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This is a collection
of 4 different
brands | have built
from scratch, over
a decade. My work
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LITTLE BLACK SHELL - OVERVIEW 04

e Little Black Shell was originally born in 2014 as a resume builder, when | was studying fashion
merchandising and working at Nordstrom. | wanted to be a luxury fashion buyer, and one of my
fashion professors suggested | create a blog to make me stand out for internships.

e Prior to this blog, | had never created content, built a website, written a blog post, or worked with
any brands other than as an employee. This blog was my biggest lesson and launched not just my
career as an influencer, but also in fashion and in marketing.

e | grew Little Black Shell on Instagram to 10,000 followers as a fashion blogger, before | pivoted to
luxury travel blogging in 2016 (and later rebranded to Lifestyle Traveler).

e Apart from Instagram, my website served as an additional source of creative expression and brand
partnerships. | went from not knowing how to tell a story, to this becoming one of my core

strengths.

e Through Little Black Shell | had the opportunity to work with major brands like Shopbop, Citizens
of Humanity, Agolde, Sisley Paris, Makeup Forever, ASOS, and River Island.

KAREN DELGADO PORTFOLIO
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LITTLE BLACK SHELL - FASHION CONTENT
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LITTLE BLACK SHELL - WEBSITE 06

LITTLE BLACK SHELL LITTLE BLACK SHELL SITTEESSEACK SHIELE

...... ESTINATIONS BARCELDNA ABOATT vE fo@+EQ

ABOUT vy O fO o+ EQ HOME TRAVEL DESTINATIONS BARCELONA  ABOL T vy O fOo o+ EmQ oo
- - A SUMMER IN LONDON: PHOTO DIARY

WELCOME!

Plirasee noaler: This posf comafairns affliade fraks, wiich means § gy recene o sl covmvnision o you rske o purciise, of no
tra cost to your Tk vou for supporting Litte Black Shel!

Hieveryone! I'm Karen

HOW TO SPEND 4 DAYS IN JAPAN'S
UNDERRATED SHIKOKU REGION

1 wooke up dared and confused in the: beautiful regon of Shikoku. | had
travehed

HOW TO SPEND 4 DAYS
IN JAPAN'S ...

THE BEST PLACE FOR
WOMEN TO GET ...

HOME PAGE FIRST EVER BLOG POST PHOTO DIARY
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LITTLE BLACK SHELL - MEDIA KIT 07

LLI'TTLE BLACK LITTLE BLLACK LLITTLE BLLACK
Shet( @ Shet( @ et ( @
MEDIA KIT 2018 MEDIA KIT 2018 MEDIA KIT 2018
@ @ Hslfwﬁsq\ _, PACKAGES OFFERED

