Jeanne Gilbert
Michael B. Manning Scholarship Recipient  ·  4.0 GPA
PR & COMMUNICATIONS STRATEGY  ·  UNIVERSITY OF SOUTH FLORIDA
(904) 401-0898  ·  gilbertjeanne36@gmail.com  ·  linkedin.com/in/jeanne-gilbert-377569259  ·  Tampa, FL
PROFESSIONAL SUMMARY
PR and communications candidate at the University of South Florida with a 4.0 GPA and a professional track record spanning broadcast journalism, international marketing communications, student newsroom leadership, and PRSSA chapter events direction. Former Editor-in-Chief of a newsroom reaching 20,000+ weekly readers and former Associate Producer at the No. 1-rated 11 p.m. newscast in the Jacksonville DMA. HubSpot and Hootsuite certified with proficiency in Brandwatch, Google Analytics, SPSS, and Adobe Creative Cloud. Seeking a full-time role in PR strategy, communications, or content at an agency or media organization.
	EXPERIENCE
Director of Events	Nov 2025 – Present
PRSSA – Walter E. Griscti Chapter  ·  Tampa, FL
1. Plan and execute professional development events, panels, and industry tours for chapter members
1. Secure and coordinate guest speakers from agencies, brands, and nonprofit organizations
1. Develop promotional content and manage event communications across email and social platforms
1. Oversee logistics including registration, budget management, and attendee experience

Marketing Communications Intern	May – Jul 2025
Inveniam Group  ·  Barcelona, Spain
1. Drafted and edited website copy, social content, and client-facing materials supporting public funding initiatives
1. Conducted competitor and market research to inform strategic communications and messaging recommendations
1. Monitored KPIs using Google Analytics and supported content optimization to improve audience engagement
1. Collaborated with cross-functional teams on website redesign aligned with brand voice and SEO goals

Associate Producer	May – Dec 2024
Action News Jax (ABC)  ·  Jacksonville, FL
1. Wrote broadcast scripts, teases, and digital copy for the No. 1-rated 11 p.m. newscast in the Jacksonville DMA
1. Created on-brand graphics and supported live show production under tight daily deadlines
1. Coordinated with reporters, anchors, and assignment desk to ensure accurate and timely information delivery
1. Monitored breaking news and assisted with real-time editorial decision-making during live broadcasts

Editor-in-Chief	Jun 2023 – Aug 2024
Spinnaker News  ·  Jacksonville, FL
1. Led editorial strategy and content production for a student newsroom reaching 20,000+ readers weekly
1. Managed and mentored a team of 15+ reporters, editors, and multimedia staff
1. Oversaw a $350K annual budget and coordinated cross-platform publishing schedules
1. Produced and distributed weekly newsletters to 2,000+ subscribers via Mailchimp
1. Analyzed audience data in Google Analytics to guide content strategy and engagement performance
	
	EDUCATION
B.S. Public Relations & Advertising
University of South Florida  ·  4.0 GPA

Barcelona SAE Summer Program
PR and Advertising Campaigns
Barcelona School for International Studies

AWARDS
· Michael B. Manning Scholarship

CERTIFICATIONS
· HubSpot Social Media Marketing
· Hootsuite Social Media Marketing
· Brandwatch Consumer Research & Analytical Skills

SKILLS
PR & CONTENT
Writing & AP Style
Broadcast Scripting
Newsletter Production
Social Media Management
Content Strategy
SEO
Event Coordination

ANALYTICS & RESEARCH
Google Analytics
Brandwatch
SPSS
Data Analytics

TOOLS
Adobe Creative Cloud
Canva
Mailchimp
Hootsuite
WordPress
Excel



