Brenna Wilkinson
PR & ADVERTISING  ·  USF  ·  NONPROFIT & PARTNERSHIPS FOCUS  ·  MAY 2026
(838) 262-4216  ·  bwilkinson4@usf.edu  ·  linkedin.com/in/brenna-wilkinson  ·  Tampa, FL
PROFESSIONAL SUMMARY
Integrated PR and Advertising candidate at USF (May 2026) with two concurrent nonprofit roles: Strategic Partnerships and Sponsorship Intern at iMPACT Greater Good identifying and securing corporate brand partnerships, and Marketing Manager at Surf For Life developing social media strategy and mission-driven campaigns across multiple platforms. Experienced in prospect research, outreach, sponsorship pipeline tracking, and LinkedIn relationship-building. Seeking a full-time role in PR, nonprofit communications, or brand partnerships.
	EXPERIENCE
Strategic Partnerships & Sponsorship Intern	2026 – Present
iMPACT Greater Good  ·  Nonprofit Organization  ·  Tampa, FL
1. Identify, cultivate, and secure mission-aligned sponsorship opportunities for corporate and brand partnerships in collaboration with executive leadership
1. Research and prioritize prospective partners, engaging decision-makers through calls, emails, and LinkedIn outreach
1. Schedule and coordinate partnership meetings, track sponsorship pipelines and progress, and ensure alignment with organizational initiatives including the my Little Millie program
1. Assist in securing media placements and speaking opportunities to increase brand visibility and expand program impact
1. Collaborate with the marketing team to align promotional materials with current initiatives

Marketing Manager	2025 – Present
Surf For Life  ·  Nonprofit Organization  ·  Tampa, FL
1. Manage social media strategy and content creation across Instagram, Facebook, LinkedIn, and additional platforms for a community empowerment nonprofit
1. Lead content creation and engagement to grow online presence, support donor engagement, and amplify organizational impact through storytelling
1. Develop mission-driven campaigns [add any follower growth, engagement, or reach metric here]

Manager / Social Media Manager	2019 – 2023
Snowman Ice Cream  ·  Tampa, FL
1. Managed weekly creative and informational social media content while maintaining operational standards
1. Coordinated weekly scheduling, managed hiring and training of wait staff, and oversaw overall store operations
1. Collaborated with team to implement best practices and deliver consistent customer service
	
	EDUCATION
B.A.S. Advertising & Public Relations
University of South Florida
Expected May 2026

A.A.S. Business Administration
Hudson Valley Community College
May 2023

SKILLS
PARTNERSHIPS & PR
Strategic Partnerships
Sponsorship Development
Prospect Research
LinkedIn Outreach
Pipeline Tracking
Media Placement
Relationship Building

MARKETING & SOCIAL
Social Media Strategy
Content Creation
Nonprofit Communications
Donor Engagement
Mission-Driven Campaigns
Community Management