ACCOUNT TAKEOVERS
BLOG POSTS + REVIEWS TRAVEL EXPERIENCE
32K+ 10K+ YOUTUBE VIDEQS / VLOGS
FOLLOWERS PG VIEWS/MONTH PHOTOGRAPHY / VIDEOGRAPHY IG TRAVEL EXPERIENCE BLOG TRAVEL EXPERIENCE
PRESS TRIPS / EVENT COVERAGE
& MORE UPON REQUEST DAILY INSTAGRAM POSTS WITH TAGS DEDICATED BLOG POST REVIEW
2K+ CK+ LIVE IG STORIES TOURS + EXPERIENCE PROFESSIONAL PHOTOGRAPHY
AVG. LIKES  USERS/MONTH CONTACT: IGTV VIDEO PROMOTION VIA ALL SOCIAL ACCTS.
@LITTLEBLACKSHELL /# LITTLEBLACKSHELL.COM EREE v ol TRAVEL EXPERIENCE COMPLETE
. KAREN@LITTLEBLACKSHELL.COM
LITTLE BLACK SHELL FOCUSES ON INSPIRING WOMEN TO TRAVEL MORE, AND w-wl--'-'- ‘--"'-_' L -“' ”—'—L DAILY INSTAGRAM POSTS WITH TAGS TRAVEL GUIDE INCLUSION
TRAVEL SMART, IT AIMS AT BEING A GO-TO SOURCE FOR EVERYTHING TRAVEL WWW.LITTLEBLACKSHELL.COM LIVE IG STORIES TOURS + EXPERIENCE  YOUTUBE VIDEO (VLOG OR TOUR)
RELATED FOR THE ULTIMATE VACATIONER, WHETHER THIS BE FINDING THE BLOG POST REVIEW AFTER TRIP HIGH-RES IMAGES FOR MARKETING
PERFECT TRAVEL DESTINATION, PACKING EFFICIENTLY, BOOKING THE RIGHT PREVIOUS COLLABORATIONS
FLIGHT AND ACCOMMODATION, OR FINDING THE BEST FOODIE SPOTS, R S ——
LITTLE BLACK SHELL WILL BE THERE TO ANSWER ALL THOSE TRAVEL-RELATED D ™ i
QUESTIONS. UNLIKE OTHER TRAVEL BLOGS WHO ARE EITHER GEARED TOWARDS T SHOPBOP
BUDGET TRAVEL OR JUST SHOWING PRETTY PLACES, LITTLE BLACK SHELL FOUR SEASONS RIVER ISLAND BRANDS & APPS
BRIDGES THE GAP BY PROVIDING SUBSTANCE AND TEACHING ITS READERS CAVO TAGOO (MYKONOS) LO & SONS
THAT STYLISH, LUXURIOUS, AND EFFICIENT TRAVEL IS POSSIBLE KIVOTOS (MYKONOS KAPTEN & SON
REGARDLESS OF WHERE YOU ARE IN LIFE SELLA (MYKONOS & SAN SOCIAL MEDIA PROMO BLOG POSTS & INCLUSIONS
LITTLE BLACK SHELL'S AUDIENCE - CUSTOMIZED SM PACKAGES DEDICATED BLOG POST REVIEWS
TY NSTAGRAM POSTS + STORIES GUIDE INCLUSIONS
DEMOGRAPHICS INTERESTS YOUTUBE REVIEWS BACKLINKS
GENDER: 80% FEMALE HOTELS & ACCOMODATION
AGE: 25-34 TRAVEL / AIR TRAVEL HE CHUR ACE (ROME)
LOCATION: U.S & EUROPE FOOD & DINING / FOODIES 'HE BERKELEY HOTEL (LONDON) PLEASE INQUIRE FOR RATES

KAREN@LITTLEBLACKSHELL.COM KAREN@LITTLEBLACKSHELL.COM KAREN@LITTLEBLACKSHELL.COM
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Lifestyle
Traveler
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| REBRANDED
LITTLE BLACK
SHELL AND
CREATED A
LUXURY
TRAVEL BLOG.
| TRAVELED
THE WORLD
FOR 5 YEARS
BEFORE
SELLING THE
BLOG IN 2021.



LIFESTYLE TRAVELER - OVERVIEW 09

e |In 2016 | went on an around-the-world trip which would set the stage for the next 5 years, and
transform my business.

e On that trip, | started creating travel content on Instagram, and travel guides and hotel reviews on
my blog.

e This new content led to me working with top international luxury travel companies like The Four
Seasons Hotels & Resorts, IHG, Hilton, and luxury boutique hotels like Cavo Tagoo Mykonos.

e Apart from hotels, | also partnered with tourism boards from around the world like London, Berlin,
Barcelona, and Japan.

e One of my most memorable tourism board partherships was my week-long trip to Shikoku, Japan.
e | also helped to promote smaller travel businesses through partnerships and marketing
consulting. Two amazing experiences here were going on a wellness sailing retreat in Mallorca,

Spain and a remote work and wellnhess retreat in Tulum, Mexico.

e | sold Lifestyle Traveler on January 21, 2021.

