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IMPRESSIONS Campaign Overview

ENGAGEMENTS

TOTAL SPEND: $121,550

1,772,637
66,463

PARTNERS 9
WEB VISITS 255
GROWTH +343
ENGAGEMENT RATE 4%
LINK CLICKS 211
CONTENT PIECES 28
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Influencer
Roster

Aaron Delgado Anthony Corrado Dylan Horton Gina Naomi Baez

Hank Green Helen Polise Kam Schalk K.L. Randis Lauren M Daugherty
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https://www.instagram.com/p/DOb4fKpEtQZ/
https://www.instagram.com/p/DOoL-KwAJKb/
https://www.instagram.com/p/DOmbN6lEfei/
https://www.instagram.com/p/DOyrNPukbSX/
https://www.instagram.com/p/DPPIK-vDgwh/
https://www.instagram.com/p/DPL-35BDkrk/
https://www.instagram.com/p/DOOsYVrCTzb/
https://www.instagram.com/p/DPB1IBSDXJZ/
https://www.instagram.com/p/DO6zcRtkmsC/


Notable Comments

Reel

4.3k
Impressions

5%
Engagement

Rate

214
Engagements

Stories

1.6k
Impressions

1%
Engagement

Rate

20
Engagements

Aaron Delgado

Total

6k
Impressions

4%
Engagement

Rate

224
Engagements

19
Link Clicks

2
Content
Pieces
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Notable Comments

Reel

14k
Impressions

3%
Engagement

Rate

435
Engagements

Stories

4.4k
Impressions

1%
Engagement

Rate

40
Engagements

Anthony Corrado

Total

18k
Impressions

3%
Engagement

Rate

475
Engagements

6
Link Clicks

2
Content
Pieces
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Notable Comments

Reel

6.7k
Impressions

7%
Engagement

Rate

471
Engagements

Stories

909
Impressions

5%
Engagement

Rate

48
Engagements

Dylan Horton

Total

7.6k
Impressions

7%
Engagement

Rate

519
Engagements

2
Content
Pieces

8
Link Clicks
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Notable Comments

Reel

1.8k
Impressions

8%
Engagement

Rate

134
Engagements

Stories

776
Impressions

2%
Engagement

Rate

14
Engagements

Gina Naomi Baez

Total

2.5k
Impressions

6%
Engagement

Rate

148
Engagements

4
Content
Pieces

4
Link Clicks
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Notable Comments

Hank Green

980k
Impressions

5%
Engagement

Rate

51k
Engagements

Total

Reel

4%
Engagement

Rate

16k
Engagements

Stories

68k
Impressions

1%
Engagement

Rate

522
Engagements

116k
Impressions

9%
Engagement

Rate

10.4k
Engagements

Impressions
6%

Engagement
Rate

24k
Engagements

390k

4
Content
Pieces

30
Link Clicks

Impressions
405k
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Notable Comments

Reel

5.6k
Impressions

9%
Engagement

Rate

504
Engagements

Stories

577
Impressions

5%
Engagement

Rate

29
Engagements

Helen Polise

Total

6k
Impressions

9%
Engagement

Rate

533
Engagements

2
Content
Pieces

6
Link Clicks
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Notable Comments

Stories

Kam Schalk

23k
Impressions

3%
Engagement

Rate

707
Engagements

Reel

11k
Impressions

5%
Engagement

Rate

537
Engagements

11.5k
Impressions

1%
Engagement

Rate

170
Engagements

Total

4
Content
Pieces

2
Link Clicks

11



Notable Comments

Reel

614k
Impressions

0.6%
Engagement

Rate

Stories

66k
Impressions

0.3%
Engagement

Rate

45.3k
Impressions

19%
Engagement

Rate
Engagements

Engagements
3.7k

Engagements
169

8.5k

K.L. Randis

726k
Impressions

2%
Engagement

Rate

12k
Engagements

Total

3
Content
Pieces

132
Link Clicks
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Notable Comments

Reel

1.8k
Impressions

6%
Engagement

Rate

101
Engagements

Stories

2.4k
Impressions

1%
Engagement

Rate

16
Engagements

Lauren M. Daugherty

Total

4k
Impressions

3%
Engagement

Rate

117
Engagements

5
Content
Pieces

4
Link Clicks
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2024 - 2025 Analytics
IMPRESSIONS

+409%

348,2112024

2025 1,772,637

ENGAGEMENTS

+347%

14,8482024

2025 66,463 2025

AVG. ENGAGEMENT RATE

+9%

4.3%

4.7%

2024

COST-PER-IMPRESSION

-78%

$0.272024

2025 $0.06

2025

COST-PER-ENGAGEMENT

-72%

$6.53

$1.82

2024

14



2024 - 2025 Analytics

PARTNERS

+50%

62024

2025 9

+140%

88

LINK CLICKS

2024

2025 211

GROWTH VS. SEPT. 2024

2024

2025

+49%

230

343

GROWTH VS. AUG. 2025

AUG

SEPT

+170%

127

343

CONTENT PIECES

-10%

312024

2025 28
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Influencer 2025 Fee 2024 Fee % Change
Cost-per-

impression

Aaron Delgado $250.00 NA NA $0.04

Kam Schalk $1,450.00 $773 87% increase $0.06

Lauren M Daugherty $100.00 $1,000 90% decrease $0.02

Anthony Corrado $8,500.00 $12,500 32% decrease $0.46

Gina Naomi Baez $10,750.00 $11,500 7% decrease $4.24

Dylan Horton $10,000.00 NA NA $1.31

K.L. Randis $7,500 NA NA $0.01

Helen Polise $3,000.00 NA NA $0.48

Hank Green $80,000.00 $70,000 14% increase $0.08

TOTAL BUDGET $121,550 $97,148 25% increase $0.06

2024 - 2025 
Analytics
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Product $23.4M

Product $23.4M Product $30.4M

Key Insights
Momentum led the Lymphoma Research Foundation’s 2025 Blood Cancer Awareness Month influencer campaign, using
authentic voices to build sustained awareness and engagement. The campaign delivered measurable impact, exceeded
industry benchmarks and shared stories that deeply resonated within the lymphoma community. Key insights to guide
future strategy are below:

1. Nano influencers proved most cost-effective. Lauren M. Daugherty and Aaron Delgado delivered the lowest fees and
cost-per-impression (CPI), confirming that a nano-influencer strategy drives budget-efficient reach.

2. Higher costs correlated with stronger engagement. Gina Naomi Baez ($4.24 CPI), Dylan Horton ($1.31) and Helen Polise
($0.48) generated the highest engagement rates, showing the value of complementary, high-impact audiences.

3. Top traffic driver: K.L. Randis referred 132 landing-page visitors — the most of any influencer — and achieved the third-
lowest cost-per-visit ($57), indicating strong conversion from impressions to web actions.

4. Fee optimizations: Momentum negotiated fee reductions for Lauren Daugherty, Anthony Corrado and Gina Naomi Baez,
offsetting rate increases from Kam Schalk and Hank Green to maintain cost balance.

5. TikTok expansion potential: K.L. Randis and Hank Green included TikTok reposts in their deliverables, both of which
performed exceptionally in terms of impressions and engagement, underscoring TikTok’s promise for future campaigns.

17



THANK YOU


