
BOURGOGNE, FRANCE
ROOTEI 

B Y  K A T E  D A R S E Y



D E S C R I P T I O N  O F  P R O D U C TD E S C R I P T I O N  O F  P R O D U C T   

A high-quality annual guide, website, and Instagram showcasing

authentic agricultural practices in a region of France. The platform

promotes local tourism and businesses while immersing the public in

the agriculture community.
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T A R G E T  A U D I E N C ET A R G E T  A U D I E N C E

Those, abroad or local, who are traveling in Bourgogne, France, and want an authentic

experience with reliable recommendations.

Socio-Demographics: Males and Females between 20-65. Middle to high
class and Income. Occupation allows holidays.
Generational: Gen X, Millennials and Gen Z
Psychographic: Love to travel, conscientious eater, experience-driven,
sustainability interest, want a friendly community, believers



S O U R C E  O F  B U S I N E S SS O U R C E  O F  B U S I N E S S

Tourists or locals in the region who are curious about buying

or understanding agricultural products and the communities

producing them.
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B R A N D  P O S I T I O N I N G  S T A T E M E N T

To travelers in Bourgogne, France:

This guide showcases the authenticity within the agriculture community by

unveiling the region's noble agricultural operations through reliable, researched

recommendations.
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B R A N D  L O G OB R A N D  S I G N A T U R E
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T Y P O G R A P H Y

K E N A O  S A N S  S E R I F

A a

C R U S H E D

A a

U s e d  f o r  t i t l e  i n  a l l  C a p s ,
s u b h e a d l i n e s  i n  u p p e r  a n d
l o w e r c a s e

U s e d  f o r  H e a d l i n e s  a n d
S u b T i t l e s  i n  a l l  u p p e r - c a s e

M O N T S E R R A T

A a

U s e d  f o r  t e x t  a n d
s u b t e x t



BRAND NARRATIVEBRAND NARRATIVE

A g r i c u l t u r e  h a s  b e e n  t h e  f o u n d a t i o n  o f  m y  l i f e .  F r o m  m o r n i n g  c h o r e s  t o  f e e d
o u r  l i v e s t o c k  t o  l e a r n i n g  t h e  p r o c e s s e s  o f  f o o d  p r o d u c t i o n  t o  a d v o c a t i n g  f o r
a g r i c u l t u r a l  t o p i c s ,  I  w a s  a b l e  t o  l e a r n  t h e  v a l u e  o f  a g r i c u l t u r e  t o  o u r  s o c i e t y .  I
f o u n d  i t  h u m b l i n g  t o  u n d e r s t a n d  w h a t  f a r m e r s  a n d  r a n c h e r s  g o  t h r o u g h  t o
p r o v i d e  f o o d  f o r  f a m i l i e s  t h e y  w i l l  n e v e r  m e e t  a c r o s s  t h e  w o r l d .  

A s  I  b e g a n  t o  m o v e  o u t  o f  m y  s m a l l  r u r a l  t o w n ,  I  w a s  s u r p r i s e d  t o  l e a r n  m y
p e e r s  w e r e  n o t  g i v e n  t h e  s a m e  o p p o r t u n i t y  t o  c o n n e c t  t o  t h e i r  f o o d  s o u r c e s  a n d
t h e r e  w a s  i n  f a c t  a  d i s c o n n e c t  a n d  l a c k  o f  a g r i c u l t u r e  l i t e r a c y .  

I n  a  w o r l d  t h a t  o f t e n  o v e r l o o k s  t h e  o r i g i n s  o f  i t s  f o o d  a n d  c r a f t s ,  w e  e x i s t  t o
r e c o n n e c t  p e o p l e  w i t h  t h e  l a n d ,  t h e  f a r m e r s ,  a n d  t h e  a r t i s a n s  w h o  s h a p e
F r a n c e ’ s  r u r a l  i d e n t i t y .  O u r  m i s s i o n  i s  t o  f o s t e r  a p p r e c i a t i o n  f o r  t h e  b e a u t y  a n d
s i g n i f i c a n c e  o f  a g r i c u l t u r e  w h i l e  p r o m o t i n g  s u s t a i n a b l e  t o u r i s m  a n d  l o c a l
b u s i n e s s e s .  W e  o f f e r  t h e  o p p o r t u n i t y  t o  e m b a r k  o n  a  j o u r n e y  t o  w i t n e s s  a n d
s a v o r  t h e  s o u l  o f  F r e n c h  A g r i c u l t u r e .



