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COMMUNICATIONS WETELL STORIES ...

Whether it's with the written word,
visual or digital storytelling, or
connecting with NASA's audience
through social media, Marshall Office
of Communication professionals convey
Marshall’s role in launching America
and the world to the Moon, Mars, and
for other critical missions exploring
space and improving life on Earth.
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MULTIMEDIA

Websites
Social Media
Digital Media Distribution

Television & Streaming Broadcast
Contentand Programming

Comm Technology

Film & documentary support
Animation, Graphics
Photojournalism

CONTACT: Tracy McMahan

NASA_SLS @ @NASA SLS - Jun 15

To the Moon and beyond!

£ YouTube

@NASAArtemis missions will

Moon to learn more about the lunar surface and how to send the first
ASA _Orion are currently preparing for their

astronauts to Mars. SLS and @1
uncrewed test flight, #Artemis

NASA's Marshall Space Flight Center
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NASA's SLS Moon Rocket Is Built to Explore
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NASA' SLS Moon Rocket Is Built to Explore

3861 views + 9 months ago
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of space exploration. With NASK' Orion spacecraft, SLS will
launch astronauts on missions to the Moon, Mars, and beyond.
Astemis |, the fiest integrated flight SLS and an uncrewed Orion,
s the first in a series of increasingly complex missions that will
provide pace exploration. The
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May’s Full Moon Comes with
Supermoon Eclipse

As we approach month's end, there is not one, not two, but three celestial events happening

The Moon will be located on Earth's opposite side from the Sun and fully iluminated May 26,
2021, at 6:13 a.m. COT, This Full Moon was known by early Native American tribes as the
Flower Moon because this was the time of year when spring flowers appeared in abundance.

Compared to other Full Moons in 2021, the Flower Moon will have the nearest approach to
Earth, making it appear as the closet and largest Full Moon of the year. This is what is
commonly referred to as a "supermoon”. Yet, it"s not just bringing brightness and size.
May's supermoon is also bringing a “super power” to change its color, and the color is red!
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Marshall Space Flight Center

The official Instagram account of NASA's Marshall Space
Flight Center located in Huntsville, Ala.
www.nasa.gov/marshall
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PUBLIC AFFAIRS

& NEWS

Media Relations

Public Affairs & Communications
Issue Management

Employee Communications
Executive Communications
Public Inquiries

Public Information Products
History

CONTACT: Shannon Segovia

NASA Offers $1 Million for [ £ [w]in| 9|+

Innovative Systems to Feed

Tomorrow's Astronauts

As NASA prepares 10 300d astronauts further into the cosmos than ever before, the agency aims 1o
upgrade production of a critical fuel source: 100d. Giving future expiorers the technoiogy 10 produce

nutritious, tasty, % wil gve o
roquired to LnCover the great unknown.
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insecurityis a significant, n both urba Disastors that

Gisrupt supply chains further aggravate f00d shortages. Dmvmonqmla and inoovative advanced
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sppications in home and communty-based loca 100d produecton, providng new sokons for
humanitarian r03ponsss 1o oods and droughts, 3nd naw technokgis or (apid deployment following
disastees.
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NASA to Conduct Test to Prepare for Artemis | Moon Mission

NASA s argetng June 18 o thebagiving of e st vt of the agency's Space Launch System (SLS)

‘Space Genter with

During the test, launch teams wi rehearse operations 10 10ad propeliant Into the focker's tanks, conduct a fulllaunch
countdown, demonsirate the abilty 1o recycie the Countdown clock. and drain the tanks 10 Give them an oppOTUNIY 10
practice e timelines and procedres they wil use for launch.

Location Level |

BOLGL T

NASA's Joseph Pelfrey Named Deputy Director of
Marshall in Huntsville, Alabama
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PLAY THE CROSSWORD.

NASA’s Lucy Launches on 12-Year Mission to
Jupiter’s Trojan Asteroids

The elaborate journey of the robotic spacecraft will offer close
encounters with some of the solar system’s least understood objects.

Heretisatice A []

The spacecraft is designed to study clusters of asteroids along Jupiters orbital path,
known as the Trojan swarms, as it seeks to answer questions about the origins of the
solar system and how life might have emerged on Earth. Ben Smegelsky/NASA




PUBLIC &

STAKEHOLDER
ENGAGEMENT

Exhibits, Artifacts, Art

Public Engagement Events
Protocol & Guest Ops, Tours
External Stakeholder Relations

Center Events &
Employee Engagement

Speakers Bureau

Astronaut Appearances

Visitor's Center management
* non-core

SFA* non-core
CONTACT: Kim Kieth
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