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Dental Communication 
Effectiveness Template
Welcome to Your Comprehensive Communication Review
Effective communication is pivotal for sustaining a successful dental 
practice. It ensures that your messages resonate with your patients 
and reflect your clinic’s commitment to professionalism and quality 
care across various channels.
The Dental Communication Effectiveness Template is designed to guide 
you through a detailed assessment of your clinic’s communication 
strategies, including digital, print, and in-person interactions.

Purpose of This Template:
The goal of this template is to help you systematically evaluate the 
effectiveness of your clinic’s communications. By assessing various 
channels within a single framework, you can ensure consistency, 
enhance engagement, and maintain the integrity of your brand’s 
message.

How to Use This Template:
 › Comprehensive Review: Evaluate your communications across 

multiple sections using the criteria provided.
 › Score and Reflect: Utilize the scoring system to rate each aspect 

and use the notes section to jot down insights and action items.
 › Implement Improvements: Based on your scores and notes, 

identify areas that need enhancement and plan strategic changes 
to better align with your brand goals.
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Get Started:
Dive into the review with a focused approach to enhance your clinic’s 
communication effectiveness.
Whether you’re fine-tuning your digital presence, ensuring your print 
materials accurately reflect your brand, or evaluating the efficacy 
of your customer interactions, this template provides a structured 
pathway to improved communication and brand consistency.
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Review Section
On a scale of 1-5, how do you perform in these?,
Where 1 is least possible or true, and 5 is max possible or true.

1. Digital Communications Review
Website Content & Social Media: 

*  Clarity of Information: How clear and accessible is the information 
provided? ___ (1-5)

*  Branding Consistency: To what extent do the visuals and language 
match your brand guidelines? ___ (1-5)

*  User Experience: How easy is it to navigate the website? ___ (1-5)
*  SEO Effectiveness: How effectively are keywords used without 

compromising readability? ___ (1-5)
*  Tone and Style Consistency: How consistent is the tone 

appropriate across all platforms? ___ (1-5)
*  Visual Consistency: To what extent do images and graphics reflect 

the brand’s visual identity? ___ (1-5)
*  Engagement Level: How effectively do the posts engage the 

audience? ___ (1-5)

Total Score in this section? _______

 › Score 21 and Below: Increase engagement by incorporating 
interactive content such as polls or live sessions. Review and 
align visual elements with brand guidelines. Enhance clarity by 
simplifying language and improving the logical flow of information. 
Ensure SEO practices are up-to-date with current trends.

 › Score 22 and above: Explore new content formats or scheduling 
strategies to maintain high engagement and brand consistency. 
Continue to monitor SEO performance, analytics and user feedback 
to refine user experience further.
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2. Print Communications Review
Business cards, Brochures and Flyers:

*  Branding Elements: To what extent are the logo, colors, and fonts 
used consistently across all print materials? ___ (1-5)

*  Message Clarity and Persuasiveness: How clear and compelling is 
the messaging in your print materials? ___ (1-5)

*  Accuracy of Information: Is the information provided in your print 
materials accurate and up-to-date? ___ (1-5)

*  Branding Consistency: How well do the print materials align with 
your digital branding elements? ___ (1-5)

Total Score in this section? _______

 › Score 12 and Below: Redesign using consistent brand colors and 
fonts. Focus on creating compelling calls-to-action. Update all 
outdated information and ensure alignment with digital branding 
for a cohesive look.

 › Score 13 and above: Consider innovative layouts or print materials 
that could further enhance brand perception. Periodically revisit 
design elements to keep the materials fresh and engaging while 
maintaining brand consistency.
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3. Email Communications Review
Marketing & Transactional Emails:

*  Subject Line Effectiveness: How effectively do the subject lines 
convey the content of the email? ___ (1-5)

*  Consistency in Brand Voice: How consistently do your emails 
reflect the brand’s tone? ___ (1-5)

*  Call-to-Action Clarity: How clear and compelling are the call-to-
action in the emails? ___ (1-5)

*  Information Accuracy: Are the details provided correct and 
reliable? ___ (1-5)

*  Branding Elements: Is the branding within the emails consistent 
with other communications? ___ (1-5)

Total Score in this section? _______

 › Score 15 and Below: Revise subject lines to be more engaging and 
ensure body content clearly reflects the brand’s voice. Standardize 
email templates to ensure consistency across all transactional 
communications.

