Emilia Rodriguez
SOCIAL MEDIA STRATEGY & CONTENT PRODUCTION  ·  UNIVERSITY OF SOUTH FLORIDA
813-957-2038  ·  emiliarodriguez0627@gmail.com  ·  linkedin.com/in/emilia-rodriguez-432b4333  ·  Tampa, FL
PROFESSIONAL SUMMARY
Social media strategy and content production candidate at USF, majoring in Integrated PR and Advertising, with a 130k+ view viral campaign, 30k+ views on a single TikTok for Grace Swimwear Co., and 80k+ portfolio likes across brand collaborations. Social Media Marketing VP, active UGC creator, and Brandwatch-proficient. Seeking a Summer 2026 internship or role in social media strategy, content creation, or digital marketing at a fashion, lifestyle, or brand-forward agency.
	EXPERIENCE
Social Media Marketing VP	Feb 2026 – Present
Grace Swimwear Co.
1. Generated 30k+ views on a single TikTok campaign, driving significant inbound traffic and increasing brand visibility
1. Execute trend-driven content strategies across TikTok and Instagram to scale organic reach and community growth
1. Produce high-energy photo and video assets, leveraging digital storytelling to align with new product launches

UGC & Digital Content Creator	2025 – Present
Freelance / Self-Employed
1. Generated 130k+ views on a viral campaign, driving high-intent traffic and significant profile growth
1. Scaled TikTok audience to 1,000+ through aesthetic, relatable fashion, beauty, and lifestyle content
1. Manage inbound brand collaborations, delivering high-quality creative assets for organic and paid social campaigns
1. Execute affiliate strategies via the Amazon Influencer Program and TikTok Shop shoppable video
1. Secured 80k+ likes across portfolio, maintaining high engagement and professional visual standards

Sales Associate & Content Creator	Dec 2024 – Present
Woof Gang Bakery and Grooming  ·  Tampa, FL
1. Drive digital growth by producing high-engagement Instagram Reels and branded social content
1. Manage high-volume retail operations including grooming schedules, medical records, and POS transactions
1. Lead client relations, resolving service inquiries and maintaining store visual merchandising standards
	
	EDUCATION
B.A. Integrated PR & Advertising
University of South Florida
Aug 2024 – Dec 2027

SKILLS
CONTENT & STRATEGY
Social Media Strategy
Short-Form Video (TikTok/Reels)
UGC Content Creation
Visual Storytelling
Photography & Editing
Brand Collaboration Mgmt
Affiliate Marketing

TOOLS
Adobe Lightroom
Adobe Photoshop
Adobe Premiere Pro
Adobe Illustrator
Adobe InDesign
CapCut
Canva
Brandwatch



