1. Presented strategic project pitches to stakeholders, incorporating data-driven recommendations and campaign rationale
1. Developed content strategies across social and digital platforms in support of organizational communication goals
	
	EDUCATION
B.S. Integrated PR & Advertising
University of South Florida
Expected May 2026
GPA 3.48 / 4.0

CERTIFICATIONS
· Google Digital Marketing & E-Commerce (April 2024)

SKILLS
DIGITAL & PR
Media Planning
Digital Marketing
Content Creation
Strategic Comms
Campaign Planning

TOOLS
Adobe Photoshop
Adobe Illustrator
Adobe InDesign