KAREN DELGADO PORTFOLIO



LIFESTYLE TRAVELER - TRAVEL CONTENT 10
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LIFESTYLE TRAVELER - VIDEOS 1

o TikTok

@karenalexandradelgado

ActiveCampaign >

Small
Biz Social

with Karen Delgado

Barcelona Vleg | Day 2 (Hotel MiraMar Tour & Gothic Quarter)

Karen Alexandra
@ DD % @ Aswn i pomw L owess Ko

32K views 7 years age #ThePrefemedLife

Day 2 exploring beautiful Barcelonal

Subscribe to my channel hitps.Ybitly/38aMrgc

Travel Creator Blueprint: httpa: bt ly/travelcreator ...more

Tiktok 101

4 Comments = Semby

& Add a commen

@hudrieSiorme - 7 years ago
»  OMG THAT OASIS OF PLANT LIFE AT THE END « ’'m really enjoying these vlogs! Keep going o | can live vicasiously through you haha

i 0P D Reey
o - 1 repty

@TackaTIT 7 years ago
Famastic video! Keep it up!

o PO

00:00/00:30
" ‘;o1mply ,"

VLOG FROM MY FIRST SOLO TRAVELS TIKTOK PARTNERSHIP THOUGHT LEADERSHIP
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LIFESTYLE TRAVELER - WEBSITE

Lifesty]e Traveler

DESTIATIONS

How To Spend 24 Hours In Palma

wiEw posT

] Destinations bt
|: r
The Best Vegan-Friendly Cafes & Restaurants In
Barcelona
When | moved to Barcslona | was pleasantly surprissd by the amount of vegan-
Triendly cafes and restaurants in th cityl Barcelona is possibly this most
underrated foodie city in Europe, .
view nost @
®
How To Spend 24 Hours In Palma
You have a very imied amount of tme but if you follow my route, you wil be abie
to see all of the main sights in Palma in caly 24,
wiew post
@
®
Tulum Remote Work and Wellness Retreat
Tulum Remote Work and Weliness Retreat Tulum is one of those pleces that has
been on bap of my bucket list krever, | have dreamt of going to Tulum since...
view post
Meet The Traveler: Creative Director Ejiro Oviri
Meet The Traveler is a senes whers each week we intendew one lifestyle traveler @
froem around the word. These rravelers range from being digital nomads, location @

indeperdant entraptenauns, of Simply...

VIEW POST

HOME PAGE

TRAVEL GUIDE

Lifestyle Traveler

Lifesty]e Traveler

Wheze To Siay, Hay, Ara Eat in Bar

p— warion ama
.
e A Contributor
.
.
'
|
.
Tk you S yeur Iniaest i ECEINg & contriutSr 11 Lilbatyle Traveser) The Contrumn Srogram ha B 36t 10 M el wrees and
s wha sha B Litsstyle Tiaveler mission 10 61 hei work 4nd name 0ut 15.0ur GFowing. workS-#ide commundty of rsveberst
What Is The Lifestyle Traveler Contributer Program?
Becomig. 2 CorAoe or LA Traveser ST s 12 GOTITIBUTR 74 ISVl ATICASE Bar MM 1 be pucished GFocly or 14 599 270 g
H00M crecit 10 you 23 g e
Voo will B bl b plisce finks 10 your own Blogivebaite and soclal media. s hive your Shots ke sheet bio faatised W B bottom of sach
aricin you coniindn
Vour aricles wil lsn be shared across Lifesty Trrmler's socsl meda, plahorms reaching & word-wida audence of cver 30,000, and you may
P chance o8 having yur perscral ory Neakred o e THTok are atigram
A contibuscn, you wil wodk ey Travabers fouecer, Maries, w6 il s 83 you i srsmerin ey Guestions sed gudng
o0 B ot 5 corber ard g yOU# o g s
Who We Are Looking For
W . oty kncking e coneibutors 10 shars insider B and rmvel ariies b major destiasions aomss Euspe, Asia, ke o Armericas, # you
V8 11 Cr COMUSG8 YOLTSOR B DXPAT I Ay O 1030 ASIGRONS PH62S0 00 US & MOSIIE.
- - Los Angeiss
+ M Yok iy
- uma
- Barin
« London
+ Usbon
« Paia
« Caca Town
« Tl
: + Porgrang
- Bu
W aks0 ocking for Wlesiyle iravebis Wilng 15 shars 1 105 o0 the Rllowing 1opecs:
*» Sunoendegd in the inveler Mestyle
+ Locaton Fxeperdent busness s
+ Uriegon raves stores
+ Duing as a ravoser
+ Rarimasst avel
. 1 s ot i & sy Tvwe st i s e s 0 w4 b shton, Bk

0 your publaied wark and social med. and state why you ik you'd bo & reat B Sr Liestyia Travsler 66, ane you location indapendent? Live
oot Digrtal Normasl e yoss v cpmch b ? Exper in 8 rebart fopsideseatenT].