BRAND STORY

“ T h i s  m a g a z i n e  R o o t e d  w a s  t h e  p e r f e c t  g u i d e  d u r i n g  o u r  t r i p  t o  B o u r g o g n e ,  F r a n c e ,
t h i s  p a s t  s u m m e r .  I t  w a s  f u l l  o f  r e c o m m e n d a t i o n s  a b o u t  l o c a l  f a r m s  h e r e ,  w e  w e r e
o p e n e d  t o  a  n e w  s i d e  o f  B o u r g o g n e  w h e r e  w e  c o u l d  c o n n e c t  w i t h  l o c a l s  a n d  l e a r n
m o r e  a b o u t  h o w  o u r  f o o d  i s  m a d e .  T h e  e x p e r i e n c e  o f  s e e i n g  h o w  c r o p s  a r e  g r o w n
a n d  a n i m a l s  a r e  r a i s e d  n o t  o n l y  d e e p e n e d  m y  a p p r e c i a t i o n  f o r  a g r i c u l t u r e  b u t  a l s o
r e c o n n e c t e d  m e  t o  n a t u r e  i n  a  w a y  I  n e v e r  e x p e c t e d . ”     
         ~  K y l e e ,  2 8

“ A s  a  F r e n c h  n a t i v e ,  w e  a r e  p r o u d  o f  o u r  a g r i c u l t u r a l  p r o d u c t s  s u c h  a s  w i n e  a n d
c h e e s e ,  b u t  I  h a v e  n e v e r  s e e n  t h e  p r o c e s s  f i r s t - h a n d .  T h e  s t o r i e s  i n  R o o t e d  o f
f a r m e r s '  g e n e r a t i o n s  a n d  h o w  t h e y ’ v e  a d a p t e d  t o  c h a n g e  m a d e  m y  f a r m  t o u r  a n
u n f o r g e t t a b l e  l e a r n i n g  e x p e r i e n c e .  I t ’ s  o n e  t h i n g  t o  r e a d  a b o u t  a g r i c u l t u r e ,  b u t
b e i n g  t h e r e ,  s u r r o u n d e d  b y  i t ,  m a k e s  i t  c o m e  t o  l i f e . T h e r e  i s  n o  b e t t e r  f e e l i n g  t h a n
s u p p o r t i n g  h o n o r a b l e  a g r i c u l t u r a l  p r a c t i c e s  i n  m y  c o m m u n i t y . ”
        ~  P a i g e ,  5 3



BRAND CONCEPT

H u m a n s  h a v e  a n  i n n a t e  l o n g i n g  t o  c o n n e c t  w i t h  n a t u r e ,  h o w e v e r ,  t h r o u g h  r u r a l
o u t m i g r a t i o n ,  a  d i s c o n n e c t  h a s  b e e n  c r e a t e d  b e t w e e n  c o n s u m e r s  a n d  p r o d u c e r s
i n  a g r i c u l t u r e .  T h i s  g a p  h a s  s p a r k e d  a  g r o w i n g  c u r i o s i t y  i n  c o n s u m e r s  a b o u t  t h e
o r i g i n s  o f  t h e i r  f o o d  a n d  t h e  p e o p l e  b e h i n d  t h e  c u r t a i n .  

R o o t e d  s t r i v e s  t o  b r i d g e  t h i s  d i v i d e  b y  i m m e r s i n g  r e a d e r s  i n  t h e  a u t h e n t i c i t y  o f
F r e n c h  a g r i c u l t u r e  w h i l e  s i m u l t a n e o u s l y  s u p p o r t i n g  a g r i c u l t u r e  p r a c t i c e s  a n d
l o c a l  t o u r i s m .  W e  a r e  c o m m i t t e d  t o  u p l i f t i n g  h o n o r a b l e  f a r m s  a n d  r a n c h e s
t h r o u g h  c a r e f u l  r e s e a r c h ,  p r o v i d i n g  o u r  a u d i e n c e  w i t h  c u r a t e d ,  r e l i a b l e
r e c o m m e n d a t i o n s  t h e y  c a n  t r u s t .  

B y  r e a d i n g  a n d  e x p e r i e n c i n g  o u r  g u i d e ,  w e  h o p e  e a c h  c o n s u m e r ’ s  c u r i o s i t y  i s
s a t i s f i e d  b y  o f f e r i n g  n e w  k n o w l e d g e ,  r e c o m m e n d a t i o n s  a n d  m e a n i n g f u l
e x p e r i e n c e s  w h i l e  f o s t e r i n g  d e e p  c o n n e c t i o n s  a n d  t r u s t  i n  o u r  f o o d .  O u r  m i s s i o n
i s  t o  r e b u i l d  t h e  b r i d g e  b e t w e e n  c o n s u m e r s  a n d  a g r i c u l t u r e ,  o n e  p a g e  a t  a  t i m e .
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