 › Score 16 and above: Test different email formats or segmentation 
strategies to optimize engagement and conversion rates. 
Keep refining the personalization of emails to enhance patient 
satisfaction and loyalty.
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4. In-Person Communications Review
Staff-Patient Interactions, Signage and In-Clinic Materials

*  Consistency in Communication: How uniformly are staff 
delivering the brand message during patient interactions? ___ (1-5)

*  Brand Values Reflection: To what extent do staff-patient 
interactions reflect the clinic’s core values? ___ (1-5)

*  Visual and Message Consistency: How well do signage and in-
clinic materials align with the overall brand? ___ (1-5)

*  Quality and Professionalism: Are the in-clinic materials 
professionally made and maintained? ___ (1-5)

Total Score in this section? _______

 › Score 12 and Below: Enhance training programs to better 
communicate brand values and increase consistency in patient 
interactions. Update and standardize all in-clinic materials to reflect 
the current branding guidelines.

 › Score 13 and above: Encourage staff to continue personal 
development in customer service excellence and brand advocacy. 
Regularly review and refresh in-clinic materials to maintain an 
engaging and professional environment.
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5. Customer Service Communications 
Review
Phone and Video Calls:

*  Script Consistency: How well do representatives adhere to scripts 
that reflect the brand? ___ (1-5)

*  Tone and Helpfulness: Are representatives courteous and helpful 
during calls? ___ (1-5)

*  Response Consistency: Are responses standardized and 
consistent with the brand? ___ (1-5)

*  Quality of Support: How effectively does the support team resolve 
issues during calls? ___ (1-5)

Total Score in this section? _______

 › Score 12 and Below: Implement more rigorous training or 
scripts to ensure consistency and professionalism. Review and 
revise standard response templates to ensure they are helpful, 
professional, and brand-aligned.

 › Score 13 and above: Encourage ongoing feedback and 
personalization to continue improving patient experience. 
Innovate with new support channels or technologies to enhance 
responsiveness and user satisfaction.
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Conclusion and Next Steps
Congratulations on Completing Your Communication Review!

You’ve taken a significant step toward enhancing the effectiveness of 
your clinic’s communication strategies. This comprehensive review has 
provided you with insights into areas of strength and opportunities for 
improvement.

What Can You Do Now?

 › Reflect on Your Scores: Review the scores and notes you’ve 
compiled. Identify patterns and areas where consistent issues may 
be affecting your brand’s communication effectiveness.

 › Plan for Implementation: Use the insights gained from this review 
to create an action plan. Prioritize changes that will have the most 
significant impact on improving your brand’s consistency and 
patient engagement.

 › Continuous Improvement: Remember, effective communication 
is an ongoing effort. Regularly revisit this template to ensure that 
new strategies are aligned with your brand goals and continue to 
resonate with your audience.
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Need Expert Assistance?
If you encounter challenges that require more specialized expertise, 
or if you’re seeking strategic guidance to further elevate your 
communication efforts, Denttall is here to assist.
Our team specializes in crafting bespoke solutions that ensure 
your dental clinic communicates effectively and stands out in the 
competitive healthcare market.

Services We Offer:

 › Brand Strategy Workshops: Ideal for aligning your team around 
your brand and refining your communication strategies.

 › Custom Brand Development: Includes everything from brand 
concepts and website design to marketing materials and core 
stationery, all tailored to meet the unique needs of your dental 
clinic.

 › Ongoing Strategic Consultation: Included in our Launch Plan, 
providing quarterly strategy sessions to keep your brand and 
communications sharp and effective.

Reach Out for a Consultation:
Enhance your clinic’s communication and overall brand effectiveness. 
Visit our website to learn more about how we can support your goals 
and help your practice thrive.
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