W ot st o hear o ol
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Aesthetics
Traveler
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IN 2023 |
LAUNCHED AN
ONLINE
EDUCATION
BUSINESS;
TEACHING
ASPIRING
TRAVEL
CREATORS
HOW TO
LAUNCH AND
MONETIZE
THEIR TRAVEL
BLOGS.

13



AESTHETICS TRAVELER - OVERVIEW 14

e Aesthetics Traveler is another travel-focused business | launched in 2023, after a two year break
from the influencer world.

e |Instead of focusing on content as the product, | focused on coaching and leveraged my skillset
from those fashion and travel blogging years, to teach aspiring creators how to launch and
monetize their own blog.

e My main product was an online course called “Travel Creator Blueprint” where | detailed out the
exact framework | had used to launch and grow successful blogs.

e | also incorporated my expertise from having worked in-house and at agencies as a social media
and influencer marketing director to teach these creators what brands were looking for in
partnerships - giving them a dual perspective.

e Since | had sold my previous business, | needed to build a new audience. Instead of doing all the
heavy-lifting myself, | partnered with an established travel brand called “Trippst!” to offer the
course to their combined 2 million followers.

KAREN DELGADO PORTFOLIO



AESTHETICS TRAVELER - ONLINE COURSE 15

acsthetics

TRAVELEHIR

= 4 EMAIL SIGN-UP FREEBIE

Travel Creator Blueprint

Your step-by-step guide to launch your travel blog . T h e

Modern

and land your fwst;drgam brand partnerships. i
Travel

Blogger

The Ultimate Guide To Launch
Your Travel Blog And Land Your
Dream Brand Partnerships

Module 1
e\ , Overview

1.Defining your WHY
2.Your inspiration - mission &
vision
3.Your brand values
COURSE PROMO & CONTENT 4.Your core goal
5.What makes you stand out
6.Messaging + TOV

BY: KAREN DELGADO

Before you get started, please grab your dedicated course journal, put some light backgroun
light some candles, and get yourself your favorite soothing drin ou're about to work on your drea

KAREN DELGADO PORTFOLIO



AESTHETICS TRAVELER - BRANDING 16

acsthetics

STOP dreaming.
star?z DOING.

Launch your travel blog,

The Art of Well Living

Embricing the es3once of design, Modseansan
ving, anct a fresdom llestyle, Ansthatics Travalor is
the mmate Sfostyo guie for to moden gobal
citizen. From curafed destinafion guides io travel

TS get paid to travel the world.
g
= CREATOR | MARKETER | EDUCATOR
= @aestheticstraveler
Gureovs s contomd woundsigancn, wmwrsceiand  f F'- iy N . _::‘f,
e LINKEDIN BANNER

T TRAVEL BUGE FOUNDER, FOCIAL MG B

acsthetics

I T2AVYHL SOILOHLS2V

» "R AV
WEBSITE LOGO & FAVICON
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AESTHETICS TRAVELER - MEDIA KIT

AESTHETICS TRAVELER

WWW. AESTHETICSTRAVE

LER.COM

’ e I L
P i

MEDIA KIT 2023

T¥IHOLId3 NDISIA ANV TIAVHL AHNXNT

AESTHETICS TRAVELER

Aesthetics Traveler is a lifestyle
guide for the global woman. Our
ethos is centered around elegance,
authenticity, and living a high-quality
life. Whether at home or abroad,
Karen shares travel inspiration with
a focus on understated luxury, and
resources for a freedom lifestyle.

