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Showbiz Vs Screwdrivers: Marketing vs Training Videos!

Let’s say we’re talking about a high-tech engineering product—the SIMC-7X, a smart industrial
motor controller that optimises power consumption, prevents overheating, and can talk to the
PLC.

Now, watch how two different videos treat the same.
Marketing Video:

Here, we start with dramatic music, sweeping drone shots of a bustling factory, and a voiceover
that could easily be mistaken for a superhero trailer:

“Revolutionise your shop floor with the SIMC-7X. Precision, safety, and intelligence—now in one
compact device.”

A bearded engineer in a cleanroom suit, but surprisingly no oil stains) at all, presses a button
and smiles as the motor spins to life.

There’s a graph flashing, Energy Savings: 27% and a bold line at the end, Smart Engineering.
Smarter Future. In 30 seconds, we are done. We have been convinced psychologically that it is
indeed the must have motor controller.

Product Training Video:

Now switch to the training video. It opens with a calm, practical engineer—definitely someone
who’s done more wiring than weekend outings.

“In this module, we’ll walk you through the configuration, installation, and fault diagnostics of
the SIMC-7X., he says.

During the 17 minutes video, the trainee learns about DIP switch settings, correct cable types,
Modbus communication quirks, and what that blinking red LED really means.

Definitely less cinematic and flashy but more intense. Intended to train not to convince.



In Short:

Marketing video tells the story of why you should bring the SIMC-7X home to your factory.
Training video tells you how to make sure that the equipment is used most effectively with all the
safety standards.

One stirs ambition. The other prevents accidents. Both essential. But don’t mix them up.

#Elearning #Storyboarding #InstructionalDesign #LearningAndDevelopment
#DigitalLearning #lDCommunity #TrainingSolutions #EdTech
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