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Hannah Senatore | Digital Marketing Innovator

"&é;mqlﬁ I bring emotional resonance to every concept I touch,
L . . . :
crafting messages that connect deeply while staying rooted in purpose.

(704) 773-4299  hsenatore04@gmail.com www.linkedin.com/in/hannah-senatore

I am a driven digital marketer with a passion for growing new business opportunities and creating cam-
paigns that genuinely connect. My background combines research, advertising, content creation, and
hands-on experience n collaborative marketing, which gives me a well-rounded approach
grounded m both creativity and strategy. I am interested 1n collaboration, innovation, and the constant
evolution of the digital space, and I love bringing those elements into every project I take on.

Course Projects

Used Adobe Firefly, Copilot, and ChatGPT to generate creative concepts for brand campaigns

SKills
showcase

Integrated Marketing Plan | Canva

Partnered with peers to design marketing mnitiatives across multiple chan-
nels for White Oak Lavender Farm. Skills learned: team collaboration
and project management, strategic messaging and brand positioning,
creative storytelling and visualization through the Canva platform, and

consumer persona (16\"61()})11161][,.

Creative Tools

Microsoft Powerpoint + Word

Consultation Project
zgggi m?gi?:: oor|’o, Analyzed Alo Yoga’s marketing approach and collaborated on a strategic
Adobe InDesign, Canva presentation recommending improvements. Skills include: focus group
facilitation persona development, team-based consulting, data iterpre-
tation, primary and secondary research, brand diagnosis and strategy,
consumer behavior analysis.

Design Skills

image editing, photo editing,
color correction, precision
drawing tools, layer and object
management, brand
storytelling, style adaptation

Social Media Marketing Plan | Microsoft Powerpoint

Implementing real-world social media marketing strategies in collabora-
tion with our client, Wears Woody. Skills learned: social media calendar
planning, social media analytics and performance measurement, market-
Digital Marketing Skills ng r‘esezu‘ch and social media audits, copyrighting for digital and social
platforms, brand development, content creation.

SEO, Keywords, Ad Targeting,

consumer behavior analysis,
campaign planning, KPI

definition and performance Check out my personal website that contains
tracking, data visualization . 7 . .
more information about my portfolio as well

] ] as my Interests outside of my education.
Analytics/Strategy Skills
Microsoft Excel, ANOVA, T-
tests, pivot tables, A/B testing,
UGC strategy and
amplification, trend tracking,

social listening
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Adobe Certified Professional (Photoshop, Ilustra-

Ed u Cati on an d Ce rtif i Cat i ons tor, InDesign) * HubSpot (Social Media, Digital

Marketing, SEO, Email Marketing) * Google

. . (Ads Search, Analytics) * Hootsuite (How to Use,
BBA 1n Marketlng Social Media Marketing) ¢ Linkedin Learning
(Transform Your Personal Brand, Writing Ad

Digital Mal‘keting Concentration Copy, Graphic Design Foundations: Layout and

Composition, Ideas that Resonate, Brand Design
Foundations)



Adobe lllustrator Projects BARNABY
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BARNES&NOBLE

Adobe Photoshop Projects
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AMES  THAT CHANGED CINEMA

Lavender Living: Serenity for Moms

“Unwind the N
White Oak

Luvender

“Unwind the White Oak Lavendar Way™
' hitpsiwhiteocklavender com
“Unwind the White Ook Lavender Way” | i o (540)-421.6345
hitpsd/whiteoablavender com | 421,634 2644 Cross Keys Rd, Harrisanburg, VA 22401
(540)-421-6343 |
2644 Cross Keys Rd, Harrisonburg, VA 22801