DEMOGRAPHICS

GENDER LOCATIONS

80% women USA (NYC & LA)

AGE INTERESTS

25-34 Travel (66.9% affinity)

ABOUT KAREN

Karen began her creator journey in
2014 with the launch of her first
blog. She spent five years traveling
around the world as a full-time travel
creator before selling Lifestyle
Traveler in January 2021. She now
shares her experiences on her latest
editorial, Aesthetics Traveler.

CONTACT

Karen Delgado
NYC | PARIS

info@aestheticstraveler.com
www.aestheticstraveler.com
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Starting from (USD)

$1200

This is a non-dedicated
review that includes other
brands in the article.
Examples: “The best hotels
in X city” or “What to wear
to X destination.” Your
brand review will consist
of 1-2 paragraphs, aleng
with a link to your website.

$2500 $750

A blog post review talking Pinterest posts promoting

exclusively about your

your brand, product, or

brand and why Aesthetics experience. This can be a

Traveler recommends it.
Includes professional

static photo, carousel, or
video. This Pin also has

photography in blog post the option of evergreen

(usage rights is extra) &
premotion of article cn

Pinterest.

promotion to drive traffic
to your site for months and
years to come.

Let's Work Together

@ +1-760-877-4935

O info@aestheticstraveler.com

) New York City & Paris

@ www.aestheticstraveler.com

KAREN DELGADO
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Mia The
New Yorker
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ihh.

MY FIRST E-
COMMERCE
BRAND. MIA
NYC IS A
PREMIUM DOG
FASHION
BOUTIQUE
SELLING
HANDMADE
SWEATERS
FROM PERU.
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MIA THE NEW YORKER - OVERVIEW 12

e Mia The New Yorker is my first e-commerce brand, and the only brand I've launched where | sell a
physical product.

e This brand was inspired by my dog, Mia, whom | walked around Willlamsburg, Brooklyn the winter
of 2022-2023. She wore a Peruvian sweater during her walks and would get compliments by every
passerby's. This product validation, along with the fact that | am Peruvian and have always wanted
to create a brand that linked to my roots, planted the seed of MIA NYC in my mind.

e | didn't want to create the brand on my own as | was still traveling a lot at that point, and would
need to be physically present to ship products. So | sat on the idea. Then one day | met up with a
friend for a catch-up coffee at Bakeri. By the end of our date we had become business partners.

e We finally launched Mia The New Yorker's website on October Ist 2024, after working on it and the
product for almost 2 years.

e Since | have a business partner for this brand, we split the responsibilities. She handles creative,
photoshoots (all the cute pup photos on the website) and accounting. | am in charge of buying,
marketing, and website creation and management on Shopify.

KAREN DELGADO PORTFOLIO



MIA THE NEW YORKER - DOG FASHION CONTENT 20
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MIA THE NEW YORKER - WEBSITE 21

For D¢ o Loy ; -
¥, MIA".. NEW YORKER Home Shop  Abouwt  Contact B Q & F

The Mia Sweater
in Flamingo

o e ik | review
$108.00 USD

enis of $27.00 with

yrPenT eatians

$108.00 USD $109.00 USD $100.00 USD $108.00 USD

Inspired by the colorful mountains of Cusco

m Peru, this handmade arpillera
sweater features an easy to wear zip-
up design, traditional Peruvian rocooo woven

Born in New York,

handerafted in Peru.

animals, and Andean trim

* Handmade by artisans in Peru

» Each sweater is 48 unique as your furry
loved ane

* Anirnals and sun designs will vary by

sweater; no two are alike

4% Materials ’
Gt Shipping & Retuens =
& Measurements v

G2 Care Instructions

HOME PAGE PRODUCT PAGE ABOUT PAGE
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MIA THE NEW YORKER - INSTAGRAM FEED 22

AL B

OUR FIRST
PUP SHOOT |,

Bl the persan
wpur 2 Laitihes Lo are,
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CONTACT INFORMATION 23

karendelgadoc2@gmail.com

@ New York, NY

Karen Delgado

KAREN DELGADO PORTFOLIO
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